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INTRODUCTION

Relevance of topic: Two perspectives are considered in mature entrepreneurship. On the
one hand, older people are innovators who go against the idea of Schumpeter, who is regarded as
young, risk-taking, dynamic, seizing on all opportunities, and acknowledging responsibility for
future consequences. On the other hand, older people avoid outdated models of more senior people
taking on the socially determined role for younger generations. Older people in entrepreneurship
are doing their part by creating innovative solutions to unemployment, underemployment, poverty,
and social estrangement. Also, older people achieve their social goals more efficiently by using

social entrepreneurship (Justyna Stypinska, Annette Franke and Janina Myrczik, 2019).

The level of exploration of the topic: The study of old entrepreneurship, as well as the
motives of studying them from theories such as: Push and Pull approach; Social norms; Perceived
behavioral control as well as problems such as: ageing, knowledge and etc.; older people has been
studied by many people, such as Teemu Kautonen (2008, 2011, 2012, 2013), Rainer Harms,
Florian Lak, Sascha Kraus and Stephen Walsha (2014), Poll Weber (2004), Adnan Maalaoui,
Judith Partush, Imen Safrau and Celine Viala (2022), Ron Botham and Andrew Graves (2009),
Ewald Kibler, Thomas Wainwright and Robert A. Blackburn (2012).They have been influential
in the development and study of aging entrepreneurship. In the studies of researchers, an important
place is taken by the motives of the elderly, which are revealed by the research and analysis of
positive and negative influences on starting one's own business. And also, the problems facing the
elderly that create obstacles for them in creating their own business were studied. At the same
time, issues were considered that could contribute to the emergence and expansion of elderly

entrepreneurship.

The novelty of the Master thesis: The study evaluated various papers which I mentioned
above but there is not adequate data regarding the topic in Azerbaijan and Turkey for older
entrepreneurs to start their businesses and the problems that prevent them from doing so. It has
not been established how the motives influence people in Azerbaijan and Turkey to start and run
entrepreneurship at an older age, nor have any problems been identified that prevent or discourage
older people from doing entrepreneurship. Also shows a comparison of the motives and obstacles

of older people in Azerbaijan and Turkey. So far, studies of older entrepreneurs have focused



mainly on Europe, Malaysia, the UK, etc., but have not studied how they affected older people in
Azerbaijan and Turkey

The problem of the Master thesis: In this research work, questions were raised about
what is the difference between the motives of older people in Azerbaijan and in Turkey, as well

as to identify the difference in obstacles in these two countries

The aim of the Master thesis: The primary objective of the dissertation study is to analyze
the motives and problems of older people when creating their own business, as well as people who
have gone through difficulties and created their own enterprises with their own intentions in
Azerbaijan and Turkey. The focus is on the impact of motives and barriers to starting a business
to determine how motives and barriers have influenced and are affecting senior entrepreneurs in

these countries. Also show a comparison of motives and obstacles in Azerbaijan and in Turkey.
The objectives of the Master thesis:

e Toanalyze theoretically senior entrepreneurship in the literature as well as the motives and
challenges of old age entrepreneurs.

e To determine the motives and challenges of gray entrepreneurship to decide on the
technical implementation steps for the methods used in the research.

e To infer empirical research as well as elucidating the results.

The methods deployed by the Master thesis: Related studies were collected from
scientific articles to explore already proven methods and findings. As a result, the literature review
was analyzed and used as support for the empirical model as part of the methodology process.
After evaluating the literature, a phenomenological interview created by the philosopher Edmund

Husserl was taken as the basis for the research methodology.

The description of the structure of the Master thesis: The dissertation is divided into
three parts. The first section encompasses the meaning of entrepreneurship in general, its concept,
and the historical evolution of the idea of entrepreneurship as it has changed until today. The
second part shows us the understanding of elderly entrepreneurship. And the age at which
individuals regard elderly entrepreneurs. Hence, the types of motives and the actual age and
rejuvenation trend by which older people feel young when doing business have been described. In
addition, Shapero and Sokol's theory of entrepreneurial adventure and Eisen's theory of planned
behavior and behavioral control (PBC) have been shown to play a role in understanding emotional
intelligence in the elderly. Consequently, it was written about the sectors in which older

entrepreneurs started their businesses, their motivations for starting a business, and comparing



young and older entrepreneurs by sector of activity. In addition, the description about identifying
the entrepreneurial potential of older people. And finally, about the barriers to older people who
want to create their own business. The third part is the methodology, where a qualitative
methodology is used using the interview technique. In addition, this part is needed to answer the
research questions. The next part will analyze the results and suggest a resolution to this concern.

In conclusion part, main outcomes of the research and suggestions for future research are offered.



CHAPTER 1: THE ANALYSIS OF THE SCIENTIFIC LITERATURE

1.1 THE CONCEPT OF ENTREPRENEURSHIP AND HISTORICAL EVUALTION OF
IDEA

1.1.1 Entrepreneurship and entrepreneurial concept

The French word “entreprendre”, according to Irish-French economist Richard Cantillon,
was first defined as “to undertake”. The concept of "entrepreneur" was initially originated in the
19th century by the French economic analyst Jean-Baptiste Say. According to him, an entrepreneur
is "one who conducts an enterprise, particularly a contractor, serving as a middleman between

labor and funds.

Entrepreneurship is the art of seeing opportunities around us, turning them into projects,
and bringing those initiatives to reality. An entrepreneur uses new supply sources, markets, goods,
processes, and organizational structures to replace the outdated with the modern. Entrepreneurs
have been identified as the primary driving force of economic progress (Muftiioglu ve Durukan,
2004). Although there are numerous definitions of entrepreneurship, no one clear explanation has

been accepted by all parties.

Entrepreneurs are a group of people who act as a dynamo for personal and societal growth.
Without a doubt, entrepreneurship is a science — a highly significant and exacting science (Druker,
2003:89). Economics, business, sociology, and psychology are all intimately related to this
science, which has its elements and outcomes. In the Middle Ages, individuals who quickly got
involved in a successful enterprise were referred to as entrepreneurs (Kayalar and Mirbek,
2007:186).

The entrepreneur’s idea develops its correlation according to the differences in connection
with the expertise. For instance, he is defined as a person who examines the resources that make
up the production’s components, subject to their successful application, and offers financial
rewards. An entrepreneur for a person with economic activity is an insane participant; competitive,
consumer or team player, ambitious, focused and driven. Entrepreneurs in the business world:
This is demonstrated by business investing, taking chances, and acquiring funding in a cutthroat
industry. Psychologists are highly motivated individuals eager to accomplish their goals, do many

different things at once, and delegate power to others (Yilmaz and Stnbdil, 2009:2).

The ideas about entrepreneurs and entrepreneurship have changed frequently since the
Middle Ages up until the present and every researcher has had various criticisms. For instance, it

was initially referred to as a subject and the leader of significant manufacturing initiatives and was
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widely regarded. Entrepreneurs generally are the sole people who dispose of the plan and analyze
the funds given during the specified interval without taking any risks. The idea of risk was initially
connected to entrepreneurship in the 17 century, and those that supplied items in exchange for a
contract with the government were referred to as entrepreneurs, accepting the risk of both profits
and losses. Richard Cantillon, a French researcher, introduced the idea of entrepreneurship to
economic literature in the 1730s. In the 19" century, Eugene Stuart introduced this idea to British
literature (Chetindamar, 2002:33) (Figure 1).
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Figure 1.Historical and Evolutionary Entrepreneurship Thought (Illustration by Lee A. Swanson,
2017).

1.2. THEORETICAL BACKGROUND OF SENIOR ENTREPRENEURSHIP
1.2.1 SENIOR ENTREPRENEURSHIP UNDERSTANDING

Because “elderly” and “entrepreneur” have different social connotations, the concept of a
senior entrepreneurs is contentious. Older people are commonly referred to as “older, mature
individuals, whoopies (wealthy seniors), silver segments, and those living their best,” according
to Thiago et al. (2016, p 14). Depending on the situation, older businesspeople may also be referred
to as “gray” or “third age”. According to Arkebauer (1995), older entrepreneurs are known as
“golden entrepreneurs” in their later years. Baucaus and Human (1994) referred to older
entrepreneurs as second-career entrepreneurs since they had previously held a career and were in
the process of switching to a new one. According to Singh and De Noble (2003), the future
generation of entrepreneurs includes early retirees. According to Kautonen et al. (2008, p.86),
“starting a new business and endeavor or engaging in self — employment at age 50 or older”
broadly defines entrepreneurship in old age. This phrase is utilized because it seems to be the one

that senior entrepreneurs use to define themselves most frequently, and since it has also been used
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by other scholars (Harms et al., 2014; Kautonen et al., 2011; Kautonen, 2012; Kibler et al., 2015;
Logan,2014; Wainwright and Kibler,2014).

“Old” is a challenging concept to describe and is frequently culturally biased. However,
as they follow the heyday when most people are performing at their peak, older entrepreneurs are
known as the “third age”. Third-age business owners are moving on to the next phase of their lives
and starting new firms with the help of their skills, knowledge, and background. According to a
study by Bau et al. (2017) on the impact of age on the comeback of failed entrepreneurs, seniors
have distinctive perspectives and experiences that may be adopted in business to resolve obstacles.
Another study by Huntman and Gimmon (2014) that says elderly individuals have time to imagine

and start new companies that might not be achievable in regular working life supports this.

The world has changed for older people, and they are remaking it. The generation of people
over 50, who have been blessed with an additional 20-30 years of long life and excellent health,
are embarking on their businesses, from small start-ups to multi-million dollar business people.
They form companies that use technology and everything in between. A senior person in a
business can build on years of experience in industry or managing a family, and he also tries to

apply for new opportunities.

According to a recent study by the MetLife Foundation (Isele, 2013), 34 million Baby
Boomers in the United States of America want to start their businesses. Despite popular belief,
aging is the most entrepreneurial age group according to the Kaufman Foundation and Global
Entrepreneurship Monitor (GEM) (Amoros and Bosma: 2013; In Search of a Second Act
Challenges: 2014a, 2014b). The GEM states that older people are more likely to own businesses
than any other demographic cluster (Kelley et al., 2013).

The outcomes of various studies have made it possible to divide older entrepreneurs into
different categories, mainly based on their other motives. According to the GEM study, a long-
term sample survey of a vast proportion of the world's population, two groups of business people
can be distinguished. Need-driven business owners are those who make up the first category.
There are few other alternatives, which is why need-driven entrepreneurs form small companies
with little funding (Amoros and Bosma, 2013). The second category of business owners includes
individuals who would have had the opportunity to find a job but instead decided to do business.
Compared with their peers motivated by necessity, they have the highest personal finances, higher
levels of education, and more extensive business relationships. These conditions contribute to their

predisposition to form the largest, most deliberate, and most profitable companies. Senior
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entrepreneurs, motivated by opportunity, make up a disproportionate share of the category (Kelley
et al., 2013).

Senior business people can also be categorized because of how they became business
people (Giandrea, Cahill, & Quinn, 2008). Some people lost their jobs despite wanting to continue
working stably. Some people value the business as a way to accomplish an old goal. Some people
accidentally discover their own companies after stumbling upon a product or business idea that

inspires them.

There is no one elementary and straightforward method of viewing elderly business people.
Without exception, these studies have uncovered essential factors that shed light on the complexity

and diversity of older entrepreneurship.

Considering the number of people over 50 who start their businesses, studies in this area
are still lacking; however, the following statements are based on general commercial and public
assumptions. The economic impact of companies founded and controlled by senior businessmen
is enormous, especially regarding their independence and the economic activity of their
communities and the world. For themselves and also for people of absolutely all ages, they create
jobs. Age is no barrier to prosperity. These astute businessmen also fork out billions in taxes from

both the federal and state levels.

According to the UN generally accepted assumption that working lifespan ends at 65, an
aging population of “retirees” could reduce growth rates in some areas of the world by a third and
then by half over the following years (The Economist, 2014). In addition, according to Nesta.org,
older business owners are the most successful: 70 percent of their startups are more than three

years old, compared to 28 percent for younger business owners (Khan, 2013).

There are two other significant economic effects of senior entrepreneurship. First, there is
evidence that older people who stay active hold the best health and make minor demands on social
services and social transfer systems. They continue to pay taxes for social security and medical

care as long as they work.

Perhaps most significantly, older entrepreneurs are also boosting their local and national

economies as new businesses create jobs rather than drive them out of the younger generation.

1.2.2 Age and senior entrepreneurs
The concept of "active aging" has entered the gerontological agenda of the 21st century
and is focused on the development of self-productivity, not well-being (Boudiny, 2013; Mendes,

2013). According to the activity hypothesis of aging, first put forward by Hawighurst in 1963,
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older people feel more prosperous if they keep engaging in social activities and interactions. The
older person can replace lost life responsibilities after retirement with these activities, especially
if they have a purpose, and in this way, resist the social forces that narrow the world of the older
person. In addition, exploring new roles or hobbies is necessary as roles are lost due to age-related
changes to maintain a sense of fulfillment [Franklin, 2009, p. 7]. This view supports the idea that
older people are engaged in work activities, including self-employment and business (Zhang,
2008).

While leisure has traditionally been given the highest priority, in recent years, there has
been a significant focus on employment opportunities for people aged 55 and over. Self-
employment and business are desirable opportunities for this age group (Rogoff & Carroll, 2009).
Entrepreneurial thinking is a significant opportunity for the 21st century due to the persistently
challenging economic climate, which gives a constant stream of opportunities to anyone who can
identify valuable ideas [Kuratko, (2011), p. 13].

Increased life expectancy is expected to lead older people to start new businesses
(Kautonen et al., 2011). Long-term demographic trends show that older adult entrepreneurs
contribute more to economic activity in industrialized nations than younger workers, while the
younger working group is shrinking (e.g., Rogers, 2012; Weber & Schaper, 2004). According to
Isele and Rogoff (2014), people aged 55 to 64 showed the highest level of business start-up activity
in the last ten years. Older entrepreneurs are more likely to have more extensive and more
established companies as their companies. Older Entrepreneurs, Third Age Entrepreneurs, Older
Entrepreneurs, and Second Age Entrepreneurs are all used to describe the older entrepreneurial
phenomenon (Seymour, 2002). According to Weber and Shaper (2004), the definition of an
"older" business person can start as early as 45 years old (Blackburn et al., 2000), 50 years old
(Australian Bureau of Statistics 2001), or 60 years. In addition, the legal retirement age should be

taken into account when setting the appropriate age to be considered an "older person.

Early retirees who seek to stay in the labor market are well-positioned to use business as a
transition strategy (Singh & DeNoble, 2003). Interestingly, Blanchflower et al. (2001) found that
while the likelihood of you becoming self-employed increases with age, the likelihood of you
wanting to become self-employed decreases. Similarly, instead of discounting old age, older
people can be successful businessmen if they are in a supportive environment (Kurek & Rachwa,

2011). In line with earlier studies, the previous experience of older entrepreneurs and the human
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and social capital they have acquired tend to have a beneficial effect on business success and
company survival (Weber & Schaper, 2004; Madsen et al., 2003; North and Blackburn). , 1997).

On the other hand, growing up can also have disadvantages, such as reduced learning
opportunities, reduced ability to adapt to frequent environmental changes, health complications,
and less formal schooling (Weber & Schaper, 2004; Weinrauch, 1984). Another barrier is
considered ageism, which captures the idea that "older entrepreneurs are perceived negatively"
[Wainwright et al., 2012, p. 8].

Older business people are most likely to capitalize on their readily available resources and
recognized abilities in achieving potential goals. As Kulik et al. (2014, p. 933) state, "older
business people have more likelihood to succeed because they have a better chance of using their
skills and connections.” "Entrepreneurship at a later age needs to be considered in the light of
different terminology. However, age bias prevents them from extracting start-up grants or start-up

money.

1.2.3 Main motives of senior entrepreneurs

The push-pull technique (sometimes referred to as the PPA) has been the main research
focus on why people, in general, and older people in particular, choose to work for themselves.
The PPA identifies negative and positive motives for self-employment (Chapero and Sokol, 1982;
Fearther and Dugan, 1989; Amit and Muller, 1995). According to research, PPA is starting to be
used in gray entrepreneurship (Kautonen, 2008). The theory of planned behavior (TPB), which
complements the motives of PPA with social desirability and perceived behavioral control, is the

foundation of a new field of study.

TPB frequently explains the decision to work for you (Kautonen et al., 2013; Ajzen, 1991;
Krueger and Carsrud, 1993). According to TPB, three groups of antecedents are connected to
intentions and eventually, conduct. The first is the relationship between the two behaviors. For
example, we employ the push — and — pull strategy to motivate entrepreneurs and link attitude to
motivation. Second, the degree to which essential stakeholders substantiate the legality of self-
employment can provide an example of perceived social pressure. Third, a person’s perception of
their ability to accomplish a specific behavior is reflected in their perceived behavioral control.

These TPB components serve as the framework for our analysis.

1.2.3.1 The push/pull approach (PPA)

The PPA (Chapereau and Sokol, 1982; Feather and Dugan, 1989; Amit and Muller, 1995)
divides entrepreneurs into groups according to the reasons they start their enterprises. The PPA
distinguishes between “push” variables, considered negative factors that “drive” entrepreneurs
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into working for themselves. The PPA also encourages the aspiration of independence and self-
reliance in the workplace and the “attraction” of lucrative business opportunities (Amit and
Miiller, 1995; Kautonen, 2008; Gilad and Levin, 1986). Studies on gray entrepreneurship touch

on various potential push and pull variables (Kautonen, 2008).

Insufficient income, dissatisfaction with the current job, long-term unemployment, an
increase in age discrimination in hiring or in the current position, job loss, a lack of ongoing
training and professional development, a lack of a sense of purpose, a lack of decision-making
freedom in the workplace, poor working conditions, forced or early retirement, and pension
payouts that may not be enough are all push factors that may affect gray entrepreneurs. In addition,
some push factors can result from unresolved intergenerational conflicts experienced by older
workers. These include a lack of resiliency, a company’s reluctance to invest more in the skills of
older workers, conflicts with coworkers in mixed — age work teams, or a senior worker’s reduced

capacity to keep up with technological advancements at work.

Gray entrepreneurs are attracted by freedom and autonomy, better-earning potential, more
opportunities for innovation, the ability to seize business opportunities, flexible work schedules,
the desire to have a fulfilling job, the ability to balance family and work, and the chance to advance
their experience and skills (Kautonen, 2008; Hughes, 2003; Kok et al., 2010)

1.2.3.2 Subjective norms

Subjective norms “respond to recognized social pressure to engage in or abstain from
particular behaviors” (35, p.188). An individual is likelier to engage in specific behavior according
to how positively a social standard is viewed. According to Kautonen et al. (2013), there is proof
that this link with entrepreneurial behavior exists. Different stakeholder groups can exert perceived
social pressure. According to studies on entrepreneurship, factors that affect the possibility of self-
employment include national culture (Fink et al., 2012), regional factors (Aldrich and Cliff, 2003),
family culture factors (Hayton et al., 2002), and worker cooperation factors (Ziegler, 1985). Gray
employees’ motivation for self — employment may be stimulated or suppressed, in particular, by

how colleagues are seen.

1.2.3.3 Perceived behavioral control

The ability of the entrepreneur to carry out particular behaviors is referred to as “perceived
behavioral control” (Ajzen, 1991). In this case, becoming self-employed is a specific behavior
rather than a locus of control (Eisen, 1991). According to Kautonen et al. (2013), there is proof
that this link with entrepreneurial behavior exists. Self-efficacy and perceived behavioral control

are closely related (Ajzen, 1991). Self — efficacy is thought to have active mastery, indirect
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learning, and verbal persuasion as antecedents (Wood and Bandura, 1989). The entrepreneurship
literature strongly emphasizes the value of experience (Krueger, 1993) and role models (Schoon

and Duckworth, 2012) in determining one’s likelihood of starting their own business.

In summary, senior entrepreneurship is a field of study that focuses on understanding the
entrepreneurial activities and experiences of older individuals, typically aged 50 and above. It
encompasses the exploration of factors, motives, and challenges specific to this age group in

starting and running their own businesses.

Age is a crucial factor in senior entrepreneurship, as it shapes the opportunities and
constraints faced by older individuals in the entrepreneurial process. The concept of "active aging"
emphasizes the importance of staying socially and economically active in later life. Older people
can replace lost life responsibilities after retirement with entrepreneurial activities, allowing them
to maintain a sense of fulfillment and resist the social forces that might otherwise restrict their

world.

Studies have shown that older adults contribute significantly to economic activity in many
industrialized nations, while the younger workforce is declining. Increased life expectancy and
demographic shifts have led to more older individuals starting new businesses. Older
entrepreneurs bring their accumulated experiences, skills, and social capital to their

entrepreneurial ventures, making them well-positioned to succeed.

The main motives of senior entrepreneurs can be categorized into two groups: need-driven
and opportunity-driven. Need-driven entrepreneurs are those who start businesses out of necessity,
often due to limited alternative employment options. They typically create small-scale ventures
with limited resources. On the other hand, opportunity-driven entrepreneurs have the financial
means, education, and business relationships to pursue entrepreneurial opportunities. They are

more likely to establish larger, more deliberate, and more profitable businesses.

Senior entrepreneurs can be motivated by various factors, including the desire to maintain
an active and fulfilling lifestyle, the opportunity to utilize their skills and knowledge, the need for
additional income or financial security, the pursuit of personal goals or passions, and the aspiration
to leave a legacy. Their motivations may vary based on individual circumstances, such as previous

career experiences, retirement status, and personal goals.

Understanding the theoretical background of senior entrepreneurship provides insights into

the unique dynamics and characteristics of this specific group of entrepreneurs. Further research
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and support in this field can contribute to the economic impact of senior entrepreneurs, job
creation, and overall societal well-being, while also challenging ageist stereotypes and promoting

opportunities for older individuals in entrepreneurship.

