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The research problem: The ownership structure of media organizations is
comprised of natural persons and legal persons kdwe the right to ownership of
property of media organizations (legal persons).ithuania, citizens of Lithuania and
foreign citizens, with the exception of banks, podil parties, state (with some
exceptions) and municipal institutions and offioqexcept science and educational
institutions), can act as participants (sharehslderd partners) of media organizations
that operate in Lithuania. The asset value of &iggaant of a media organization is not
set, it can, therefore, be owned by a natural measa many natural and legal persons (a
closed joint stock company must have fewer thansttz@eholders).

The Law on the Amendment of the Law on the Prowigib Information to
the Public of the Republic of Lithuania stipulatésat each provider of public
information or an owner of a media outlet must appa person (editor-in-chief, editor,
programme host) who is responsible for the conténthe media outlet. Should the
provider of public information be one and the samtural person, they are responsible
for the content of the media outlet. The particisaof the media organization make
decisions how to distribute responsibility amongeéhmain subjects within the media
organization (the holder of ownership rights, thenaggement of commercial (business)
activities of the organization, and the creatorsitsf editorial content). In different
organizations, management powers are distributetfereintly. A variety of
organizational-structural and management formshef inedia organization makes a
continuum, with the concentrated power of the owhigr subject at its one end, and the
proportionate distribution of powers through allimaubjects of the structure of the
organization — at the other.

Viewed from the perspective of the situational ctmual aspect of the
organization (Donaldson, 2001), the results of ghgormance of the organization are
determined by the correspondence of the organizatistructure to the situational
characteristics of the organization itself. Onehaf situational characteristics is the legal
and economic environment of the organization, itgpdact over the organization’s
ownership structure whose influence extends torattrectures of the organization and
their performance outcome. When it comes to the ianexganization, a certain

combination (situation) of the characteristicstefanvironment and ownership structure



create specific conditions not only for commerdat also for editorial activity whose
expression is its content.

The theory of political economy sagts that the economic structure of the
media organization, whose ultimate segment iswaevship structure, has the biggest
influence over the content of the media outlet ((ham, 1981; Bagdikian, 1992;
McChesney; Cotte, 2003). The marketable contenthefmedia outlet guarantees a
successful economic performance of the media ozgéian. However, according to the
theory of social responsibility, the media orgah@a which carries out economic
activities must be socially responsible, and thenesf prepare and disseminate true,
accurate, fair, relevant and objective news (McQu&i89, 2005). The economic benefit
gained by the media organization and its partidgpamust not violate the public’s right
to objective information. To achieve objectivity mews, it is essential that its contents
meet the main criteria of objectivity: factualitymdh impartiality (Westesrtahl, 1983).
Although it meets the criterion of factuality, awseitem will not be objective if it does
not fulfil the criterion of impartiality. Thereforemass media organizations must
maintain the balance of the facts they report andtratay impartial as they prepare and
disseminate information. Is it possible to achidiiese aims in every mass media
organization? Can impartial news be produced innén@s organization, if one and the
same natural person is its editor-in-chief, the iatstrator and the holder of the
ownership rights? Can news impartiality be guarsh&hould the ownership structure of
the organization is deprived of its concentratiod ¢he shareholders are removed from
the management of the organization and the promluaif the editorial content? It is
possible that different organizational-structudai@cteristics create different conditions
for news impartiality. Therefore, this research grageeks to examine whether the
expression of news impartiality of the media outlepends on the ownership of the
media organization and its management structures.

The relevance of the researchMass media organizations must be socially
responsible and produce the quality news contettiowt breaching acts of law and
breaking codes of ethics. Most media organizatibias prepare and disseminate news
act as commercial business enterprises and mack&iomy participants who seek to
match commitments of social responsibility with fiiréeeking activities. To achieve

this aim, the media organization must have a masdteitegy whose one of the
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constituents is news content creation principlesciwhlay down the methods of
influence, and explain what (who) can have infleeec what (who) cannot have any
influence on the partiality of the content. Sinbe agenda-setting theory (McCombs,
2004) suggests that partial news content helpsetoaspartial social agenda, it is
important to examine different organizational stowes and the news content that they
prepare and disseminate.

Many aspects of the content thepehsinate have been researched by mass
media scholars. Representatives of psychologyokay study the impact of the content
over individuals and society at large. However, ftiedia organizations that create the
content affecting their consumers most often fait of the scope of the interest of
researchers. This paper examines the ownershiptstes of media organizations and
their influence on the content disseminated by medilets.

The object of the paperis the correlation between the ownership strusture
of media organizations and the news partiality eflim outlets.

The aim of the paperis to examine the correlation between the ownprshi
and management structures of the media organizatiah the expression of news
partiality of the media outlet.

The objectives of the paper:

1. To define the concept of the media organizationidentify the main
criteria that govern the performance of the medganization.

2. To examine the impact of media organizatioreaat such as ownership
structure and advertising, upon the content oftledia outlet

3. To define the concept of media news objectivatyd media news
partiality; to identify and to discuss the compaisenf objectivity, to examine the
character of the expression of partiality in biasedss reports.

4. To analyze the correlation between the charadtpartial expression of
news content of Lithuanian national dailies and th&nership and management
structures of newspaper publishing organizations.

Research hypothesisthe structure of ownership and management of the
media organization determines the character oe#tpression of news partiality of the

media outlet.



Research methods:

The theoretical part of the dissertation draws loa methods of analysis,
synthesis and generalization of literature, thectral part of the paper employs the
analysis of sources, the synthesis of the datheohhalysis of sources, quantitative and
qualitative analysis of the content of the text dhd image, methods of correlative
analysis.

The research paper analyzes news media organigatibnalso uses
quantitative and qualitative methods to study tbatent of news media outlets. The
commercial content of media outlets is assessedtiqgiavely, placing emphasis on the
analysis of the influence of advertisers, the ¢tiesf news media organizations, on the
construction of the news content of media outlets.

The research paper performs the analysis of ndtaeibes, as one out of
many segments of Lithuanian mass media, becauss geztor is less dependent on
advertising revenue (and the influence of advadjsas opposed to electronic mass
media sectors. Another important criterion for cking national dailies for research is
the economic power of newspaper publishing orgaioiza as in this market function
two biggest media organizations (in terms of tihewenue) in Lithuania: the joint stock
company “Lietuvos rytas” and the “Respublika” pshing group, and the organizations
that enjoy good financial results: the joint st@ckmpany “Verslo zZinios”, the joint stock
company “Kauno diena” (the joint stock company “iaeMedia News” since 2007) and
the joint stock company “Naujasis aitvaras” of tRespublika” publishing group and
the joint stock company “Lietuvos zinios” whose &gielder - the joint stock company
“Koncernas “Achemos grép - is one of the leaders of Lithuanian companieserms
of its revenue. Moreover, the main shareholderthefcompanies that publish national
dailies set up other companies that administrateromnedia outlets operating in press,
television, radio and internet media markets. @&fwe, the representatives of the
ownership structures of the companies that pubhsiiional dailies have strong
possibilities to exert influence over big audienicekithuania.

