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INTRODUCTION

Relevance of the research. Globalization, process of constant
change and market economical conditions influence vocational training
system and the necessity of not only evaluating changes of fluctuations,
but also require flexible adaptation to the demand of the labour market,
consideration of social, cultural, economic life phenomena. New re-
quirements are raised for the education system to provide vocational
qualifications corresponding to the conditions of labour market, to de-
velop study programs, implement new training/teaching technologies,
strategies and models. Colleges providing higher vocational education
have a goal not only to prepare qualified employees, educate profes-
sional competences of the students required for specific jobs, but also
prepare employers who can react to the labour market changes in a
flexible and fast way, who can operate individually and take responsibil-
ity for their future and well-being. One of the newest professional com-
petences corresponding the needs of college students — education of en-
trepreneurship, by developing study programs and implementing inno-
vative educational models as well as technologies enabling to acquire
the required competences.

The common European education and labour market has adopted
a great deal of general and special resolutions for entrepreneurship edu-
cation: The European Charter for Small Enterprises (2000), Green Book,
,, Entrepreneurship in Europe (European Commission, 2003), changes
in the education sector are influenced by the Bologna process (1999),
Copenhagen Declaration (2002) and agreements signed during meetings
in Lisbon (2000), Prague (2001), Berlin (2003), Bergen (2005).

Lithuania also reacts to the new challenges in the field of voca-
tional training dictated by the market economy and follows the major
strategies of entrepreneurship education. National laws are developed
and new decisions are made at the same time. Entrepreneurship educa-
tion is based on the general aims of education adopted in the Law on
Education (2003), which says that education must be directed to satisfy-
ing the labour market needs. In agreement with the State Education
Strategy of 2003-2012, education must ,,<...> extend people employ-
ment and competition of the economy, reduce poverty and social isola-
tion“ (LR Decision for the National Education Strategy of 2003-2012
rules, 2003, p. 2). Education of college students’ entrepreneurship is
based also on special education goals having reflection in the Economic



Literacy and Entrepreneurship Education Strategy (2004), National Pro-
gram for Inducement of Youth Entrepreneurship 2008-2012 (2007), new
requirements raised for college study programs. It is stated that students’
entrepreneurship education in social, economic and technological condi-
tions gains special value in this process and the role of higher education
institutions is extremely essential.

Education of entrepreneurship is investigated in various aspects at
scientific studies of foreign and Lithuanian scientists. Scientists discuss
the concept of entrepreneurship (Drucker, 1985; Hisrich and Peters,
1998; Timmons, 2003; Kirby, 2004), distinguish entrepreneurship skills
and characteristics to be educated at education institutions (Robinson et
al., 1991; Caird, 1991; Utsch and Rauch, 2000; Cromie, 2000; Henry et
al., 2003), reveal the content of skills that the entrepreneur distinguishes
by (Gartner, 1989b; Garavan and O‘Cinneide, 1994b; McCarthy, 2000;
Raffo et al., 2000) and skills required for establishing business enter-
prise or those for work in organization (Gibb and Nelson, 1996; Rae et
al., 1997; Galloway et al., 2005). Entreprencurship is analysed as a
process and this process with entrepreneurship education must be
closely inter-related by keeping the holistic attitude and harmony
(McMullan and Long, 1987; O‘Gorman and Cunningham, 1997; Kirby,
2003; Timmons and Spinelli, 2003; Heinonen and Poikkijoki, 2006).

Lithuanian scientific researches on education, management and
philosophy also analyse entrepreneurship, features, skills and character-
istics of a businessman. Studies on the topic define the concepts of an
entrepreneur, entrepreneurship and enterprise (Lydeka, 1996), analyse
expression of entrepreneurship as a personal feature in the population of
students (Valuckiené, Ruskus, Balcitinas, 2004), analyses business types
and the form of entrepreneurship as economic activity (Martinkus and
Zickiené, 2006), role of entreprencurship education in the process of
training/learning as well as gaining of skills (Garalis, 2007). However,
there are no deeper studies on the topic of students entrepreneurship
education in Lithuania.

Foreign researchers have analysed entrepreneurship education
programmes for higher education students, based the differences by
various philosophical points of view (Garavan and O‘Cinneide, 1994a),
indicated to consider the existing level of entrepreneurship of the stu-
dents during preparation of entrepreneurship education programs (Gart-
ner, 1988;Gorman et al., 1997; Jamieson, 1984 Cope, 2003) as well as to
take the entrepreneurship skills and features into account (Hills et al.,



1988; Hebert and Link, 1988; Scott et al., 1998). Foreign authors pay
great attention to the goals of entrepreneurship education programs
(Gibb, 1999; Solomon et al., 2002; Jones and English, 2004, Henry et
al., 2003) and methods applied in education (Gibb, 1993a; Garavan and
O°Cinneide, 1994b; Rae and Craswell, 2000; Deakins et al., 2000;
Hartshorn, 2005; McMarthy, 2006; Johnson and Spicer, 2006). Authors
point out the necessity of getting over from teaching to learning para-
digm during entrepreneurship education and create the learning envi-
ronment corresponding to the modern business world (Garavan and
O‘Cinneide, 1994b; Rae and Craswell, 2000; Hartshorn, 2005; Johnson
and Spicer, 2006). It is asserted that this goal can be achieved with ap-
plication of non-traditional education methods, especially such as role
plays, business imitation (simulation), team work and other innovative
education strategies (Gibb, 1993a; Rae and Craswell, 2000; McMarthy,
2006), giving opportunities for the students to perform various entrepre-
neurship tasks practically.

Recently, a great attention is paid to business imitation (simula-
tion) technologies (Faria, 2001; Summers, 2004), providing students
with opportunity to achieve effective results in a short period of time by
participating, observing and incorporating into business establishment
processes by imitating working situations of a real business environment
(Wolfe, 1998b; Goosen et al., 2001; Feinstein, 2001; Faria and Welling-
ton 2004) and gaining some practical entrepreneurship skills in this way.
Efficiency of imitation as education method was noticed by many re-
searchers who informed of the educating influence of imitation methods
to students’ motivation (Taylor and Wolford, 1972; Wolfe and Crookall,
1998), while the later stimulates the experience of decision-making and
role performance (Wolfe, 1998b). In this way, interdisciplinary attitude
is formed theoretical knowledge is applied, teamwork is stimulated and
the real enterprise environment is pictured (Faria and Wellington 2004).

Entrepreneurship education by imitation is performed in Lithua-
nia, and abroad, by applying the Imitation Business Enterprise model,
which is defined as entrepreneurship practical education model imitating
the realistic enterprise activity in the fields of staff management, ac-
counting, purchasing, sales and marketing management. Such form of
studying integrates a wide range of knowledge in economics, manage-
ment, foreign languages, finances, law and other subjects as well as
stimulates self-independence, creativity of students, develops motivation
and other entrepreneurship features.



However, education of entrepreneurship in Lithuania by imitating
is still not theoretically grounded and empirically studied. Are analysed
methodological and practical aspects of computer-based business games
usage in students’ education (Bagdonas, 2002), the competence gaining
and development opportunities by applying imitation business game in
»Ecosys® organization (Ciegis et al., 2005; Skuncikiené et al., 2007),
application of opportunities for the model of Imitation Business Enter-
prises (IBE) in the process of forming practical skills of the students
(Balvociaté, 2005) and are studied success factors of IBE (Martinkiené
et al., 2008). But there are no theoretically analysed and empirically
based researches analysing entrepreneurship education by applying Imi-
tation Business Enterprise model.

Constant discussions appear regarding the determination of effi-
ciency of education programs and imitations educating entrepreneurship
skills. Researchers note the need for evaluating entrepreneurship educa-
tion programs in education institutions (Curran and Staworth, 1989;
Young, 1997; McMullan et al., 2001) and state that extremely difficult
to evaluate entrepreneurship programs seeking for the goal-defined
competences and skills (Bramley, 1996; Dixon, 1996; Zenger, 1996).
Researchers offer to evaluate entrepreneurship programs by relating
them to entrepreneurship education goals (Storey, 2000; McMullan et
al., 2001). Meanwhile, efficiency of imitation methods and especially
games could be assessed by the following criteria: students’ ability to
solve problems, applied skills for gaining knowledge, answering to the
question if the actions chosen refer to the modern-day business chal-
lenges which rose the imitation method (O’Neil, Wainess, Baker, 2005).

Authors provide some evaluation models for entrepreneurship
education programs. One of such is Kirkpatrick’s (1998) model which
offers education program evaluation by four levels: by determining reac-
tions of the students towards education program, learning results impor-
tant for the operation of an enterprise or institution, behaviour after edu-
cation program end and results applied for the enterprise or institution.
Kirkpatrick’s (1998) model is widely applied for the entrepreneurship
education programs’ evaluation including also those where imitation
methods are used (Schumann, Anderson, Scout, Lawton, 2001; Fregetto,
2005; O’Neil, Wainess, Baker, 2005).

Entrepreneurship education programs in Lithuanian colleges are
evaluated with focus on the goals achievement and are linked to the
formation of understanding on business enterprise education and build-



ing of skills and characteristics. Much attention is paid to the practical
education of entrepreneurship, miscellaneous forms and models of edu-
cation are used: experience, activity and education in cooperation (Be-
loviené, 2004, Kojelyté, 2008).

Scientific researches made in Lithuanian and abroad allow stat-
ing that attention to the issue of students’ entrepreneurship education
grows. However, entrepreneurship education by applying imitation
models and technologies is not fully investigated by the theoretical and
empirical aspects and there’s a great lack of studies analysing the edu-
cation of entrepreneurship among College students with application of
Imitation Business Enterprise model as well as with grounding their
efficiency in student entrepreneurship education.

Research problem. An effective entrepreneurship education of
college students’ can be achieved with application of Imitation Business
Enterprise model and the question is — how can the entrepreneurship of
college students be effectively (self)educated by applying the model of
an Imitation Business Enterprise: what actions reveal the efficiency of
entrepreneurship education among students. With the aim to ground col-
lege students’ entrepreneurship education process theoretically and em-
pirically, with application of an Imitation Business Enterprise model, the
following issues arise:

J What entrepreneurial skills and characteristics of College stu-
dents’ can be educated in the Imitation Business Enterprise;

. What features reveal the efficiency of college students’ entrepre-
neurship education process with application of Imitation Busi-
ness Enterprise model;

. What are the possibilities and perspectives of College students’
entrepreneurship education with application of Imitation Busi-
ness Enterprise model.

Research Object. Education of entrepreneurship among College
students.

Research Aim. Study the conditions and possibilities of entrepre-
neurship education efficiency among College students with application
of Imitation Business Enterprise model.