1.3 Subjective age and rejuvenating trend

Tuckman, Lorge, and Blau (1956) were the authors who first proposed the concept of
subjective age in 1954. Subjective age is the age a person believes themselves to be, and it is
connected to aging awareness and one’s position in life (Guiot, 1999). According to Barak and
Shifman (1981), subjective age is determined by four factors: feelings, appearance, activities, and
interests. Age reflects a sense rather than a physical state. Consequently, it is a part of the self-
concept (Blau, 1956; Wylie, 1974). To determine the trend toward a younger age, the difference
are purposefully measured between actual age (i.e., chronological age) and subjective age in this
article (Guiot, 2001). A notion related to the definition of temporal perception is the subjective
age trend can be used to measure lifespan and the longevity. It also represents a sensation of time
passing. This emotion reflects the effort to reconcile between the ongoing desire for an unlimited
horizon (the inner desire of humanity to be immaortal) and the sensation of infinity connected with

the thought of impending death.

One of the psychological effects of aging that has roots in numerous theories, including
the normative model of crisis and views of self — inconsistency and continuity, is the drive to
rejuvenate. Normative crisis models have been developed in psychology to describe how self —
identity changes throughout a person’s life. They entail a period that varies depending on the
person during which they inquire about various aspects of their self-image (Erikson, 1968). For
example, a person’s perceived age may differ from his actual age according to perceptions of his
real situation and his accomplishments (both professional and personal). The discrepancy between
the person’s perceived beliefs and expectations concerning physical, psychological, and social
development and memories connected with chronological age might disclose the gap between
chronological and subjective age appears to be partially a result of the psychological and social
changes that come with moving from midlife to old age (Guiot , 2001). This makes it possible to
interpret the propensity for rejuvenation as an expression of a self — protective mechanism
motivated by the need to maintain permanence in the face of aging impacts (Dychtwald and
Flower, 1989; Moschis, 1994). This inspiration can then inspire people to keep a positive self-
image in terms of appearance, abilities, personal objectives, or pursuits to make up for potential
challenges brought on by aging (Batles and Batles, 1990). According to the self — inconsistency

theory, rather than any of these two elements acting alone, the distinction between the objective
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self and the notion of the self is what drives the most significant behavioral patterns (Higgins,
1987).

According to continuity theory (Atchley, 1996), older people have developed mechanisms
to explain the discrepancy between chronological and subjective age. On the one hand, older peole
will keep their physical and social abilities as children mature. The elderly, on the other hand, will
maintain or at least reinstate social roles that will assist an individual in advancing in society.
These two patterns explain the substantial difference between chronological and subjective age

and, more specifically, the propensity to feel younger.

According to continuity theory (Atchley, 1996), older people have developed mechanisms
to explain the discrepancy between chronological and subjective age. On the one hand, older
people will keep their physical and social abilities as children mature. The elderly, on the other
hand, will maintain or at least reinstate social roles that will assist an individual in advancing in
society. These two patterns explain the substantial difference between chronological and

subjective age and, more specifically, the propensity to feel younger.

Research shows that the elderly is always the same, notwithstanding their age (Kaufman,
1986; Schifman and Sherman, 1991). It’s also fascinating to notice that as people age, their
tendency to revitalize grows (Guiot 2001). Through participation in other activities that would
ensure their socialization and continuity, this trend would allow older individuals to feel younger.
Therefore, they focus activities, such as entrepreneurship, that help people form links with one
another while enabling them to provide economic and social benefits. The significance of the
youth trend was the study's primary emphasis. To understand its tile in older entrepreneurship, we
concentrate on studying Entrepreneurial intention following the theory of planned behavior. While
some previous studies strongly recommend taking social context (e.g., social identity) into account
in entrepreneurship research (Hytti 2005), this study specifically focused on the role of the
youthful trend (Aizen, 1991).

To date, less research has been done to establish a link between the rejuvenating trend and
the formation of El in seniors. The rejuvenating tendency among aged people may serve as a
defense mechanism against aging and inspire a desire to invest in various worthwhile endeavors,
including business. Investigating this idea would be beneficial, significantly as it will help define
the procedures and circumstances that motivate seniors to launch firms. Thus, the fundamental

value of this study is to provide a better knowledge of the individual characteristics that contribute
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to El in seniors, such as the rejuvenating tendency. More specifically, this research shows that the

rejuvenating trend directly affects EI in seniors through the influence of social norms.

1.3.1 Entrepreneurial intention (EI) and seniors

In psychology and, more recently, entrepreneurship, the idea of intention has been studied
in great detail. Byrd (1992) characterized it as “the forerunner of strategy and direct strategic
decision”. Along with other ideas, behaviors, values, and goals, the performer wants to be in
control of his work and finances. Numerous methods and ideas have been used to comprehend
this idea, such as Shapero and Sokol’s theory of entrepreneurial adventure and Eisen’s theory of
planned behavior (1991). (1982). Numerous academics have examined business intention in
various cultural situations (Bird, 1988; Kolvereid, 1996; Krueger et al., 2000; Krueger, 2003;
Kolvereid and Isaksen, 2006; Thompson, 2009; Linan and Chen, 2009; Carsrud and Br , 2011.;
Fitzsimmons and Douglas, 2011; Lee et al. 2011; Guzman — Alfonso and Guzman — Cuevas 2012;
Kautonen et al. 2013, 2015; Harms et al. 2014; Ferreira 2019; Palmer et al. 2019; Tornikoski et
al. Maalawi 2019). Understanding causes of El has been the main focus of most of these
investigations. In this study, we focus on the Aizen (1991) model and discuss how attitudes,
subjective norms, and perceived behavioral control (PBC) play a part in understanding EI in older

adults.

According to the idea of planned behavior, attitude the orientation of positive and negative
feelings toward establishing a business. In our context, investing in entrepreneurial experience and
subjective norms can capture the influence and significance of family, friends, and significant
others’ opinions about a person’s career path. Similarly, it alludes to the social pressure individual
experience to engage in entrepreneurial activities. The ability and ease or difficulty of engaging in
entrepreneurial conduct is the final definition of PBC (Ajzen 1991; Tornikoski et al. 2012)

Older people, who are considered more concerned with their family and kin and invest in
less stressful activities and well-deserved retirement, may view this business creation strategy as
irrelevant. Some senior adults, however, choose to keep their professional relationships with their
surroundings for continuity (Atchley, 1996) and socialization. As a result, studying older people’s
emotional intelligence is still an intriguing and understudied subject in entrepreneurship research.
A “senior entrepreneur” is defined by Maalawi et al. (2013) as a person who began their
entrepreneurial efforts as the age of 45. They will continue working or retrain to deal with
inactivity and social marginalization. According to their socioeconomic level and age older
individuals are forced into being entrepreneurs or do so of their own free will, depending on their
motivations (Table 1). Therefore, understanding older people’s EI is crucial to determining

whether they desire to launch a business (Fischbein and Aizen, 1975; Tornikoski et al., 2012; Luck
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etal., 2014). The literature also demonstrates that older people age if they do not intend to establish
a business (Rotefoss, Kolvereid, 2005), indicating that EI stabilizes around age 40 and that age
essentially has little effect on EI (Tornikoski et al., 2012).

Incentive

Age, activities and Nature of

entrepreneurship

Ex-ante retirement 45-64 years

Ex-post retirement 64 years or more

By necessity or | By opportunism | By necessity or | By opportunism
constraint or international constraint or international
Endogenous or | Psychological Accomplishment | Socialization Generativity
intrinsic need Generativity Generativity Continuity
motivations Security need Esteem Security need Maintenance of
social status
Exogenous or Loosing job Gain Additional Gain
extrinsic income
motivations Dependent Social status Precariousness Social status
family

Table 1. Senior entrepreneurs: Incentives and nature of entrepreneurship Maalaoui A (2012)

In summary, activities by Kautonen et al. (2011) reveal that attitudes, subjective norms,
and PBS mediate the association between perceived age norms and EI among older adults,
demonstrating that subjective criteria are thought to be the variable that most determines this
relationship. Older adults adopt positive evaluations toward entrepreneurship after starting with a
specific trend toward younger age (median younger trend) (Lundstrém and Stevenson, 2005;
Kautonen et al., 2011). Thus, it appears that the anti-aging stance impacts El in both direct and
indirect ways by influencing attitudes and subjective norms to a lesser extent (with a certain

tendency).

1.4 Motives of older people and sectors of their influence

The factors that third-generation entrepreneurs believe are important when starting a
business are displayed in Figure 2. The applicability of a particular business opportunity and the
fact that it was an exciting challenge are the most often cited arguments. Beyond that, a variety of
other elements were present. As an incentive, nearly half of the older high — growth founders had

significant financial freedom from being their bosses as an incentive. Few people felt pressured to
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start their business; only 8% cited getting fired as an essential motivation, and the same number
also reported having trouble finding suitable work. Finally, few people were driven by a desire to

pursue a hobby or job from home.

The fact that one-third of respondents started their businesses to continue to work beyond
retirement is arguably the most intriguing finding regarding motivation. Many people prepare for
late retirement. A comparable percentage claimed they started their own business to give back to
society. According to a fifth of those surveyed, they did it to figure out an appropriate harmony

among job, family life, and leisure.

A challenge

Exploit specific business opportunity
Be own boss/independence
Financial gain

Exploit market gap

Supplement income

Work post retirament

Something had always wanted to do
Develop better work /leisure,/ family balance
Give something back to society
Could not find suitable job

Ta wark from home

Made redundant

To build /develop & hobby

=
S
S
&
=]
g
3
g

Percentage
Figure 2. Third age High growth founder motives; percentage seeing motive as very important.

Only two significant variations between old founders with high and low growth rates were

discovered. Which were:

e Founders with significant growth rates were most motivated to fill a market gap and seize

a specific business opportunity (typically a buyout opportunity).

e The difficulty of the task and the necessity of contributing to society provided them with

slightly more motivation.
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However, the two groups’ motivations are relatively similar in other ways, even though a
slightly higher percentage of low-growth founders may have been motivated by quitting their

profession.

The following was discovered when the motivations of older founders with rapid growth

were compared to those of young founders with high — growth and low — growth:

e For people under 50, wanting to be their boss is significant. This is the reason that it is
brought up the most. However, even if it’s essential for older entrepreneurs, this isn’t the

most frequently stated reason. High — growth founders are also less motivated by this goal.

e Both fast-growing and slow — growing founders over 50 are thought to be motivated by a
desire to continue working after retirement. However, only a tiny percentage of those under

50 follow this rule.

e Fast-growing third — age founders are distinguished from the competition by their desire
to capture a particular business opportunity. This may be an indication of their participation

in management buyouts.

e The urge towards giving back to society seems to be an inspiring factor only for longer-

established founders who have experienced rapid success.

e Surprisingly, founders under 50 who have had faster growth (32%) cite improving the
balance between work, play, and family as a top motivation. This objective is not just for
senior founders. The desire for wealth and more significant income is equally essential to

older and younger entrepreneurs.

In summary, a relatively small number of third-age founders are motivated by
unemployment and layoffs. Older high-growth founders are more committed to a specific business
opportunity, a challenge, a desire to give something back to society, or a desire to continue
working past retirement age. They undertake the same amount of risks as other entrepreneurs and

do not have shorter time horizons. This is because all founders expect relatively quick returns.

1.4.1 Sector enterprises of the elderly and comparison

The distribution of new startups founded by the youngest and oldest founders per industry
does not significantly differ. Figure 3 illustrates the distribution of new startups across a wide
range of industries, according to the age of the participating founders. The most apparent
distinction is that third — age founders are slightly more likely to create business services than

construction, retail/wholesale, and personal services. Since mixed —age teams are more likely than
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other categories of founders to establish in this sector, the gap between the wholesale and retail

sectors would be more pronounced if they were omitted.
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Figure 3. The sectoral distribution by founders’ age: percentage of businesses

Figure 4 contrasts the industry distribution of rapidly expanding third- aged and
younger companies. The sectoral distribution is comparable in general. However, founders in
their third age are more likely to work in manufacturing, possibly partially due to their higher

involvement in management buyouts.
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Figure 4. Sectoral distribution of third age and younger high growth start-ups
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In summary, a relatively small number of third-age founders are motivated by
unemployment and layoffs. Older high-growth founders are more committed to a specific business
opportunity, a challenge, a desire to give something back to society, or a desire to continue
working past retirement age. They undertake the same amount of risks as other entrepreneurs and
do not have shorter time horizons. This is because all founders expect relatively quick returns.
Innovation is present in 61% of high-growth new firms. Compared to older founders (30%), young
founders (48%) are more creative. However, 20% of newly established companies that have made
an innovation of some kind have older founders. Third-age founders are more likely to succeed

than younger founders if they innovate.

1.5 Identifying the Entrepreneurial Potential of Older People

The proportion of dependents in the population is increasing due to the continually
improving life expectancy of people in developed economies (OECD, 2006). Longer retirements
will increase resource demand, and policymakers emphasize that this will present new economic
and societal difficulties. For instance, a sizable amount of funding will be necessary to sustain the
health and support services an aging population needs while ensuring they have a sufficient
income after retirement. Additionally, when the dependency ratio changes, the tax base will be

smaller due to fewer people working to support the elderly.

One way to address the problems caused by the aging of the population is to extend
people's employment lifespans. The British government recently amended this by raising the state
retirement age (SPA). According to calculations by the British government, an extra year of
working life for all adults would increase the country’s annual GDP by £13 billion (BIS 2011:2).

It has been proposed that working past retirement will further ease this strain.

However, several obstacles prevent people from working full-time, including age
discrimination, caregiving obligations, and poor health conditions (Porcellato et al. 2010).
Therefore, policymakers who have examined encouraging entrepreneurship among older
employees to resolve political, economic, and social problems have been interested in the
possibility of longer working life (Curran and Blackburn 2001; Weber and Schaper 2004;
Kautonen et al. 2008). Older entrepreneurs give those 50 and older every opportunity to grow their

businesses extend their working lives. Academics have suggested three advantages of
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entrepreneurship at an older age to address three significant problems (for a review, see Kibler et
al.2011):

e Increasing dependency ratio: The extension of older entrepreneurship could reduce

the old age dependency ratio and decrease government expenditure.

e Balancing human capital and responsibilities: The considerable human capital
possessed by older workers can be productively released into the economy,

overcoming social exclusion while balancing other obligations.

e Managing financial needs: The development of enterprises may assist individuals

without sufficient funds for their retirement.

1.5.1 Increasing dependency ratio

It has been emphasized before that the older generation is expanding more quickly than
the number of individuals of working age. In the UK, life expectancy has reached its maximum
point at 77.7 years for men and 81.9 years for women at birth (ONS 2010). Especially among
individuals who were born during the 1960s baby boom and are approaching retirement age, the
population is aging due to a considerable reduction in the death rate and a decline in birth rates
below the replacement rate (Dini and Goldring 2008). As long as health care and nutrition
standards continue to improve, there is little reason to believe this trend will reverse. By 2034, the
ONS (Office for National Statistics) predicts that 23% of the population will be 65 or older, while
just 18% will be children under 16. Furthermore, according to the research on a growing
generation of people aged 50 through state retirement age (SPA), an enormous number of people

may engage in senior entrepreneurship activities in the future. (See Figure 5)
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Figure 5. Age cohort change over time
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Entrepreneurship helps seniors stay in the workforce longer, alleviating financial stress
and allowing them to keep working and earning money. The default retirement age (DRA) was
eliminated from British law in 2011 to prevent workers aged 65 and older from being forced into
early retirement due to their age. As a result, older entrepreneurs can work longer hours, which
lowers the dependency rate by extending working time (BIS 2011). Figures 6 and 7 below suggest
that both men and women will live longer working lives. However, the adaptability of the old
entrepreneurship will allow people to work longer, part-time work, allowing them to take
advantage of their retirement.
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Figure 6. Working and non — working life expectancy for men (years)
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Figure 7. Working and non — working life expectancy for women (years)

According to a recent ONS study, the proportion of individuals of an employed age to
those who reside in retirement fell from 3, 6 in 1971 to 3, 2 in 2009. This relationship would be
reduced to 2, 2 by 2034 if the age of SPA had not lately been raised (ONS 2010). This is crucial
because, as the OECD (2006) noted, a minor ratio causes more significant fiscal pressures when

a country’s tax base shrinks. It could be run via traditional entrepreneurship.
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1.5.2 Balancing human capital and responsibilities

According to some theories, older entrepreneurs can maintain a work-life balance that they
may modify to suit changing needs. For example, according to studies, more senior employees
frequently have to care for elderly sick relatives, which often falls on women (Walker et al.2007),
in addition to providing childcare. According to a recent NHS survey (2010:7), most caregivers
may be between the ages of 45 and 64 (42%), which puts them in the category of seniors engaged

in entrepreneurial activity.

Research undertaken by the NHS (National Health Service) that highlighted the
significance of flexible working hours for caregivers seeking employment addressed this issue.
The closest family members to caregivers are their parents (33%) or partners (26%), while 50%
of those receiving support were 75years of age or older (NHS 2010: ten). In such a situation, senior
entrepreneurship can take precedence, allowing people the flexibility to manage their demands
while providing care for elderly relatives. Unfortunately, this problem is anticipated to get worse
in the future. Because 60% of caregivers are women, this care is also gendered. As a result, older
people’s businesses are more likely to be realistic options for gainful work, and they also produce

a variety of gender — based obstacles.

1.5.3 Managing financial needs

The studies highlighted the decline in UK retirement and savings rates. Numerous
businesses are restricting the availability of substantial last — wage plans, which could result in
retirees’ having financial difficulties (Langley 2006). According to NAPF (National Association
of Pension Funds) (2010), up to 12 million people may not able to retire comfortably. The cost of
retirement saving and investing has further decreased since the beginning of the global financial
crisis, making it harder for people to fund their retirement effectively. Some people claim that
individuals can generate a retirement income that is thought to be flexible trough old
entrepreneurship. This is crucial since Figure 8 depicts a gradual decline in people’s contributions
to personal pension plans. More personal pension plans will likely come up over time when more
generous financial programs close. However, individual pension contributions are also gradually

decreasing in number.
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Figure 8. Personal Pension Contributors by Age

Figure 8 illustrates how fewer woman than men contribute to personal pensions plans. As
a result, it will be more problematic for them to access sufficient savings after retirement, making
the option to launch a new business later more crucial for women. On the other hand, older
entrepreneurship may make it possible to keep an adequate income after retirement, defer

retirement, or manage retirement and employment through a work-retirement balance.

In summary, the influence of both "pull” and "push” forces is thought to increase the
number of senior business founders in the future. The "pull” argument postulates that there will
be a rising number of (early) retirees who are likely to be motivated to be economically active and
who have the experience, knowledge, and resources for entrepreneurship. This can support their
way of life or offer a convenient substitute for employment as an organization's employee
(Zissimopoulos and Karoly, 2007). The increasing relevance of older entrepreneurship is that
encouraging entrepreneurship in older age segments is seen as a potentially attractive policy
option. Governments increasingly recognize the consequences of population aging, especially
with financial pressures on the state (OECD 2006, 2011; PRIME 2010; Weber and Schaper 2004).
This is based on improving older people's integration into society, prolonging older people's career

paths, and minimizing older people's unemployment (Kautonen et al. 2008; 2011), and, to a lesser
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extent, increasing the innovative capacity of the economy. By applying mature people's human

and social capital through new innovative start-ups (Botham and Graves, 2009).

1.6 Challenges of senior people

Despite the extensive knowledge, skills, and contacts that older people typically use,
leaping into entrepreneurial activity at a later age can be challenging. As an illustration, it has been
discovered that networks assist and control function (Sirine et al., 2020), while knowledge and
skills impact the caliber of routine tasks and strategic choices. According to the literature, ageism,
business discrimination, a lack of financial support, insufficient awareness of how to set up an
organization, the complexity of administrative processes, social acceptability, a lack of
technological and informational skills, resources, and social environment, information and
regulations, a decline in social benefits, and the opportunity cost of waiting list (Mouraviev &
Avramenko, 2020).

These obstacles prevent older individuals from starting their businesses, either directly by
making it more challenging to do so or indirectly by being seen as obstacles to self-employment
or older persons beginning their businesses. Ageism, for instance, has been linked to health issues
and may prohibit people from having the energy and strength to launch their businesses. The social
advantages that older people require are likely to be reduced if they are self-employed, according
to Kautonen et al. (2008). Additionally, even while senior business owners may be in a stronger
financial position than their younger colleagues, many still struggle to access funding. Financial
lending frequently benefits young entrepreneurs and technology-based companies, ignoring that
many businesses founded by older adults are built on knowledge and experience and are thus likely

to significantly impact innovation and market demands (CERIC, 2018).

According to a study done in Portugal among unemployed people aged 45 to 60, the
unemployment rate in this group is rising, which is cause for significant concern given that these
people are unmotivated to establish their firms. The study concluded that the lack of institutional
support in the form of taxes and bureaucracy, as well as the absence of particular initiatives to
promote and stimulate entrepreneurship among this expanding segment of the population, are to
blame for this lack of interest and motivation (Figueiredo & Paiva, 2019). Additionally, Pilkova
et al. (2014) found that government policies related to both specific policies aimed at supporting
entrepreneurship and consequently to bureaucracy and taxes are to blame for the differences in
senior entrepreneurial propensity between developed European countries (high) and developing
countries of Eastern Europe (low). It is advised that public policy geared toward the growth of
senior entrepreneurship be necessary to remove these barriers and establish a favorable

environment.
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In summary, senior entrepreneurship is an important phenomenon that needs to be
understood and supported for the benefits it brings to individuals and society alike. According to
the research, there are numerous obstacles to older people's entrepreneurship. Regrettably, in the
short and medium term, not all of them can be resolved through public policy. However, the
fundamental obstacle brought on by a lack of skills can be eliminated through public policy. These
barriers discourage older entrepreneurship either directly because they make it harder to start or
indirectly because they are perceived to prevent self-employment or discourage more senior

people from owning a business.
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CHAPTER 2: METHODOLOGY AND RESEARCH DESIGN

2.1. INTRODUCTION

A comprehensive overview of the research design, including the research questions,
hypotheses, study population, and sample selection criteria is provided in this chapter. It also
describes the methods used to collect data, including the questionnaire design, interview guide,
and data collection procedures. Additionally, this chapter outlines the data analysis techniques,
including descriptive and inferential statistics and qualitative data analysis methods such as
thematic analysis and content analysis.