To define the expression of the partiality of dwntent of national dailies,
the analysis concentrates on published informatonthe candidates to the 2004
Lithuanian presidential campaign. It is a poditi@event which is important for the

development of the state (elections of the Hea&tate) and the possible influence of
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media partiality on political processes. Such méthogical approach (to research the
content of the dailies throughout the 2004 LithaanPresidential election campaign)
allows us to identify the object of expression adia partiality.

The status of the research on the issuén the 1930‘s, Juozas Keliuotis,
one of the architects of journalism studies in u#hia, discussed the structure of
ownership and management of the media organizdtiohis review of the functions of
the company promoter—shareholder, company manadedissctorate, editors, and the
possible distribution of powers among them, J. kals did not relate these
organizational aspects with the expression of thjeativity or partiality in the media
content; he noted that “information is not alwaygective in newspapers” (p. 176), he
also maintained that “subjectivity appears becadisbe individuality of correspondents
and reporters” and “mistakes are made due to lesstinMoreover, he pointed out that
“should the ideal of objectivity be sought, the spaper would become unreadable”,
and “the subjectivity of informing is affected bywspaper headlines, censorship” (p.
176). When it comes to the financial problems i piness, J. Keliuotis emphasized that
“expensive commercial advertisements make their wagugh into information, not
once had the paragraphs of articles misled theidees” (p. 98); he also added that
“‘commercialized newspapers are no longer socidltiiens or fighters for truth ...,
they had become commercial enterprises which s&rvecrease the profits of their
owners” (p. 104).

There has been almost no thorough research ofufiéyqof the content of
media organizations which were privatized and nesdy up in 1990 when, with the
restoration of the statehood of Lithuania, the dion to a market economy began.
Some research work that is partially related whils topic has been published in the'21
century. Some research projects on the ownershigtste of Lithuanian mass media
and its possible influence over the content of mexditlets were initiated by mass media
researchers from abroad.

The study on mass media markets in Central andeiag&urope (Huber,
2006) looks into the correlation between the stmadtownership of media organizations
in new eight EU member states (Czech Republic, ristd atvia, Poland, Lithuania,
Slovakia, Slovenia, Hungary) and then two candslébeEU (Bulgaria, Romania). The

study offers an ambivalent discussion on the wamétinternal and external ownership
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forms and their influence on the content diversitynedia outlets; it is maintained that
there is no sufficient empirical evidence to canfithe hypothesis that anti-monopoly
laws, which limit media ownership concentrationyvéaa positive effect on media
content diversity. The study also deals with thebfem of the distribution of power
over the content of the media outlet within the rmexganization: its owners, managers,
the editor-in-chief, and the journalists. Howevtre study does not look at power
distribution among the concrete ownership and mamegt structures and the possible
impact of this distribution over media content.

The study on mass media ownership structures laadnditions of their
legal regulation in twenty five EU member stateseyk et al., 2004) notes that
Lithuania is one of several EU member states whstleegulates the concentration of
mass media ownership. The study on the impact afeoship concentration of media
organizations (organizations that publish periabfress) over the professionalism of
journalists in eight EU member states and candidatmtries (Dohnanyi, Méller, 2003)
states that there is no clear distinction drawnvbenh editorial and commercial content
in periodical press organizations in Lithuania, ithi@rmation published in articles most
often lacks impartiality; however, the study doed examine the correlation between
partiality and media ownership concentration.

The analysis of the decision making process anceostaip influence on the
autonomy of newsrooms in newspaper companies irB#iec countries and Norway
(the biggest part of the research was carriedrouatvia) showed that publishers exert a
huge influence on daily work of Latvian and Lithiean newsrooms, therefore,
journalism faces the intervention of narrow comnaraterests. The study arrives at the
conclusion that in all four states Scandinavianestors are “bigger supporters of
editorial autonomy” (p. 143).

The study on “Media Ownership and Its InfluenceMedia Independence
and Pluralism” (Petkoj 2004) in eighteen Central, Eastern and Southemodean
states suggests that the mechanism which guaraaetkesial independence must be
provided by law. This mechanism must function loa level of individual media group
or company and it must allow the regulated limaatfor the media owner to work as the
editor-in-chief. The part of the research, thatutes on the impact of media ownership

on media independence and pluralism situation thuania (Nugaraét 2004), discusses
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the process of media ownership concentration, heweat does not analyse the power
distribution of ownership structures in media ongations and a possible influence of
these factors on the content of the media outld#tpagh the conclusions of the study
suggest that the owner of the media organizatiost mot work as the editor-in-chief.

In Lithuania, Gintaras Aleknonis (2006) has analysiee media vacuum
problem in Lithuanian media and examined news guali media from the perspective
of truthfulness as a criterion of objectivity. LamNevinskai (2004), who has
researched (external) ownership concentration timulainian, Latvian and Estonian mass
media markets, pinpointed the problem of the infee of concentration over the
contents of media reports, however, there was mepeateanalysis performed, although
the conclusions said that “further investigationnseded so as to find out the real
influence of ownership concentration on mass madadthe contents of their messages”
(p. 85).

In her analysis of Lithuanian mass media structilme development of mass
media market, the process of media ownership cdrat@n and the methods of media
commercialization, AuksBaltytiené (2002, 2006) draws on the research carried out by
Edita Skripkai¢ (2001) and maintains that foreign investment irdiadield guarantees
financial stability that creates favourable coradis for a more balanced, i.e. impartial,
content of media reports. The author puts forwardypothesis that “foreign capital
allows a more objective look into the battle ofipodl interests in the countries of young
democracy” (2006, p. 122), however, she does it this hypothesis and goes on to
suggest that Lithuanian publishers grant favoudamnot grant favour to some politicians
and business companies.

Some media analysts have investigated several ithdiv patterns (for
example, moral-ethical implications and the infloerf the media ownership on ethical
decision making in Lithuanian media enterprise ratirly (Abromaityé-Sereikies,
2007), the influence of work-based pay schemesoamalistic professional stance on
the quality of media content (JuodyR007)) of the behaviour of media organizations in
Lithuania, the research of organizational aspedtsLithuanian media system is,
nevertheless, characterised by sociological appraacthe media system either as a
whole system or its individual parts. However, #uyents of the mass media system (i.e.

media organizations whose ownership structure arfopnance make up the entire
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organizational system) have been researched vdig. li Moreover, a generalised
approach to the influence of media ownership colmagan and commercialization on
media content (for example, is says that “marketraded journalism has indeed found
its way into Lithuanian public communications amiderefore, journalism is produced
that is biased, saturated with advertising andahksv quality” (Batytien¢ et al., 2005,
p. 8) is often offered without empirical investiigai

In Western countries, the research on the inflaeokc media ownership
structures over media content began in the 1989<he consolidation of newspaper
industry in the USA and Western European countrnmnsified. Much of this research
focused on the theme whose object was to comparmtluence of ownership structure
upon the content of newspapers that are run byspresporations and the content of
independent newspapers (Gaziano 1989; Glasser, 498B; Busterna ir Hansen, 1990;
Akhavan-Majid et al., 1991). Although these studiffer some controversial data, most
of them suggest that ownership structures affe@ twontent, however, further
discussions on the impact of ownership structurestlee content have not been
generated.