Research Tasks:

1. To analyse the education, management and philosophical litera-
ture, and to ground the efficiency of entrepreneurship education
in the context of changing modern-day education paradigms by

9



10

describing the following: concept of entrepreneurship, variety of
entrepreneurship education programs, goals and education meth-
ods, application of imitation models and technologies opportuni-
ties and conditions;

To prepare the strategy for empirical research and ground it em-
pirically;

To determine the content and structure of college students’ entre-
preneurship features and abilities with application of Imitation
Business Enterprise model, also by revealing entrepreneurship
education problems and to determine factors influencing the effi-
ciency of college students’ entreprencurship education process;
To analyse the expression of features and skills of college stu-
dents’ entrepreneurship in the fields of Imitation Business Enter-
prise activities: staff, accounting, purchases, sales and marketing
process management;

To determine factors influencing the efficiency of college stu-
dents’ entrepreneurship education in Imitation Business Enter-
prise according to the following criteria: reaction to education
process, consistency of education process sequence by modelling
the business-oriented activity, students’ behaviour after training,
learning results (students’ attitude);

To describe the expression of entrepreneurship education phe-
nomenon in the model of Imitation Business Enterprise and with
experience of teachers, graduates and administration, to deter-
mine the peculiarities of college students’ education, the neces-
sity for imitation entrepreneurship education process, strengths
and weaknesses of the Imitation Business Enterprise model;
Based on the research results, to determine the efficiency of col-
lege students’ entrepreneurship education by applying Imitation
Business Enterprise model, opportunities and perspectives of
imitation model application educating college students’ entrepre-
neurship.

Research methods:

Research literature analysis was applied by conceptualizing en-
trepreneurship conception, characteristics and functions, expres-
sion of methods of entrepreneurship education process, pro-
grams, goals and toughing, by revealing imitation concept and
model peculiarities of Imitation Business Enterprise.



Quantitative methods. Standardized questionnaire survey was
applied, seeking: to investigate enterprising skills and character-
istics of the students, their expression in the performance fields
of model of Imitation Business Enterprise, to determine strong
and weak features of this model. According to Caird (1991) GET
test, entrepreneurial characteristics of college students were es-
tablished, and Kirkpatrick (1998) methodology enabled the de-
termination of efficiency features of entrepreneurship education
of college students in activity of IBE. The methods of statistical
analysis were applied for the processing of data: descriptive sta-
tistics (statistical averages, mode counts, standard deviations);
stjudent criteria t allowed estimation of entrepreneurial skills and
content and structure of characteristics of two student samples —
in the beginning of teaching and in the end of teaching; factorial
analysis was used, after the analysis the effectiveness factors of
entrepreneurship education of college students by applying the
model of Imitation Business Enterprise were established. The
verification of data suitability for the factorial analysis was car-
ried out when evaluating criterion of Kaizeri-Meyer—Olkin
(KMO). Research data were processed using SPSS 14 (Statistical
Package for Social Science) and “Windows Microsoft” pro-
grammes.

Qualitative methods. In order to reveal the expression of entre-
preneurial skills of the college students when using the model
IBE, an interview method was used, and the interview analysis
was carried out according to the methodology of Kvale (1998),
Silverman (2003a, 2003b). The teachers working in IBE, admini-
stration representatives and college graduates took part in the in-
terview. Data of qualitative research were analysed using qualita-
tive analysis of content and phenomenology analysis.

Qualitative content analysis was carried out according to the
stages of content analysis indicated by Mayring (2000) and Zy-
dzitinaité (2005): research material was applied to the communi-
cation model, text was analysed consecutively, step by step, ac-
cording to the rules of the appropriate methodological procedure
and dividing analysed text into the analytic units. Text was inter-
preted according to the research questions that were answered by
formed categories and subcategories. During analysis these cate-
gories and subcategories were revised closely.
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Phenomenological analysis of data was used in order to under-
stand, characterize and describe phenomenon of entrepreneurship
education when applying the model IBE and by reflecting own
experience to the students, teachers and administration represen-
tatives (Kvale, 1996; Silverman, 2003b; Creswell, 2007; Bitinas,
et al., 2008). It was analysed how college graduates, teachers and
administration representatives understand the point of entrepre-
neurship education phenomena, what they see results and prob-
lems of education.

Conceptual background of the research

The present research is based on the following:

Entrepreneurship education concepts and theories, describing en-
trepreneurship as personal way of thinking (McMullan and Long,
1987; Jack and Anderson, 1999; Weshead et al., 2000;), social,
professional, technical and personal competences (Garavan and
O‘Cinneide, 1994a; Hannon, 2006), encompassing personal char-
acteristics, skills and knowledge required for any person seeking
for creation and development (Caird, 1991; Charney and Libecap,
1999; Kirby, 2004), induce education authorities to react into the
changing processes and search for the new methods of education
educating the entrepreneurship skills(Weshead et al., 2000; Kirby,
2004; Hannon, 2006).

Philosophical trends, arising from different philosophical tradi-
tions: philosophical trend directed towards ethic behaviour, based
on the ideas of Utalitarism, Machiavelism and Protestantism, and
philosophical trend directed towards effective activity based on the
Pragmatism and Constructivism current.

Philosophical trend directed towards Ethical behaviour meets the
contradictory implementation of goals. Education of a moral, tol-
erant, democratic individual following the principles of humanism
(Law on Education, 2003) on one hand, and preparation and edu-
cation of a specialist with know-how of working and living skills
in a social environment on the other hand, where the pluralistic at-
titudes, different norms of behaviour and morals, as well as provi-
sions not always correspond to the values educated in education
institution.

Philosophical trend directed towards effective activity based on the
theory of constructivism (Jarvis, 2002, Clements, 2005; Sahlberg,



2005) based on which an individual forms his/her personal situa-
tion of education where he/she can learn best, because learning is
based on the search for essence requiring the understanding of the
whole as well as separate parts. It raises the goal for learning —
construction of distinctive understanding but not the remembering
of correct answers or restoration of somebody’s understanding.
Learning is realized as a process of new and increasing knowledge
gain, classification and construction based on individual experi-
ence and the whole of already existing knowledge, which is essen-
tial part of every cognitive process. Following the theory of prag-
matism (Dewey, 1916), where the essence of life is in activity,
which gives experience and allows problem solving based on the
earlier experience. Experience is understood as versatile process,
therefore it is unpurposeful to learn only one activity as every per-
son has a need for different calls and every activity looses purpose
if aside from other interests. Person seeking to explain himself the
field of his/her interests must experiment. Authors acknowledge
that entrepreneurship can be (self)educated most effectively
through experience and experiment (Rae and Carswell, 2000). In
the process of education, pragmatism closely relates to phenome-
nology, because it is based on experience (Duobliene, 2006).
Representatives of phenomenology (Mickiinas, Stewart, 1994,
Moustakas, 1994; Kvale, 1996; Juodaityté, 2003; Silverman,
2003a; Creswell, 2007), say education process must reject preju-
dice, traditional theories and is based on the experience, attitude
and insight into phenomena of every person. The essence of the
phenomenon researched is seen because phenomenon itself is the
immediate experience liberated from all the theoretical interpreta-
tions and assumptions.

Defence propositions

The existing social, economical and cultural processes condition
the necessity for entrepreneurship education among college stu-
dents and the need for drawing business studies nearer to the real
business world and apply innovative educational methods helping
to achieve the optimal results.

Entrepreneurship education in Lithuania with application of imita-
tion methods, namely the Imitation Business Enterprise method,
would give opportunities for integrating the theoretical knowledge
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in management, marketing, finances, foreign languages, law and
other, and apply it in practice on the business imitating and safe
environment, where students are allowed for mistakes, learn from
mistakes and can (self)educate entrepreneurship more effectively.
Model of Imitation Business Enterprise (IE) — a model of business
practical training imitating the operation of a real business enter-
prise in the fields of management, accounting, purchases, sales and
marketing management as well as maintaining business activity
processes under the laws of the Republic of Lithuania, Govern-
ment decisions and other documentation on the norms, help
(self)educating the entrepreneurship of college students;

The significance of college students’ entrepreneurship education
process with application of Imitation Business Enterprise model is
conditioned by: learning of practical skills, business enterprise op-
eration process participation in team work, application of theoreti-
cal knowledge and achievement of entrepreneurship skills in the
fields of staff, accounting, purchases, sales, marketing manage-
ment activities. By paying attention to these factors influencing
students’ entrepreneurship education process, the educational,
management abilities provided by the Imitation Business Enter-
prise model reveal themselves, conditions for development, appli-
cation and connection into the practical business situations by
gaining experience in business participation but also management
are provided.

The Structure and Volume of the dissertation
Dissertation consists of an introduction, description of concepts, 3

parts, conclusions and recommendations, references and appendices. It
also includes 47 figures and 19 tables. The list of references has 268
literature sources. The dissertation has 166 pages. Appendices include
survey instruments, statistical calculation tables and interview materials.
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A BRIEF REVIEW OF DISSERTATION CONTENT

Introduction reveals the relevance of the topic and problem of
research, defines the goals, tasks of research and research results ap-
plied, unfolds the novelty of scientific work, theoretical and practical
importance.

First part THEORETICAL BASIS FOR ENTREPRENEURSHIP
EDUCATION AND APPLICATION OF IMITATION MODELS reveals
the theoretical basis for entrepreneurship education and imitation models
which define entrepreneurship defining concepts, entrepreneurship as
expression of personal characteristics, skills and process. Definitions
prosposed by various authors allow stating that entrepreneruship is a
way of thinking, personal traits, technical and business management
skills where the existing knowledge can be used in practical activities
and give opportunity for starting or developing personal business. En-
trepreneurship is defined by technical, business management abilities
and personal characteristics for entrepreneurship. Technical skills cover
written and oral communication, computer skills, ability to use informa-
tion resources and organization abilities. Business management skills
cover problem solving and decision-making, financial insight, dealing
skills, teamwork skills, and abilities for management and planning. The
principal personal entrepreneurship characteristics are initiative, self-
confidence, critical thinking and assessment, risk taking, need for seek-
ing, situation control, initiative/creativity, aspiration for independence,
leadership and persistence.

It is acknowledged that entrepreneurship education covers the
fields of “art” and “science” which is learned through various education
programs for different groups of students by evaluating the level of their
knowledge and skills. Entrepreneurship education programs must pay
equal attention for the education of entrepreneurship skills and personal
characteristics, as well as entrepreneurship training must transfer from
education to self-education with establishment of teaching environment
close to business enterprise environment. Non-traditional methods of
training must be used — namely role plays, business imitation, team-work
and other active education methods based on experience, activity teach-
ing, teaching and self-education based on abilities through cooperation.

The revealed concept of imitation, abundance of imitation models
and definition of Imitation Business Enterprise model demonstrate the
imitation model suitability for entrepreneurship education. Imitation
integrates theoretical subjects into the whole, also structures business

16



reality in a safe environment and allows for learning from mistakes
without loss of investment. This strengthens personal development of
students and allows realistic picturing of business problems. Model of
Imitation Business Enterprise (IBE) — is a business practical education
model imitating real operation of business enterprise in the fields of staff
management, accounting, purchases, sales and marketing management
activities as well as performing business activity processes under the
laws of the Republic of Lithuania, Government decisions and other
regulatory documents. Theoretical knowledge integrated in the operation
of IE model is applied in practice with unification of education methods:
experience education, action education, learning through co-operation.

