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POPULISM IN LOCAL VS. CITY/NATIONAL NEWS MEDIA: DISSIMILARITIES DUE TO 
DIFFERENT READERSHIP FEEDBACK PRACTICES

M. Sc. Magnus Tomas Kėvišas (PhD Student), Vilnius University, Faculty of 
Communication (Lithuania)
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Abstract

Populism to some extent is an issue defined by its perception: it is a category used by the par-
ticipants in political debates, commentators, even observers from the field of academia in a 
broader sense. This term is used when intending to unmask or disqualify certain propositions, 
political attitudes, campaign platforms or manifestos of political parties. Crucially, the percep-
tions of populism that are characteristic of ‘media elites’ (publishers, editors, etc.) as a clearly 
delineated social group have never been investigated; however, these perceptions do matter 
for filtering of the content by the editors, which has an impact on the public opinion. Here, we 
report from the findings of a questionnaire-based study and a series of in-depth structured 
interviews with selected typical representatives from the industry in Lithuania. We highlight a 
pronounced divergence: a more clearly negative view of populism is typical only in the case of 
the staff at the (larger) city and national newspapers, whereas the local newspaper staff view 
populism more forgivingly and do not necessarily assume it to be their calling to ‘fight against 
it’. We speculate as to the possible reasons behind the divide: the accounts of the editors/
publishers indicate that they rely on somewhat different reader feedback mechanisms. We 
place the findings within a broader context of the information methodology practices in the 
Lithuanian press.
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