The investigation carried out by G. Cleveland Wiltemd Dan Drew (1991)
showed that family owned newspaper publishers amteocs who do not belong to any
corporations make more efforts to control editonmbcesses than the owners of
newspaper groups that are controlled by corporatidie research on the impact of
media ownership structures on media content (Crgnétal., 2001; Lacy, Blanchard,
2003), which compared the influence of the owng@rdiructure of close and public
owned companies on media content, showed thatdialkmarket pressures to get as
much profit as possible reduces the resourcesvalstiment into news services and the
content produced by media corporations of publimewhip. It is possible that the
quality of the news and the entertainment prograsnpneduced by these companies has
been declining, although the relationship betwden reduced news service resources
and low content quality has not been fully estéiglds

Douglas Gomery and Benjamin Compaine (2000) ndtedyeneral stability
in research results which show that the ownershlpgogroups, corporations and public
property of public ownership, have a neutral ansitpe effect on the editorial policy of

newspapers. David Pearce Demers (1996, 1999) fouhdhat corporation governed
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newspapers, as compared to family owned newspageesmore attention to the quality
of the content.

Another sector of systematic mass media researctveisiern countries
(mostly in the USA) is the analysis of partial newsntent produced throughout
presidential election campaigns. Paul LazarsfeketnBrd Berelson and Hazel Gaudet
(1944) compared the newspaper and radio coveragehef1940 United States
presidential candidates and discussed the amounfavadurable and unfavourable
information that was imparted to the public. MatooW. Klein and Nathan Maccoby
(1954) investigated the objectivity of the newspappublished throughout the 1952
United States presidential election campaign amigest at the conclusion that in two
newspaper groups, which supported one or anotmelidate (the amount of the support
was measured on the basis of the editorial conteh® front page news on two
candidates was biased. Richard C. Hofstetter (18i@)ied how the 1972 United States
presidential campaign was highlighted by three thcaating networks. M. Clancy and
M. J. Robinson (1988) assessed the mass mediackalanthe 1984 United States
presidential campaign and found out that the amoaintpositive and negative
information on the presidential candidates diffeceshsiderably. Dave D’Alessio and
Mike Allen (2000) performed an overall analysisnefwspaper, television and magazine
(as one consolidated system) bias in the UniteteStaresidential election campaigns
from 1948 to 1996; the media scholars carried bt meta-analysis of sixty nine
research projects and concluded that throughoupé¢hied of the research there was no
obvious and regular indication of media bias inol@vof one or another party candidate.
Another meta-analysis, performed by the same asitfiAlessio ir Allen, 2007), offers
an accumulation of the results of the researchopmdd to investigate the role of
newspaper ownership in covering the United Statesigential election campaign of
1948-1996. The investigation revealed a statidyicaignificant bias in favour of the
Republican candidates, i.e. this party receivedygds ownership and publisher support,
however, the researchers did not perform a compsdhe analysis of the relationship
between ownership structures and media content.

To conclude, it is possible to suggest that thatieahship between media
organization ownership and management structuresttee partiality of media content

in Lithuania, has received little academic reseamtdrest so far. Foreign media system
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research, which focuses on ownership structureksl@mpirical data that show the

impact of ownership structures upon partiality iedma outlets; whereas, the research
which closely looks at the problem of partiality mass media, the influence of

ownership structures on media partiality is oftemated as the outcome of certain
ownership interests; there is no analysis of tls&riution of powers between ownership
and management structures in the media organizatenefore, the discussion on the
dynamics of the division of powers would help teeal a more detailed character of the
expression of partiality in mass media.

The scientific novelty of the dissertation and itsheoretical importance:
The novelty of the topic of the dissertation istthaoffers a systematic analysis of the
ownership structures of Lithuanian media organired]j the distribution of their powers
across the management of the organization, it atedyses the influence of ownership-
management structures over the partial expresdidgheomedia outlet. The novelty of
the topic of the dissertation is also characterifgdthe fact that the theoretical
foundation of the research encorporates the treofisituational and political economy.
The use of these theories provides with the fouodatecessary to thoroughly analyze
the influence of economic factors of the media orgion over the news content of the
media outlet.

Moreover, the empirical part of the dissertatiofersf the quantitative and
qualitative analysis of the partiality of media reeeontent, and the quantitative analysis
of the commercial media content; at the same time gart of the dissertation gives a
correlative analysis of news on different adverisand the amounts of their
advertisement; it therefore allowed us to define ¢brrelation between the advertising
subject and the character of the expression of manglity. This dissertation performs
an overall analysis of all newspaper publishingaargations and all national dailies in
Lithuania rather than focusing on only severalvidiial (as it has already been done in
previous academic research) national newspaperispui organizations and the
newspapers that they administrate.

The practical significance of the dissertation The research paper has
constructed a model which allows us to identify tioerelation between news character
and advertising content, the model can also be tseskamine the facts of hidden

advertising which is forbidden by law, it can als® drawn on to analyse the different
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aspects of the objectivity of media content andresgion of partiality. The results of

the research, which establishes the correlatiowd®t internal ownership, management
concentration and news partiality, the correlatimtween news content character and
the amount of advertising, allow us to put forwardecommendation to carry out the
analysis of legal pre-conditions to regulate thecemtration of the internal ownership of

media organizations and to impose further limitadioon the external ownership

concentration of media organizations (as opposethé provisions stipulated by the

Law on Competition of the Republic of Lithuania €89).

The structure of the dissertation The dissertation is comprised of
introduction, three chapters (12 subchapters), losmmns, list of literature and sources,
appendix.

Chapter 1. The concept of media organization and # problem of its
functioning

Chapter 1 defines the concept of the media orgaoizaestablishes the
main criteria of the media organization; and, adréws on the situational theory of the
organizational structure and the theory of polltiemonomy, it also analyses the
influence of the ownership structure of media orgaiion and advertising on the news
content of the media outlet.

Subchapter 1 discusses the main features of theanwmedanization, the
functions of the provider of the message and itmroanicator (transmitter) as well as
the marketing qualities of the product (messagkledia organizations consist of the
organizations that prepare news and the organimtivat transmit (broadcast, publish)
it. Without them, mass media would not be abléutaction as a social institution. This
subchapter also examines the role of news medanaations in selecting and reporting
information to society.

Subchapter 2 looks at the influence of external iaternal organizational
factors on the activities of the media organizati&gxternal organizational factors
include four elements: 1) events and regular proni®f information, 2) social and
political aspects, 3) economic factors, 4) informatdistribution channels, audience
interests. Internal organizational factors encarfmmanagement, media professionals
and technological equipment. The analysis of theofa and their relationship that

affects the media organization suggests that the aspects that determine the activities
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of the media organization in Lithuanian media systge economic: they are defined by
ownership and management structure as well asdialgmowers of advertisers.