2.1.1 Overview of research

The research outlined in this thesis aims to explore the motives and challenges faced by
senior entrepreneurs in Azerbaijan and Turkey. The study will employ a using qualitative data
collection as well as analysis methods to provide a comprehensive understanding of the

experiences and perspectives of senior entrepreneurs in these two countries.

The study will be conducted through the administration of a survey questionnaire and in-
depth interviews with a sample of senior entrepreneurs from Azerbaijan and Turkey. The
questionnaire will be designed to gather demographic information, as well as information about
the motives and challenges faced by old entrepreneurs. The in-depth interviews will provide a
more detailed understanding of experiences and perspectives of the participants and will allow for

a deeper exploration of the research questions.

The data collected will be analyzed using qualitative data analysis techniques, including
descriptive statistics, content analysis, and thematic analysis. The results of the study will provide
insights into the motives and challenges faced by senior entrepreneurs in Azerbaijan and Turkey
and will contribute to the existing literature on entrepreneurship, with a focus on senior

entrepreneurship.

The study will be conducted by ethical principles, such as informed consent,
confidentiality, and protection of participants' rights. The data collected will be securely stored,
and pseudonyms will be used to protect the confidentiality of the participants. The study will also
be culturally sensitive and respectful, considering cultural or country-specific differences between

Azerbaijan and Turkey.

2.1.2 Objectives of the research
The research objectives of this study are to provide a comprehensive understanding of the
motives and challenges which senior entrepreneurs face in Azerbaijan and Turkey. The specific

objectives of study are as follows:
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e To identify the primary motives that drive senior entrepreneurs to start or continue
their businesses in Azerbaijan and Turkey. This objective will examine the factors
influencing senior entrepreneurs' decisions to start or continue their businesses,
including personal goals, financial security, passion for their business, and the
desire to contribute to society.

e To understand the challenges faced by senior entrepreneurs in starting or
continuing their businesses in Azerbaijan and Turkey. This objective will explore
the specific challenges that senior entrepreneurs face, including financial
constraints, competition, lack of support, and the difficulties of navigating the
business environment.

e To gain insight into experiences and perspectives of senior entrepreneurs in
Azerbaijan and Turkey. This objective will examine the experiences and
perspectives of senior entrepreneurs, including their thoughts on the role of
entrepreneurship in their lives, the impact of their businesses on their communities,
and their perceptions of the business environment in Azerbaijan and Turkey.

e To contribute to the existing literature on entrepreneurship, focusing on senior
entrepreneurship. This objective will expand the existing knowledge of senior
entrepreneurship by providing a comprehensive understanding of the motives and
challenges faced by old entrepreneurs in Azerbaijan and Turkey. The findings of
study will be of interest to entrepreneurs, policymakers, and researchers who are

interested in entrepreneurship, particularly among older adults.

By achieving these objectives, the research will provide valuable insights into experiences
and perspectives of senior entrepreneurs in Azerbaijan and Turkey and will contribute to the
existing literature on entrepreneurship, focusing on senior entrepreneurship. The study findings
will be useful for entrepreneurs, policymakers, and researchers interested in promoting

entrepreneurship and supporting old entrepreneurs in Azerbaijan and Turkey.

2.2. METHODOLOGY

This study uses phenomenology (Danuta and Kristen 2007) within a qualitative method to
compare senior entrepreneurs' motives and challenges in Azerbaijan and Turkey. Phenomenology
is used to understand the meaning of people's lived experiences. Therefore, a phenomenological
study explores what people experience and focuses on their experience of phenomena. The

construction and substantiation of the methods used are covered in this section.

The methodology subchapter explains the research design, data collection methods, and
data analysis techniques used in this study. This subchapter is crucial as it explains how the
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research was conducted and how the data was collected and analyzed to achieve the study's

objectives.

The methodology subchapter will describe the research design, including the research
strategy, data collection methods, and data analysis techniques used in the study. The research
design will be explained in detail, including the reasons for choosing a particular research strategy,
the sampling technique used to select the participants, and the procedures for obtaining informed

consent from the participants.

Data collection methods used in this study will also be described in detail, including the
tools and instruments used, such as a survey questionnaire and in-depth interviews. The procedure
for obtaining informed consent from the participants will be explained, as well as any ethical
considerations that were taken into account during the data collection process.

The data analysis techniques used in the study will also be described, including qualitative
data analysis methods. The reasons for choosing particular data analysis techniques and the

procedures for carrying out the data analysis will be explained.

Overall, the methodology subchapter provides a comprehensive understanding of the
research design, data collection methods, and data analysis techniques used in this study and is

crucial for ensuring validity and reliability of the results.

2.2.1. Used methods to collect data

The methodology of this research study was designed to explore the motives and
challenges of senior entrepreneurs in Turkey and Azerbaijan. The study employed the use of in-
depth interviews as the primary method of data collection. In-depth interviews were chosen as
they provide a rich and detailed examination of the experiences and perspectives of the

participants.

The interview participants were selected based on their age (over 50 years old) and their
status as business owners. A total of 20 Turkish and 20 Azerbaijani entrepreneurs were
interviewed for this study. The participants were approached through personal contacts, referrals,

and professional networks.

The interview questions were designed to explore the experiences and perspectives of the
participants on their motivations and challenges as senior entrepreneurs. The following questions

were asked during the in-depth interviews:
1. What factors made you open your own business?

2. What social pressures did you face when starting a business?
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3. How did you prepare yourself emotionally for starting a business?

4. At what age did you start doing business? What was your biggest intention in starting your

own business?

5. Did you feel some aging problems, i.e., illness or deprivation, before you started your

business? What is your situation now?
6. Have you had financial shortage to start your business? If yes, did you solve it?

7. Did you have enough information on how to start a business? If yes, was it difficult to get
it?
The in-depth interviews were conducted in a private setting and lasted approximately 60-
90 minutes. The participants were asked for their informed consent to participate in the study, and
all interviews were recorded with the participant's permission. The recorded interviews were then

transcribed and analyzed to identify themes and patterns which emerged from the data.

The data collected through the interviews were then used to address the research objectives
and answer the research questions posed in the study. The findings from the data analysis were
then presented clearly and concisely, focusing on answering the research questions and providing

insights into the experiences and perspectives of senior entrepreneurs in Turkey and Azerbaijan.

In conclusion, the in-depth interviews were an effective and efficient method for collecting
data on the motives and challenges of senior entrepreneurs. The use of in-depth interviews allowed
for a rich and detailed examination of the experiences and perspectives of the participants,

providing valuable insights into the experiences of senior entrepreneurs in Turkey and Azerbaijan.

2.2.2 Used methods to analyze data

This research aimed to investigate the motives and challenges of senior entrepreneurs in
Turkey and Azerbaijan. To achieve this, a qualitative research approach was employed, utilizing
in-depth interviews as the primary data collection method. The collected data were then analyzed

using a combination of manual thematic analysis and the MaxQDA software.

The process of data analysis began with the transcription of the recorded interviews,
creating written transcripts for further analysis. The transcripts were then imported into the

MaxQDA software, which facilitated the coding and organization of the data.

Initially, an open coding approach was used to identify meaningful phrases and sentences
that captured the essence of the participants' experiences and responses. Codes were assigned to
these segments to represent specific themes. The process involved systematically reviewing the

data, identifying patterns, and assigning codes accordingly.
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Subsequently, the codes were organized into broader themes, allowing for a more
comprehensive understanding of the data. The themes were reviewed, refined, and categorized

based on their relevance and coherence to the research questions.

Throughout the analysis process, MaxQDA provided valuable support by enabling the
visual representation of coded segments, facilitating cross-referencing between themes, and aiding
in the identification of connections and patterns within the data.

To enhance the reliability and validity of the analysis, measures such as intercoder
reliability checks and member checking were implemented. These steps ensured the accuracy and
consistency of the findings while maintaining the anonymity and confidentiality of the

participants.

The thematic analysis approach, combined with the utilization of MAXQDA, provided a
robust framework for analyzing the qualitative data. This method allowed for a deeper
understanding of the motives and challenges faced by senior entrepreneurs in Turkey and
Azerbaijan.

Overall, the combination of manual thematic analysis and the MaxQDA software offered
a systematic and comprehensive approach to analyze the data, uncover meaningful insights, and

address the research questions effectively.
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CHAPTER 3: THE EMPIRICAL RESULTS ANALYSIS

The Results chapter plays a vital role in this research as it presents the findings obtained
through qualitative analysis, facilitated by the use of MaxQDA software. This chapter begins by
providing an overview of the demographic information of the participants, setting the context for
the subsequent analysis. The data collected from the interviews were analyzed using MaxQDA, a
qualitative data analysis software, which allowed for systematic organization, coding, and
visualization of the data. The chapter then offers a detailed and comprehensive presentation of the
interview results, highlighting the key themes and patterns that emerged from the analysis. The
primary aim of this chapter is to provide a comprehensive understanding of the research findings
and to provide robust evidence to support the conclusions and recommendations drawn from the
study. By utilizing MaxQDA, the analysis process was enhanced, enabling efficient data
management and rigorous analysis. The incorporation of MaxQDA in the research methodology
adds strength and credibility to the findings presented in this chapter, contributing to the overall
quality and validity of the research.

3.1 DEMOGRAPHIC INFORMATION

The demographic information section of this study presents the characteristics of the
participants, including age, gender, nationality, and educational level. The sample size consisted
of 20 Azerbaijani and 20 Turkish individuals. The data were collected and analyzed using the
MAXQDA software, which facilitated coding and visualization of the information. By employing
MAXQDA, the researcher was able to efficiently manage and analyze the demographic data,
ensuring accuracy and reliability in the coding process. This software aided in identifying patterns,
themes, and relationships within the demographic variables, enabling a comprehensive exploration
of the participants' backgrounds. Through the use of MAXQDA, the study was able to effectively
analyze and visualize the demographic information, providing valuable insights into the diverse

characteristics of the Azerbaijani and Turkish participants.

AGE

AGE Frequency Percentage Percentage (valid)
53 5 12.50 12.50

50 4 10.00 10.00

55 4 10.00 10.00

62 3 7.50 7.50

51 3 7.50 7.50

57 3 7.50 7.50
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56

58

59

52

64

63

54

67

65

61
TOTAL (valid)
Missing
TOTAL

40
0
40

7.50
7.50
5.00
5.00
5.00
5.00
2.50
2.50
2.50
2.50
100.00
0.00
100.00

Table 2. Age distribution of senior entrepreneurs

7.50
7.50
5.00
5.00
5.00
5.00
2.50
2.50
2.50
2.50
100.00

The table provides an overview of the age distribution among the participants, allowing

for a quick assessment of the most common age groups and the overall distribution of ages within

the sample.

14%
12.5%
12%
10% 10.0% 10.0%
(]
8% 7.5% 7.5%
6%
4%
2%

0%
53 50 55 62 51

How old are you?

75% —75%

57 56

7-5%

I 5.0% 5.0%
58 59 52

50% 5

.0%
25% 25% 25%

64 63 54 67 65

Figure 9. Graphical representation of age distribution among senior entrepreneurs

GENDER
What is your gender?

What is your gender?
Male
Female
TOTAL (valid)
Missing
TOTAL

Frequency
38

2

40

0

40

Percentage
95.00

5.00
100.00
0.00
100.00

Percentage (valid)
95.00

5.00

100.00

2.5%

61
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Table 3. Gender breakdown of senior entrepreneurs

The graph represents the distribution of gender among the participants in the study. Out of
the total 40 participants, 38 (95%) identified as male, while 2 (5%) identified as female. This
indicates that the majority of the participants were male. There were no missing responses in terms
of gender. It is important to note that this data is specific to the sample of participants in the study

and may not be representative of the overall population.

What is your gender?

100%
90%

80%
70%
60%
50%
40%
30%
20%
10% 5.0%
0% Male Female
Figure 10. Graphical representation of gender distribution
NATIONALITY
What is your nationality?
What is your nationality? Frequency Percentage Percentage (valid)
Azerbaijani 20 50.00 50.00
Turkish 20 50.00 50.00
TOTAL (valid) 40 100.00 100.00
Missing 0 0.00
TOTAL 40 100.00

Table 4. Nationality composition of senior entrepreneurs

The graph represents the distribution of nationality among the participants in the study.
Out of the total 40 participants, 20 (50%) identified as Azerbaijani, while the other 20 (50%)
identified as Turkish. This indicates an equal representation of Azerbaijani and Turkish

participants in the study. There were no missing responses in terms of nationality. It is important

39



to note that this data is specific to the sample of participants in the study and may not be
representative of the overall population.

What is your nationality?
50.0% 50.0%

50%
45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

Azerbaijani Turkish

Figure 11. Graphical representation of nationality composition
EDUCATION LEVEL

What is the level of your education?

Row Labels Count of Education Levels
Azerbaijani 20
Bachelor 9
Master's 4
School 7
Turkish 20
Bachelor 8
Master's 2
School 10
Grand Total 40

Table 5. Education Profile of senior entrepreneurs

The graph provides an overview of the education levels among Azerbaijani and Turkish
participants in the study. Among the Azerbaijani participants, 9 individuals (45%) reported having
a Bachelor's degree, 4 participants (20%) reported having a Master's degree, and 7 participants
(35%) indicated completing their education at the school level. On the other hand, among the
Turkish participants, 8 individuals (40%) reported having a Bachelor's degree, 2 participants
(10%) reported having a Master's degree, and 10 participants (50%) indicated completing their
education at the school level. The total sample size was 40 participants, with an equal distribution
of 20 participants from each nationality. This information provides insights into the educational

background of the Azerbaijani and Turkish participants in the study.
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Bachelor School

Azerbaijani

Figure 12. Graphical representation of education profile

3.2 ANALYSIS OF INTERVIEW RESULTS: EXAMINING MULTIPLE

APPROACHES

TOTAL

N
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School

= Total

The qualitative results chapter presents an analysis of the responses given by the

participants from two different nations, Turkish and Azerbaijani, to the questions asked in the

survey. The responses were collected to gain insights into the motivations and reasons behind

individuals starting their businesses. In this sub-chapter, each question and the answers given by

the participants will be analyzed and discussed to draw conclusions and provide a comprehensive

understanding of the factors that influence entrepreneurship in these two nations.

3.2.1 Push/Pull Approach

The analysis of the question "What factors made you open your own business?" using

MaxQDA software yielded insightful results based on a sample size of 40 respondents, with 20

participants from Azerbaijan and 20 from Turkey. The answers to this question can be analyzed

using a push and pull factor analysis.

The findings can be interpreted as follows:

Azerbaijani
Pull 14
Push 10
SUM 24
N = Documents 20

Turkish

10

10

20

20

Total

24

20

44

40
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Table 6. Motivational factors for starting a business

1. Push Factors:

Azerbaijani Respondents: Within the group of 20 Azerbaijani respondents, 10 individuals
(50%) mentioned push factors the motivation behind their decision to start their own businesses.
Push factors generally encompass negative or undesirable circumstances that compel individuals
to venture into entrepreneurship. In this case, the findings suggest that a half of Azerbaijani
entrepreneurs were driven by factors such as dissatisfaction with their current job, desire to have

more financial stability and security, or other unfavorable circumstances.

Turkish Respondents: Among the 20 Turkish respondents, 10 individuals (50%) cited push
factors (including insufficient salary, job dissatisfaction, age limit) as the driving force behind
their entrepreneurial pursuits. This indicates that a relatively smaller proportion of Turkish
entrepreneurs attributed their decision to start their own businesses to push factors compared to

their Azerbaijani counterparts.
2. Pull Factors:

Azerbaijani Respondents: Out of the 20 Azerbaijani respondents, 14 individuals (70%)
identified pull factors as as the primary reasons for venturing into entrepreneurship. Pull factors
typically represent positive or attractive aspects that entice individuals to start their own
businesses, such as the desire for independence, passion for a specific industry, or the potential
for financial gains. Therefore, it can be inferred that significant proportion of the Azerbaijani
entrepreneurs were primarily motivated by these positive factors such as: the desire to work freely
and manage themselves comfortably, to take care of their families and avoid financial difficulties,

to have economic freedom, and to provide better customer service.

Turkish Respondents: Similarly, 10 out of the 20 Turkish respondents (50%) identified
pull factors as the driving force behind their decision to open their own businesses. This suggests
that an equal proportion of Turkish entrepreneurs were influenced by the positive aspects
associated with entrepreneurship. The most common pull factors among the Turkish participants
included the desire to realize their dreams and goals, the desire to have more comfort, and the

desire to continue a family business.

In conclusion, the analysis reveals that both push and pull factors play a role in motivating
individuals to start their own businesses in both Azerbaijan and Turkey. While pull factors

appeared to be more prevalent among Azerbaijani respondents, an equal number of entrepreneurs
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from both countries were motivated by push factors. It is important to note that a comprehensive
understanding of the specific push and pull factors identified by the respondents would require
further analysis or additional information. These findings contribute to the broader understanding
of the factors influencing entrepreneurial decisions in Azerbaijan and Turkey, and further research

can explore the nuances and implications of these motivations.
3.2.2 Social Norms

The 2" interview question: "What social pressures did you face when starting a business?"
is a crucial one for understanding the challenges that individuals face when starting their own
business. This question can shed light on the social norms and expectations that may influence the
decision of an individual to start a business. The answers to this question can be analyzed in terms
of social norms, which refer to the unwritten rules and expectations that govern the behavior of

individuals in a particular society.

Based on the MaxQDA analysis of the question and considering the nationalities of the

respondents, the results can be interpreted as follows:

Azerbaijani Turkish Total
Neutral 1 1 2
Pressure 6 12 18
Support 14 7 21
SUM 21 20 41
N = Documents 20 20 40

Table 7. Social challenges encountered by entrepreneurs

Azerbaijani Respondents:

Among the Azerbaijani respondents, one response (5% of the Azerbaijani sample)
expressed a neutral stance when it comes to social pressures faced when starting a business. Six
responses (30% of the Azerbaijani sample) reported experiencing social pressures during the
process of initiating their businesses. The participants who faced pressure often received mixed
reactions, with some family members and friends being supportive and others rejecting the idea.

On the other hand, the majority of Azerbaijani respondents, fourteen individuals (70% of the
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Azerbaijani sample), mentioned receiving social support while starting their businesses. The
participants also mentioned receiving advice from friends not to quit their businesses and to stay

committed, as the financial rewards would be greater in the long run.
Turkish Respondents:

Within the Turkish respondents, one answer (5% of the Turkish sample) indicated a neutral
perception regarding social pressures encountered when starting a business. However, a significant
proportion of Turkish respondents, twelve individuals (60% of the Turkish sample), reported
facing social pressures during the process of initiating their businesses. The main pressures
participants faced were: deterrent sentences by their former boss and co-workers, negative
feedback due to their age, the pressure of failure against their family. Additionally, seven Turkish
respondents (35% of the Turkish sample) acknowledged receiving social support during their

entrepreneurial journey.

The analysis reveals that both Azerbaijani and Turkish entrepreneurs experienced a
combination of social pressures, support, and neutral experiences when starting their businesses.
Azerbaijani entrepreneurs encountered relatively higher levels of social support (70%) compared
to social pressures (30%). This suggests that Azerbaijani society may exhibit a higher level of
encouragement, assistance, and positive feedback towards entrepreneurial endeavors. The strong
social support indicates that there may be a conducive environment for entrepreneurship in
Azerbaijan, where aspiring entrepreneurs are more likely to find encouragement and resources

within their social networks.

In contrast, Turkish entrepreneurs faced a higher prevalence of social pressures (60%) but
also received some level of social support (35%). These findings highlight the distinct social
dynamics and cultural influences that shape the entrepreneurial experiences of individuals from
Azerbaijan and Turkey. This implies that Turkish society may have stronger or more prevalent
social norms, expectations, or conservative attitudes that create additional challenges for
individuals seeking to start their own businesses. The higher percentage indicates that Turkish

entrepreneurs may encounter more resistance or judgment from their social environment.

3.2.3 Perceived behavioral control

The 3rd question, "How did you prepare yourself emotionally for starting a business?" can
be analyzed in terms of perceived behavioral control. Perceived behavioral control refers to an

individual's belief in their ability to perform a behavior and the control they have over the outcome.
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When analyzing the responses to the question, the results can be interpreted as follows:

Azerbaijani Turkish Total
Obligated 1 1 2
Afraid, Weak 2 2 4
Ready, Comfortable, 18 18 36
Confident, Motivated,
Passionate
SUM 21 21 42
N = Documents 20 20 40

Table 8. Range of emotional preparation

Among both Azerbaijani and Turkish participants, a range of emotional preparations were
reported. While a small percentage of respondents from both nationalities expressed a sense of
obligation (5%), indicating a feeling of duty or responsibility, the majority (90%) shared positive
emotions such as feeling ready, comfortable, confident, motivated, and passionate.

These findings suggest that entrepreneurs from both Azerbaijan and Turkey approach
starting a business with a positive mindset and a strong sense of readiness. The prevalence of
positive emotions indicates a general preparedness and enthusiasm among both Azerbaijani and
Turkish entrepreneurs. The main motivating factors among senior entrepreneurs were the desire

of being a leader since childhood, prior experience in the field and support of people around.