Business education programs are assessed in various aspects: by
considering students’ attendance, satisfaction of participants, popularity
of programs and response, subjective general evaluation of the program,
visible benefit of the program, appropriate actions of participants after
program such as establishment, maintenance, growth and profit of a
company. But the most purposeful assessment would be to see if pro-
gram goals were achieved.

Imitation efficiency can be defined by the factors measuring how
correctly imitation reveals the real world and if imitation model operates
as determined and conclusions are confirmed.

Second part EMPIRICAL RESEARCH METHODOLOGY AND
METHODS FOR THE COLLEGE STUDENTS’ ENTREPENEURSHIP
EDUCATION WITH APPLICATION OF IMITATION BUSINESS
ENTERPRISE MODEL reveals the research methodology of college
students’ entrepreneurship education process by applying the model of
Imitation Business Enterprise while the methodology is based on
entrepreneurship education concepts, educational, social theories and
phylosophical norms of education giving sense and deeper and wider
understanding of business (self)educatio phenomenon. Dissertation
revealed research methods, and research ethics, described within
Kirkpatrick’s (1998) evaluation methodology and GET testing method-
ology for the determination of personal entrepreneurial characteristics.
The application of interview methods was based.

Research consists of two parts:

e  On the approach of college students, the efficiency of college stu-
dents’ entrepreneurship education in the Imitation Business Enter-
prise is evaluated on the four levels of Kirkpatrick’s (1998) pro-
gram evaluation method: reaction to self-education method, educa-
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tion which occurred in the Imitation Business Enterprise, behaviour
after self-education and self-education results. Personal characteris-
tics of students’ entrepreneurial and skills in the beginning of train-
ing are determined. The GET test is used to determine entrepre-
neurship characteristics of college students (Caird, 1991);

The essence of entrepreneurship education phenomenon in the
Imitation Business Enterprise from the graduates’, teachers’ and
administration representatives’ attitude is revealed and entrepre-
neurship education features are evaluated: skills for entrepreneur-
ship benefit from self-education, strengths and weaknesses of IBE
enterprise and perspectives and possibilities foreseen for the IBE
model development.

For the sake of securing information reliability and exhaustive-

ness, quantitative and qualitative research methods are combined among
each other and they get equal value each. The combination of quantita-
tive ad qualitative research revealed various aspects of research prob-
lem, allowed for uniting social and individual research context on the
cognitive level and for explaining the understanding of entrepreneurship
education in the Imitation Business Enterprise. Research was performed
according to the logical schema pictured in Fig. 1.

Education of College students’ entrepreneurship with
application of Imitation Business Enterprise model

Pilot research

Declarative research \

|Quantitative research| | Qualitative research |
Students’ Interviews of graduates, teachers,
survey administration representatives
Entrepreneurship |

education \

Possibilities and
Problems .
perspectives
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Fig. 1. Logical schema of research




Applying the probability systematic way for respondent selection
made quantitative research sample. Research sample consisted of col-
lege students studying management and business administration study
program and participants of Imitation Business Enterprise operation of
the College. 432 respondents-participants of practical training of Imita-
tion Business Enterprise performed from October, 2007 to June 2008
were questioned in total. Respondents were questioned in two times: at
the beginning and end of practical training.

During quality research, 20 teachers working at college-based
IBE, four responsible employees of administration directly related to the
IBE activities and college graduates, former participants of the IBE
(n=10) were selected. During selection of IBE teachers the principle was
taken to select a sample of teachers having long-term pedagogical ex-
perience and also young teachers with longer than 1 year experience.
Representatives of administration were selected on the criteria that sam-
ple must consist of college administration representatives, staff at Simu-
lith centre, members of the IBE consultative council. All the selected
representatives of administration have good knowledge of the IBE ac-
tivities and represent various Lithuanian colleges. Graduates had to have
longer than one-year employment experience in a business enterprise.

Third part RESULTS OF EMPIRICAL RESEARCH: EFFICIEN-
CY OF COLLEGE STUDENTS’ ENTREPRENEURSHIP EDUCATION
WITH APPLICATION OF IMITATION BUSINESS ENTERPRISE
MODEL presents the results of empirical research for college students’
entrepreneurship education with application of Imitation Business En-
terprise model. Characteristics and skills of College students’ entrepre-
neurship were evaluated with application of the IBE model (attitude of
College students). Evaluation was made with GET test (Caird, 1991),
and demonstrated that the majority of students have average need for
achievements, creative tendencies, measured risk, inner control as well
as average need for autonomy. With application of Kirkpatrick’s model,
the entrepreneurship education process efficiency was evaluated by ap-
plying the IE model in four levels of evaluation: 1% level — reaction, 2™
level — self-education, 3" Jevel — behaviour, 4" level — results
(Kirkpatrick, 1998).

Research determined that students’ ,,reaction” to education in
Imitation Business Enterprise is positive as they can understand the ac-
tivities of a company, the learning methods and environment are accept-
able, they receive benefits expressing by the education of personal char-
acteristics, self-recognition, they can get to manage Imitation Business
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Enterprise activities. However, research showed, that time for education
at IBE was not enough. The advantages and disadvantages of the IBE
model were revealed.

It was determined that students’ ,, self~education** at IBE was per-
formed in the fields of personnel, accounting, purchases, sales and mar-
keting management where the technical, business management skills
and personal entrepreneurial characteristics were educated and educa-
tion goals as well as professional competences as determined in the de-
scription of the Competences for Business Practice Firms of Higher
Education Institutions (2007).

It was determined that students’ ,, behaviour‘ after education at
IBE changed statistically significantly. In the end of education, entre-
preneurship skills: technical, business management knowledge and
skills, business making abilities bettered statistically significantly but
intentions of starting personal business are not related to self-education
at Imitation Business Enterprise.

Self-education ,, results “ were determined during assessment of
benefit students received in participation at IE activities.

Benefit that students received in participation at the IBE activities
is described in the following aspects: acquiring of practical entrepre-
neurship skills, cognition of enterprise activities, application of team-
work and theoretical knowledge.

Interview with graduates, teachers and representatives of admini-
stration is based on the phenomenological philosophy revealing the ex-
pression of entrepreneurship education phenomenon in the model of
Imitation Business Enterprise.

The reliability of research results was secured by collecting inter-
view data with the earlier prepared questions, which were made after
evaluation of five topics reflecting the efficiency of Imitation Business
Enterprise:

o Work experience of the teacher (graduate);

o Entrepreneurial skills and characteristics educated with applica-
tion of IBE model;

e Evaluation of IBE model’s activity;

o Self-education experience and benefit received;

e Development of IBE activity.

According to the graduates, teachers and representatives of ad-
ministration, the strongest features of IBE consist of theoretical knowl-
edge application in practice, education of competences, innovative self-
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education forms, cognition of the real activity in the enterprise, self-
cognition. The weaknesses of IBE are described by organization peculi-
arities, features of education model and characteristics of students’
work. Experience gained and used by the graduates is expressed by the
recognition of enterprise’s activity and practical skills received, and the
benefit received from education at IBE is described as follows: by ac-
quiring practical skills and application of theoretical knowledge, intro-
duction to enterprise’s activity, self-cognition, business establishment
fostering, possibility of employment.

Teachers and administration representatives indicated the neces-
sity of IBE model in the following aspects: application of theoretical and
practical skills, introduction to the activity of enterprises, self-cognition,
helps adapting to the labour market requirements, develops professional
and general competences, helps to prepare for personal business crea-
tion, application of novelties. Teachers and representatives of admini-
stration observe learning results in the works students choose, also
watch the technical, practical ad social skills they get. The acknowl-
edged education results come from education goals that teachers raised
in the beginning.

Teachers, graduates and representatives of administration offer
developing the IBE model in the following directions: improve study
program: attract the teachers of speciality subjects into the IBE model’s
activity and establish IBE manager’s position, before training at IBE
present the theoretical subjects, include the IBE model into study pro-
grams as a separate subject, prolong education time at the IBE, develop
students’ division, prepare recommendations with a goal to include work
at the IBE as practical experience. The IBE model could be improved by
strengthening the material base, by developing communications means
and ways, by giving more reality to activities. External help would be
used for: strengthening co-operation with enterprises, moral help of ad-
ministration, improving of teacher’s qualification at business enter-
prises. There is a need for increasing student’s motivation, initiative,
responsibility, activate students’ interest in entrepreneurship by applying
the following miscellaneous means: break the monotony of IE activity
with events, communication with representatives of the companies from
real-world, develop evaluation system, establish business centres.
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THE RESEARCH NOVELTY, THEORETICAL AND
PRACTICAL RELEVANCE OF THE RESEARCH
A methodologically based and empirically checked efficiency of

college students’ entrepreneurship education process with application of
Imitation Business Enterprise model conditions and gives chances for
the new researches in the fields of entrepreneurship education by apply-
ing imitation models at the colleges and also other education institu-

tions.

Theoretical significance is described by the following achieved

results:
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Entrepreneurship concept covering the concept of entrepreneur-
ship, process, personal features and business abilities of college
students is revealed and grounded;

The entrepreneurship education program content is analysed, the
variety of entrepreneurship education goals is revealed, entrepre-
neurship education methods are analysed and give opportunity to
educate students’ entrepreneurship by applying Imitation Busi-
ness Enterprise models;

Theoretical essence of imitation method is grounded, the strongest
and weakest features, conditions and opportunities for business
education are indicated;

Education, management, philosophical conditions and opportuni-
ties influencing the IE efficiency are determined.

Practical meaning of the dissertation:

The content and expression of college students’ entrepreneurship
features and skills with application of Imitation Business Enter-
prise model are determined;

The evaluation of entrepreneurship education process with appli-
cation of Imitation Business Enterprise model is performed by us-
ing the Kirkpatrick’s (1998) methodology;

Factors influencing the efficiency of college students’ entrepre-
neurship education process with application of Imitation Business
Enterprise model are chosen;

The college students’ entrepreneurship education problems in the
Imitation Business Enterprise activities (attitude of teachers,
graduates and representatives of administration) are determined
and possibilities and perspectives of Imitation Business Enterprise
model are presented;



Research strategy is prepared, instruments for methodological
grounding are indicated and can be applied in the process to de-
termine the education system of college students’ entrepreneur-
ship as well as content of participation in imitation process (busi-
ness start — process — results);

The scientific analysis and empirical data of entrepreneurship
education and Imitation Business Enterprise’s theoretical con-
struct was performed and shall be useful for:

Teachers of colleges and other education institutions while they
demonstrate a closer contact between colleges and business rep-
resentatives in preparation of a modern-day specialist;

College administration staff projecting students’ entrepreneurship
education plans with application of Imitation Business Enterprise
model;

College students in their preparation for business implementation
plan or improvement, development of students’ capacities;
Vocational education centres in the management of entrepreneur-
ship education practice programs where students shall learn the
systematic education skills and get closer to entrepreneurship
education process through entrepreneurship education programs.
Researchers shall get recommendations which shall be significant
in determining how to perform effective organization of entrepre-
neurship education process with application of Imitation Business
Enterprise model;
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CONCLUSIONS

1. Expression of entrepreneurship education paradigms and appli-

24

cation prerequisites for imitation education method in entrepre-
neurship education.