Subchapter 3 focuses on the balance between owmeasth management
structures in different media organizations and ¢batent of media outlets that they
administer. The subchapter discusses the extaheahfluence of the shareholders, who
do not participate in the management of the orgdiwia, over the editorial content of the
media outlet. Subchapter 4 discusses a variety afketing strategies used by
commercial media organizations, i.e. the stratetfiasattempt to merge advertising and
new content or to assimilate independent editgdicy with advertising. It is stated
that a bigger dependency on advertising revenuatesefavourable conditions for the
dependency of the media content on and advertiamd) business interests. Media
content dependency on advertising narrows the f¢lthe presentations of objective
information, it also reduces the autonomy of ckagtiand consumer trust in the news
producer and transmitter.

Chapter 2. The expression of objectivity in media ews

Based on the social responsibility theory, Chaptanalyses the problem of
the objectivity in news prepared and reported bgieerganizations.

Subchapter 1 defines the concept of “objectivii§cusses the sources of
the development of objectivity in mass media, ékevance to the principles of press
freedom and equality, the complexity of its apdima, different theoretical approaches
to the treatment of the term. The concept of “oloyey” is discussed as one of the most
important concepts in media theory, it is closebnmected to the quality of news
information. It is suggested that the problem ofeotwvity reflects the problem of the
application of the principle of news reporting.

Subchapters 2 and 3 examine the scheme of newstioltye which consists
of the components of factuality and impartiality a®ll as their criteria of truth,
relevance, newsworthiness, balance and neutrétitygews programme, to report on an
individual fact and its relevance to reality wouldffice to rely on the criterion of truth
only and to equate fair reporting with objectivitfowever, the scheme of objectivity
must be extended due to a great many events indandual news item, and different
approaches to reporting facts, and the criterighef selection of prominent facts, the

balance between fact and opinion. The content néws item, that is factual and is
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clearly constructed, important and comprehensiva®) communicate certain values
which are promoted by the participants of the evgnirnalists or media organizations.
Since it is not always possible for subjects (pgréints, journalists and audience) to
distance themselves from their subjectivity, itngortant to make the most in seeking
balanced and neutral reporting, i.e. impartialityconstruct a news item in accord with
the principle of objectivity.

The expression of partialitynews is considered in subchapter 4, which
looks at the forms of news bias and partiality, ilended and unintended bias
(partiality). Intended and unintended bias candbenonstrated explicitly or it can be
camouflaged with the intention to hide the editostance. The pairs of these four
variables of bias form four kinds of expressionsbids in mass media. Since the
components of factuality and impartiality are noterdependent, and as factuality is
achieved, these kinds of bias can be identifieth it identification of deviations from
impartial news reporting; therefore, intended anthiended, and open and hidden, bias
will be identical to partiality which is intendedhé unintended as well as open and
hidden.

Subchapter 5 generalizes the theoretical analydisthe structural
components of the activities of media organizati@ml the expression of news
partiality; it also offers a theoretical schematiodel of the activities of the media
organization. This model defines the relationshigtween the political, legal and
economic situation and the structure of ownershigh @management of the media outlet,
marketing strategies and the characteristics ofptngiality of the news content of the
media outlet.

Chapter 3. The relationship between the expressionf partiality in
national dailies and the ownership structure of the newspaper publishing
organizations

The final chapter of the paper offers a researckherrelationship between
the expression of the news content partiality ithwanian national dailies and the
ownership and management structures of the compahi@ publish these dailies.
Subchapter 1 identifies the ownership structuresti®d companies that publish
Lithuanian national dailies and the distribution ofvnership powers between the

structures of ownership and management. Subchaptansl 3 assess the amount of the
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information on the activities of politicians (caddties to the office of the Republic of
Lithuania) that was reported by the media orgaiomat under the investigation
throughout the period of the research in the mexditets that they administer. The
assessment of the character of the partiality efitifiormation on the activities of those
politicians in each media outlet and a correlatagalysis of the amounts of the
information on these politicians and the commeriti@drmation on these politicians as
advertisers helps to identify the character of tiewvs partiality produced in the
structures of ownership and management in resgestedia organizations.

Conclusions

1. Media organizations, as they carry out econaawitvities and produce
news content, also make decisions on what newstl@@mount of news should be
reported. Therefore, they create impact upon spcmiantitatively as well as
gualitatively; they also inform the understandirfgr@mbers of society on what events
are most important. Therefore, the news contentritelia organizations produce make
them socially responsible to society.

As the laws do not stipulate that state institigiand political parties act as
participants in media organizations, media orgdrina are formally set apart from the
direct state and party control. Media organizatiaresnot integrated into the activities of
political parties; the state can exercise influeager media organizations through legal
regulation on the mass media system, state inetigtthe state can also control how the
activities of media organizations comply with thevk in force. Therefore, the influence
of the external factor (legal and political conjraf the media organization over
individual media organizations is considerably tedi, whereas economically strong
media organizations can exert a big influence ditigal parties, state institutions, and
the process of passing acts of legislation thatuledg the activities of media
organizations.

Lithuanian media system is dominated by marketiorla and commercial
mass media; there is an absence of direct polidoatrol of media, therefore, media
organizations and the news content that is prodbgeitie media outlets they administer
find themselves under an enormous impact of econdictors: one of the most

important economic factor is ownership — managersgottures and advertisers.
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2. In the competitive environment, the resultshed performance output of
the media organization are determined by interngdmmzational factors; one of them is
management which is directly influenced by the ipgrdnts of the ownership structure
of the media organization as the participants agdbe director(s). The shareholders of
the media organization, who participate in the nganaent of the company, become the
internal organizational factor. Internal and exétrrmorganizational factors give rise to
different schemes of factors of the media orgammatthe schemes that determine the
different conditions for production of media coriten

When the owners of the media organization are ség@érfrom the
management of the company, they do not have atdiégence upon the content of the
media outlet that they administer. If the ownersh&f media organization participate in
the management and economic activities of the campthey may not perform the
managerial and editorial functions. In that cadegisions, related to business
administration, are made by delegated (appointedcidrs; whereas hired editors
undertake the content management of the mediatoMifleen the ownership structure
overtakes management, the media content producdtebynedia outlet falls short of
safety-catch to protect it from the influence of thwnership interest.

A probability to guarantee a more independent editgolicy is bigger
when there is a more complex and diverse ownersghigture itself, i.e. when there are
many shareholders (natural and legal persons) alie b potential to hold more than a
half of the share capital of the company. In biggerporations, owned by many
shareholders, editorial activities are more pre@drom the influence of political and
other interest groups as a big corporation isVesserable.

3. The dependency of media organization on adusgti®venue creates the
conditions for the dependency of the editorial eahbf the media outlet on the interests
of advertising customers and business interestargeé. Social and political subjects
exert a direct influence on the media organizatibay also use their financial resources
to purchase advertising, and as they purchase tsingr they enjoy additional
possibilities to exert influence upon the actigtief the media organization and the
editorial content of the media outlet.

As they seek advertising revenue, commercial medjanizations adjust

their activities according to different marketirtgasegies: 1) sustain the independence of
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the editorial content from advertising interest3, @eate conditions to assimilate
advertising content with news content. Media orzions, whose agenda of editorial
content is affected by advertising factor, narréw field of objective news reporting,
reduce the autonomy of creativity and risk to loagdience trust (and the audience itself
which is necessary for advertisers) in them as thiegage in socially irresponsible
activities.

4. The field of social powers as well as marketstigategies give rise to
either impartiality or partiality of different forsn intended and unintended and open or
hidden. In terms of intended partiality, a certatance and ideological provisions are
supported. When it comes to unintended partiatiifferent organizational factors exert
influence on the process of the selection of theneand construction of the news item.
Intended and unintended news partiality can be destnated showing openly or hiding
the editorial position.

5. Media organizations, with big concentrationrernal ownership, whose
main shareholders directly participate in the managnt of the company and editorial
activity, or appoint the director of the company editorial office, who is directly
accountable to the main shareholder, editorialcgalepends on personal interests of the
main shareholders. Since the same individuals n@d@@sions on economic and
editorial activities, they create ideal conditioiws form a partial content of a media
outlet, the content that depends on the businéssests of the main shareholders and the
interests of advertisers. Therefore, media outlelsch are run by media organizations
with big internal ownership and management conediotr, report partial news that
depends on the interests of advertisers.

Unlike the companies whose main shareholders puesenomic and
editorial management activities, more favourablediions to construct the content of
media outlets are enjoyed by the daughter compdh&sare run by patronizing media
companies whose main shareholders do not pursuendmagement of economic and
editorial activities. Under such circumstances, egppmore favourable conditions to
draw a distinction line between the economic aiéig] that related to purchasing of
advertising, of the media organization and theqyotif editorial content. Therefore, the
partiality of news, reported by the media outletbjch are run through their daughter

companies by the companies of big internal ownprsbncentration, is less related with
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the interests of advertising compared to those anedjanizations that are run directly
by the main shareholders.

If the ownership structure of the media organ@ailacks concentration,
editorial policy, independent from personal intésesf the ownership, is easier to
guarantee, and, therefore, the main interestepdrticipants in the media organization
is the growth of asset value. The ownership strectd the media organization as the
factor of the news partiality of the media outletés its powers once the interests of the
owners are split. In that case, media organizatomkthe specialists that pursue content
management acquire profound influence upon thetaai®on of news content. Thus the
news content which is prepared and spread is detedmby their professional
competence and internal organizational factorsréfbee, little ownership concentration
of the media organization and the separation obtkmeership from the administration of
the company and editorial activities create thedd@mns to report news, impartial and
independent of the interests of advertisers.

6. The results of the research of national daglesws that advertisers exert
a profound influence on the activities of those meorganizations who have a big
internal ownership concentration and whose mainetudders are not separated from
the management of the company and the editoriaeoffn the Lithuanian media system
(in the sector of national dailies), the activitiek the advertisers, who purchase the
biggest amounts of advertising, are presentedam#ws content in a more favourable
fashion unlike the activities of other advertis§tsose who do not purchase any
advertising). The news content, more independent fthe interests of advertisers, is
produced in the media outlets whose main sharetwldee set apart from the
management of the companies who are run by medeanaations (of big and of small
average ownership concentration).

A media organization with a big concentration demal ownership creates
the conditions to make decisions which do not cgmypth the Law on the Amendment
of the Law on the Provision of Information to thebic of the Republic of Lithuania;
the law provides that advertising clients do noteha right to exert influence over the
content of public information (with an exception tbe advertising content which they
purchase themselves), that hidden advertisinglagal and that the articles that are

prepared and (or) published not by the providepuddlic information must be separated

21



from public information, it must also be marked,dathe client indicated. Media
organizations of little concentration of internavreership create the conditions to make
decisions that comply with the Law on the Amendn&nthe Law on the Provision of
Information to the Public of the Republic of Litha.

7. The results of the research performed in theediation show that the
most partial (intended and open partiality) newstent is constructed by the main
owners in directly controlled media outlets. In ganies of a more complex structure,
when daughter companies that administer news teutl@e run by patronising
companies, the main shareholders are separated tinemactivities of the media
organization, a less partial (unintended and opsetighty) news content in contrast to
the newsrooms that are directly controlled by themownership. The least partial or
impartial news content is produced in companiesnofi-concentrated share capital
where there are no main owners who can adminisestianoutlets through appointed
individuals or daughter companies.

The expression of partiality shifts from intendadd open partiality to
unintended and open and impartial reporting of s1ealong the internal ownership of
the news provider (media organization) and managérnencentration proves the
hypothesis raised in the dissertation — the owmershthe media organization and the
management structure define the character of tpeesgion of news partiality of the
media outlet.

The separation of the shareholders of the medianmzgtion from the
construction of the editorial content and the ngwticy of the socially responsible
editorial (which complies with legal acts and caafeprofessional ethics) create the
conditions for the objective and impartial news teoih which is the factor of the
growing trust in media, providing a favourable attan for media organization to work
profitably and to meet the expectations of the propinterests of the shareholders of
media organizations.

8. Based on the research results this paper putsvafd the
recommendations for the future research on thaienfte of economic-organizational
factors upon the news content of media outlets:

- to analyze legal grounds to regulate the conagatr of internal

ownership of media organizations and to additigniathit the concentration of external
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ownership (as opposed to what the Law on Competitibthe Republic of Lithuania
stipulates for all business organizations);

- to examine the legal grounds for limitations resaey to impose on the
main shareholders (legal persons) of the medianirghons to serve as executives in
the same media organization or to work for the aistration or editorial office of
another media organization.

- to examine how the quality of the news contenmeflia outlets might be
affected by the establishment of the public regist the shareholders (legal persons) of
media organizations and companies that patronise tland the declaration of private
and public interests of the main shareholders afianerganizations.

- to examine the grounds of legal and economic me&imcentive, so as to
circulate the equity issue of media organizationghwhigh internal ownership
concentration in a stock exchange; splitting higtdyncentrated ownership structures of
organizations would provide for the conditions thranister the company and construct
the editorial content; such conditions would allowcreate the quality content of the

media outlet.
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Santrauka

Ziniasklaidos organizagijnuosavybs strukfiras sudaro fiziniai ir juridiniai
asmenys, turintys nuosaysbteiseg zZiniasklaidos organizaaij(juridiniy asmen) turta.
Atsizvelgiant | teiss akt; reikalavimus ir ekonomines aplinkybes, ziniaskbesid
organizaciy steigjai formuoja koncentruotas arba nekoncentruotas sages
struktiras. Nesant teisiniribojimy nuosavybs valdytojams eiti vadovaujamas pareigas
ziniasklaidos organizacijoje, akcininkai priima epdimus, dalyvauti ar ne organizacijos
ukinés ir redakcigs veiklos vadyboje. Organizacinstrukfiriniy nuosavybs ir valdymo
deriniy jvairove Zziniasklaidos organizagijatveju sudaro kontinuwmn kurio viename
gale — koncentruota galia nuosa¥gisubjekte, kitame — proporcingas gadaskirstymas
tarp pagrindini organizacijos struktos subjeki (nuosavybs teisiy valdytoyp,
komercires organizacijos veiklos — verslo — valdyi redakcinio turinio kréju).