Additionally, a small proportion of participants from both nationalities reported
experiencing negative emotions, specifically feelings of fear and weakness including the fear of
money loss. This highlights that a subset of entrepreneurs, regardless of nationality, may face

emotional challenges and uncertainties when embarking on their business ventures.

Overall, the data indicates that entrepreneurs from Azerbaijan and Turkey share common
emotional preparations when starting a business. The majority of respondents demonstrate a
positive outlook characterized by readiness, motivation, and passion. These emotional attributes
are crucial for successfully navigating the entrepreneurial journey and overcoming potential

obstacles.

3.2.4 Subjective age and rejuvenating trend

When analyzing the responses to the 4th question "At what age did you start doing
business? What was your biggest intention in starting your own business?", it is important to

consider both subjective age and the rejuvenating trend.
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Subjective age refers to a person's perceived age or the age they feel they are, rather than

their chronological age. Rejuvenating trend refers to a shift towards a more youthful and energetic

mindset, often associated with entrepreneurship and starting one's own business. If a person started

their business at a younger age, this could indicate a subjective age that is more youthful and

energetic, aligning with the rejuvenating trend. Additionally, their biggest intention in starting

their own business could further highlight their alignment with this trend if it is focused on

personal growth, independence, and a desire for a more energetic and dynamic life. On the other

hand, if a person started their business at an older age, this could indicate a subjective age that is

more mature and stable. Their biggest intention in starting their own business could reflect a desire

for stability and security.

Based on the MaxQDA analysis of the question, the results can be interpreted as follows:

Azerbaijani Turkish
Family Legacy 0 1
Doing what | love 0 2
Challenge Myself 2 0
Entertainment 1 0
Independency, 5 7
Autonomy
To Support Employees 2 0
To Support Family 3 4
Success and Growth 10 12
Honest and Professional 5 0
Service
SUM 28 26
N = Documents 20 20

Table 9. Key drivers for entrepreneurial pursuit

Azerbaijani Respondents:

Total

12

22

54

40
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Based on the answers from the Azerbaijani participants, it can be concluded that their ages
at the time of starting their businesses ranged from 35 to 63 years old. This indicates a subjective
age trend, as some participants started their businesses earlier in life while others waited until later.
Several intentions for starting a new business among the Azerbaijani respondents were mentioned.
The main driving intentions were desiring independence and autonomy (25%), providing honest
and professional service (25%) and aiming for success and growth (50%), while other factors
included challenging oneself (10%), seeking entertainment (5%), supporting employees (10%),
supporting family (15%). The highest number of responses focused on intentions related to
independence and autonomy, followed by success and growth.

Turkish Respondents:

Many of the participants started their businesses in their late 20s to early 50s intending to
seek economic freedom and create an additional income source. Similar to the Azerbaijani
respondents, the Turkish participants also expressed various intentions. These include carrying on
a family legacy (5%), doing what they love (10%), desiring independence and autonomy (35%),
supporting family (20%), aiming for success and growth (60%).

In the combined analysis of Azerbaijani and Turkish respondents, it can be observed that
independence and autonomy, as well as success and growth, were common motivations among
entrepreneurs from both nationalities. These intentions highlight the desire for personal and
professional freedom, as well as the aspiration for achievement and advancement. These shared

intentions reflect common themes and motivations in entrepreneurship, irrespective of nationality.

The qualitative results conclude that there is a difference in the age at which Turkish and
Azerbaijani participants started their businesses. Turkish participants seem to start their businesses
earlier, with some starting as young as 16, while Azerbaijani participants started their businesses
later in life, with some starting at the age of 53, concluding that the subjective age and rejuvenating
trend differ between Turkish and Azerbaijani participants. However, in terms of intentions, the
results demonstrate that entrepreneurs from both Azerbaijan and Turkey share similar motivations

and aspirations when starting their own businesses.

3.2.5 Experiences with aging problems

Aging problems can significantly impact a person's quality of life and ability to work, and
starting a business can provide a sense of purpose and fulfillment that can help mitigate these
problems. Suppose a participant experienced aging problems before starting their own business.

In that case, it is possible that their decision to start a business was motivated by a desire to
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overcome these problems and improve their quality of life. On the other hand, if a participant did
not experience aging problems before starting their own business, it is possible that their business
provided a sense of purpose and fulfillment that helped them stay healthy and active, even as they
aged.

The analysis of the question "Did you feel some aging problems, i.e., illness or deprivation,
before you started your business? What is the situation now?" based on nationalities reveals the

following:
Azerbaijani Turkish Total
No Health Problem 15 15 30
Major Health Problem 0 2 2
Minor Health Problem 5 3 8
SUM 20 20 40
N = Documents 20 20 40

Table 10. Aging-related health problems before starting a business

Among Azerbaijani respondents, a significant majority of entrepreneurs (75%) reported
not experiencing any health problems before starting their businesses. This indicates that a
substantial proportion of Azerbaijani entrepreneurs began their ventures without significant health
concerns or limitations. Additionally, 25% of Azerbaijani participants mentioned facing minor
health problems prior to starting their businesses. These minor health issues included illnesses
such as diabetes or minor discomforts from physically demanded jobs. While these health
problems may have posed some limitations or challenges, they were not severe enough to deter

these individuals from pursuing entrepreneurship.

Among Turkish respondents, a significant majority of entrepreneurs (75%) stated that they
did not face any health issues or deprivation before starting their businesses. This suggests that a
significant proportion of Turkish entrepreneurs also embarked on their entrepreneurial journey
without significant health concerns. Furthermore, 15% and 10% of Turkish participants reported
experiencing minor and major health problems before starting their businesses respectively. In
addition to health problems, Turkish participants also highlighted economic and political
problems. These challenges may have included economic instability, limited access to resources,
or political uncertainties, which could have influenced their entrepreneurial decisions and added

additional complexity to their entrepreneurial journey.

When comparing the two nationalities, both Azerbaijani and Turkish entrepreneurs

demonstrated similar trends regarding the absence of health problems. However, there were slight
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differences in the prevalence of minor and major health problems. Azerbaijani entrepreneurs had
a higher percentage (25%) of individuals reporting minor health problems compared to Turkish
entrepreneurs (15%), suggesting that Azerbaijani entrepreneurs were relatively more likely to
encounter minor health issues before starting their businesses. These findings highlight that a
significant proportion of entrepreneurs from both Azerbaijan and Turkey embarked on their
entrepreneurial journey without significant health concerns. However, Turkish entrepreneurs also
faced additional challenges related to economic and political problems. These challenges may
have impacted their entrepreneurial decisions and added complexity to their entrepreneurial

journey.

3.2.6 Financial challenges

The 6th question is focused on the financial aspect of starting a business. It asks whether
the participants had financial shortage and if so, whether they were able to solve it. This question
helps to assess the financial challenges that people face when starting a business. The answers to
this question will provide insights into the financial resources and support available to

entrepreneurs, and how they overcome financial difficulties.

The analysis of the question "Have you had a financial shortage to start your business? If

yes, did you solve it?" based on nationalities reveals the following:

Azerbaijani Turkish Total
Initial Budget Problem 17 16 33
Sufficient Budget 3 4 7
SUM 20 20 40
N = Documents 20 20 40

Table 11. Financial challenges faced by senior entrepreneurs

Among Azerbaijani respondents, a significant majority of entrepreneurs (85%) reported
facing a financial shortage when starting their businesses. These individuals mentioned
encountering initial budget problems, indicating that they had insufficient funds to launch their
ventures. They solved these problems by taking various measures, such as taking out loans from
banks, involving a business partner, selling properties left over from their family, selling their car

and land, or receiving help from friends.
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However, a small proportion of Azerbaijani entrepreneurs (15%) stated that they had a
sufficient budget from the beginning, suggesting that they did not experience significant financial

challenges when starting their businesses.

Similarly, among Turkish respondents, a majority of entrepreneurs (80%) also faced a
financial shortage when initiating their businesses. These individuals mentioned encountering
initial budget problems, indicating that they had insufficient funds to support their entrepreneurial
endeavors. Some participants sought loans from banks, while others relied on the financial support
of their spouses. A few participants mentioned that they had ongoing financial problems, such as
debts they continued to pay. Additionally, a smaller proportion of Turkish entrepreneurs (20%)
mentioned having a sufficient budget from the outset, implying that they did not face significant

financial obstacles when starting their businesses.

When comparing the two nationalities, both Azerbaijani and Turkish entrepreneurs
experienced similar challenges regarding financial shortages. The majority of entrepreneurs in
both groups encountered initial budget problems and lacked sufficient funds to start their
businesses. However, it is worth noting that the proportion of Azerbaijani entrepreneurs who faced
financial shortages (85%) was slightly higher than that of Turkish entrepreneurs (80%). This
suggests that Azerbaijani entrepreneurs were relatively more likely to encounter financial

challenges when launching their ventures.

3.2.7 Access to information

The 7th question asks about the availability of information on how to start a business and
whether it was difficult to obtain. This question addresses the issue of information problems that
can arise when starting a business. The availability and accessibility of information are crucial for
the success of a business, as having the right information can help entrepreneurs make informed
decisions and avoid common mistakes. Lack of information can lead to mistakes in areas such as
business planning, finances, and marketing, ultimately affecting the viability of the business.
Obtaining information may also be difficult, as it may require a lot of research and networking, or

may not be readily available.

The analysis of the question on the availability of information sources reveals the

following:

Azerbaijani Turkish Total

Lack of Information 7 10 17
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Access to Sufficient 13 10 23
Information

SUM 20 20 40
N = Documents 20 20 40

Table 12. Financial challenges faced by senior entrepreneurs

Among Azerbaijani respondents, a significant majority of entrepreneurs (65%) stated that
there was sufficient information available on how to start a business. These individuals reported
that they were able to access the necessary resources and guidance to initiate their entrepreneurial
ventures. Some participants had prior experience in their field, which made it easier for them to
gather information. Conversely, a smaller proportion of Azerbaijani entrepreneurs (35%)
mentioned a lack of information, indicating that they faced difficulties in obtaining the necessary
guidance for starting a business. This part of respondents had to seek help from friends and family

or visit government buildings to overcome these challenges.

In the case of Turkish respondents, an equal proportion of entrepreneurs (50%) stated that
they lacked information regarding the process of starting a business. Likewise, the other half of
Turkish entrepreneurs (50%) mentioned having sufficient information at their disposal, suggesting
that they were able to access the necessary resources and guidance to initiate their entrepreneurial

endeavors.

When comparing the two nationalities, both Azerbaijani and Turkish entrepreneurs
reported having access to sufficient information to start a business. However, the proportion of
Azerbaijani entrepreneurs stating that there was sufficient information (65%) was higher than that
of Turkish entrepreneurs (50%). Additionally, the proportion of Azerbaijani entrepreneurs
indicating a lack of information (35%) was smaller compared to Turkish entrepreneurs (50%).
These differences suggest that Azerbaijani entrepreneurs were relatively more likely to have
access to the necessary information and resources compared to Turkish entrepreneurs when

starting their businesses.

The findings highlight the importance of having access to comprehensive and readily
available information for aspiring entrepreneurs. It is encouraging to see that a majority of
entrepreneurs in both Azerbaijan and Turkey were able to find sufficient information to support
their entrepreneurial endeavors. However, the identified proportion of individuals lacking
information indicates that there is still a need for improved accessibility and dissemination of

resources, particularly for those who face challenges in obtaining the necessary guidance.
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3.3 Comparative Analysis

Multiple "open codes" are developed, especially in research initiatives that employ
grounded theory: Initially, a text is scanned line by line, and the elements that have been
discovered are preserved in several new codes. The "Open Coding” mode is particularly
appropriate for this kind of situation since it enables you to generate a new code for a marked
segment right away, allocate it, and, if required, add a code memo and a remark to the newly

formed coded segment.

Code Cod. seg. (all
documents)
Q1: What factors made you open your own business?\Pull 24
Q1: What factors made you open your own business?\Push 20
At what age did you start doing business? What was your biggest\Family Legacy 1
Q2: What social pressures did you face when starting a business?\Neutral 2
Q2: What social pressures did you face when starting a business?\Pressure 18
Q2: What social pressures did you face when starting a business?\Support 21
Q3: How did you prepare yourself emotionally for starting a busines\Obligated 2
Q3: How did you prepare yourself emotionally for starting a busines\Afraid, Weak 4
Q3: How did you prepare yourself emotionally for starting a busines\Ready, Comfortable, Confident, Motivated, 36
Passionate
Q4: At what age did you start doing business? What was your biggest\Doing what | love 2
Q4: At what age did you start doing business? What was your biggest\Challenge Myself 2
Q4: At what age did you start doing business? What was your biggest\Entertainment 1
Q4: At what age did you start doing business? What was your biggest\Independency, Autonomy 12
Q4: At what age did you start doing business? What was your biggest\To Support Employees 2
Q4: At what age did you start doing business? What was your biggest\To Support Family 7
Q4: At what age did you start doing business? What was your biggest\Success and Growth 22
Q4: At what age did you start doing business? What was your biggest\Honest and Professional Service 5)
Q5: Did you feel some aging problems, i.e., iliness or deprivation,\No Health Problem 30
Q5: Did you feel some aging problems, i.e., iliness or deprivation,\Major Health Problem 2
Q5: Did you feel some aging problems, i.e., iliness or deprivation,\Minor Health Problem 8
Q6: Have you had financial shortage to start your business? If yes,\Sufficient Budget 7
Q6: Have you had financial shortage to start your business? If yes,\Initial Budget Problem 33
Q7: Did you have enough information on how to start a business? If\Lack of Information 17
Q7: Did you have enough information on how to start a business? If\Access to Sufficient Information 23

Table 13. Open codes generated in grounded research

Document Map

Despite the fact that representatives are from two different countries, it can be obviously
observed that cases are most likely similar to each other. It can be explained with the political,

geographical, economic and cultural similarities between two countries.
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Figure 13. Document Map: Similarities between Representative Cases

Code map
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Figure 14. Code Map: Visual Representation of Code Relationships and Clusters

The spacing between two codes indicate how similarly they have been used in the data
material, and each circle represents a different code. Another way is to look at the size of the
circles to see how many code assignments have been done using that code. Colors can be used to

draw attention to collections (clusters).

Depending on whatever category a code belongs to, it is given a certain color. For group
identification, the estimated distances between the codes are employed. Even codes that are near

to one another might have a distinct hue due to the depiction on a surface.

So codes with same colors have least distance in the text with each other, so they are the
most related. But still some codes from different groups can be close to each other in the map

meaning that they have significant co-occurrences.
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It is crystal clear from the map that Pull code is close to the “access to information” as an
adequate supply of required information, “pressure” as a negative social influence and “no health

problems” indicating absence of aging consequences.

Azerbaijanis Code Map
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Figure 15. Code relationships in case of Azerbaijani respondents

As can be seen, among the responses of Azerbaijani senior entrepreneurs, pull factors,
feeling ready, comfortable and passionate indicating emotional status and initial budget problem
reflecting financial background of the individuals are the overlapped codes. Some codes are

missing in code maps, which is normal and it means that they do not co-occur with other codes.
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Figure 16. Code relationships in case of Turkish respondents

Among Turkish respondents, it can be easily observed from the graph that the individuals

with minor health problem cases tended to feel more afraid while starting their own business with
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the main aim to continue their family legacy. In contrast, people with no health problems felt more
passionate, ready and comfortable in terms of an intention to start a business.

Proximity Code Map

This type of Code map shows how many times two specific codes were developed in the
same document. Therefore, those codes that are close to “Push” and “Pull” codes in the map, have
occurred more with Push and Pull codes. Hence, some relations can be concluded from these co-

occurrences.
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Figure 17. Co-occurrence Network: Insights from Code Proximity
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As it can be seen, Push is close to” Support” as positive social influence and

“independency, autonomy” as one category of intention to start. A little bit farther but still close

29 <6

to “Push” are “lack of information”, “Initial budget problem”, “success and growth”. “Pull” code
is close to “No health problem”, “Pressure” as negative social influence and “access to

information” and “Ready, confident and Passionate” as positive emotional status.

The following image shows the proximity code map with frequency scores:
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Figure 18. Proximity Map: Frequency Analysis
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CONCLUSIONS AND RECCOMENDATIONS

This thesis aimed to analyze the motives and challenges of senior entrepreneurship in
Azerbaijan and Turkey. The study explored the experiences of older entrepreneurs and examined
the factors that influence their decision to start and operate businesses. By addressing the research

objectives, the following key findings have emerged:

First, the study found that the primary motives for senior entrepreneurship in both
Azerbaijan and Turkey include personal fulfillment, financial independence, and a desire for
continued engagement and contribution to society. These motives reflect the importance of

autonomy, purpose, and meaningful work for older individuals.

Second, the research identified common challenges faced by senior entrepreneurs, such as
limited access to resources, age-related biases, and technological barriers. These challenges
highlight the need for targeted support programs and policies to address the specific needs and

concerns of older entrepreneurs.

Third, a comparison between Azerbaijan and Turkey revealed both similarities and
differences in the motives and obstacles faced by senior entrepreneurs. While personal fulfillment
and financial independence were important motivators in both countries, there were variations in
the cultural and socio-economic factors that influenced entrepreneurial activities among older

individuals.

The significance of this research lies in its contribution to the existing knowledge on senior
entrepreneurship, particularly within the context of Azerbaijan and Turkey. By providing a deeper
understanding of the motives and challenges specific to these countries, this study fills a gap in
the literature and offers valuable insights for practitioners, policymakers, and researchers. It offers
practical implications for designing effective support programs and policies that enable older

individuals to start and sustain successful businesses.

However, it is important to acknowledge the limitations of this research. The sample size
of 40 participants, with 20 from each country, may not fully represent the diversity and complexity
of senior entrepreneurship in Azerbaijan and Turkey. Additionally, the research focused primarily
on the motivations and challenges, leaving opportunities for future studies to explore other aspects,
such as the impact of support programs, the role of technology, and the long-term sustainability

of senior-led businesses.
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Reflecting on the research process, the utilization of qualitative methods and the
MAXQDA software for data analysis proved to be effective in capturing and analyzing the rich
experiences and perspectives of the participants. The research process encountered challenges
related to participant recruitment, language barriers, and cultural nuances. These challenges
underscore the importance of careful planning, flexibility, and cross-cultural sensitivity in

conducting research of this nature.

In summary, this thesis provides a comprehensive understanding of the motives and
challenges of senior entrepreneurship in Azerbaijan and Turkey. The findings contribute to the
existing body of knowledge, offering insights that can inform policy development, program
design, and future research efforts. By recognizing and addressing the unique needs and
opportunities of senior entrepreneurs, stakeholders can create an inclusive and vibrant
entrepreneurial ecosystem that benefits individuals, communities, and economies at large. This
research opens avenues for further exploration and supports the growing phenomenon of senior

entrepreneurship in diverse contexts.
Recommendations for future researchers in this topic:

o Conduct Comparative Studies: Explore the topic of senior entrepreneurship
further by conducting comparative studies across different countries or regions. Investigate
how cultural, societal, and economic factors influence the motivations, challenges, and
outcomes of senior entrepreneurs. Comparing various contexts can provide valuable
insights into the unique dynamics and opportunities for senior entrepreneurship.

o Longitudinal Research: Undertake longitudinal studies to examine the long-
term outcomes and trajectories of senior entrepreneurs. Track their entrepreneurial
journeys over an extended period, documenting their experiences, challenges, and
achievements. Longitudinal research can shed light on the sustainability of senior-led
businesses, their economic impact, and the factors that contribute to their success or
discontinuation.

o Qualitative Research Methods: Employ qualitative research methods, such
as in-depth interviews and focus groups, to gain a deeper understanding of the motivations,
experiences, and decision-making processes of senior entrepreneurs. Explore their
personal narratives, values, and aspirations to uncover the multifaceted dimensions of
senior entrepreneurship.

o Gender Perspective: Investigate the intersection of gender and senior

entrepreneurship. Explore the experiences of older women entrepreneurs and examine the
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unique challenges they face, including gender bias, access to resources, and work-life
balance. Identify strategies and support mechanisms that can promote gender equality and
empower women in senior entrepreneurship.

o Technology Adoption: Investigate the role of technology adoption among
senior entrepreneurs. Examine the challenges and opportunities associated with
digitalization, e-commerce, and emerging technologies for older individuals starting or
managing businesses. Explore how technological advancements can empower and enhance
the competitiveness of senior-led enterprises.

o Social Impact and Community Engagement: Explore the social impact of
senior entrepreneurship on communities and society at large. Investigate how senior-led
businesses contribute to local economies, job creation, and community development.
Analyze the social networks and community engagement strategies of senior
entrepreneurs, identifying ways in which they can actively contribute to social cohesion

and inclusivity.
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SUMMARY in Lithuanian
Apimtis: 61 puslapiai, 13 lentelés, 18 paveikslai, 65 literatiiros Saltinis.

Magistro darbe nagrinéjama vyresnio amziaus Zmoniy verslumo tema ir gilinamasi |
Siekiant prisidéti prie esamos literattiros $ia tema buvo atlikta literatiiros analizé, todél mano
darbe yra taikomas miSrus metodas rinkti ir analizuoti duomenis. Teorinio pagrindimoskyriuje
pateikiama iSsami verslumo ir jo istorinés raidos apzvalga. Jame nagrinéjama vyresnio amziaus
zmoniy verslumo samprata, amziaus ir verslumo rysys ir trys verslumo motyvy kategorijos.
Toliau aptariami Sie motyvai: stimimo ir traukimo poziiiris j subjektyvias normas ir elgesio
kontrolés suvokimas. Taip pat nagrin€¢jama subjektyvaus amziaus sgvoka ir jos jtaka vyresnio
amziaus Zzmoniy verslumui. Tyrime taikyti kokybiniai metodai, jskaitant nuodugnius interviu,
siekiant surinkti duomenis i§ 40 dalyviy, kuriuos sudaré¢ 20 asmeny i§ skirtingy Saliy. Surinkti
duomenys buvo analizuojami taikant turinio analize, kuriai buvo pasitelkta programiné jranga
MAXQDA su kuria buvo atlikti vizualizacijos ir kodavimo darbai. ISvados atskleidé, jog
asmeninis pasitenkinimas, finansin¢ nepriklausomybé ir noras nuolat jsitraukti j veiklg buvo
pagrindiniai senjory verslumo motyvai. DaZzniausi i$§tkiai su kuriais susiduria vyresnio amziaus
verslininkai: tai ribota prieiga prie iStekliy, su amziumi susijusios iSankstinés nuostatos ir
technologinés klititys. Lyginamoji Azerbaidzano ir Turkijos analizé atskleidé motyvy ir kliti¢iy,
su kuriomis susiduria vyresnio amziaus verslininkai, panasumus ir skirtumus, kuriems jtakos
turéjo kulttriniai ir socialiniai bei ekonominiai veiksniai. Tyrimo rezultatai leidzia atskleisti
senjory verslumg ir jo reikSme individams, visuomenéms ir ekonomikai. Pagrindinése iSvadose
pabréZiama biitinybé pripaZinti ir remti vyresnio amziaus Zmoniy verslumo pastangas,
atsizvelgiant | jy motyvus ir sprendziant problemas, su kuriomis jie susiduria. Disertacijoje
pasisakoma uz politikg ir programas, kurios skatinty palankia aplinka vyresnio amziaus
verslininkams, siekiant suteikti iStekliy, mentorystei ir galimybei augti. Apibendrinant galima
teigti, kad magistro darbe i§samiai nagrin¢jamas vyresnio amziaus Zmoniy verslumas,
analizuojami motyvai, i§iikiai ir galimos jtakos sektoriuje. Jame pabréziama vyresnio amziaus

verslininky pripazinimo ir paramos svarba, taip pat pateikiama jzvalgy politikos formuotojams ir
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praktikams. Tyrimas prisideda prie esamy Sios srities Ziniy ir atveria kelig tolesniam tyrinéjimui

ir nagrinéjimui.
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SUMMARY in English
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The Master thesis examines the concept of senior entrepreneurship and delves into the
motives and challenges faced by older individuals when starting their own businesses. With the
aim of contributing to the existing literature on this topic, the thesis employs a mixed-methods

approach to gather and analyze data.

The theoretical background section provides a comprehensive overview of
entrepreneurship and its historical evolution. It explores the understanding of senior
entrepreneurship, the relationship between age and entrepreneurship, and the main motives of
senior entrepreneurs. These motives are further discussed, including the push/pull approach,
subjective norms, and perceived behavioral control. The concept of subjective age and its

influence on entrepreneurial intention among seniors is also explored.

The research employed qualitative methods, including in-depth interviews, to gather data
from 40 participants, consisting of 20 individuals from each country. The collected data were
analyzed using thematic analysis, supported by MAXQDA software for coding and

visualization.

The findings revealed that personal fulfillment, financial independence, and a desire for
continued engagement were primary motives for senior entrepreneurship. Common challenges
faced by senior entrepreneurs included limited access to resources, age-related biases, and

technological barriers.

A comparative analysis between Azerbaijan and Turkey highlighted similarities and
differences in the motives and obstacles faced by senior entrepreneurs, influenced by cultural

and socio-economic factors.

The research outcomes contribute to the understanding of senior entrepreneurship and its
significance for individuals, societies, and economies. The main conclusions emphasize the need

to recognize and support the entrepreneurial endeavors of older individuals, taking into account
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their motives and addressing the challenges they encounter. The thesis advocates for policies and
programs that foster an enabling environment for senior entrepreneurs, providing them with

resources, mentorship, and opportunities for growth.

In conclusion, the Master thesis provides a comprehensive examination of senior
entrepreneurship, exploring motives, challenges, and potential sectors of influence. It
underscores the importance of recognizing and supporting older entrepreneurs, and offers
insights for policymakers and practitioners. The research contributes to the existing knowledge

in this field and paves the way for further exploration and investigation.
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Appendix

Azdrbaycan

1. Aqil Mustafayev
Agqil: Salam, neco yardimce1 ola bilorom?

S: Salam, sizin isiniz haqqinda biraz molumat almaq istoyirom. Bu sahadoki tacriibonizi boliigo
bilorsiniz?

Aqil: Elo isa, tacriibami bdliismokdo momnun olaram.

S: De goriim nego yasin var, tohsilin necadir?

Aqil: 55 yasim var, orta moktobi bitirmigom.

S: Is yaratarkon hor hansi bir sosial tazyiq ilo iizlosdinizmi?

Aqil: Mani otrafimdaki har kas hissi baximdan dastokladi vo manas inandiqlari ii¢lin mans arxa
dayaq olmusgdular. Bu da mons 6z isimi ugurla qurmagq ti¢iin 6zgiirliik vo 6zgiivon verdi.

S: Oziiniizii iso baslamaq ii¢iin emosional olaraq neco hazirladiniz?

Aqil: Bu sahados ¢ox yaxsi oldugumu vo isi miikommal bildiyimi hiss edirdim. Bu, mona iso
baslamagq iigiin emosional olaraq hazirlanmaqda komok etdi. Oz bilik va bacariglarima somarali
guvandiyim iigiin 6ziimii hazir hiss edirdim.

S: Kag yasinda islo mosgul olmussunuz? Oz isinizi qurmaqda on boyiik niyyetiniz no idi?

Aqil: Ilk isimi 35 yasinda basladim, lakin daha ovvalden do bir ne¢o islo mosgul olmusdum. ©n
boylik niyystim ailomo rahatliq vo gaygi gostormok idi vo bu isi ailo sirkatine ¢cevirmok
istoyirdim.

S: Iso baslamagdan avval saglamliq problemlari va ya itki kimi yaslanma problemlori ilo
iizlosdinizmi? Indi vaziyyot necodir?

Aqil: Bizneso baglamazdan avval 6ziimii moasuliyyatli hiss edirdim vo basqa insanlarla
islomokdon yoruldum. Amma ailomin dastoyi vo 6ziimo inam sayasindo bu problemlorin
Ohdasindon goalo bildim.

S: Biznes yaratmagq li¢iin maliyys ¢atinliklori yasadiniz mi1? Bels olduysa, onlar1 nasil hall
etdiniz?

Aqil: Bali, maliyys gatinliklorim oldu, amma onlar1 hall etmoyi bacardim. Oz ailomdon qalan bir
ne¢d omlaki sataraq, iso baslamagq tigiin baslangic mablogini olds etdim.

S: Iso baslamagq barado kifayat godor molumatiniz var idi mi? ©gar belodirsa, onu aldo etmok
¢otin oldu mu?

Aqil: Is yaratmagq {izro tocriibom oldugu iigiin bir hisso molumatim vard, ¢iinki usaqliqdan beri
atasmnin yanimda isloyirdim. Ancaq rosmi sirket qurmaq va ya igo baslamaq haqqinda
molumatlarim ¢ox yox idi, bu sababdon bazi ¢atinliklorlo tizlogdim.

S: Cavablarniz {i¢iin tosokkiir edirom vo isinizlo bagl daha ¢ox molumat almaq maraqli olub.
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Aqil: Sizo komok etmok monim ii¢iin bir z6vq idi. Oger basqa suallarniz varsa, hor zaman
hazirim cavablandirmaga ¢alisaram.

2. Allahverdiyev 9dalat
S: Salam, Sizin adniz vo soyadiniz nadir?

Odalot: Monim adim Allahverdiyev ©dalat.

S: Kag yasindasiniz ?

Odalot: Man 62 yasindayam.

S: Tohsilinizin soviyyasi necadir?

Odalst: Man bakalavr mozunuyam.

S: Kendi isinizi agmaginiza hans1 amillor sobab oldu?

Odalot: Islodiyim noqliyyat sirketinde miistorilora dogru xidmat verilmodiyini gordiiyiim {igiin
yeni sirkot agmaga gorar verdim.

S: Biznesa baslarkon hansi sosial tazyiqlorls iizlosdiniz?

Odalat: Dostlardan va tanislardan bu is asan is deyil, batirarsan pulunu va isini buna uygun
toziglor olacagi barado hormatli tokliflor aldim.

S: Bizneso baglamagq li¢iin 6ziiniizii emosional olaraq neco hazirladiniz?

Odalot: Artiq bu isi miistorilorlo olagads olarkon, sohv néqtalorini gérdiiyiim {igiin, 6ziimii tam
olaraq o sohvlori diizoldocoyimdon omin oldugum tigiin 6ziimii hazir vo rahat hiss edirdim.

S: Nego yasinda islo mosgul olmusunuz?
Odalot: 55 yasimda 6z isimi qurmusam.
S: Oz biznesinizi qurmaqda on bdyiik niyystiniz na idi?

Odalot: Miistorilors daha diiriist vo diizgiin xidmot etmok istoyirdim vo bunun ugurlu is
olacagina inanirdim.

S: Biznesa baslamazdan avval bozi qocalma problemlori, mosalon, xastalik vo ya
mohrumiyyatlor hiss etdinizmi?

Odalot: Xirda xastaliklorim var idi, amma heg bir ciddi problem yaratmadi
S: Bizneso baglamaq ii¢lin maliyys ¢atismazligmiz olubmu? ©gor beladirso, onu hall etdinizmi?

Odalot: Bali, monim bazi maliyys problemlorim olub. Lakin dostlarimin komayi ilo bu
problemin iistiindon golmayi bacardim.

S: Bizneso neco baglamaq barads kifayst godor melumatiniz var idi mi? ©gar beladirso, onu aldo
etmok ¢otin idi?

Odalot: Cavanligimin vaxtinda bu isin i¢inds oldugum iigiin, isin biitlin incaliklorini bilirdim vo
problemlarlo garsilagsam belo rosmi saviyyada neca hall olundugunu bilirdim. Yena da,
baslamagq ti¢iin otrafli molumat sldo etmok monim {igiin ¢otin deyildi.

S: Togakkiirlor, Odalot. Bu molumatlar ¢ox maraqli idi. Ugurlariniza doyar verirom va isinizde
ugurlar arzulaymram.
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Odalot: Cox sag olun. Togokkiir edirom. ©limdon goloni edocoyim. Har hansi bir sualiniz olarsa,
mon burdayam.

3. Rasulov Novruz

S: Salam, adiniz va soyadmiz nadir?

Rasulov Novruz: Manim adim Rasulov Novruz.

S: Ne¢o yasindasiniz ?

Rosulov Novruz: Mon 56 yasindayam.

S: Tohsilinizin saviyyasi necadir?

Rasulov Novruz: Mon bakalavr mozunuyam, lisanstan mezun oldum.
S: Oz biznesinizi agmaginiza hans1 amillar sabab oldu?

Rasulov Novruz: Sarbast sokildos i1 yonotmok vo rahathigla 6z 6ziimii idars etmok osas amillorim
1di, amma ailomo daha yaxs1 baxmagq ti¢lin va heg bir maliyys ¢otinliklori olmasin deys biznes
qurmusgam.

S: Biznesa baslarkon hans1 sosial tazyiqlorls {izlasdiniz?

Rasulov Novruz: Qardasim hor bir gorarimda mono dastok durub. Otrafimdaki insanlarin dostoyi
mond 6zglivon verirdi.

S: Bizneso baglamagq li¢iin 6ziiniizii emosional olaraq neco hazirladiniz?

Rosulov Novruz: Iso baslamadan avval, ogluma tohvil vermok istadiyim {i¢iin dziimii hazir vo
rahat hiss edirdim. Bu, mono motivasiya verirdi.

S: Nego yasinda islo mosgul olmusunuz?

Rasulov Novruz: 53 yasimda 6z biznesimi qurdum, vo biznesi dovam etdirib ogluma tohvil
vermok istoyirom.

S: Oz biznesinizi qurmagda on bdyiik niyyetiniz no idi?

Rasulov Novruz: Miistarilors daha yaxs1 xidmot etmok istoyirdim vo uzunmiiddstli ugurlu bir
isin qurulacagina inanirdim.

S: Biznesa baslamazdan avval bozi qocalma problemlori, mosalon, xastalik vo ya
mohrumiyyatlor hiss etdinizmi?

Rasulov Novruz: Xastoliklorlo tizlasmomisom, oksing islo masgul olmaga basladigdan sonra
0ziimii dahada saglam hiss edirom ¢iinki daha aktiv hoyat siiriirom.

S: Biznesinizi qurmagq li¢lin maliyys ¢atigmazliginiz olubmu? Ogor belodirss, holl etdinizmi?
Rasulov Novruz: Bali, gardagimin maliyys komayi ilo bu isi qurmagima komok etdi.

S: Bizneso neco baglamaq barads kifayst qodor molumatiniz var idi? ©gor beladirse, onu alds
etmok ¢otin idi?

Roasulov Novruz: Moan iso baslamaq barads kifayst godor molumatim oldugunu diisiiniirom.
Inkisaf etmis is sahasindo uzun illor ¢alisdigim {iciin heg bir molumat ¢otinliyi
yasamadim.sahoyo dair bozi malumatlarim vardi vo problemlarls tizlogsom belo rosmi saviyyado
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no etmoli oldugumu bilirdim. Baglamagq ii¢ilin otrafli molumat aldo etmok monim tigiin ¢otin

deyildi.
4. Homidov 9fqan
Homidov ©fgan: Salam, neco yardimcei ola bilorom?

S: Salam, sizin isiniz haqqinda biraz molumat almaq istoyirom. Bu sahadoki tacriibonizi boliigo
bilorsiniz?

Homidov Ofgan: Elo is9, tocriibomi boliismokdo momnun olaram.

S: De goriim ne¢o yasin var, tohsilin necadir?

Homidov ©fgan: 51 yasim var, Mon bakalavr mozunuyam

S: Cox sag olun. Sizin bizneso baslamaq vo 6z isinizi yaratmaq {i¢iin hans1 amillor sobab oldu?

Homidov Ofqgan: Oslinds, uzun illarden bari lider olmaq vs insanlara is yaratmaq istoyirdim.
Mon homisa soxsi vo maliyya ¢otinliklorimo baxmayaraq 6ziimii inkisaf etdirmok tigiin miixtolif
islor agirdim. Amma bu yasda daha yaxsi sorait yaratmaq vo is¢ilorimo daha yaxs1 imkanlar
tomin etmak {i¢lin yeni bir bizneso baglamaga gorar verdim.

S: Bizneso baglamagq ticiin hansi sosial tozyiqlorls {izlosdiniz? Sizo dostok veron insanlar oldu
mu?

Homidov Ofgan: Olbatto, comiyyatin gdzlontilori vo sosial tozyiglor zaman zaman tistiimo
catird1. Bir nego dofo maliyya ¢otinliklori ilo lizlosdim vo bu iso baglamaq fikrindo insanlar
torofindon miioyyon narahatliglara sobob oldu. Lakin ailom vo yaxin dostlarim mona dostok oldu
vo moani togviq etdilor. Onlar monim gorarimin ardinda durduglari iigiin minnotdaram.

S: Bizneso baglamagq li¢iin 6ziiniizii emosional olaraq neco hazirladiniz? Belo bir gorar gobul
etmok monovima ¢ox agir golib, sizin li¢iin do bels oldu mu?

Homidov Ofgan: Oslindo, igo baglamaq gorari ¢atin bir proses idi. Emosional olaraq 6zimii
hazirlamagq tli¢iin mon hom olumlu, hom do toraddiid hisslori yasadim. Amma sonluqda, 6ziimo
giivonimi vo 6z isimo olan inancimi artirdim. indi gerarimdan heg vaxt geri qayitmadim vo
hadoaflorimo aldo etmok ii¢lin ¢cabaladim.

S: Man anladiram. Biznasinizs baslamagq {i¢iin ne¢o yasmizda olmusdunuz vo hansi amact
hadoflomisdiniz?

Homidov Ofgan: Biznasims baslamagq {igiin 45 yasinda idim. ©n bdyiikk amacim 6ziim va
is¢ilorim liclin daha yaxs1 sorait yaratmaq vo insanlara is imkani tomin etmok idi. Homigo lider
olmagq, insanlara kdmok etmak vo 6z potensialimi maksimum saviyyoadon ¢ixarmaq istomisom.

S: Cox maraqlidir. Biznas yaratmaga baslamazdan avvel, yaslanma va saglamliq problemlori
kimi qocalma masalalari ilo iizlosdinizmi?

Homidov ©fgan: Oslinds, saglamliq problemim olmamisdir vo bunun ii¢lin ¢ox sansliyam.
Amma maliyys ¢otinliklori yasamigam vo holo do yasayiram. Bu biznoso baslamaq ti¢lin monim
ticlin bir az zorlasdiric1 faktordur.

S: Anladim. Simdi iso durum necadir? Bizneso baslamagq {i¢iin maliyys ¢atismazliginiz olubmu?
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Homidov Ofgan: Oslindo, bizneso baglamaq ii¢lin maliyys ¢atigmazligi ilo lizlosmisom. Bu, ¢cox
normal bir seydir. Amma moan kreditlor va torofdasliglar kimi vasitalordon istifads edorak bu
masalani hall etmoys ¢alisdim. ©limdon galoni ediram ki, maliyys sobabindon isimin inkisafini
tohliikasizlosdira bilmoyim.

S: Cox maraqlidir. Biznaso baglamaq barads kifayat qodor molumatiniz var idi mi? Onu oldo
etmok ¢otin idi?

Homidov Ofgan: ©vvalcadon bozi molumatlarim vardi, amma albattos ki, iso baslamaq barado
daha otrafli molumat oldo etmok iigiin arasdirmalar aparim. Internetds vo kitabxanalarda ¢ox
sayda monbolor var vo onlardan faydalanmaga ¢alisiram. 9sas magsobim moveud bilgilordon
istifado edorok miimkiin olan on yaxs1 iso baslamaq strategiyasini qurmaqdir.

5.Agaisa Musayev
Agaisa Musayev: Salam, neco yardimci ola bilorom?

S: Salam, sizin iginiz haqqinda biraz malumat almaq istoyirom. Bu sahodaki tacriibanizi boliiso
bilorsiniz?

Agaisa Musayev: Els is9, tacriibomi b liismakde momnun olaram.

S: Adiniz vo soyadmiz nodir?

Agaisa Musayev: monim adim Agaisa Musayev.

S: Ne¢o yasindasiniz?

Agaisa Musayev: Mon 67 yasindayam.

S: Tohsilinizin soviyyasi necodir?

Agaisa Musayev: Moktobi bitirmisom, yani tohsilimi tamamlamisam.
S: Oz biznesinizi agmagmiza hans1 amillor sabob oldu?

Agaisa Musayev: Isimi bitirmisom vo indi maddi cohotdon ¢atinlik yasadigim ii¢iin, mono iso
baslamaq vo bir biznes agmaq fikrini verdi.

S: Biznesa baslamagq ii¢iin hansi sosial tozyiqlorls iizlosdiniz?

Agaisa Musayev: Mon heg bir sosial tazyiq ilo qarsilagsmadim. Ailom monim fikrims hormatlo
yanasdi vo mani dastokladi.

S: Biznesa baslamagq ii¢iin 6ziiniizii emosional olaraq necs hazirladiniz?

Agaisa Musayev: Moan pulu batirmaqdan qorxurdum, amma bir torafdon isin ugurla
baslayacagma inanirdim. Oziimii motivasiya etmok {i¢iin bu inancimla slagodar galmaga
calisdim.

S: Nego yasida bizneslo mosgul olmusunuz?
Agaisa Musayev: Toqgribon 63 yasinda igimi qurmusam.
S: Oz biznesinizi qurmaqda on bdyiik niyystiniz no idi?

Agaisa Musayev: Osas niyyatim 6ziimii daha yaxs1 tomin etmok vo bir torofdon bos vaxtlarimi
doldurmagq {igiin bu isi qurmaga qorar verdim.
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S: Bizneso baglamazdan ovval bazi qocalma problemlori, masalon, goz zoiflomasi vo axsimaq
kimi hiss etdinizmi?

Agaisa Musayev: Ho, g0z zoiflomasi vo axsimaq kimi yaglanma problemlorim var, amma bunlar
monim iglorimi manes toratmir.

S: Indi vaziyyat necadir? Biznesinizi qurmagq ii¢iin maliyys ¢atismazliginiz olubmu?

Agaisa Musayev: Ho, maliyys catismazlig1 yasamisam. Bu ¢otin bir durumdur. Oz soxsi
miilkiimii sataraq bu maliyys problemi ilo basa ¢ixmaga ¢aligdim.

S: Moalumatlarinizi alds etmok ¢atin olmusdu?

Agaisa Musayev: Ovvalcadon bazi molumatlarim vardi, amma iso baglamaq barads daha otrafli
molumat alds etmak iiglin ¢ox dovlet binalarint gozmali olmusam vo rosmi proseslori 6yranmak
ii¢lin ¢aba sarf etmigom. Bu molumatlar1 aldo etmok ¢otin olmusdu.

6. Togrul Mommodli.

S: Adiniz vo soyadmiz nodir?

Togrul Mommadli: Manim adim Togrul Mommadli.

S: Nego yasiniz var?

Togrul Mommadli: Man 55 yasindayam.

S: Tohsilinizin saviyyasi necodir?

Togrul Mommadli: Mon magistratura bitirmisom / Yiiksek lisanstan mezun oldum.
S: Oz biznesinizi agmaginiza hans1 amillor sabob oldu?

Togrul Mommadli: Bizness baslamagimi toloba dovriindon 6z isimi qurmaq istomom v 6z
isimin sahibi olmaq arzum togkil etdi. Homginin, illorlo dayimin sirkstindo isloyorok 6ziimii
inkisaf etdiro bildim.

S: Biznesos baslayarkon hansi sosial tozyiqlarls tizlosdiniz?

Togrul Mommadli: Bizness baslarkon genelliklo maliyyovi vo rekabet kimi sosial tozyiqlorlo
izlogo bilorsiniz. Otrafdaki insanlar beklontilori do sosial tazyiq kimi bir rol oynaya bilar.

S: Bizneso baglamagq ti¢iin 6ziiniizli emosional olaraq necs hazirladiniz? Negs yasinda bizneslo
masgul oldunuz?

Togrul Mommadli: Bizneso baslamadan 6nca, 6zlimii emosional olaraq motive etmoys ¢aligdim.
Oz hoadaflorimi miioyyan edib, zorluglar1 qobul etmok vo ugurs ¢atmagq istigamotinds dziimii
motive etdim. Oz isimi 53 yasinda qurmusam.

S: Oz biznesinizi qurmagda on bdyiik niyyatiniz no idi?

Togrul Mommadli: Oz isimi qurmaqgda an bdyiik niyystim, isimin sahibi olmaq vo insanlara yeni
va innovativ mohsullar toqdim etmok idi.

S: Bizneso baglamazdan ovval bazi qocalma problemlori, masalon, xostalik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyat necodir?
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Togrul Mommadli: Biznesa baglamazdan avval ciddi bir xastalik vo ya mohrumiyyat hissi
yasamadim. Hazirda ise isimlo bagli har hansi bir qocalma problemini yasamiram.

S: Biznesinizi qurmagq ii¢iin maliyys catismazligmiz olubmu? 9gar beladirss, hoall etdinizmi?

Togrul Mommadli: Biznesimi qurmagq ligiin maliyys catigmazlig1 yasamadim. Biznesimi qurmaq
ticlin planl sokildo moblog biriktirib, ciizi islors daxil olaraq 6z kapitalimi yaratmisam.

S: Bizneso neco baglamaq barads kifayat qodor molumatiniz var idi mi? 9gar beladirss, onu oldo
etmok ¢otin idi?

Togrul Mommadli: Oz isimi qurmaq barado kifayot qoder molumatim var idi. Lakin bu molumati
toplamaq biraz vaxt talob edirdi va rosmi saviyyada sirkot qurmaq ¢atin ola bilordi. Lakin, bu
cotinliklori asaraq isimi qurmaqda ugur slds etdim.

7. Mais Babirov.

S: Adiniz vo soyadmiz nodir?

Mais Bobirov: Manim adim Mais Babirov.
S: Nego yasiniz var?

Mais Bobirov: Man 58 yasindayam.

S: Tohsilinizin saviyyasi necadir?

Mais Bobirov: Man avvallor dovlat vazifasinda ¢alismisam, amma sonradan 6z biznesini qurmaq
istodiyimo qorar verdim. Tohsilim iso bakalavr soviyyasindadir.

S: Oz biznesinizi agmaginiza hans1 amillor sobab oldu?

Mais Bobirov: Biznesimi agmaga sobab, dévlat isinda ¢alisarkon hor giin iso gedib galmok vo
dovlot mosuliyyati ilo yorulmam idi. Oz isimi yarataraq daha rahat bir hoyat yasamagq istodim.
Homginin, i yerlori yaratmaq vo insanlara komok etmok mogsadim idi.

S: Biznesa baslayarkon hansi sosial tozyiqlorlo iizlosdiniz?

Mais Bobirov: Bizness baslamagq iigiin dostlarim mans yiiksok pensiyani itira bilocoyim barads
xabardarliq etdilor. Onlar pensiyaya ¢atdigimda daha yiiksok moblogde maas almaq imkanimin
olacagini deyirdilor.

S: Bizneso baglamagq ii¢lin 6ziiniizli emosional olaraq necs hazirladiniz? Neco yasinda bizneslo
mosgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyyatiniz no idi?

Mais Bobirov: Oziimii emosional olaraq bizness hazirlamaq ii¢iin motivasiya va arzu sahibi
idim. 52 yasinda 6z isimi qurmaga cohd etdim, lakin notico yaxs1 alinmadi. Tosollimii itirmadon
55 yasinda yenidon cohd etmoys gorar verdim vo bu dofo ugur alds etdim. Mogsadim 6z isimin
sahibi olmaq vo insanlara komok etmok idi.

S: Bizneso baglamazdan avval bazi qocalma problemlori, masalon, xastalik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyat necodir?

Mais Bobirov: Sokorli diabetim olsa da, ciddi problemlorls tizlosmomisom. Hal-hazirda
vaziyyetim yaxsidir.

S: Biznesinizi qurmag tgun maliyys ¢atismazligmiz olubmu? Ogar belodirss, hall etdinizmi?
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Mais Bobirov: Biznesimi qurmagq tiglin maliyys ¢atismazlig1 yasadim. Ancaq, bu ¢otinliyi asaraq
0z kapitalim1 topladim vo maliyys problemimi hall etdim.

S: Bizneso neco baglamaq barads kifayat qodor molumatiniz var idi mi? 9gor beladirss, onu oldo
etmok ¢otin idi?

Mais Babirov: Biznesa baglamaq barados kifayost qodor molumatim var idi. Ancaq, yeniliklori
Oyronmak vo bilmediyim saholords daha ¢ox bilik vo tocriiba qazanmagq ti¢iin siirekli olaraq
molumat toplamaga calisirdim. Bu informasiyalar1 oldo etmok ¢otin deyildi, amma zaman vo
tacriiba tolob edirdi.

8.Giindiiz 9fondiyev.

S: Adiniz vo soyadmiz nodir?

Giindiiz ©fondiyev: Monim adim Giindiiz Ofondiyev.
S: Nego yasiniz var?

Mon 57 yagindayam.

S: Tohsilinizin soviyyasi necodir?

Glindiiz ©fondiyev: Tohsilim orta saviyyalidir.

S: Oz biznesinizi agmaginiza hans1 amillor sabab oldu?

Giindiiz ©fandiyev: Oz biznesimi qurmaga qorar verdim, ¢iinki az maaslh vo saglamligima monfi
tosir gostoron tohliikali bir isdo ¢alismaktan bezdim. Daha ¢ox golir aldo etmok vo daha saglam
bir hoyat siirmok istodiyim {i¢iin soxsi bir igo sahib olmaga qorar verdim.

S: Biznesa baslayarkon hansi sosial tozyiqlorlo iizlosdiniz?

Giindiiz ©fondiyev: Bizneso baslamagq ti¢lin ailem moni dostoklomadi, lakin ugur vo
ugursuzlugdan asili olmayaraq, hor naticoys gotiyyatli vo emosional olaraq hazirdim.

S: Biznesa baslamagq ti¢lin 6ziinlizii emosional olaraq necs hazirladiniz? Neg¢o yasinda bizneslo
moasgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyystiniz no idi?

Gundlz ©fandiyev: Oziimii emosional olaraq bizneso hazirlamagq iigiin daha ¢ox golir vo daha
saglam bir hoyat siirmok istoyimi osas aldim. 57 yaginda bizneso basladim. Oz biznesimi
qurmaqdaki asas niyystim daha 6zgiir olmaq, 6z isimi idars edorak daha rahat bir hoyat siirmok
idi.

S: Bizneso baglamazdan avval bazi qocalma problemlori, masalon, xostalik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyat necadir?

Giindiiz Ofandiyev: Baglamazdan avval bazi zorluq va problemlorls tizlogdim, hom ds saglamliq
problemlori do yasadim. Indi iso voziyystim daha yaxsidir vo saglamligimi idara etmok iigiin
onomli addimlar attim.

S: Biznesinizi qurmagq li¢iin maliyys catismazligmiz olubmu? 9gor beladirsa, holl etdinizmi?

Giindiiz Ofondiyev: Biznesimi qurmagq ti¢lin maliyys ¢atismazlig1 yasadim. Lakin 6z kapitalimi
toplayaraq vo basqa varliglar1 sataraq bu ¢atinliyi holl etmoyi bacardim.
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S: Bizneso neco baglamaq barados kifayat qodor molumatiniz var idi mi? 9gor beladirso, onu oldo
etmok ¢otin idi?

Glindiiz ©fondiyev: Bizneso baslamaq barads kifayst qodor molumatim vardi, lakin hom do yeni
sahalordo dyronmok vo molumat toplamaq iigiin siirekli olaraq calisdim. informasiya sldo etmok
¢otin deyildi, amma zaman va tacriiba tolob edirdi.

9. Elcin Hasoanov

S: Oziiniizii tamidin zohmot olmasa.

Elgin: Salam! Monim adim Elgin Hasonov. 50 yagsindayam. Magistratura bitirmigsom.
S: Oz biznesinizi agmaginiza hans1 amillar sabab oldu?

Elgin: Homigo 6ziimii idaragi potensiali olan bir insan kimi gérmiisom. Bu sobabdon 6z isimo
baslamagq ti¢iin nalordon baglamali oldugumu diisiindiim. Restoran sektorunda 6z ilk biznesimi
agmaga qorar verdim. Oziimii gozmayi sevon vo dadli toamlarin tadina baxmag seven biri
oldugum tigiin homiga bir soxsi restoranimin olacagmi deyirdim.

S: Biznesa baslayarkon hansi sosial tazyiqlorls tizlosdiniz?

Elgin: i1k basda otrafimdakilar vo dogmalarim meoni tozyiq etdilor. Onlar biitiin pulumu restorana
yatirmagin birdono alinmaz batacagmi soylodilor. Lakin buna baxmayaraq 6ziim omin idim vo
ugurdum.

S: Bizneso baglamagq {i¢iin 6ziiniizii emosional olaraq neco hazirladiniz? Ne¢o yasinda bizneslo
moasgul oldunuz? Oz biznesinizi qurmaqda on boyiik niyystiniz no idi?

Elg¢in: Usaqligdan etibaron mon ¢ox 6z giivonli bir insan olmusam, bu sobobdon verdiyim
gorarlardan emindim. Ilk biznesimi 28 yasinda basladim, lakin holo do yeni idealarla is qurmaga
cohd edirom. On boyiik niyyatim 6z isimin sahibi olmaq vo onu idars etmok arzusuydu.

S: Bizneso baglamazdan ovval bazi qocalma problemlori, masoalon, xostolik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyet necadir?

Elg¢in: Mon diizgiin qidalanan biri olaraq vo miitomadi olaraq idmanla mosgul olan biri olaraq
heg vaxt ciddi saglamliq problemlori yasamadim. indi do saglamhgim yaxsidir.

S: Biznesinizi qurmagq li¢lin maliyys ¢atigmazliginiz olubmu? Ogor beladirss, holl etdinizmi?

Elgin: Belo bir maliyys catismazligim oldu. Oz soxsi masinimi vo doyarli qizil zinat asyalarimi
satdim vo bu mabloglori igo yatirdim. Bali, maliyys problemimi hall etdim va belalikls iso
basladim.

S: Bizneso neca baglamaq barads kifayst qodor melumatiniz var idi mi? ©gar beladirss, onu oldo
etmok ¢otin idi?

El¢in: Bizness baglamaq barado mono kifayat godor molumatim vardi, lakin yeni sahslords do
Oyronmayo vo molumat toplamaga davam etdim. Molumat olds etmok ¢otin deyildi, amma
zaman va tacriiba talob edirdi.

10. Samir Mommodli

S: Oziiniizii tanidin zohmot olmasa.
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Samir: Salam! Manim adim Samir Mommadli. 52 yagindayam vs kisi cinsiystindoyam.
Azorbaycanltyam. Magistratura tohsili almisam

S: Oz biznesinizi agmagniza hans1 amillor sabab oldu?

Samir: Homiso sokolad distribiitorlugu isini Azarbaycanda agmaq istoyirdim. Kigik vo orta
olciilii biznesin bu 6lkads inkisaf etmosini istoyirdim. Homginin yiliksok galirli bir isim olsun
istoyirdim.

S: Bizneso baslayarkon hansi sosial tozyiqlorlo iizlosdiniz?

Samir: 11k basda ailomo ¢ox ¢otin galocok bir distribiitor sirkati yaratmaq fikri cox ¢otin golirdi.
Onlar narahat idilar, lakin homiss ailomon dostayini hiss etdim.

S: Bizneso baglamagq ticiin 6ziiniizii emosional olaraq neco hazirladiniz? Ne¢o yasinda bizneslo
mosgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyystiniz no idi?

Samir: Cox sayda motivasiya verici videolara baxdim va biznes partnyorlarim oldugu ii¢iin
0zlimii daha 6zgiivonli hiss etdim. 49 yasinda bizneslo mosgul olmaga basladim. ©On bdyiik
niyyotim Azorbaycanda kigik vo orta 6l¢iilii islorin inkisaf etmosi idi.

S: Bizneso baglamazdan ovval bazi qocalma problemlori, masoalon, xastolik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyot necadir?

Samir: Xeyr, belo nogsanlarla ¢otinlik gokmoadim. Saglamliq problemlori yasamadim vo indi do
saglamam.

S: Biznesinizi qurmagq li¢iin maliyys ¢atismazliginiz oldu mu? Ogor beladirso, hall etdinizmi?

Samir: Boli, maliyyo ¢atismazligim oldu. Bizneso baslamagq tigiin bir nego kredit togkilatina
miiraciot etdim vo adima olan omlaklar1 girov saxladim. Bu yolla maliyys problemimi holl
etdim.

S: Bizneso neco baslamaq barado kifayat godor molumatiniz var idi mi? ©gar beladirss, onu aldo
etmok ¢otin idi?

Samir: Bizneso baglamaq barads kifayat godor molumatim vardi, lakin yeni sahalords do
Oyronmoys vo molumat toplamaga davam etdim. Molumat sldo etmok ¢otin olmadi, amma
zaman V9 tacriibs tolob edirdi.

11. Sahin Musayev.

S: Salam! Admiz va soyadiniz nadir?

Sahin: Salam! Monim adim Sahin Musayev.

S: Nego yasmiz var?

Sahin: 53 yasindayam.

S: Tahsilinizin saviyyasi necadir?

Sahin: Moktabi bitirmisom,

S: Oz biznesinizi agmagniza hans1 amillor sobob oldu?

Sahin: Oz senotimi tamamilo inkisaf etdirdikdon sonra, bu sahads 6z isimi agmag: diisiindiim.
Isimi ideal soviyyada bildiyim iiiin, onu rahat idare edocoyimi diisiindiim.
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S: Bizneso baslayarkon hansi sosial tozyiqlorloe iizlosdiniz?

Sahin: Daha ¢ox ailomdon dostok gordiim, bu da mons daha pozitiv yanagsmaga komok etdi.
Ailomin dostayini hiss etmok, biznes qurmaga daha motivasiyali va 6zgiivenli hiss etmoyimi
tomin etdi.

S: Biznesa baslamagq li¢iin 6ziiniizii emosional olaraq necs hazirladiniz? Neco yasinda bizneslo
mosgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyyatiniz no idi?

Sahin: Isimi yaxs1 saviyyado bildiyim iiciin, 6ziimii daha rahat hiss edirdim vo ugurlu olacagima
inanirdim. 47-48 yaslarimda bizneso basladim. Oz isimi daha da boyiitmok vo daha ¢ox galir
olds etmok niyyotim idi. 50 yasinda iso artiq rahathiqla 6z biznesimi idars etmaya basladim.

S: Bizneso baglamazdan ovval bazi qocalma problemlori, masalon, xastolik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyat necodir?

Sahin: Xeyr, saglamligim tam yerindodir. Ailovi doktorumuz oldugu {i¢iin diizgilin qidalanmaq
vo saglamligimi yaxindan izlomok imkanina sahib oluram.

S: Biznesinizi qurmagq {i¢iin maliyys ¢atismazliginiz oldu mu? Ogar beladirss, hall etdinizmi?

Sahin: Bali, bizneso baslamagq iiciin ilk dévrds maliyys ilo problemlor yasadim. Dovlotdon
aldigim krediti geri 6domok vo xalis golir aldo etmak ¢atin oldu. Ancaq mon bu ¢atismazlig hall
etmok ticlin ciddi planlama vo maliyys idaroetmosi todbirlori gotiirdiim.

S: Bizneso neco baslamaq barado kifayat godor molumatiniz var idi mi? ©gar belodirso, onu aldo
etmok ¢otin idi?

Sahin: Bizneso baslamaq barado kifayat godor molumatim vardi, amma yeni sahalordos do
dyronmoys vo molumat toplamaga davam etdim. i1k molumatlar1 aldo etmok ¢otin olmadi, amma
miixtolif sonadlor, qaydalar va prosedurlar barodo daha ¢ox molumat toplamaq tigiin ciddi
todqiqatlar aparisdim.

12. Comil Hiiseynov.

S: Salam! Adiniz vo soyadiniz nadir?

Comil: Salam! Monim adim Comil Hiiseynov.

S: Nega yasmiz var?

Comil: 53 yasindayam.

S: Tahsilinizin saviyyasi necadir?

Comil: Bakalavr mazunuyam

S: Oz biznesinizi agmagniza hans1 amillor sobob oldu?

Comil: Biznesimi agmagimin osas sobobi maliyyo voziyyatimin gotin olmasi idi. Oz maliyys
problemlorimi hall etmok {iglin biznes yaratmaga qorar verdim.

S: Bizneso baslayarkon hansi sosial tozyiqlorloe iizlosdiniz?

Comil: Bizneso baslamaqda on boyiik problemlordon biri raqabet problemi idi. Coxlu
konkurentlor oldugu iiciin galirlorim bir ne¢o ay monfiys gedorak dovam edirdi. Lakin
partnyorlarim mona monavi dastoklorini asirgomirdilar.
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S: Biznesa baslamagq ii¢iin 6ziinilizii emosional olaraq neco hazirladiniz? Ne¢o yasinda bizneslo
mosgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyyatiniz no idi?

Comil: Coxlu sayda biznes partnyorlarmin mons monavi dastok gdstormasi, 6ziimii emosional
olaraq hazir hiss etmoyimo komok etdi. 50 yasindan sonra biznes islori ilo mosgul olmaga
basladim. Biznesimi qurmaqda on bdyiik niyystim yiliksok keyfiyyatli eynok satiglarimla
insanlara kdmok etmok idi.

S: Biznesa baslamazdan avval bozi qocalma problemlori, mosalon, xastalik vo ya
mohrumiyyatlor hiss etdinizmi? Indi vaziyyat necadir?

Comil: Cox sad edirom ki, he¢ bir xastalik vo problemls qarsilasmamisam. Cari saglamligim
mani qani edir!

S: Biznesinizi qurmaq {i¢iin maliyys catismazliginiz oldu mu? 9gar beladirsa, onu hall etdiniz
mi?

Comil: Boli, biznesa baslamaq ii¢iin ilk dovrde maliyys ¢atismazliglar1 yasadim. Oz soxsi
naqliyyat vasitomi satigindaki vasaiti biznesima yonaltmok macburiyystinds galdim. Bu yolla
maliyya ¢atismazligmi hall etdim.

S: Bizneso neco baslamaq barado kifayat godor molumatiniz var idi mi? ©gar belodirso, onu aldo
etmok ¢otin idi?

Comil: Bizneso baslamaq barado kifayat godor molumatim vardi, ancaq yeni saholordo do
dyronmoays vo molumat toplamaga davam etdim. Ilk molumatlar1 olds etmok ¢otin olmadi, amma
forqli sonadlor, qaydalar va prosedurlar barods daha ¢ox molumat toplamaq tigiin ciddi
todqiqatlar aparisdim.

13. Elnur Qurbanov.

S: Salam! Adiniz vo soyadiniz nadir?

Elnur: Salam! Monim adim Elnur Qurbanov.

S: Neco yasmiz var?

Elnur: 51 yasindayam.

S: Tahsilinizin saviyyasi necadir?

Elnur: Bakalavr mozunuyam

S: Oz biznesinizi agmagniza hans1 amillor sobab oldu?

Elnur: Uzun miiddst dovlst sektorunda ¢alisdigdan sonra, 6z fikrim vo xayalimda 6z biznesimi
acmaga qorar verdim. Yaslandiqca islomok yerins iglotmok fikrindon maraqlandim.

S: Bizneso baslayarkon hansi sosial tozyiqlorloe iizlesdiniz?
Elnur: Heg bir tozyiq hiss etmodim, oksina, atrafimdak1 hor kas moni dastokloyirdi.

S: Bizneso baglamaq ii¢iin 6ziiniizli emosional olaraq necs hazirladiniz? Ne¢s yasinda bizneslo
mosgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyyatiniz no idi?
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Elnur: Bizneso baslamagq ii¢iin foaliyyot sahasini doyismok vo yeni ugurlar oldo etmok {igiin
0zUmii sinamagq istadim, lakin toraddiid do yasadim. 47 yasinda 6z isimlo mosgul olmaga
basladim. Niyystim 6ziimii sinamaq vo maddi galirlor alds etmok idi.

S: Biznesa baslamazdan ovval bozi qocalma problemlori, mosalon, xastalik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyat necodir?

Elnur: Xeyr, indiyadok heg bir xastalik vo mohrumiyyat hiss etmodim. Oziimii zaman zaman
hakimlora gostorirom vo hor hansi bir saglamliq problemim olmadigini bilirom.

S: Biznesinizi qurmagq {i¢iin maliyys ¢atismazliginiz oldu mu? 9gar beladirss, onu hall etdiniz
mi?

Elnur: Bali, maliyys ¢atismazlig1 yasadim, ancaq giizostli kreditlor vasitasilo bu masaloni hall
etdim.

S: Bizneso neco baslamaq barads kifayat godor molumatiniz var idi mi? ©gar beladirso, onu aldo

etmok ¢otin idi?

Elnur: {1k baslarda biznesa baslamaq barada kifayot qgodor molumatim vardi, amma hor seyi
oncodan analiz etmoak liglin rentabellik hesablamalar1 vo risklori nazars almaq istadiyim ti¢lin
daha ¢ox molumat toplamaga ¢alisgdim. Molumatlar1 oldo etmok ¢otin olmadi, ancaq detalli
molumatlar vo sonadlor barado daha ¢ox molumat olds etmoak {i¢iin ciddi tadqiqatlar apardim.

14. Nihat Hiimbatov.

S: Salam! Adiniz vo soyadiniz nadir?

Nihat: Salam! Monim adim Nihat Hiimbatov.

S: Neco yasmiz var?

Nihat: 53 yasindayam.

S: Tohsilinizin soviyyasi necodir?

Nihat: Bakalavr mozunuyam,

S: Oz biznesinizi agmagmiza hansi amillor sabob oldu?

Nihat: Oz isimin sahibi olmaq istoyim vo 6ziimii bir biznesmen kimi gérmom moni iso
yonlondirdi.

S: Biznesa baslamagq iiciin 6ziiniizii emosional olaraq neco hazirladiniz? Negs yasinda bizneslo
mosgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyyatiniz no idi?

Nihat: Oziimii tam 6zgiivenli hiss etmodiyim {i¢iin, psixoloji dostok aldim vo motivasiya
filmlorini izlodim. Ilk isimi erkon yaslarda basladim, taxminon 35 yasinda &z isimin sahibi
oldum. Niyyetim taninmis bir is adam1 olmaq, diinyan1 gozmak vo beynalxalq partnyorlar
tapmaqdi.

S: Bizneso baslamazdan avval bazi qocalma problemlori, masalon, xastalik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyat necodir?

Nihat: Bali oldu, amma mialice aldim va diizgiin hayat torzins kecorok bunlar1 diizaldirdim.
Hal-hazirda saglamligim yaxsidir.
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S: Biznesinizi qurmagq li¢iin maliyys ¢atismazliginiz oldu mu? 9gor beladirss, onu hall etdiniz
mi?

Nihat: Boli, maliyys ¢atismazlig1 yasadim. Bankdan kredit gotiirorok isimi qura bildim.

S: Biznesa neco baslamaq barads kifayot qodor molumatiniz var idi mi? ©gor beladirsa, onu aldo
etmok ¢otin idi?

Nihat: Mono baglamaq barados kifayat qodor molumatim vardi. Mon moshur is adamlarinin
kitablarin1 oxuyaraq vo motivasiya filmlorini izloysrok daha ¢ox molumat sldo etdim.
Molumatlar1 alds etmok ¢otin olmadi, amma onlar1 totbiq etmok vo reallasdirmaq ii¢iin cox
islomok lazimd.

15.Binat 9sgarov.

S: Salam! Adiniz vo soyadiniz nadir?

Binat: Salam! Monim adim Binat Osgoarov.

S: Nego yasmiz var?

Binat: 50 yasindayam.

S: Tohsilinizin saviyyasi necadir?

Binat: Bakalavr mozunuyam

S: Oz biznesinizi agmagmiza hansi amillor sabob oldu?

Binat: Ozal sektor islorindo ugurlu olmagq fikri ilo 6z isimi qurmaga basladim.

S: Bizneso baslamagq ii¢lin 6zilinilizii emosional olaraq necs hazirladiniz? Neg¢o yasinda bizneslo
moasgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyystiniz no idi?

Binat: Yagim artdiqca 6zgilivonim dahada ¢oxaldi vo bu moni sarbost hiss etdirdi. Biznes
qurmaga cohdlorim 20 yagimdan bori var idi. Osas niyyatim dovloto vo comiyyato faydali bir
soxs olmaq idi.

S: Bizneso baglamazdan ovval bazi qocalma problemlori, masolon, xostolik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyat necadir?

Binat: Xeyr, mon saglam sokilds bdyiidiiylim kond srazisinds oldugum ii¢ilin saglam
qidalanmisam. Hal-hazirda saglamligim yaxsidir.

S: Biznesinizi qurmagq li¢iin maliyys ¢atigmazliginiz oldu mu? Ogar beladirss, onu hall etdiniz
mi?

Binat: Bali, ¢otinliklor yasadim, amma oglumun dostoyi ilo bu isi hoyata kegirdim.

S: Bizneso neco baglamaq barads kifayst godor melumatiniz var idi mi? ©gar beladirso, onu aldo
etmok ¢otin idi?

Binat: Bizneso baslamaq haqqinda bir ¢cox molumatim oldu. Man strafimda olan biznes tocriibasi
olan insanlarin tovsiyyelorini dinlomokls daha da malumatl olmusam. Malumat olde etmok ¢otin
deyildi, lakin onlar1 totbiq etmok vo hoyata kegirmak {i¢iin ¢ox iglomok lazimdu.

16.Fidan Ciimsiidlii.
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S: Salam! Adiniz vo soyadiniz nodir?

Fidan: Salam! Moanim adim Fidan Ciimsiidli.

S: Nego yasmiz var?

Fidan: 52 yasindayam.

S: Tahsilinizin saviyyasi necadir?

Fidan: Magistratura bitirmisom, yani yiiksek lisanstan mezun oldum.
S: Oz biznesinizi agmagmiza hans1 amillor sabab oldu?

Fidan: Yaxs1 bir biznes ideyast oldugunu hiss etdim vo biznes sahosi mons yaxin galdiyi li¢iin 6z
isimi agmaga qgorar verdim. Istehsal etdiyim mohsul vo xidmota olan tolobat1 gdzloyarak, bu isin
dogru mogam oldugunu diisiintirom.

S: Bizneso baglamagq ticiin 6ziiniizii emosional olaraq neco hazirladiniz? Ne¢o yasinda bizneslo
moasgul oldunuz? Oz biznesinizi qurmaqgda an bdyiik niyyatiniz na idi?

Fidan: 20li yaglarimda bu saholorin i¢indo oldugum tii¢iin 6ziimii bu islo mosgul etmoyo vo
insanlara daha yaxs1 xidmot vermoya inandim. Oziimii daha 6zgiivenli hiss etmoak ii¢iin miioyyan
miiddoat orzinds pesokarlar vo ekspertlor ilo danigdim. Hom do bu mévzuda adobiyyat oxuyaraq
nazori molumatimi zonginlosdirmoys ¢alisdim.

S: Bizneso baglamazdan ovval bazi qocalma problemlori, mosalon, xastolik vo ya mohrumiyyatlo
hiss etdinizmi? Indi voziyyat necodir?

Fidan: Xeyr, heg bir xostoliyim olmadi. Mon biznesimin inkisafini hiss edirom vo bu monim
ticlin on giiclii motivasiyadir. Bu da moni daha da méhkom vo saglam hiss etmoyo komok edir.

S: Biznesinizi qurmaq {i¢iin maliyys catismazliginiz oldu mu? 9gar beladirsa, onu holl
etdinizmi?

Fidan: Bali, bankdan kredit gétiirmiisom vo bu sayads islorimi hall etdim.

S: Bizneso neco baslamaq barado kifayat godor molumatiniz var idi mi? ©gar beladirso, onu aldo
etmok ¢otin oldu mu?

Fidan: Monim sahas ilo bagli yeterli molumatim vardi. Bazarda olan pesokarlar va ekspertlorlo
danigdim, onlarin tovsiyyelorini aldim. Ayrica, bu mdvzuda oxumagq ii¢lin uygun adobiyyatlar
da olds etmok moasolo deyildi.

17. Mahommad Hiiseynov.

S: Salam! Admiz va soyadiniz nadir?

Mbohommad: Salam! Monim adim Maohammad Hiiseynov.
S: Nego yasmiz var?

Mohommad: 55 yasindayam.

S: Tahsilinizin saviyyasi necadir?

Mohommad: Bakalavr mozunuyam

S: Oz isimi qurmaga hans1 amillor sabob oldu?
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Mbohommad: Homiso 6z isimi qurmaq arzusunda olmusam. Yaslandiqca va kifayot qodor
maliyys imkani olduqda, 6z isimi qurmaga qorar verdim.

S: Bizneso baslamaq ii¢ilin hansi sosial tazyiqlorles iizlesdiniz?

Mbohommad: Hor kos daha ¢ox dastok verirdi, ailomdon do dostok almisam. Yani, cevromdoki
insanlar moni bu fikirdon daha ¢ox dastokloyirdi.

S: Bizneso baglamagq ii¢lin 6ziiniizii emosional olaraq necs hazirladiniz? Nego yasinda bizneslo
mosgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyyatiniz no idi?

Mohommad: Oziimii daha giiclii va bacarli hiss etmok {i¢iin yaslandigdan sonra uzun miiddot
arasdirmalar etdim. 49 yasinda artiq 6z isimi qurmagq istoyirdim. ©n boylik niyystim iso daha
sorbast sokildo islomok idi.

S: Biznesa baslamazdan avval bazi qocalma problemlari, masslon, xastalik vo ya mohrumiyyatlo
hiss etdinizmi? Indi vaziyyat necodir?

Mohommod: Cavan yaslarimdan idmanla mosgul oldugum iiciin saglam bodono sahibom. Indi
daziyystmdadirom va heg¢ bir qocalma problemi hiss etmirom.

S: Biznesinizi qurmagq {i¢iin maliyys catismazliginiz olubmu? Ogar beladirsa, hall etdinizmi?

Mbohammad: Bali, dovlat kredit sistemindon dastok alaraq 6z isimi qurmaga basladim. Belsliklo,
maliyya ¢atismazligimi hall etmisom.

S: Bizneso neco baslamaq barado kifayat godor molumatiniz var idi mi? ©gar belodirso, onu aldo
etmok ¢otin idi?

Mohommad: Ha, bizneso baslamaq barods kifayst qodor molumatim vardi. Oz sahomdoki
tocriibali insanlarla iinsiyyoto kegdim vo onlarin tokliflorini do gobul etdim. Molumat oldo etmok
moasalo deyildi.

18. Cahangir Heybotov.

S: Salam! Adiniz vo soyadiniz nadir?

Cahangir: Salam! Monim adim Cahangir Heybotov.

S: Nega yasmiz var?

Cahangir: 56 yasindayam.

S: Tahsilinizin saviyyasi necadir?

Cahangir: Moktobi bitirmigom, yani okuldan mezun oldum.
S: Oz biznesinizi agmagniza hans1 amillor sobob oldu?

Cahangir: Atamin gordiiyii biznesi izloyirdim, vo diisindiim ki atama yardim edorak bu isi
dyronsom, atamin dovamgisi ola bilorom. Oz igimin sahibi va sorbast sokilda islomak istoyirdim,
heckaso hesab vermoadon.

S: Bizneso baslamaq ii¢iin hansi sosial tazyiqlorls iizlesdiniz?

Cahangir: Atam bu fikrimi ¢ox bayandi vo moni dastoklayirdi. Bu isi yronmayimde boylik
zohmati var idi.
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S: Biznesa baslamagq ii¢iin 6ziinilizii emosional olaraq neco hazirladiniz? Ne¢o yasinda bizneslo
mosgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyyatiniz no idi?

Cahangir: Atamin mani dostokladiyine gora va illorls isimi pesokar soviyyaye gotirdiyime gors
oziimo tam giivonim var idi. Oz isimi artiq 51 yasinda basladim vo artiq 6z biznesimi sahibi
oldum. Niyyatim iso insanlara daha yaxs1 xidmat gostormok va keyfiyyotli mal sunmaqdi.

S: Biznesa baslamazdan avval bazi qocalma problemlori, masalon, xastalik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyat necadir?

Cahangir: Xeyr, saglamligimla bagli heg bir problem yoxdu. Sadaco olaraq bazon ailo
psixoloquna bas ¢okirom.

S: Biznesinizi qurmagq li¢iin maliyys ¢atismazligmiz olubmu? ©gar beladirsa, hall etdinizmi?

Cahangir: Bali oldu, ancaq atamin maliyya voziyyati yaxst oldugundan mons 6z biznesimi
qurmaga yardim etdi.

S: Bizneso neco baslamaq barado kifayat godor molumatiniz var idi mi? ©gar belodirso, onu aldo
etmok ¢otin idi?

Cahangir: Oslinds, bizneso baslamaq barado kifayat godor molumatim vardi. Calisdigim sahado
tocriibali insanlarla tinsiyyoto kegdim vo onlarin tokliflorini do gobul etdim. Molumat oldo etmok
cotin deyildi.

19. Mehman Salimov.

S: Salam! Adiniz vo soyadiniz nadir?

Mehman: Salam! Manim adim Mehman Salimov.

S: Neco yasmiz var?

Mehman: 62 yasindayam.

S: Tohsilinizin soviyyasi necadir?

Mehman: Moktabi bitirmisom, yoni okuldan mezun oldum.
S: Oz biznesinizi agmagniza hans1 amillor sobab oldu?

Mehman: Artiq yasim artdigca vo ailom boytidiikcs, daha ¢ox pula ehtiyacim oldu va sadaca
maas yetismirdi. Bu sobabdon 6z isimi qurmaq qgorarma goldim.

S: Biznesa baslamagq ii¢iin hansi sosial tozyiqlorls iizlosdiniz?

Mehman: Heg bir tozyiqlo tizlosmadim. Pozitiv yanasirdim ¢iinki artiq islomok yerina iglotms isi
ilo mosgul olacaqdim.

S: Bizneso baglamaq li¢iin 6ziiniizli emosional olaraq necs hazirladiniz? Negs yasinda bizneslo
mosgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyyatiniz no idi?

Mehman: 55 yasinda bu igo maraglanmaga basladim vo bir ne¢s ildir ki golirli bir isi qurmag:
bacardim. Niyyeotim ailomi daha yaxs1 yagatmaqdi.

S: Bizneso baslamazdan avval bazi qocalma problemlori, masalon, xastalik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyat necadir?
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Mehman: Bali, daha ¢ox ayagimda axsima problemim var, ancaq isima heg bir tosiri yoxdur.
Olavo saglik problemlorim yoxdur.

S: Biznesinizi qurmagq li¢iin maliyys ¢atismazliginiz oldu mu? 9gor beladirss, onu hall etdiniz
mi?

Mehman: Xeyr, olmadi, ¢iinki artiq lazimli gader kenar pul biriktirmisdim va rahatca bir igo
baslamaq imkanim oldu.

S: Biznesa baslamaq barads kifayst qodor molumatiniz var idi mi? 9gor beladirss, onu aldo
etmok ¢otin idi?

Mehman: Oslinda, bizneso baslamaq barads kifayot qodor molumatim vardi. Calisdigim sahado
tocriibali insanlarla tinsiyyato kegdim vo onlarin tokliflorini do gobul etdim. Molumat oldo etmok
cotin deyildi.

20. Anar Dadash.

S: Salam! Adiniz vo soyadiniz nadir?

Anar: Salam! Monim adim Anar Dadasl.

S: Nego yasmiz var?

Anar: 59 yagindayam.

S: Tohsilinizin saviyyasi necodir?

Anar: Moaktobi bitirmisom, yoni okuldan mezun oldum.
S: Oz biznesinizi agmagmiza hansi amillor sabob oldu?

Anar: Daha ¢ox pul qazanmaq vo 6z isimin sahibi olmaq istoyirdim. Dostlarim mono 6z isimi
isloyoarak pulumu qazanmagi tovsiys edirdilor. Hom do 6ziimds ticarat bacariqlar1 oldugunu
diisiindiiyiim {li¢iin 6z isimi qurmaqda qorarl idim.

S: Bizneso baglamagq li¢iin hansi sosial tozyiqlorlo iizlosdiniz?

Anar: Dostlarimin tokliflori va istoklori olduqca tozyiq toskil edirdi. Onlar hor zaman mons 6z
isimi qurmagi vo pul qazanmag toklif edirdilor.

S: Biznesa baslamagq iiciin 6ziinilizii emosional olaraq neco hazirladiniz? Neco yasinda bizneslos
mosgul oldunuz? Oz biznesinizi qurmaqda on bdyiik niyyatiniz no idi?

Anar: 56 yasimda bu igo sormays yatirdim vo yavas-yavas isimi boyiitmays ¢aligdim. On boyiik
niyyotim daha ugurlu vo golirli biri olmaq idi. Oziimii emosional olaraq iso hazirlamagq iigiin
ticarat vo sahibkarliq barods aragdirmalar edarak bilik olde etdim.

S: Bizneso baglamazdan ovval bazi qocalma problemlori, masalon, xastalik vo ya
mohrumiyyatlor hiss etdinizmi? Indi voziyyat necodir?

Anar: Xeyr, saglamligim yerindadir. Biznosine baglamazdan avval heg bir ciddi xastalik vo
mohrumiyyot yagamadim.

S: Biznesinizi qurmagq {li¢iin maliyys ¢atigmazliginiz oldu mu? 9gor beladirss, onu hall
etdinizmi?
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Anar: Baslamagq ii¢iin az bir sormays qoydugum ii¢iin maliyys catismazlig1 yasamadim. Isi
bdyiitmoak iiciin ise igdon galirimi yenidon yatirirdim.

S: Biznesa baslamaq barads kifayst godor molumatiniz var idi mi? ©gor beladirss, onu oldo
etmok ¢otin idi?

Anar: Oslinda, bir ne¢s il arzinds biznes vo ticarat hagqinda malumat toplamisdim. Bazar1

aragdiraraq noyi neco edocayimi Oyronmok ii¢iin ¢ox vaxt ayirdim. Bu molumati oldo etmok ¢otin

olmadi.

Tiirkiya

1. Mehmet Geng
S: Merhaba! Adiniz ve soyadiniz nedir?

Mehmet: Merhaba! Benim adim Mehmet Geng.
S: Kag yasindasimiz?

Mehmet: 56 yasidayim.

S: Egitim seviyeniz nasildir?

Mehmet: Okulu bitirdim,

S: Kendi isinizi agma amaciniz nelerdi?

Mehmet: Ekonomik 6zgiirliik, serbest calisma saatleri ve teknik bilginin degerini satmak gibi
nedenlerle kendi isimi agmak istedim.

S: Ise baslarken hangi sosyal baskilarla karsilastmiz?

Mehmet: Sosyal sigortali bir is bulmami ve bulamazsam batmami sdyleyen baskilarla
karsilastim.

S: Isi baslatmak i¢in kendinizi duygusal olarak nasil hazirladiniz? Kag yasinda isle mesgul
oldunuz? Kendi isinizi kurma niyetiniz neydi?

Mehmet: 50 yasinda isimi kurmaya karar verdim. Daha 6nce 20'li yaslarimda birkag¢ girisimim
daha oldu, ama maalesef bu islerde yeterli yetkinlige sahip olmadigim i¢in basarisiz oldum.
Kendi isimi kurarken asil amacim, yillar 6nce hayalini kurdugum ekonomik 6zgiirliige
ulagmakti.

S: Ise baglamadan dnce bazi yaslilik sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Mehmet: Evet, saglik durumumdan ve ekonomik ve politik nedenlerden dolay: endise ettim.
Hala bazi1 endiselerim devam ediyor, 6zellikle {ilkenin karmasik durumu nedeniyle endise
duyuyorum.

S: Isinizi kurmak icin mali zorluklarla karsilastimz m1? Eger dyleyse, nasil ¢dzdiiniiz?

Mehmet: Evet, bircok mali sikintryla karsilastim. Aslinda isimi kurarken yeterli bir biitceye
sahip degildim. Esim birikimleriyle bana bu konuda destek oldu.
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S: Ise baslarken sektor hakkinda yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgiyi elde
etmek zor oldu mu?

Mehmet: Aslinda, ise baglamadan 6nce sektor hakkinda ¢ok fazla bilgiye sahip degildim. Ancak

is kurma siirecinde ¢esitli kaynaklardan edindigim bilgiler dogrultusunda hareket etmeye
calistim.

2. Serdar Dénmezkol.
S: Merhaba! Admiz ve soyadiniz nedir?

Serdar: Merhaba! Benim adim Serdar Donmezkol.

S: Kag yasindasimiz?

Serdar: 58 yasmdayim.

S: Egitim seviyeniz nasildir?

Serdar: Okulu bitirdim,

S: Kendi iginizi agma amaciniz nelerdi?

Serdar: Kendi hayalimi, hedefimi ve arzumu gergeklestirmek igin kendi isimi agmak istedim.
S: Ise baslarken hangi sosyal baskilarla karsilastmiz?

Serdar: Aileme, ¢evremdekilere ve kendime kars1 basarisizlik baskisiyla karsilagtim.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladmiz? Kag yasinda isle
mesgul oldunuz? Kendi iginizi kurma niyetiniz neydi?

Serdar: Bireysel yasama istegi, 6zgiiven kazanma istegi ve bir sorumlu aile kurma hevesiyle
isimi kurmaya karar verdim. Genglik yaslarimdan itibaren bulundugum sektorde calistim ve
stirekli olarak ¢alisan olma baskisindan kurtulmak adina kendi isimi kurma arzum hep vardi.
Ancak mali durumlar bunu yapabilmem i¢in 51 yasimi beklememi gerektirdi.

S: Ise baslamadan &nce bazi yaslilik sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Serdar: Hayir, hissetmedim. Su anda durumum 1yidir.
S: Isinizi kurmak igin mali zorluklarla karsilastiniz mi? Eger dyleyse, nasil ¢dzdiiniiz?
Serdar: Evet, mali sikintilarim oldu. Bu sorunu banka kredileriyle ¢ozdiim.

S: Ise baglarken sektor hakkinda yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgiyi elde
etmek zor oldu mu?

Serdar: Yeterli bilgiye sahiptim. Ancak bu bilgiyi elde etmek zor oldu, ¢iinkii ise baslamadan
once sektor hakkinda kapsamli bir aragtirma yapmak gerekiyordu.

3. Nurettin Buyruk
S: Merhaba! Adniz ve soyadiniz nedir?

Nurettin: Merhaba! Benim adim Nurettin Buyruk.
S: Kag yasindasiniz?

Nurettin: 59 yasindayim.
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S: Egitim seviyeniz nasildir?
Nurettin: Lisans derecesine sahibim
S: Kendi isinizi agma amaciniz nelerdi?

Nurettin: Babamin yaslilik durumlarindan dolay1 isi devralmam gerekiyordu. Bu nedenle kendi
isimi agmaya karar verdim.

S: ise baslarken hangi sosyal baskilarla karsilastiniz?
Nurettin: Kiskanan insanlar ve yapamazsin diyenlerle karsilagtim.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladiniz? Kag yasinda isle
mesgul oldunuz? Kendi iginizi kurma niyetiniz neydi?

Nurettin: Basarabilecegime ve isin kazandiracagina inandim. 10 yasindan itibaren okuldan arta
kalan zamanlarda babamin yaninda isi 6grenmeye basladim. Amacim, babamin kurmus oldugu
sirketi biiyiitmekti.

S: Ise baslamadan dnce bazi1 yashilik sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Nurettin: Saglik konusunda degil, ama politika konusunda prosediirlerle ilgili zaman zaman
sikintilar yagiyorum. Su anda durumum iyi.

S: Isinizi kurmak i¢in mali zorluklarla karsilastiniz m? Eger dyleyse, nasil ¢dzdiiniiz?

Nurettin: Evet, zaman zaman mali sikintilarim oldu. Bu sorunu bir sekilde ¢6zdiim.

S: Ise baslarken sektor hakkinda yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgiyi elde
etmek zor oldu mu?

Nurettin: Cocukluktan itibaren babamin yaninda ise atildigim i¢in sektor hakkinda yeterli bilgiye
sahiptim. Isin inceliklerini zaten biliyordum, bu yiizden zor olmadh.

4. Muzaffer Uzun
S: Merhaba! Adniz ve soyadiniz nedir?

Muzaffer: Merhaba! Benim adim Muzaffer Uzun.

S: Kag yasidasiniz?

Muzaffer: 62 yasindayim.

S: Egitim seviyeniz nasildir?

Muzaffer: Okuldan mezun oldum, yani lise egitimim var.

S: Kendi iginizi agma amaciniz nelerdi?

Muzaffer: Aile sirketimiz vardi ve ona devam etmeye karar verdim.
S: Ise baslarken hangi sosyal baskilarla karsilastiniz?

Muzaffer: Genellikle akranlarim tarafindan baskiyla karsilagtim. Emeklilik siirecimin yaklastig1
icin, surekli olarak "Emekli ol, rahat edersin" gibi climlelerle yildirilmaya ¢aligildim.
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S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladmiz? Kag yasinda isle
mesgul oldunuz? Kendi isinizi kurma niyetiniz neydi?

Muzaffer: Zaten okuldan kalan bos zamanlarimda ailemle ¢alistyordum, bu ylizden motivasyon
sorunu yasamadim. 16 yasinda ailemin yaninda ticaret yapmaya basladim. Kendi isimi kurarken
amacim, ailemin daha 6nceden basaramadigini yapmak ve isimi en yiiksege tagimakt.

S: Ise baslamadan dnce bazi yaslilik sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Muzaffer: Hayr, hissetmedim. Ancak yasla birlikte daha da yoruluyor insan. Su anda durumum
iyi.

S: Isinizi kurmak i¢in mali zorluklarla karsilastiniz m? Eger dyleyse, nasil ¢zdiiniiz?

Muzaffer: Evet, zaman zaman mali zorluklar yasadim. Ancak ailemin ¢aligtig1 bir yer oldugu
icin ¢ok zorlanmadim. Zaten belirli bir yasa geldigimde isletmeyi benim i¢in farkli bir sehre
kurdular.

S: Ise baslarken sektdr hakkinda yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgiyi elde
etmek zor oldu mu?

Muzaffer: Cocukluktan itibaren ailemle ¢alistigim i¢in sektor hakkinda yeterli bilgiye sahiptim.
Bu yiizden ise baslamak i¢in yeterli bilgiye sahiptim ve onu elde etmek zor olmadi.

5. Cigdem Uzun
S: Merhaba! Adiniz ve soyadiniz nedir?

Cigdem: Merhaba! Benim adim Cigdem Uzun.

S: Kag yasindasimiz?

Cigdem: 58 yasmdayim.

S: Egitim seviyeniz nasildir?

Cigdem: Lisans mezunuyum, yani iiniversite egitimim var.
S: Kendi isinizi agma amaciniz nelerdi?

Cigdem: Kendi isletmem olursa daha rahat olacagimi diisiinmiistiim ve kazancimin daha fazla
olacagin1t umdum.

S: Ise baslarken hangi sosyal baskilarla karsilastiniz?
Cigdem: Genellikle ¢evrem tarafindan destek gordiim, baskiyla karsilastigimi soyleyemem.

S: Ise baglama niyetiniz igin kendinizi duygusal olarak nasil hazirladiniz? Kag yasinda isle
mesgul oldunuz? Kendi isinizi kurma niyetiniz neydi?

Cigdem: Baslarda korkuyordum, ancak zamanla ailemin destegi ile daha da rahatladim. 50
yasinda isle mesgul olmaya bagladim. Amacim, daha 6nce yapmadigim is hayatini kendi
isletmem tizerinden gergeklestirmekti.

S: Ise baglamadan dnce bazi yaslilik sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?
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Cigdem: Hayir, hissetmedim. Ancak yaslilik nedeniyle insan daha ¢ok yoruluyor. Su anda
durumum iyi degil, maalesef ¢ozemedigim ve hala 6demeye devam ettigim borglarim var.

S: Isinizi kurmak igin mali zorluklarla karsilastiniz mi? Eger dyleyse, nasil ¢dzdiiniiz?

Cigdem: Evet, ise baglarken mali zorluklar yasadim. Ancak isletmemi kurmak i¢in gereken mali
kaynaklar1 saglamakta zorlandim. Heniiz bu zorlugu ¢6zemedim ve hala finansal zorluklar
yaslyorum.

S: Ise baslamadan 6nce yeterli bilgiye sahip miydiniz? Eger yleyse, bu bilgiyi elde etmek zor
oldu mu?

Cigdem: Evet, ise baglamadan once sektor hakkinda yeterli bilgiye sahip degildim. Higbir
kaynakta yeterli ve tam bilgi bulunmuyordu. Ancak zamanla eksik bilgilerimizi tamamladik ve
tecriibelerimizle 6grendik. Baslangicta bilgi eksikligi ¢ektigimizi sdyleyebilirim.

6. Fuat Goniilkirmaz
S: Merhaba! Admiz ve soyadiniz nedir?

Fuat: Merhaba! Benim adim Fuat Goniilkirmaz.

S: Kag yasindasimiz?

Fuat: 54 yasindayim.

S: Egitim seviyeniz nasildir?

Fuat: Lisans mezunuyum, yani iiniversite egitimim var.
S: Kendi isinizi agma amaciniz nelerdi?

Fuat: Bir sirkette calismanin degerimin ¢ok altinda oldugunu fark ettim ve kendi isimi kurmaya
karar verdim. Kendi igimi kurarak daha 6zgiir olmak ve kazancimi artirmak istedim.

S: Ise baslarken hangi sosyal baskilarla karsilastmiz?

Fuat: Genellikle eski patronum ve ¢alisma arkadaslarim tarafindan, "hazir isini neden
birakiyorsun" gibi caydirici ciimlelerle karsilagtim.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladmiz? Kag yasinda isle
mesgul oldunuz? Kendi isinizi kurma niyetiniz neydi?

Fuat: Motivasyonum zaten yerindeydi, artik kendim i¢in ¢aligmak istiyordum. 21 yasinda
ticarete basladim ve uzun yillar 6zel sektorde ¢alistim. Kendi igimi kurma niyetimin en biiyiik
amaci, calisma saat ve kosullarina kendim karar verebildigim, ticretimi belirleyebildigim bir is
yapist olusturmakti.

S: Ise baglamadan dnce bazi yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Fuat: Yaglanma ile ilgili bir sorunum yok, kendimi her zaman ige yapabilmek i¢in geng
hissediyorum. Su anda saglik durumum iyi.

S: Isinizi kurmak igin mali zorluklarla karsilastiniz mi? Eger dyleyse, nasil ¢dzdiiniiz?

Fuat: Evet, mali zorluklar elbette oldu. Ancak birikimlerim ve yan ig gelirleri sayesinde bu
zorluklar1 dengelemeyi basardim ve isimi gelistirebildim.
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S: Ise baslamadan 6nce yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgiyi elde etmek zor
oldu mu?

Fuat: Evet, yeterli bilgiye sahiptim. Ancak yoneticilik konusunda tam donanimli degildim. Bu
konuda daha fazla deneyim kazanmam gerekiyordu.

7. Vural YETKIN
S: Merhaba! Admiz ve soyadiniz nedir?

Vural: Merhaba! Benim adim Vural Yetkin.

S: Kag yasindasiniz?

Vural: 55 yasindayim.

S: Egitim seviyeniz nasildir?

Vural: Yiiksek lisans mezunuyum, yani magistratura bitirmisim.
S: Kendi iginizi agma amaciniz nelerdi?

Vural: Yeni bir is kurma istegimin ana sebebi, finansal sorunlarimi ¢6zmekti. Belirli bir yasin
iizerinde insanlar1 igse almaya sicak bakmiyorlar, bu yiizden kendi igimi kurarak bu sorunu
asmaya calistim.

S: Ise baslarken hangi sosyal baskilarla karsilastiniz?

Vural: Birgok kisiden negatif geri bildirimler aldim, genellikle yasimin artik gegkin olduguna
yonelikti.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladiniz? Kag yasinda isle
mesgul oldunuz? Kendi isinizi kurma niyetiniz neydi?

Vural: Aslinda bu isi yapmazsam pek yapacak bir isim kalmamisti. Emekli olacaktim yakin bir
zamanda, bu yiizden siirekli olarak kendime "Eger bu isi yapmazsam yapacak bir seyim yok"
diye hatirlattim. 25 yasindan itibaren profesyonel bir kariyerim oldu. Tam olarak ticaret ile bu
ise basladigimda tanistim diyebilirim. Motivasyonumun ana kaynagi, profesyonel kariyerimde
basaramadiklarimi basarmakti.

S: ise baglamadan dnce bazi yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Vural: Genellikle uzun saatler ¢alisamam ve yorgunluk hissedebilirim. Ancak su anda durumum
iyidir.
S: Isinizi kurmak igin mali zorluklarla karsilastiniz mi? Eger dyleyse, nasil ¢dzdiiniiz?

Vural: Ailemden kalan bir arsayi satarak bunu yatirim olarak kullandim, bu sayede mali
sorunlarimi su anda ¢6zebildim.

S: Ise baglamadan 6nce yeterli bilgiye sahip miydiniz? Eger yleyse, bu bilgiyi elde etmek zor
oldu mu?

Vural: Yeterli bilgiye sahip degildim, ancak deneme-yanilma yontemiyle bunun Gstesinden
geldim.

8. Ataman Akdemir
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S: Merhaba! Admiz ve soyadiniz nedir?

Ataman: Merhaba! Benim adim Ataman Akdemir.

S: Kag yasindasiniz?

Ataman: 64 yasindayim.

S: Egitim seviyeniz nasildir?

Ataman: Okulu bitirdim, yani ilkdgretim mezunuyum.
S: Kendi iginizi agma amaciniz nelerdi?

Ataman: Maasim harcamalarimi karsilamak icin yeterli gelmiyordu, bu yiizden ek gelir getirecek
bir ise basladim.

S: Ise baslarken hangi sosyal baskilarla karsilastiniz?
Ataman: Genellikle destekleyici tepkiler aldim, ¢cok fazla olumsuz tepkiyle karsilasmadim.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladiniz? Kag yasinda isle
mesgul oldunuz? Kendi iginizi kurma niyetiniz neydi?

Ataman: Duygusal olarak giiclii bir kisilige sahibim, bu yiizden 6zgiivenle ise basladim. Ticaret
ile ilgili ¢caligmalara 52 yasinda basladim. En biiyiik amacim ek bir gelir kaynag1 olusturmakti.

S: Ise baslamadan &nce bazi yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Ataman: Hastalik veya kisitlama hissetmedim. Su anda sadece politik nedenlerden dolay1
endigeliyim, enflasyon ve doviz kurlariyla ilgili endiselerim var.

S: Isinizi kurmak i¢in mali zorluklarla karsilastiniz m? Eger dyleyse, nasil ¢dzdiiniiz?

Ataman: Evet, ise baglamak i¢in kredi ¢ektim. Krediyi 6deyebilmek i¢in neredeyse ilk yil hig¢
para kazanamadim. Ancak su anda mali ¢atigsmalarimi ¢ozdiim.

S: Ise baslamadan 6nce yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgiyi elde etmek zor
oldu mu?

Ataman: Evet, ise baglamadan 6nce yeterli bilgiye sahiptim. Bilgiye ulasmak konusunda
herhangi bir zorluk yagamadim.

9. Ahmet Kose
S: Merhaba! Adniz ve soyadiniz nedir?

Ahmet: Merhaba! Benim adim Ahmet Kose.

S: Kag yasidasiniz?

Ahmet: 52 yasindaymm.

S: Egitim seviyeniz nasildir?

Ahmet: Ylksek lisans mezunuyum, yani yiiksek lisans egitimi aldim.

S: Kendi iginizi agma amaciniz nelerdi?
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Ahmet: Geginmek i¢in kendi igimi kurmaya karar verdim, ¢iinkii maagim ge¢inmeme
yetmiyordu.

S: Ise baslarken hangi sosyal baskilarla karsilastiniz?

Ahmet: Hayir, pek sosyal baskiyla karsilagmadim. Hayatimda bana miidahale eden insanlar ¢ok
azd1.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladmiz? Kag yasinda isle
mesgul oldunuz? Kendi isinizi kurma niyetiniz neydi?

Ahmet: Para sikintis1 yasadigim i¢in, kendimi daha baskin hissettim. 49 yasinda isle ugrasmaya
basladim, kendi ge¢cimimi saglamak icin bir ig sahibi olmam gerekiyordu.

S: Ise baslamadan dnce baz1 yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Ahmet: Hayrr, su anda saglikliyim ve kendi saglhigima dikkat ediyorum.
S: Isinizi kurmak i¢in mali zorluklarla karsilastiniz m? Eger dyleyse, nasil ¢dzdiiniiz?
Ahmet: Evet, para biriktirerek zaman i¢inde sorunlar1 ¢ozmeye basladim.

S: Ise baglamadan dnce yeterli bilgiye sahip miydiniz? Eger 6yleyse, bu bilgiyi elde etmek zor
oldu mu?

Ahmet: Hayr, ancak bu konuda biraz arastirma yapmam gerekti. Yeterli bilgiye sahip olmak
icin ¢aba gosterdim ve zorluk yagamadim.

10. Akif Yazic
S: Merhaba! Adniz ve soyadiniz nedir?

Akif: Merhaba! Benim adim Akif Yazici.

S: Kag yasindasmiz?

Akif: 53 yasimdayim.

S: Egitim seviyeniz nasildir?

Akif: Okulu bitirmis, yani okuldan mezun olmus biriyim.
S: Kendi iginizi agma amaciniz nelerdi?

Akif: Baska birisinin altinda ¢alismak bana zor geliyordu, bu yiizden kendi igimi kurmaya karar
verdim.

S: Ise baglarken hangi sosyal baskilarla karsilastiniz?

Akif: Evet, para birikimim az oldugu i¢in arkadaslarim beni is kurma fikrimden vazgegmeye
calistyorlardi.

S: Ise baglama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladmiz? Kag yasinda isle
mesgul oldunuz? Kendi isinizi kurma niyetiniz neydi?

Akif: Basarili ve zengin olma hissi beni motive ettigi i¢in daha rahattim. 32 yasinda ilk isimi
kurmaya ¢aligmigtim, ancak basarisiz oldu. Simdi ise daha dikkatli olarak ve daha fazla para
kazanmak i¢in kendi isimi kurmaya basladim.
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S: ise baslamadan dnce bazi yaslanma sorunlar, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Akif: Hayrr, saghiklryim. Ulkedeki enflasyon nedeniyle maddi sikintilar beni yipratt1 ve
motivasyonumu azaltt.

S: Isinizi kurmak igin mali zorluklarla karsilastiniz mi? Eger dyleyse, nasil ¢dzdiiniiz?
Akif: Evet, mali sikintilarim oldu. Ailemden destek alarak kendi igsimi kurmaya bagladim.

S: Ise baslamadan dnce yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgiyi elde etmek zor
oldu mu?

Akif: Ik isim basarisiz oldugu igin, 20 y1l kendi isimde uzmanlastiktan sonra is kurmaya karar
verdim. Bu slire boyunca yeterli bilgiye sahip oldum ve elde etmek zor olmad:.

11. Ahmet Oztiirk
S: Merhaba! Adiniz ve soyadiniz nedir?

Ahmet: Merhaba! Benim adim Ahmet Oztiirk.

S: Kag yasindasimiz?

Ahmet: 63 yasindaymm.

S: Egitim seviyeniz nasildir?

Ahmet: Okulu bitirmis, yani okuldan mezun olmus biriyim.

S: Kendi isinizi agma amacmiz nelerdi?

Ahmet: Kendi ve ailemin ge¢imini saglamak i¢in kendi igimin sahibi olmaya karar verdim.
S: Ise baslarken hangi sosyal baskilarla karsilastmiz?

Ahmet: Hayr, kendi bolgemde actigim i¢in ailemden tanidiklarimda bana destek ¢ikti.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladimiz? Kag yasinda isle
mesgul oldunuz? Kendi iginizi kurma niyetiniz neydi?

Ahmet: Kendimi daha 6zgiivenli hissettim ¢linkii hizmet edecegim insanlar1 taniyordum. 60
yasinda kendi isimle ugrasmaya basladim, kendimi ve ailemin ge¢imini saglamak i¢in daha fazla
paraya ihtiyacim vard1.

S: Ise baglamadan dnce baz1 yaslanma sorunlar, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Ahmet: Hayir, saglikli beslendigim i¢in hi¢bir sorunum yok.
S: Isinizi kurmak i¢in mali zorluklarla karsilastiniz mi1? Eger dyleyse, nasil ¢dzdiiniiz?

Ahmet: Evet, iilkenin ekonomik durumundan dolay1 mali sikintilarim vardi. Ancak kredi ¢ekerek
kendi isimi kurmaya karar verdim.

S: Ise baslamadan 6nce yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgiyi elde etmek zor
oldu mu?

Ahmet: Evet, cevremden bilgi alarak isimi daha da kolaylastirdim. Bu yiizden yeterli bilgiye
sahiptim ve elde etmek zor olmadi.
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12. Kenzi Turan
S: Merhaba! Admiz ve soyadiniz nedir?

Kenzi: Merhaba! Benim adim Kenzi Turan.

S: Kag yasindasiniz?

Kenzi: 65 yasmdayim.

S: Egitim seviyeniz nasildir?

Kenzi: Okulu bitirmis, yani okuldan mezun olmus biriyim.

S: Kendi isinizi agma amaciniz nelerdi?

Kenzi: Baba meslegini devam ettirmek, bir is sahibi olmak ve kendi isimi icra etmek istegi vardi.
S: Ise baslarken hangi sosyal baskilarla karsilastiniz?

Kenzi: Kazancimin az oldugu ve uzun siire bu isi yapamayacagim soylendi. Ailemi boyle bir
riske atmamam gerektigi soylendi.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladmiz? Kag yasinda isle
mesgul oldunuz? Kendi iginizi kurma niyetiniz neydi?

Kenzi: Babamin isini devam ettirmeli ve onu mutlu etmeliyim diye diisiindiim. Bu sekilde
kendimi daha mutlu ve 6zgiivenli hissettim. 23 yaslarimda babama yardim ediyordum ve bir¢ok
market zinciri kurma hayalimi ger¢eklestirmeye basladim.

S: Ise baslamadan &nce bazi yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Kenzi: Basladigimda ¢ok saglikliydim. Su anda bel fitig1 hastaligim var. Doktor kontroliinde
isime devam ediyorum ve doktorun istegiyle agir kaldirmaktan kagmiyorum.

S: Isinizi kurmak i¢in mali zorluklarla karsilastiniz m? Eger dyleyse, nasil ¢dzdiiniiz?

Kenzi: Hig¢ birikimim olmadan is kurmaya kalkigtim ve bu beni ve ailemi zora diisiirdii. Bir
akrabamizdan borg alarak bu isi kurdum. Su anda tiim borg¢larimi 6demis durumdayim ve
iizerine kar saglamis durumdayim.

S: Ise baglamadan 6nce yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgiyi elde etmek zor
oldu mu?

Kenzi: Evet, babam bu meslegi yaparken onu izliyordum ve ondan bir¢ok sey 6grendim. Kiigiik
yasta ticarete atilmanin dezavantajlariyla karsilastim, ancak ¢evre baskisini umursamadan
yoluma devam ettim. Yeterli bilgiye sahiptim ve bu bilgiyi elde etmek zor olmada.

13. Sadullah Kotan
S: Merhaba! Adniz ve soyadiniz nedir?

Sadullah: Merhaba! Benim adim Sadullah Kotan.
S: Kag yasindasiniz?

Sadullah: 57 yagindayim.

S: Egitim seviyeniz nasildir?
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Sadullah: Lisans mezunuyum, bir tniversite bitirdim.
S: Kendi isinizi agma amaciniz nelerdi?

Sadullah: Arabalara ilgim oldugu i¢in ve yiiksek paralar kazanabilecegimi diisiindiiglim i¢in
galericilik yapmak istedim. Birkag¢ araba satarak basladim ve su anda 15 araclik bir galerim var.

S: ise baslarken hangi sosyal baskilarla karsilastiniz?

Sadullah: i1k tepkiyi ailemden gordiim. Universite okumustum ve ticaretle ugrasmami
istiyorlardi. Daha diizenli ¢alisma saatleri olan bir iste ¢aligmamu istiyorlardi. Ancak onlar1
dinlemedim ve sevdigim bir is yapmak i¢in ticarete devam ettim. