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THE IMPACT OF CONTENT MARKETING ON POLITICAL

CAMPAIGNS AND THEIR ETHICS

Abstract.

Political processes, party activities, election advertising campaigns are important
and relevant, because they determine the further development of the country,
influence the economy and the well-being of the population. The article examines
the impact of content marketing on political campaigns and their ethics in
Lithuania. During the research, the content of social media of political parties was
examined. We conducted a pilot survey of the population (31 respondents aged
from 17 to 56) about the most frequently seen advertisements of eight different
political parties, as well as favorite means of presenting content marketing, and
unethical election posts. After summarizing the results of the survey, it was found
that the advertising campaigns of Lithuanian political parties are quite ethical;
only 16% of the respondents answered negatively. The most popular means of
content marketing for political parties in social media are videos (23 respondents),
photos and articles (18 respondents chose each).

Key words: content marketing, political advertising ethics, unethical election
posts, social media.
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OBJECTIVES ’

Political processes, party activities, election advertising ., es oo
campaigns are important and relevant, because they . !
determine the further development of the country, . .
influence the economy and the well-being of the  °
population. The article examines the impact of content = « ., - . .
marketing on political campaigns and their ethics in .,

Lithuania.

S o L U TI o N The first picture : age of the respondents

During the research, the content of social media of
political parties was examined. We conducted a pilot
survey of the population (31 respondents aged from 17
to 56: first picture) about the most frequently seen
advertisements of eight different political parties, as
well as favorite means of presenting content
marketing, and unethical election posts.

After summarizing the results of the survey, it was
found that the advertising campaigns of Lithuanian
political parties are quite ethical; only 16% of the
respondents answered negatively (second picture).
The most popular means of content marketing for
political parties in social media are videos (23
respondents), photos and articles (18 respondents
chose each) (third picture).

Vaizdo jrasai, reklaminiai klipai
23

Taip: 5 (16%)
O

The third picture : most liked means of content marketing Second picture: how many saw unethical political ads