Socialires atsakomyks teorijos pofiriu Ziniasklaidos organizacija,
vykdydama ekonominveikla, turi biti socialiai atsakinga ir rengti bei skleisti teigas,
tikslias, @Ziningas, svarbias ir objektyvias naujienas (McQudi989, 2005).
Ziniasklaidos organizacijos ir jos dalyvekonomi nauda neturi pazeisti visuornisn
teiss iS ziniasklaidos priemonigauti objektyva informacip apie jvykius. Siekiant
objektyvumo naujienose reikia, kady jturinys atitikiy pagrindinius objektyvumo
kriterijus: faktiSkuma ir neSaliSkum. Vien tik faktiSkumo kritery tenkinanti naujiena,
pateikianti teisingus, svarbius ir tikslius faktusiebus objektyvi, jei neatitiks
nesaliSkumo kriterijaus. Tébtziniasklaidos organizacijos turi iSlaikyti patekw fakty
balang ir, rengdamos bei skleisdamos naujienas, tuktisfieutralios. Ar tajmanoma
igyvendinti kiekvienoje ziniasklaidos organizacijpjeAr gali kiti produkuojamos
neSaliSkos naujienos organizacijoje, kurioje digmiojas nuosavyds teise bel
administracijos ir redakcijos vadovas yra tas pditgnis asmuo? Ar esant
nekoncentruotai organizacijos nuosagg/bstrukiirai ir akcininkus atskyrus nuo
organizacijos valdymo bei redakcinio turinio fornrae sudaromos pakankamagygos
uztikrinti naujieny neSaliSkua? Tikétina, kad kiekvienu skirtingu organizaciniu-
strukfiriniu atveju yra sudaromos skirtingos organizésinnaujiem neSaliSkumo

formavimo alygos. Toal darbe tiriama problemasuformuluota taip: ar nuo
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ziniasklaidos organizacijos nuosaggbbei valdymo strukiros priklauso Ziniasklaidos
priemores naujiem SaliSkumo raiska.

1990 m. atlirus Lietuvos valstybingumn ir pegjus prie rinkos ekonomikos
santyki;, privatizuotos bei naujgkurtos ziniasklaidos organizacijos if informavimo
priemoniy turinio kokyke objektyvumo bei SaliSkumo aspektu iSsamiau neliyrmoéta.
Nors kai kurie mokslininkai analizavo atskirus luets ziniasklaidos organizagij
elgsenos elementus, tiriant Lietuvos ziniasklaigstemos organizacinius dalykus
budingesnis apibendrintas sociologinis pwid | Ziniasklaidos sistemkaip visum, arba
1 atskiras jos sritis, t@au ziniasklaidos sistemos elementai — zZiniaskkiol@anizacijos,
kurios nuosavyks struktiry ir veiklos integralas sudaro wi®rganizacin sistem, tirtos
labai nedaug. Kitas svarbus temos nepakankamdurstr aspektas yra tas, kad
apibendrintas poitris | ziniasklaidos nuosavybs koncentracijos bei komercializacijos
poveiki turiniui dazniausiai pateikiamas nesiremiant empars tyrimais.

Ziniasklaidos priemoni tyrinétojai jvairiais aspektais nagéja ju paskleisi
turini. Psichologijos, sociologijos mokslo &1 atstovai nustato Sio skleidziamo turinio
poveil§ individams, visuomenei. Bau pati ziniasklaidos organizacija, sukuriantiriyr
veikianf jo vartotojus, dazniausiai lieka &t démesio diapazono nuoSalyje. Tbd
Siame darbe nagrfamos ziniasklaidos organizacipuosavybs strukiiros ir kaip nuo
Siy struktiry pohidzio priklauso Zziniasklaidos priemanirengiamas ir skleidziamas
turinys.

Darbo objektas: Zziniasklaidos organizaaij nuosavybs strukiiry ir
Ziniasklaidos priemoninaujien; SaliSkumo rysys.

Darbo tikslas: istirti ziniasklaidos organizacijos nuosatgbbei valdymo
struktiros ir Ziniasklaidos priemés naujiem SaliSkumo raiSkosasajas.

Darbo uzdaviniai:

1. Apibrézti ziniasklaidos organizacijos sampranustatyti pagrindinius
ziniasklaidos organizacijos veikllemiar€ius veiksnius.

2. ISnagrirti ziniasklaidos organizacijos veiksi nuosavybs strukfiros ir
reklamuotoy — jtaka Ziniasklaidos priemais turiniui.

3. Apibrézti ziniasklaidos naujian objektyvumo ir SaliSkumo sampgat
nustatyti ir aptarti objektyvumo komponentus; iSmagi SaliSkumo raiskos

pohid; tendencingose naujienose.
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4. ISanalizuoti Lietuvos nacionalini dienragiuy naujien; turinio SaliSkumo
raiSkos pobdzio ir dienra8ius leidziagiy organizaciky nuosavybs bei valdymo
strukfiry rySius;jvertinti reklamuotayj jtaka naujieny turinio SaliSkumui.

Darbo hipotezé: ziniasklaidos organizacijos nuosaggb ir valdymo
struktira lemia Ziniasklaidos priemés naujiem SaliSkumo raisSkos paid;.

Tyrimo metodai. Teorirtje darbo dalyje naudoti litef@bs analizs,
sintezs ir apibendrinimo metodai, prakéjle — Salting analizs, Salting analizs
duomem sintezs, kiekybires ir kokybires tekstinio ir vaizdinio turinio anaks,
koreliacires analizs metodai.

Darbo mokslinis naujumas ir praktiné reikdmé. Sio darbo naujum
apsprendzia tai, kad pignkarty kompleksiSkai nagrigamos Lietuvos ziniasklaidos
organizaciyy nuosavybs strukfiros ju galiy perteikimo organizacijos valdymui aspektu ir
kokia galimg jtaka Sis organizacinis darinys turi ziniasklaidos prog¥s SaliSkumo
raiSkai. Temos gltojimo naujuma lemia ir tai, kad formuojant teoiirdarbo pagring
derinamos organizagijstrukiiros situacia ir politinés ekonomijos teorijos, o tai leidzia
iISsamiai analizuoti ziniasklaidos organizacijos rekminiy veiksniy jtaka ziniasklaidos
priemores naujiem turiniui.

Empirinéje darbo dalyje atlikus ziniasklaidos naujienrinio kiekybirg ir
kokybine analiz ir reklaminio ziniasklaidos turinio kiekyb¢nanaliz, pirma karia
moksliniuose Lietuvos Zziniasklaidos tyrimuose buwdlikta koreliacig skirtingo
naujieny pobadzio apie reklamuotojus igjreklamos kieki analiz, ir tai leido nustatyti
reklamos veiksnio ir naujien3aliskumo raiskos rysSiame tyrime nauja ir tai, kad
nagrirgjamos visos Lietuvos nacionalinius diertiaS leidziaios organizacijos ir visi
nacionaliniai dienra$ai, o ne kelios atskirai paimtos (kaip daryta deksiuose
tyrimuose) reprezentuojaéios imt nacionaliny dienragiu leidéju organizacijos iry
administruojami dienr&sai.

Tyrime sukonstruotas naujien poludzio ir reklamos gsaj nustatymo
modelis gali Inti taikomas atskleidzianistatym; draudziamos pagbtos reklamos
publikavimo faktus, taip pat — analizuojamairius ziniasklaidos turinio objektyvumo ir
tendencingumo raisSkos aspektus.

Darbo struktira. Disertaciy sudarojvadas, trys skyriai (12 poskydi

iISvados, literatros ir Saltinip sarasas bei priedai.
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1l-ame darbo skyriuje apiiama Zziniasklaidos organizacijos samprata,
nustatomi  pagrindiniai  ziniasklaidos  organizacijowveiksniai ir, remiantis
organizaciy strukiros situacine teorija ir politéss ekonomijos teorija, nagémama
ziniasklaidos organizacijos nuosaggbstrukiiros ir reklamuotaj itaka ziniasklaidos
priemores naujiem turiniui.

Remiantis ziniasklaidos sociatis atsakomyés teorija, 2-ame darbo
skyriuje analizuojama Ziniasklaidos organizacgngiany ir
skleidziamy naujien; objektyvumo problematika, jo komponent (faktiSkumo,
neSaliSkumo) strukitavimo ypatumai ir SaliSkumo raiSka tendencingosejienose.
Pateikiamas darbe nagejamos problemos ir Ziniasklaidos organizacijos heikeorinis
schematinis modelis. Sis modelis apitia politinés, teisires ir ekonomiks situacijos
veiksnio, ziniasklaidos organizacijos nuosas/ir valdymo strukiros, rinkodaros
strategijos ir ziniasklaidos prieménnaujiem turinio SaliSkumo poidzio srys;.

3-iame darbo skyriuje pateikiamas Lietuvos nacioinal dienragiy
naujieny turinio SaliSkumo raiskos ir Siuos dientas leidziaktiy bendroviy nuosavybs
bei valdymo strukiry sasap tyrimas. Nustatomos Lietuvos nacionalinius dieéites
leidziartiy bendroviy nuosavybs strukiiros bei nuosavyds galiy pasiskirstymas tarp
nuosavybs ir valdymo strukiry. [vertinama, kiek ir kokio paimdzio informacijos
tiriamos Ziniasklaidos organizacijos pateikyrimo laikotarpiu administruojamose
ziniasklaidos priemaise apie tyrime pasirinktpolitikos veikéju (kandidat i Lietuvos
Respublikos prezidento pa¥tveikla. Kiekvienoje ziniasklaidos prieméj jvertinus
apie pasirinki politikos veilejuy veikla paskleist naujieny SaliSkumo potd; ir atlikus
koreliacirg analiz tarp pateiktos apie Siuos véjs naujiem informacijos ir Siy veikéju
(kaip reklamuotaqj) pateiktos redakcijoms reklands informacijos kieki, nustatoma,
koks naujien SaliSkumo pobdis produkuojamas atitinkamose Ziniasklaidos
organizacijos nuosavyb ir valdymo strukirose.

ISvados. 1. [statymuose nenumatant galinégbvalstylés institucijoms ir
politinéms  partjoms Dbti  Ziniasklaidos organizacij dalyviais, Ziniasklaidos
organizacijos formaliai atskiriamos nuo tiesiagin valdzios ir partiés-politines
kontroks. Ziniasklaidos organizacijossma integruojamos partijy politika ir valstyles
itaka joms daroma tikstatymiskai reguliuojant Ziniasklaidos sistemosnaetus bei

valstyles institucijoms kontroliuojant, kaip Ziniasklaid@sganizaciy veikla atitinka
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galiojartius jstatymus. Toé iSorinio zZiniasklaidos organizacijos veiksnio etsires ir
politinés kontroés — jtaka paviedms ziniasklaidos organizacijoms yra gana ribota, o
ekonomiskai stiprios Ziniasklaidos organizacijodi giaryti didek jtaka politinéems
partijoms, valstybs institucijoms ir ziniasklaidos organizaciyeikla reguliuojartiu
teises akty leidybos procesui.

Ziniasklaidos sistemoje dominuojant rinkos santgiga ir komercinei
ziniasklaidai  bei  nesant tiesiog;y politines  ziniasklaidos  kontrés,
lemiamy jtaka ziniasklaidos organizaaij veiklai ir ju administruojam Ziniasklaidos
priemoni;y naujien turiniui daro ekonominiai veiksniai, IS kuri svarbiausi yra
nuosavybs-valdymo struktra ir reklamuotojai.

2. Dideks vidires nuosavybs koncentracijos ziniasklaidos organizacijose,
kuriy pagrindiniai akcininkai tiesiogiai dalyvaujaoniy valdyme ir redakcigje veikloje
arba skiria tiesiogiai atskaitingpagrindiniam akcininkuimorgs ir redakcijos vaday
redakcire politika yra priklausoma nuo asmenjrpagrindini savininky interesg.. Tiems
patiems asmenims priimant sprendimug dkinés ir redakcigs veiklos, sudaromos
idealios glygos formuoti Salisk (iS5 anksto numatyj ziniasklaidos priemais turin,
priklausant nuo pagrindini akcininky verslo interes (gali biti ne vien Ziniasklaidos
srityje) ir reklamuota} interes.. Tockl dideles vidines nuosavybs ir valdymo
koncentracijos  ziniasklaidos organizacij valdomos Ziniasklaidos priemén
pateikia SaliSkas ir nuo reklamuafopteres priklausagias naujienas.

3. Patronuojatioms bendro¥ms Ziniasklaidos priemones valdant per
dukterinesimones, kum wkinés ir redakciis veiklos vadyba neuZzsiima pagrindiniai
patronuojatiy bendrovip akcininkai, palyginti su bendrémis, kury pagrindiniai
akcininkai uzsiimaikinés ir redakcigs veiklos vadyba, sudaromos palankssalygos
formuoti ziniasklaidos priemoniturini, maziau priklausaptuo pagrindini akcininky
asmeniny ir verslo interegs. Esant tokiai situacijai sudaromos palankssmsilygos
ziniasklaidos organizacijosking veikla, susijusa su reklamos uzsakymais, atskirti nuo
redakcinio turinio politikos. Tad Ziniasklaidos priemoni valdomy dideks vidings
nuosavyls koncentracijos patronuojin bendrovip per dukterines Zziniasklaidos
organizacijas, pateikiasm naujieny SaliSkumas, palyginti su tiesiogiai pagrindini
akcininky valdomomis ziniasklaidos organizacijomis, yra maZi susigs su

reklamuotoy interesais.
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4. Esant nekoncentruotai zZiniasklaidos organizaaijoosavyés strukiirali,
yra lengviau uztikrinama nepriklausoma nuo saviniakmenini interes redakcijos
politika, o pagrindinis ziniasklaidos organizacgalyviy interesas tokiu atveju yra turto
veries augimas. Bl savininky intereg iSskaidymo ziniasklaidos organizacijos
nuosavys struktira kaip zZiniasklaidos priemés turinio SaliSkumo veiksnys, palyginti
su koncentruota nuosawd strukfira, praranda gali Tokiu atveju naujien turinio
formavimui lemiam itaka igyja Ziniasklaidos organizacijos ir priené@nturinio vadyba
uzsiimantys specialistai. Koks naujigturinys SaliSkumo raisSkos atzvilgiu rengiamas ir
skleidziamas, tuomet labiau priklauso nup profesires kompetencijos ir vidim
organizacini veiksni. Todtl maza vidie Zziniasklaidos organizacijos nuosaegb
koncentracija ir savinink atskyrimas nuo bendrés administracijos ir redakcijos
veiklos sudaro@ygas pateikti neSaliSkas ir nepriklaugas nuo reklamuotqjinteresg
naujienas.

5. Kaip matyti iS nacionalini dienragiy tyrimo rezultat, redakcij darbui
didek reklamuotoj jtaka daroma tik tose ziniasklaidos organizacijdegjose yra
didek vidiné nuosavybs koncentracija ir kuriose pagrindiniai akcininkaira atskirti
nuo imores ir redakcijos valdymo. Lietuvos Ziniasklaidos tesmsoje (nacionalimi
dienrasiy sektoriuje) didziausias reklamos uzsakyapimtis pateikiatiy reklamuotoy
veikla naujiem turinyje yra pateikiama palankiau neikiteklamuotoy (arba iS viso
reklamos uzsakym nepateikiatiy veikéjy) dideks nuosavybs ir valdymo
koncentracijos organizacijose. Ziniasklaidos orgacily (ir dideks, ir maZzos vidigs
nuosavybs koncentracijos), kufi pagrindiniai akcininkai atskirti nuo bendravi
valdymo, Ziniasklaidos priemése produkuojamas labiau nepriklausomas nuo
reklamuotoy interes, naujien turinys.

6. Dideks vidines nuosavybes ir valdymo koncentracijos ziniasklaidos
organizacijose sudaromosalygos priimti sprendimus, neatitink&ins Lietuvos
Respublikos visuomeés informavimo jstatymo pakeitimojstatymu reglamentuojam
nuostali, kad reklamos uzsakovai neturi teisdaryti jtakos vieSosios informacijos
turiniui, iSskyrus p&iu uzsakomos reklamos tujjrkad pasipta reklama yra draudziama
ir kad straipsniai, parengti ir (ar) paskelbti neSosios informacijos reip, kuris uz
uzmokest ar kitok atlygi skleidzia & informacip, uzsakymu turi ti atskirti nuo kitos

vieSosios informacijos, tinkamai juos pazymint, odant j; uzsakog. Mazos vidirs
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nuosavyls koncentracijos ziniasklaidos organizacijose suwas glygos priimti
sprendimus, atitinkatus Sias Lietuvos Respublikos visuongnnformavimoijstatymo
pakeitimojstatymu reglamentuojamas nuostatas.

7. Kaip rodo darbe atlikto tyrimo rezultatai, lalssai SaliSkas (numatytas ir
atviras SaliSkumas) naujien turinys sukuriamas pagrindinsavinink; tiesiogiai
kontroliuojamose ziniasklaidos priemi@e. Sudtingesreés strukiiros bendrogse, kai
dukterinesimones, administruoj&ras ziniasklaidos priemones, valdo patronudias
bendros ir tokiu lidu pagrindiniai savininkai atsiejami nuo Ziniaséltas organizacijos
veiklos, sukuriamas maziau SaliSkas (nenumatytagviras SaliSkumas), palyginti su
tiesiogiai  pagrindini  savininkp  kontroliuojamomis  redakcijomis,  naujign
turinys. Maziausiai SaliSkas arba nesSaliSkas eaujiyrinys sukuriamas nekoncentruoto
akcinio kapitalo bendrase, kur gra pagrindini savininky, galirciy tiesiogiai, per
paskirtus asmenis ar dukterinesones administruoti ziniasklaidos priemones.

Saliskumo raiskos naujienose kaita nuo numatytatviro Saliskumo iki
nenumatyto ir atviro bei iki neSaliSko naujigpateikimo atitinkamai kintant
naujieny rengjo ir skleickjo (ziniasklaidos organizacijos) vidis nuosavybs ir
valdymo koncentracijai (nuo wsgaliy koncentruotumo pagrindinio akcininko asmenyje
iki maksimalaus akcinink galiy iSskaidymo organizacijos strakbje) pagrindzia darbe
kelta hipotez, kad Ziniasklaidos organizacijos nuosasg/hir valdymo strukira lemia
ziniasklaidos priemas naujiem SaliSkumo raiSkos palbl.

Ziniasklaidos organizacijos akcinipkatskyrimas nuo redakcinio turinio
formavimo ir socialiai atsakinga redakcijos nanjigoolitika (atitinkanti teigs akity ir
profesires etikos kodekso reikalavimus) sudarglygas objektyviam ir neSaliSkam
Ziniasklaidos naujianturiniui, kuris yra visuomess pasitikjimo ziniasklaida didjimo
veiksnys, sukuriantis palankiaalygas ziniasklaidos organizacijai dirbti pelningai
patenkinti turtinius Ziniasklaidos organizacgkcininky interesus.

8. Remiantis atlikto tyrimo rezultatais, rodams ziniasklaidos
organizacijos nuosavyb ir valdymo strukiros koncentruotumo ry%u naujien turinio
SaliSkumo pobdzio bei reklamuotaj interes; pateikimo raiSka naujienose, Siame darbe
formuluojamos tokios rekomendacijos tolimesniems, &konomini-organizacing

veiksni jtaka Ziniasklaidos priemannaujien turiniui susijusiems tyrimams:
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- iSanalizuoti teisines prielaidas Ziniasklaidos gaonizacijy vidinés
nuosavybs koncentracijos reguliavimui ir papildomam Ziniasttos organizaaqjy
iSorinés nuosavyts koncentracijos ribojimui (nei tai numatyta visomrslo
organizacijoms Lietuvos Respublikos konkurencigiatyme);

- iSanalizuoti teisines prielaidagldiniasklaidos organizaaij pagrindiniy
akcininky (fiziniy asmen) ribojimo eiti vadovaujatias pareigas tos pas ziniasklaidos
organizacijos arba nuosawd rySiais susietos kitos ziniasklaidos organizacijo
administracijoje ir redakcijoje;

- iSanalizuoti, koki jtaka ziniasklaidos priemoniturinio kokybei
turéty Ziniasklaidos organizagij ir jas patronuojatiy bendrovip akcininky (fiziniy
asmemn) vieSo registrojsteigimas ir pagrindini ziniasklaidos organizaaij akcininky
vieqy ir privaciy interes; deklaravimas.

- iSanalizuoti teisinj ir ekonominiy skatinimo priemonj prielaidas édl
dideks vidines nuosavybs koncentracijos ziniasklaidos organizacgkcijy emisiy
platinimo vertybinig popieryy birzoje, kad skaidant maksimaliai koncentruotas
organizacipy nuosavybs strukiiras kity sudarytos bendrég administravimo ir
redakcinio turinio formavimo atygos, lemiadios kokybiSk (neSaliSkumo aspektu)

ziniasklaidos priemoniturin;.
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