Entrepreneurship is a way of thinking, personal traits, technical
and business management skills allowing application of acquired
knowledge in practice and giving opportunities for starting and
developing personal business. Personal characteristics of entre-
preneurship are initiative, self-confidence, critical thinking and
assessment, risk taking, need for achievements, position control,
innovative/creative attitude, wish for independence, leadership
and persistence. Technical abilities of entrepreneurship cover
written and oral communication, skills for work with various
computer programs, ability to use information resources and or-
ganizational skills. Business management abilities consist of
problem solving and decision-making, financial insight, dealing,
teamwork skills, management and planning abilities. Entrepre-
neurship education is based on various concepts, theories and phi-
losophical trends descending from different philosophical theories
divided into philosophical trends of ethical behaviour and effec-
tive activity. Philosophical trend based on ethical behaviour is
grounded on the ideas of Utalitarism, Machiavelism and Protes-
tantism, and philosophical trend based on effective activity is
grounded on the pragmatism and constructivism currents.
Traditional entrepreneurship education programs are incapable of
adjusting to the ever-changing business environment and educate
business skills effectively. In the education of entrepreneurship, it
is important to transfer from education to self-education and cre-
ate learning environment as closest to the real world as possible
and apply non-traditional learning methods: role plays, business
imitation, team-work and other innovative education methods
based on experience, activity education, evaluation of chances
and development of education in co-operation.

Method of imitation gives the student experience, allows applying
theory and integrating different functional fields of activities, re-
quires team-work, greater involvement, is realistic and interesting,
motivates students and allows for successful education of entre-
preneurship and observation of outcomes of results. The Imitation
Business Enterprise model is applied for entrepreneurship educa-



tion and determines business practical education by imitating real-
istic activity of business enterprise in the fields of staff manage-
ment, accounting, purchases, sales and marketing management as
well as performs business activity processes in accordance with
laws of the Republic of Lithuania, Government decisions and
other regulatory documents.

It is most purposeful to evaluate higher education entrepreneur-
ship education process by considering if program goals were
achieved, and in case of imitations — by considering imitations as
model essence cognition, stages of imitation activities and results
received, learning achievements and students’ reaction to the ex-
perience gained, offers regarding model improvement and its us-
age in the future.

2. Efficiency of college students’ education process with application
of Imitation Business Enterprise model (students’ view).

The efficiency of college students’ entrepreneurship education
process by applying the IBE model was evaluated by using four
levels of Kirkpatrick’s (1998) methodology: students’ ,;reaction®
to education program by applying the IBE model, the “self-
education” finished, “behaviour” received after studies and ,,re-
sults “, 1.e. benefit received. Such evaluation unites the assessment
of entrepreneurship education program and imitation processes on
the aspects of education goal’s achievement and imitation effi-
ciency.

Students’ ,, reaction “ to self-education at IBE is positive and vast
majority of students recommend studies at IE for others. Students
have been introduced to the activity of enterprise, learning envi-
ronment, gained benefit, could educate personal features, learn of
himself/herself, and manage company. Although there is a lack of
time of learning at IBE, but education premises, way of education,
manager of studies and team students’ worked with are highly es-
timated. Strong features of the IBE model: suitability of self-
education method, understanding of business company, education
of personal traits, education of skills for business management,
self-recognition.

Students ,,self-education”, i.e. education of entrepreneurship by
applying the IBE model was performed. The following technical
entrepreneurship skills are educated: communication and usage of
information resources, but students sometimes do not have the
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opportunity to improve their foreign language writing and speak-
ing skills, learn to work with graphical programs. Students
learned the following skills for business management: problem
solving and decision-making, financial insight, teamwork skills,
abilities for management, but planning and marketing skills are
educated more weakly. The principal personal entrepreneurship
features are initiative, self-confidence, critical thinking and as-
sessment, risk taking, need for seeking, but students sometimes
are not so fostered to take risk in business decision-making. En-
trepreneurship education process by applying the IBE model is of-
ten directed to education of features and skills, but there is small
attention to demonstration of business establishment opportuni-
ties.

e Students’ ,, behaviour changed. At the end of training, entrepre-
neurship education bettered statistically significantly, but stu-
dents’ intentions to start personal business are not related to their
education at Imitation Business Enterprise. Decisions were made
and influence was received from friends, parents, relatives, sis-
ters/brothers and other experiences: student’s personal decision,
seek for independence, studies, etc. the most important motives
fostering business establishment process are the following: wish
for better living conditions, independence form everybody, wish
for implementing personal idea, have better status in society and
help his/her family.

e Self-education ,,results “ in respect to benefit show that the IBE
model is a proper form for educating entrepreneurship and shall
be important for students in the future when they start their own
business, work in already operating enterprise, seek for employ-
ment or for general understanding what is a business enterprise.
The following factors are important for students’ entrepreneurship
education in the imitation company: gaining of practical skills,
cognition of business activities, team-work, application of theo-
retical knowledge and gaining entrepreneurial skills, in the fields
of accounting, purchasing, sales and marketing management.

3. Expression of entrepreneurship education phenomenon by apply-
ing the Imitation Business Enterprise model (attitude of gradu-
ates, administration personnel and teachers).

o In the opinion of graduates, representatives of administration and
teachers, entrepreneurship is: technical, business management

26



skills and personal entrepreneurship features educated by apply-
ing the IBE model. Technical skills are educated by using: work
with computer programs and office devices, communication and
co-operation, work with documents, developing foreign language
skills and information. Business management skills at the IBE are
educated by managing the staff, teamwork and making decisions,
work planning, and organization of activities. Personal entrepre-
neurship skills are educated by performing individual activities,
allowing self-cognition, by revealing leadership skills, educating
responsibility, initiative and self-confidence.

Strong features of entrepreneurship education are: application of
theoretical knowledge in practice, education of competences,
novelty of education forms, realistic activity of the company, self-
cognition. Weakest points of the model are: organization, model
activity, and student work features. Students do not learn how to
start individual business at Imitation Business Enterprise, they can
only learn theoretically with the company establishment mecha-
nism without trying it themselves. In order students could imitate
the whole cycle of enterprise establishment (from the start to clos-
ing), students should improve business management or other
analogous entrepreneurship educating study programs so that the
goal of three-year studies would be: business company establish-
ment, activity and closing. All the study subjects could be closely
inter-related and directed towards the realization of the major goal
— establishment of an enterprise with integration of these subjects
in the company’s activities.

Teachers and representatives of administration see the results of
students’ entrepreneurship education, which reveal it by the stu-
dents’ satisfaction in their work, technical, professional, and so-
cial skills they receive. These education results come from educa-
tion goals that were raised by the teachers in the beginning.

4. Perspectives for improving entrepreneurship education by apply-
ing Imitation Business Enterprise model.

The model of Imitation Business Enterprise can be developed in
the following directions: by improving study program, IBE
model, by attracting external help and enhancing students’ moti-
vation, initiative, feeling into it and active interest in business by
applying the following means: by diversifying the IBE activities
with events, communication with business representatives from
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enterprises, by developing evaluation system, and establishing
business centres. Perform study program improvement: by attract-
ing speciality subject teachers into the activity of IE model and by
creating the IBE manager’s position, giving opportunity for stu-
dents to study theoretical subjects before students start trainings at
IBE, by including the IBE model into the study programs as sepa-
rate subject, by prolonging time for studies, developing students’
division into subgroups, preparing recommendations to register
work at the IBE as practical experience. IBE model can be im-
proved: by strengthening the material base, diversifying commu-
nication means and ways, providing Imitation Business Enter-
prise’s activity with help for strengthening business company,
moral help of administration, development of teacher’s qualifica-
tion at enterprises.



RECOMMENDATIONS
In connection to the conclusions of this dissertation research, the

following recommendations are provided for college and other educa-
tion institutions’ teachers, administration staff, employees and starters at
the IBE, researchers analysing the problems of entrepreneurship educa-

tion:
[ ]

Educate college students’ entrepreneurship not only with expres-
sion of democratic, humanistic principles, but also realistic social
environment where the pluralistic attitudes, different norms of be-
haviour and morality, as well as rules and aspects reveal them-
selves;

Considering entrepreneurship as encompassing many aspects,
formulate entrepreneurship education goals into one essence of en-
trepreneurship education, receipt of knowledge suitable for entre-
preneurship, abilities to use various technologies, analyse different
business situations and learn to defeat risk factors by using ana-
lytical techniques and methods;

Apply innovative education methods, such as: role plays, business
imitation, team-work and other active methods of education which
are based on experience, activity education, education based on
opportunities and self-education through co-operation;

With application of IBE model, entrepreneurship education proc-
ess can be improved in the following directions: improve study
program, develop IBE model and attract external support. Perform
the development of study program in the following directions: at-
tract teachers of speciality subjects into the IBE activities, prolong
practise period, lay out theoretical subjects, include IBE into study
program as a separate subject, relate entrepreneurship education
theory to practice, establish IBE manager’s position, develop stu-
dents’ distribution, accept work at IBE as practical experience.
Perform the development of IBE model: develop material base,
improve communication means and ways, provide more reality to
imitation activities, introduce students to business establishment
process and foster their spirit for business. It requires external
help, which would express through: communication with business
enterprises, help from administration, and improvement of
teacher’s qualification at business enterprises.

Strengthen students’ motivation, initiative, responsibility and feel-
ing into the matter and foster their interest in business by applying
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various means: diversify the IBE activities with events, activate
communication with real representatives of the companies, de-
velop evaluation system, apply oral incentives and establish busi-
ness centres.
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KOLEGIJU STUDENTUY VERSLUMO UGDYMAS TAIKANT
IMITACINES VERSLO IMONES MODEL]

REZIUME

Temos aktualumas. Profesinio rengimo sistemai, kurios procesa
itakoja vykstanti globalizacija, nuolatin¢ kaita ir rinkos ekonomikos sa-
lygos iskyla biitinybé ne tik jvertinti kaitos pokycius, bet ir lankséiai
prisitaikyti prie darbo rinkos keliamy reikalavimy, atsizvelgti i sociali-
nio, kultiirinio, ekonominio gyvenimo reiskinius. Keliami nauji reikala-
vimai Svietimo sistemai, siekianciai teikti profesines kvalifikacijas, ati-
tinkan¢ias darbo rinkos salygas, skatina tobulinti studiju programas,
diegti naujas mokymo(si) technologijas, strategijas bei modelius. Kole-
giju, suteikian¢iy aukstojo profesinio iSsilavinimo kvalifikacija, tikslas —
ne tik rengti kvalifikuotus darbuotojus, ugdyti studenty profesines kom-
petencijas, reikalingas konkreciose darbo vietose, bet ir gebancius
lanksciai ir greitai reaguoti | darbo rinkos pokycius, savarankiskai veikti
ir prisiimti atsakomybe dél savo ateities ir gerovés. Viena i§ naujausiy
profesiniy kompetencijy, atitinkanciy kolegiju studenty poreikius — vers-
lumo ugdymas, tobulinant studijy programas bei diegiant inovatyvius
ugdymo(si) modelius ir technologijas, jgalinancias jgyti reikalingas
kompetencijas.

Bendroje Europos Svietimo ir darbo rinkos erdvéje yra priimta vi-
sa eilé bendryjy ir specialiyju nutarimy skatinanc¢iy verslumo ugdy-
ma(si): Europos mazyju imoniy Chartija (2000), Zalioji knyga
,, Verslininkysté Europoje® (European Commission, 2003), Svietimo sek-
toriaus pokycius itakoja Bolonijos procesas (1999), Kopenhagos dekla-
racija (2002) ir susitarimai pasiraSyti susitikimy Lisabonoje (2000), Pra-
hoje (2001), Berlyne (2003), Bergene (2005) metu.

Lietuva taip pat reaguoja i naujus profesinio rengimo is$sukius,
padiktuotus rinkos ekonomikos ir vadovaujasi pagrindinémis verslumo
ugdymo(si) strategijomis. Tuo paciu tobulinami nacionaliniai jstatymai
ir rengiami nauji nutarimai. Verslumo ugdymas grindziamas bendrai-
siais ugdymo tikslais, numatytais Svietimo jstatyme (2003), kuriame
teigiama, kad ugdyma biitina nukreipti i darbo rinkos poreikiy tenkini-
ma. Pagal Valstybinés Svietimo strategijos 2003-2012 mety nuostatas,
$vietimas turi ,,<...> didinti Zmoniy uzimtuma ir tikio konkurencinguma,
mazinti skurdg ir socialing atskirtj“ (LR Nutarimas dél Valstybinés $vie-
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timo strategijos 2003-2012 mety nuostaty, 2003, p. 2). Kolegiju studentu
verslumo ugdymas(is) grindziamas ir specialiaisiais ugdymo(si) tikslais,
kurie atsispindi Ekonominio rastingumo ir verslumo ugdymo strategijoje
(2004), Nacionalingje jaunimo verslumo skatinimo 2008-2012 m. pro-
gramoje (2007), keliamuose naujuose reikalavimuose kolegiju studijy
programose. Teigiama, kad studenty verslumo ugdymas(is) socialiniy,
ekonominiy ir technologiniuy poky¢iu salygomis jgauna ypatinga reiks-
mge Siame procese, o auksStyju mokykly vaidmuo yra labai svarbus.

Uzsienio ir Lietuvos mokslininky tyrimuose verslumo ugdy-
mas(is) nagriné¢jamas jvairiais aspektais. Diskutuojama dél verslumo
savokos (Drucker, 1985; Hisrich ir Peters, 1998; Timmons, 2003; Kirby,
2004), isskiriamos verslumo savybés ir bruozai, kuriuos asmuo turi ug-
dytis Svietimo jstaigose (Robinson ir kt., 1991; Caird, 1991; Utsch ir
Rauch, 2000; Cromie, 2000; Henry ir kt., 2003), atskleidziamas gebéji-
my, kuriais pasizymi verslus asmuo, turinys (Gartner, 1989b; Garavan ir
O‘Cinneide, 1994b; McCarthy, 2000; Raffo ir kt., 2000) bei tie gebéji-
mai, kurie reikalingi verslo imonés kiirimui ar darbui organizacijoje
(Gibb ir Nelson, 1996; Rae ir kt., 1997; Galloway ir kt., 2005). Verslu-
mas nagrinéjamas kaip procesas ir teigiama, kad §is procesas ir verslu-
mo mokymas(is) turi biiti glaudZziai tarpusavyje susije, i§laikomas holis-
tiSkumas ir dermé (McMullan ir Long, 1987; O‘Gorman ir Cunningham,
1997; Kirby, 2003; Timmons ir Spinelli, 2003; Heinonen ir Poikkijoki,
2006).

Lietuvoje edukologijos, vadybos, filosofijos moksliniai tyrimai
taip pat analizuoja versluma, verslininkui btidingas savybes, bruozus ir
gebéjimus. Apibiidintos verslininko, verslumo ir verslininkystés savokos
(Lydeka, 1996), nagrinéta verslumo, kaip asmenybés savybés raiska
moksleiviy populiacijoje (Valuckiené, Ruskus, BalCitinas, 2004), anali-
zuota verslo risis ir verslininkysté kaip tikinés veiklos forma (Martinkus
ir Zickiené, 2006), verslumo ugdymo(si) vaidmuo mokymo(si) procese
ir besimokanciyjy igyjami gebéjimai (Garalis, 2007). Taciau gilesniy
studiju nagrinéjanciy studenty verslumo ugdymo(si) temas Lietuvoje
néra atlikta.

Uzsienio tyréjai analizavo aukStojo mokslo studenty mokymui(si)
skirtas verslumo ugdymo(si) programas, pagrindé ju skirtumus jvairiais
filosofiniais poziiiriais (Garavan ir O‘Cinneide, 1994a), nurodé rengiant
verslumo ugdymo(si) programas atsizvelgti i besimokandéiyjy turima
verslumo lygi (Gartner, 1988; Gorman ir kt., 1997; Jamieson, 1984 Co-
pe, 2003) ir | ugdytus verslumo gebéjimus bei savybes (Hills ir kt.,

34



1988; Hebert ir Link, 1988; Scott ir kt., 1998). Uzsienio autoriai daug
démesio skiria verslumo ugdymo(si) programy tikslams (Gibb, 1999;
Solomon ir kt., 2002; Jones ir English, 2004, Henry ir kt., 2003) ir tai-
komiems mokymo(si) metodams (Gibb, 1993a; Garavan ir O‘Cinneide,
1994b; Rae ir Craswell, 2000; Deakins ir kt., 2000; Hartshorn, 2005;
McMarthy, 2006; Johnson ir Spicer, 2006). Nurodoma, kad verslumo
ugdyme(si) reikia pereiti nuo mokymo prie mokymosi paradigmos ir
sukurti tokia mokymosi aplinka, kuri atitikty Siuolaikini verslo pasauli
(Garavan ir O‘Cinneide, 1994b; Rae ir Craswell, 2000; Hartshorn, 2005;
Johnson ir Spicer, 2006). Teigiama, jog pasiekti §j tiksla galima taikant
netradicinius mokymo(si) metodus, o ypac tokius kaip vaidmeniniai zai-
dimai, verslo imitavimas, darbas komandose ir kitas inovatyvias moky-
mo(si) strategijas (Gibb, 1993a; Rae ir Craswell, 2000; McMarthy,
2006), kurios sudaro galimybes besimokantiesiems praktiskai atlikti
ivairias verslumo uzduotis.

Pastaruoju metu ypac atkreipiamas démesys i verslo imitavimo
technologijas (Faria, 2001; Summers, 2004), kurios minimaliomis laiko
sanaudomis suteikia galimybe studentams pasiekti veiksmingy rezultaty,
dalyvaujant, stebint ir isijungiant i verslo klirimo procesus imituojant
realios verslo aplinkos darbines situacijas (Wolfe, 1998b; Goosen ir kt.,
2001; Feinstein, 2001; Faria ir Wellington, 2004) ir taip igijant praktiniy
verslumo jgtidziy. Imitavimo kaip mokymo metodo veiksminguma pas-
tebéjo daugelis tyréjuy, teigdami, kad imitavimo metodai ugdo studenty
motyvacija (Taylor ir Wolford, 1972; Wolfe ir Crookall, 1998), o pasta-
roji skatina sprendimy priémimo, vaidmeny atlikimo patirties igyjima
(Wolfe, 1998b). Tokiu biidu formuojamas tarpdisciplininis pozitiris, pri-
taikomos teorinés zinios, skatinama dirbti komandinj darba ir tikroviskai
atvaizduojama verslo imonés aplinka (Faria ir Wellington, 2004).

Verslumo mokymas(is) imituojant tiek Lietuvoje, tiek uzsienyje
vyksta taikant ir imitacinés verslo jmonés modelj, kuris apibiidinamas
kaip — verslumo praktinio mokymo modelis, imituojantis realios verslo
imonés veikla darbuotojy valdymo, apskaitos, pirkimy, pardavimy ir
rinkodaros valdymo veiklos srityse. Tokia mokymosi forma placiai in-
tegruoja ekonomines, vadybos, uzsienio kalby, finansy, teisés ir kity
studiju dalyky Zinias ir skatina studenty savarankiSkuma, kiirybiskuma,
plétoja motyvacija ir kitas verslumo savybes.

Taciau Lietuvoje verslumo mokymas(is) imituojant dar néra teo-
riSkai pagristas ir empyriskai iStirtas. Analizuojami kompiuteriniy verslo
zaidimy metodologiniai ir praktiniai panaudojimo aspektai studenty mo-
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kymesi (Bagdonas, 2002), kompetencijuy igijimo ir tobulinimo galimy-
bes, taikant imitacini verslo Zaidima ,,Ecosys“ organizacijoje (Ciegis ir
kt., 2005; Skuncikiené ir kt., 2007), tiriamos imitacinés verslo jmonés
(IVI) modelio taikymo galimybés formuojant studenty praktinius igi-
dzius (Balvociute, 2005), istirti IV] sékmés veiksniai (Martinkiené ir kt.,
2008). Néra teoriSkai iSnagrinéty ir empyriskai pagristy tyrimy nagriné-
janciy verslumo ugdyma(si) taikant imitacinés verslo imonés modeli.

Nuolat kyla diskusijos dél ugdymo(si) programy ir imitacijy, ug-
danc¢iy versluma, veiksmingumo nustatymo. Tyréjai pabrézé poreiki
vertinti verslumo ugdymo(si) programas Svietimo institucijose (Curran
ir Staworth, 1989; Young, 1997; McMullan ir kt., 2001) ir teigé, kad
ypatingai sudétinga vertinti tas ugdymo(si) programas, kurios sickia
tikslais apibrézty kompetencijy ir gebéjimy (Bramley, 1996; Dixon,
1996; Zenger, 1996). Sitloma vertinti verslumo programas, susiejant jas
su verslumo ugdymo(si) tikslais (Storey, 2000; McMullan et al., 2001).
Tuo tarpu imitaciniy metody, o ypa¢ zaidimy veiksminguma sitiloma
vertinti pagal tokius kriterijus: besimokanciojo gebéjimas spresti pro-
blemas, gebéjimy pritaikomumas Ziniy igijimui, atsakymas i klausima ar
pasirinkti veiksmai atitiko Siuolaikinio verslo i$§tkius, kuriuos kélé imi-
tavimo metodas (O’Neil, Wainess, Baker, 2005).

Pateikiami jvairiis verslumo ugdymo(si) programy vertinimo mo-
deliai. Vienas i$ tokiy yra Kirkpatrick (1998) modelis, kuriuo remiantis
siiloma mokymo programas vertinti keturiais lygiais: nustatant besimo-
kan¢iyjy reakcijas i mokymo(si) programa, mokymosi rezultatus, reiks-
mingus imonés ar istaigos veiklai, elgesi, atsiradusi po mokymo pro-
gramos baigimo ir rezultatus pritaikytus imonei ar jstaigai. Kirkpatrick
(1998) modelis placiai taikomas verslumo ugdymo(si) programy verti-
nimui tame tarpe ir tokiy, kuriose taikomi imitavimo metodai (Schu-
mann, Anderson, Scout, Lawton, 2001; Fregetto, 2005; O’Neil, Wai-
ness, Baker, 2005).

Lietuvoje verslumo ugdymo(si) programos kolegijose vertinamos
atsizvelgiant { tiksly pasiekima ir yra nukreiptos { supratimo apie verslo
imon¢ ugdyma bei verslumo gebéjimy ir savybiy formavima. Daug dé-
mesio skiriama verslumo praktiniam ugdymui(si) ir taikomos jvairios
mokymosi formos ir modeliai: patirtinis, veiklos ir mokymasis bendra-
darbiaujant (Belovieng, 2004, Kojelyté, 2008).

Atlikti moksliniai tyrimai tiek Lietuvoje, tiek uzsienyje leidzia tei-
gti jog didéja démesys studenty verslumo ugdymo(si) problemai. Taciau
verslumo ugdymas(is), taikant verslo imitavimo modelius ir technologi-
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jas néra pakankamai istirtas tiek teoriniu, tiek empiriniu aspektais ir
ypac pasigendama tyrimy analizuojanciy kolegijy studenty verslumo
ugdymaq(si), taikant imitacinés verslo jmonés modelj ir pagrindzianciy
Jjos veiksmingumaq studenty verslumo ugdymesi.

Moksliné problema. Veiksmingam kolegiju studenty verslumo
ugdymui(si), biitina taikyti imitacinés verslo imonés modelj, kurj tiriant
kyla klausimas kaip taikant imitacinés verslo imonés modelj gali biiti
veiksmingai ugdomas kolegiju studenty verslumas: kokie veiksniai at-
skleidzia studenty verslumo ugdymosi proceso veiksminguma. Siekiant
teoriskai pagristi ir empyriskai istirti kolegiju studenty verslumo ugdy-
mo(si) proceso veiksminguma, taikant imitacinés verslo imonés modeli,
kyla tokie klausimai:

e  kokie kolegiju studenty verslumo gebéjimai ir savybés gali buti
ugdomi imitacinéje verslo imonéje;

e  kokie pozymiai demonstruoja kolegiju studenty verslumo ugdy-
mo(si) proceso veiksminguma taikant imitacinés verslo jmonés
modelj;

e  kokios yra kolegijy studenty verslumo ugdymo(si) tobulinimo ga-
limybés ir perspektyvos, taikant imitacinés verslo imonés modelj.
Tyrimo objektas. Kolegijos studenty verslumo ugdymas(is).
Tyrimo tikslas. IStirti kolegiju studenty verslumo ugdymo(si)

veiksmingumo salygas ir galimybes, taikant imitacinés verslo jmonés
modelj.

Tyrimo uZdaviniai:

1.  ISnagrinéti edukacing, vadybing ir filosofing literatlira ir pagristi
verslumo ugdymo(si) veiksminguma Siuolaikiniy edukaciniy pa-
radigmuy kaitos kontekste apibiidinant: verslumo samprata, vers-
lumo ugdymo(si) programy, tiksly ir mokymo(si) metody jvairo-
ve, imitaciniy modeliy ir technologiju taikymo galimybes ir saly-
gas.

2. Parengti empyrinio tyrimo strategija ir ja metodologiSkai pagristi.

3. Nustatyti kolegiju studenty verslumo savybiy, gebé&jimy turinj ir
struktiira, taikant imitacinés verslo jmonés modelj, iSryskinant
verslumo ugdymo(si) problemas ir nustatyti kolegiju studenty
verslumo ugdymo(si) proceso, veiksminguma jtakojancius veiks-
nius:

e istirti kolegiju studenty verslumo savybiy ir gebéjimy raiSka imi-
tacinés verslo imonés veiklos srityse: darbuotojy, apskaitos, pir-
kimu, pardavimy ir rinkodaros procesy valdymo;
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nustatyti kolegiju studenty verslumo ugdymo(si) proceso veiks-
minguma jtakojancius veiksnius imitacinéje verslo imonéje pagal
tokius kriterijus: reakcija { mokymosi procesa, mokymosi proce-
so eigos nuoseklumas modeliuojant i versla nukreipta veikla, stu-
denty elgesys pasibaigus mokymams, mokymo(si) rezultatai
(studenty poziiiris);

apibtdinti verslumo ugdymo(si) fenomeno raiska imitacinés vers-
lo ijmonés modelyje ir remiantis déstytoju, absolventy ir administ-
racijos patirtimi nustatyti kolegiju studenty ugdymo(si) ypatumus,
imitacinio verslumo ugdymo(si) proceso reikalinguma, stipriuo-
sius ir silpnuosius imitacinés verslo imonés modelio pozymius;
Remiantis tyrimo rezultatais numatyti kolegiju studenty verslumo
ugdymo(si) veiksminguma, taikant imitacinés verslo jmonés mo-
deli, kolegijy studenty versluma ugdancio imitacinio modelio
taikymo galimybes ir perspektyvas.

Tyrimas grindZiamas:

Verslumo ugdymo(si) koncepcijomis ir teorijomis, kurios versluma
apibtdina kaip asmens mastymo biida (McMullan ir Long, 1987;
Jack ir Anderson, 1999; Weshead ir kt., 2000;), socialines, profe-
sines, technines ir asmenines kompetencijas (Garavan ir
O‘Cinneide, 1994a; Hannon, 2006), apimancias asmeninius bruo-
Zus, geb¢jimus ir zinias, kurie reikalingi asmeniui siekian¢iam
kurti ir tobuléti (Caird, 1991; Charney ir Libecap, 1999; Kirby,
2004), Svietimo institucijas skatina reaguoti i vykstanéius kaitos
procesus ir ieSkoti naujy mokymosi metody, padedanciu ugdy-
ti(s) verslumo gebéjimus (Weshead ir kt., 2000; Kirby, 2004;
Hannon, 2006).

2. Filosofinémis kryptimis, kilusiomis 1§ skirtingy filosofiniy tradici-
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Ju: i etine elgsenq nukreipta filosofine kryptimi, grindziama utili-
tarizmo, makiavelizmo ir protestantizmo idéjomis ir § efektyvig
veiklq nukreipta filosofine kryptimi besiremiancia pragmatizmo
ir konstruktyvizmo srovémis.

[ etine elgsenq nukreipta filosofiné kryptis verslumo ugdyme su-
siduria su prieStaringy tiksly igyvendinimu. IS vienos pusés sie-
kiama iSugdyti dorovinga, tolerantiska, demokratiSkumo ir huma-
niskumo principais besivadovaujanéia asmenybe (Svietimo jsta-
tymas, 2003), i$ kitos pusés reikia parengti ir iSugdyti specialista,
gebantj dirbti ir gyventi socialingje aplinkoje, kurioje reiskiasi
pliuralistinés pazitiros, skirtingos elgesio ir moralés normos, bei



nuostatos ne visada sutampancios su Svietimo institucijoje ugdo-
momis vertybémis.

[ efektyviq veiklg nukreipta filosofiné kryptis remiasi konstrukty-
vizmo teorija (Jarvis, 2002, Clements, 2005; Sahlberg, 2005) pa-
gal kuria asmuo pats konstruoja asmening mokymosi situacija,
kurioje gali geriausiai mokytis, nes mokymasis remiasi prasmés
ieSkojimu, kuri reikalauja suprasti visuma, o taip pat ir atskiras
dalis. Tai kelia mokymosi tiksla — sukonstruoti savita supratima,
bet ne isiminti teisingus atsakymus ar atkurti kieno nors suprati-
ma. Mokymasis suprantamas kaip nauju gauséjanciy Ziniy igiji-
mo, klasifikavimo ir konstravimo procesas, besiremiantis indivi-
dualios patirties ir jau esamy ziniy visuma be kuriy neimanomi
jokie kognityviniai procesai. Remiantis pragmatizmo teorija

(Dewey, 1916), kuri teigia, kad gyvenimo esmé yra veikloje, kuri
suteikia patirties ir leidzia spresti problemas remiantis anksciau
igyta patirtimi. Patirtis suprantama kaip jvairiapusé, todél mano-
ma, kad netikslinga mokyti vienos veiklos, nes, kiekvienas asmuo
turi poreiki skirtingiems paSaukimams, ir, bet kuri veikla praranda
prasme, jeigu ji yra atskirta nuo kity interesy. Asmuo, siekdamas
iSsiaiskinti savo interesy rata, turi eksperimentuoti. Pripazistama,
kad verslumas efektyviausiai ugdomas per patirtj bei eksperimen-
tuojant (Rae ir Carswell, 2000). Ugdymo procese pragmatizmas
glaudziai siejasi su fenomenologija, nes remiasi patirtimi (Duob-
liené, 2006).

Fenomenologijos atstovai (Mickiinas, Stewart, 1994, Moustakas,
1994; Kvale, 1996; Juodaityté, 2003; Silverman, 2003a; Creswell,
2007), teigé, jog ugdymosi procese yra atmetamos iSankstinés
nuostatos, tradicinés teorijos ir remiamasi kiekvieno asmens patir-
timi, pozilriu, {Zvalgomis i pacius fenomenus. Tuo biidu izvelgia-
ma tiriamojo fenomeno esmé, nes fenomenas ir yra betarpiskas pa-
tyrimas, iSlaisvintas i$ visy teoriniy prielaidy ir interpretaciju.

Tyrimo metodai:

Mokslinés literatiiros analizé taikyta konceptualizuojant verslu-
mo savoka, bruozus ir funkcijas, verslumo ugdymo(si) proceso,
programy, tiksly ir mokymo(si) metody raiska; atskleidZiant imi-
tavimo koncepta ir imitacinés verslo imonés modelio ypatumus.
Kiekybiniai metodai. Taikyta standartizuota anketiné apklausa,
kuria siekta: iStirti studenty verslumo gebé&jimus ir savybes, ju
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raiSka imitacinés verslo jmonés modelio valdymo veiklos srityse,
$io modelio stipriuosius ir silpnuosius poZymius. Remiantis
Caird (1991) nustatytos kolegiju studenty verslumo savybés, o
Kirkpatrick (1998) metodika leido nustatyti kolegiju studenty
verslumo ugdymo(si) proceso veiksmingumo pozymius, imitaci-
nés verslo imonés veikloje. Duomeny apdorojimui taikyti statis-
tinés analizés metodai: aprasomoji statistika: statistiniai vidur-
kiai, modos jverciai, standartiniai nuokrypiai; Stjudento t kriteri-
jus leido nustatyti dviejuy studenty im¢iy mokymuy pradzioje ir
mokymy pabaigoje verslumo gebéjimy bei savybiu turinj ir
struktiira; Panaudota Faktoriné analizé, Kuria atlikus i$skirti ko-
legiju studenty verslumo ugdymo(si) proceso veiksmingumo, tai-
kant imitacinés verslo jmonés modelj, faktoriai. Atliktas duome-
ny tinkamumo faktorinei analizei patikrinimas, jvertinant Kaize-
rio-Mejerio_Olkino (KMO) mata. Tyrimo duomenys apdoroti
SPSS 14 (Statiscical Package for Social Science) ir Windows
Microsoft programomis.

Kokybiniai metodai. Siekiant atskleisti kolegijos studenty vers-
lumo gebéjimy raiska, taikant imitacinés verslo imonés modelj,
panaudotas interviu metodas, kurio analizé atlikta remiantis Kva-
le (1998), Silverman (2003a), Silverman (2003b) metodika. In-
terviu dalyvavo déstytojai, dirbantys IV], administracijos atstovai
ir absolventai. Kokybinio tyrimo duomenys analizuoti atliekant
kokybing turinio ir fenomenologing analizg.

Kokybiné turinio analizé buvo vykdoma vadovaujantis Mayring
(2000) ir Zydzianaités (2005) i$skirtais turinio analizés procedii-
ros etapais: gauta tyrimo medziaga pritaikyta komunikavimo
modeliui, teksto turinys buvo analizuojamas nuosekliai, Zingsnis
po zingsnio, remiantis konkrec¢ios metodologinés procediiros tai-
syklémis ir dalijant nagrinéjama tekstq | analitinius vienetus. Te-
ksto interpretavimas vyko remiantis iskeltais tyrimo klausimais, i
kuriuos atsakoma per suformuluotas kategorijas ir subkategorijas,
kurios buvo atidZiai perZiiirimos analizés metu.

Fenomenologiné duomeny analizé taikyta siekiant suvokti, api-
biidinti ir apraSyti verslumo ugdymo(si) fenomeno raiska imita-
cinés verslo imonés modelyje reflektuojant savo patirti studen-
tams, déstytojams ir administracijos atstovams (Kvale, 1996; Sil-
verman, 2003b; Creswell, 2007; Bitinas ir kt. 2008). Analizuo-
jama kaip kolegiju absolventai, déstytojai ir administracijos at-



stovai suvokia verslumo ugdymo(si) fenomeno esme, kokius
izvelgia ugdymo(si) rezultatus, kokias iSskiria problemas verslu-
mo ugdymo(si) procese.

TYRIMO REZULTATU MOKSLINIS NAUJUMAS, TEO-
RINIS IR PRAKTINIS REIKSMINGUMAS

Metodologiskai pagristas ir empyriskai patikrintas kolegiju stu-
denty verslumo ugdymo(si), proceso veiksmingumas, taikant imitacinés
verslo imonés modelj, sudaro salygas ir galimybes naujiems tyrimams
verslumo gebéjimy ugdymo(si) srityse, taikant imitavimo modelius ne
tik kolegijose, bet ir kitose §vietimo istaigose.

Teorinj reiksmingumq apibudina Sie pasiekti rezultatai:

e atskleistas ir pagristas verslumo konceptas, apimantis verslumo
savoka, procesa, asmenines kolegijy studenty verslumo savybes ir
verslumo gebéjimus;

e iSnagrinéta verslumo ugdymo(si) programy turinys, atskleista vers-
lumo ugdymo(si) tiksly ivairove, istirti verslumo ugdymo(si) me-
todai, suteikiantys galimybes ugdyti studenty versluma, taikant
imitacinius verslo imonés modelius;

e pagrista imitavimo metodo teoriné¢ esme, nurodyti stiprieji ir sil-
pnieji pozymiai, salygos ir galimybés verslumo ugdyme(si);

e nustatytos IV] veiksminguma itakojancios edukacinés, vadybinés,
filosofinés salygos ir galimybés.

Praktiné darbo reiksmé:

. nustatytas kolegiju studenty verslumo savybiy ir gebéjimy turi-
nys bei raika, taikant imitacinés verslo imonés modelj;

. atliktas verslumo ugdymo(si) proceso, taikant imitacinés verslo
imonés modelj ivertinimas panaudojant Kirkpatrick (1998) me-
todika;

. i8skirti kolegiju studenty verslumo ugdymo(si) proceso veiks-
minguma, taikant imitacinés verslo imonés modeli, itakojantys
veiksniai;

. nustatytos kolegiju studenty verslumo ugdymo(si) problemos
imitacinés verslo imonés veikloje (déstytoju, absolventy ir admi-
nistracijos darbuotojy poziliriu) ir pateiktos imitacinés verslo
imonés modelio tobulinimo galimybés ir perspektyvos;

o parengta tyrimo strategija, nurodyti instrumentai metodologiskai
pagristi ir gali biiti taikomi nustatant kolegiju studenty verslumo
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ugdymo sistema ir turinj dalyvaujant imitaciniame procese (vers-
lo pradZzia — procesas — rezultatai);

atlikta verslumo ugdymo ir imitacinés verslo imonés teorinio
konstrukto moksliné analizé ir empiriniai duomenys bus naudin-
gi:

kolegiju ir kity Svietimo istaigy déstytojams, demonstruojant su-
artéjimo tarp kolegiju ir verslo atstovy galimybe rengiant Siuolai-
kini specialista;

kolegiju administracijos darbuotojams, projektuojantiems studen-
ty verslumo ugdymo planus, taikant imitacinés verslo imonés
modelj;

kolegiju studentams, pasirengiant verslo igyvendinimo planui ar
tobulinimui, studenty galimybiy plétojimui;

profesinio rengimo centrams, vadovaujant verslumo ugdymo
praktikos programoms, kuriose bus matoma kaip sistemingai ug-
dyti ir priartinti verslumo ugdymo procesa prie verslumo ugdymo
programos.

tyréjams pateikiamos rekomendacijos bus reik§mingos nustatant
kaip galéty biiti veiksmingai organizuojamas verslumo ugdy-
mo(si) procesas, taikant imitacinés verslo jmonés modelj;

Disertacinio darbo struktiira ir apimtis
Darba sudaro jvadas, savoky paaiskinimai, 3 dalys, iSvados ir re-

komendacijos, literatiiros sarasas, priedai. Disertacijoje pateikti 47 pa-
veikslai ir 19 lenteliy. Panaudoti 268 literatiiros Saltiniai. Darbo apimtis
166 puslapiai. Prieduose pateikiami klausimynai, statistiniy skai¢iavimy
lentelés, susisteminta interviu medziaga.
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ISVADOS

1. Verslumo ugdymo(si) paradigmy raiSka ir imitavimo metody
taikymo prielaidos ugdant versluma.

Verslumas — tai mastymo biidas, asmeninés savybés, techniniai ir
vadovavimo verslui gebéjimai, leidziantys pritaikyti turimas Zzi-
nias praktingje veikloje ir sudarantys galimybe pradéti ir plétoti
savo versla. Asmeninémis verslumo savybémis laikoma iniciaty-
vumas, pasitikéjimas savimi, kritinis mastymas ir vertinimas, po-
linkis | pamatuota rizika, poreikis siekti, polinkis i padéties kont-
role, inovatyvumas (kiirybingumas), siekis biiti nepriklausomam,
atkaklumas, lyderysté. Techniniai verslumo gebé¢jimai apima ra-
Syting ir Zzoding komunikacija, geb¢jima dirbti jvairiomis kompiu-
terinémis programomis, gebéjima naudotis informaciniais Salti-
niais ir organizavimo gebéjimus. Verslo vadovavimo gebéjimus
sudaro problemu sprendimas ir sprendimy priémimas, finansinis
izvalgumas, derybiniai, komandinio darbo, vadovavimo ir plana-
vimo gebéjimai. Verslumo ugdymas(is) grindziamas ivairiomis
verslumo ugdymo(si) koncepcijomis, teorijomis ir filosofinémis
kryptimis, kilusiomis i$ skirtingy filosofiniy teoriju, kurios su-
skirstytos 1 etinés elgsenos ir efektyvios veiklos filosofines kryp-
tis. Etinés elgsenos filosofiné kryptis pagrista utilitarizmo, makia-
velizmo ir protestantizmo idéjomis, o efektyvios veiklos filosofi-
né kryptis paremta pragmatizmo ir konstruktyvizmo srovémis.
Tradicineés verslumo ugdymo(si) programos nepajégios prisitaiky-
ti prie kintancios verslo aplinkos ir veiksmingai ugdyti verslumo
gebéjimus. Ugdant versluma biitina pereiti nuo mokymo prie mo-
kymosi, todél reikia sukurti kuo artimesng tikram gyvenimui mo-
kymosi aplinkg ir taikyti netradicinius mokymosi metodus: vaid-
meny zaidimus, verslo imitavima, darba komandose ir kitus ino-
vatyvius mokymo(si) metodus, paremtus patirtimi, veiklos mo-
kymu(si), galimybiy jvertinimu, mokymo bendradarbiaujant plé-
tote.

Imitavimo metodas suteikia besimokanciajam patirties, leidZia
pritaikyti teorija ir integruoti skirtingas funkcines veiklos sritis,
reikalauja komandinio darbo, didesnio isitraukimo, yra tikrovis-
kas ir domina, motyvuoja studentus ir leidZia s€kmingai ugdyti(s)
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versluma bei pamatyti sprendimy pasekmes. Verslumui ugdyti
taikomas imitacinés verslo imonés modelis, t. y. verslo praktinis
mokymas imituojant tikros verslo imonés veikla darbuotojuy val-
dymo, apskaitos, pirkimu, pardavimy ir rinkodaros valdymo srity-
se ir vykdant verslo veiklos procesus vadovaujantis Lietuvos Res-
publikos istatymais, Vyriausybés nutarimais ir kitais norminiais
dokumentais.

Aukstojo mokslo verslumo ugdymo(si) procesa tikslingiausia ver-
tinti atsizvelgiant i tai, ar buvo pasiekti programos tikslai, o imita-
cijas — atsizvelgiant | imitacijos kaip modelio esmés suvokima,
imitacijos veikimo etapus ir gautus rezultatus, mokymosi pasie-
kimus ir besimokanciyjuy reakcija i igyta patirti, gautus pasitly-
mus dél modelio pagerinimo ir jo panaudojimo ateityje.

2. Kolegijy studenty verslumo ugdymoc(si) taikant imitacinés verslo
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imonés modelj veiksmingumas (studenty poZiiiris).

Kolegiju studenty verslumo ugdymo(si) taikant IVI modelj
veiksmingumas jvertintas taikant Kirkpatrick (1998) metodo ketu-
ris lygius: studenty reakcijos i ugdymo(si) programa taikant IV]
modelj, ivykusio mokymosi, po mokymo atsiradusios elgsenos ir
rezultaty, t. y. gautos naudos. Toks vertinimas apima verslumo
ugdymo(si) programos ir imitacijos procesy vertinima ugdymo(si)
tiksly pasiekimo ir imitacijos veiksmingumo aspektais.

Studenty reakcija 1 mokymasi IV] yra pozityvi ir didZioji daugu-
ma studenty mokyma I'V] rekomenduos kitiems. Studentai susipa-
zino su jmonés veikla, mokymosi aplinka, gavo naudos, galéjo
ugdytis asmenines savybes, pazinti save, vadovauti. Nors laiko
mokytis IV] yra nepakankamai, mokymosi patalpos, mokymo bii-
das, mokymo vadovas ir komanda, su kuria teko dirbti, vertinama
aukstai. IV] modelio stiprieji pozymiai: mokymosi metodo tinka-
mumas, verslo imonés suvokimas, asmeniniy verslumo savybiy
ugdymas, vadovavimo verslui gebé&jimy ugdymas, saves pazini-
mas.

Studenty mokymasis, t. y. verslumo ugdymas(is) taikant IV] mo-
delj, ivyko. Ugdomi techniniai verslumo gebéjimai: komunikaci-
niai ir naudojimosi informaciniais Saltiniais, taciau studentai ne
visada turi galimybiy tobulinti $nekamosios ir raSomosios uZsie-
nio kalbos gebéjimus, iSmokti dirbti su grafinémis programomis.
Studenty igyti vadovavimo verslui gebéjimai: problemy sprendi-
mas ir sprendimy priémimas, finansinis jzvalgumas, komandinis



darbas, vadovavimo gebé¢jimai. Silpniau ugdomi planavimo ir rin-
kodaros gebéjimai. Ugdomi studenty verslumo gebéjimai: atkak-
lumas, pasitikéjimas savimi, poreikis siekti, ta¢iau studentai ne vi-
sada skatinami rizikuoti priimant verslo sprendimus. Verslumo
ugdymas(is) taikant IVI modeli dazniausiai buina nukreiptas { ver-
slumo savybiy ir geb¢jimy ugdyma, taciau nepakankamai déme-
sio skiriama verslo kiirimo galimybéms pademonstruoti.

Studenty elgsena pasikeité. Mokymo pabaigoje verslumo ugdy-
mas(is) pageréjo statistiSkai reikSmingai, taciau studenty ketini-
mai pradéti savo versla néra susij¢ su ju mokymusi IV]. Sprendi-
my priémimui jtakos turéjo draugai, tévai, giminés, brolis (sesuo)
bei kita patirtis: paties studento apsisprendimas, siekis biiti nepri-
klausomam, studijos ir kt. Svarbiausi motyvai, skatinantys pradéti
savo versla, yra §ie: noras turéti geresnes gyvenimo salygas, biiti
niekam nepavaldziam, noras igyvendinti savo id¢ja, turéti geresn¢
padéti visuomengéje ir padéti savo Seimai.

Mokymosi rezultatai naudos poziiiriu rodo, kad IV] modelis yra
tinkama verslumo ugdymo(si) forma ir ji ateityje bus reikSminga
studentams kuriant savo versla, dirbant veikiancioje verslo imoné-
je, siekiant isidarbinti ar bendram supratimui apie tai, kas tai yra
imoné. Studenty verslumo ugdymui(si) IV] svarbiis Sie veiksniai:
praktiniy jgtidziy igijimas, verslo imonés veiklos pazinimas, ko-
mandinio darbo, teoriniy ziniy taikymas ir verslumo gebéjimy igi-
jimas darbuotojy valdymo, apskaitos, pirkimy, pardavimy ir rin-
kodaros valdymo srityse.

3. Verslumo ugdymo(si) fenomenas taikant imitacinés verslo jimonés
modelj (absolventy, administracijos darbuotojy ir déstytojy po-
Ziuris).

Absolventai, administracijos atstovai ir déstytojai mano, kad vers-
lumas — tai techniniai, vadovavimo verslui geb¢jimai ir asmeninés
verslumo savybés, ugdomos taikant IV] modeli. Techniniai gebé-
jimai ugdomi dirbant su kompiuterinémis programomis ir biuro
technika, bendraujant ir bendradarbiaujant, dirbant su dokumen-
tais, lavinant uZsienio kalbos geb¢jimus ir naudojantis informaci-
ja. Vadovavimo verslui gebéjimai IV] ugdomi taikant vadovavi-
ma darbuotojams, komandinj darba, sprendziant problemas ir pri-
imant sprendimus, planuojant darbus, organizuojant veikla. As-
meninés verslumo savybés ugdomos sudarant salygas vykdyti sa-
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varankiska veikla, pazinti save, atsiskleisti lyderystés gebéji-

mams, ugdant atsakinguma, iniciatyvuma ir pasitikéjima savimi.

e Verslumo ugdymo(si) stiprieji pozymiai: teoriniy Ziniy praktinis
taikymas, kompetenciju ugdymas(is), mokymosi formos nauju-
mas, tikros imonés veiklos, saves pazinimas. Modelio silpnuosius
pozymius sudaro organizaciniai, modelio veiklos, studenty darbo
ypatumai. IV] studentams neparodomos galimybés, kaip pradéti
savo versla, jie gali tik teoriSkai susipaZzinti su imonés kiirimo me-
chanizmu, patys to neiSbandydami. Kad studentai galéty imituoti
visa imonés kiirimo cikla (nuo imonés pradzios iki jos uzdarymo),
reikéty patobulinti verslo vadybos ar kitas versluma ugdancias
studiju programas taip, kad visy treju mety studiju tikslas biity
imonés ikiirimas, jos veikla ir uzdarymas. Visi studiju dalykai ga-
léty buti integruoti i veikla, tarpusavyje glaudZiai susieti ir nu-
kreipti { pagrindinj tiksla — imonés ikiirima.

e Déstytojai ir administracijos atstovai jzvelgia studenty verslumo
ugdymo(si) rezultatus, kurie btina iSreiksti studenty pasitenkinimu
darbu, ju igytais techniniais, profesiniais ir socialiniais jgudziais.
Sie ugdymo(si) rezultatai atitinka mokymo(si) tikslus, kuriuos
destytojai kélé mokymo(si) pradzioje.

Verslumo ugdymo(si) taikant imitacinés verslo jmonés modelj

tobulinimo perspektyvos.

IVI modelis gali biiti tobulinamas Siomis kryptimis: tobulinant
studijuy programa, IV] modelj, pritraukiant iSoring pagalba, didinant
studenty motyvacija, iniciatyvuma, atsakomybe, isijautima ir aktyvi-
nant studenty doméjimasi verslumu, taikant jvairias priemones: jvai-
rinant IV] veikla renginiais, bendraujant su verslo imoniy atstovais,
tobulinant vertinimo sistema, steigiant verslo centrus. Studijy pro-
gramq tobulinti reikéty jtraukiant specialybés dalyky déstytojus | IV]
modelio veikla ir sukuriant IVI vadovo etata, sudarant studentams ga-
limybe studijuoti teorinius dalykus prie§ pradedant mokytis IVI,
itraukiant IV] modelj i studiju programas kaip atskira dalyka, pailgi-
nant mokymuisi skirta laika, tobulinant studenty suskirstyma i pogru-
pius, rengiant rekomendacijas iskaityti darba I'V] kaip prakting patirti.
IV modeli galima tobulinti stiprinant materialing bazg, ivairinant
bendravimo priemones ir biidus, darant IV] veikla tikroviskesng. Iso-
rinés pagalbos pritraukimas turi apimti bendradarbiavimo su verslo
imonémis stiprinima, administracijos moraling pagalba, déstytoju
kvalifikacijos tobulinima verslo imonése.



REKOMENDACIJOS

Remiantis disertacijos tyrimo iSvadomis teikiamos Sios rekomen-
dacijos kolegiju ir kity Svietimo jstaigu administracijos darbuotojams,
déstytojams, dirbantiems ir pradedantiems dirbti IV], bei tyréjams, nag-
rinéjantiems verslumo ugdymo(si) problematika:

e ugdyti kolegiju studenty versluma atsizvelgiant ne tik i demokratis-
kumo, humaniSkumo principus, bet ir realia socialing aplinka, kurioje
reiskiasi pliuralistinés pazidros, taikomos skirtingos elgesio ir mora-
lés normos bei nuostatos;

e atsizvelgiant i tai, kad verslumas apima daugeli aspekty, formuluoti
verslumo ugdymo(si) tikslus taip, kad jie biity nukreipti ne tik | ben-
dra verslumo ugdymo(si) esmg, bet ir | verslumo gebéjimy ir asmeni-
niy savybiy ugdyma(si), zinias, reikalingas verslininkui, gebéjimus
panaudoti jvairias technologijas, analizuoti verslo situacijas ir moky-
masi nugaléti rizikos faktorius panaudojant analitines technikas ir
metodus;

e taikyti inovatyvius ugdymo(si) metodus, tokius kaip vaidmeny zai-
dimai, verslo imitavimas, darbas komandose ir kiti aktyviis moky-
mo(si) metodai, kurie yra paremti patirtimi, veiklos mokymu, i gali-
mybes nukreiptu mokymu ir mokymusi bendradarbiaujant;

o verslumo ugdyma(si) taikant IV] modelj galima tobulinti tokiomis
kryptimis: tobulinti studijy programa, tobulinti IV] modelj, pritraukti
iSoring pagalba. Studijuy programa galima tobulinti §iomis kryptimis:
itraukiant specialybiy dalyky déstytojus | IV] veikla, pailginant prak-
tikos laika, iSdéstant teorinius dalykus prie§ mokymasi IV, itraukiant
IVI 1 studiju programas kaip atskira dalyka, susiejant verslumo ug-
dymo(si) teorija su praktika, sukuriant IV] vadovo etata, tobulinant
studenty pasiskirstyma, rekomenduojant iskaityti darba IVI kaip
prakting patirti. [IVI modelj tobulinti reikia tobulinant materialing ba-
zg, tobulinant bendravimo priemones ir biidus, darant imitacing veik-
la tikroviskesng, supazindinant studentus su verslo jmonés kiirimo
procesu ir taip skatinant ju verslininkisSka dvasia. IV] reikalinga iSori-
né pagalba, kuri pasireiksty bendradarbiavimu su verslo jmonémis,
administracijos pagalba, déstytoju kvalifikacijos tobulinimu verslo
imonése;

o stiprinti studenty motyvacija, iniciatyvuma, atsakomybg, isijautima ir
skatinti ju susidoméjima verslumu taikant jvairias priemones: jvairi-
nant IV] veikla renginiais, aktyvinant bendravima su tikry imoniy at-
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stovais, tobulinant vertinimo sistema, taikant Zodini paskatinima,
steigiant verslo centrus.
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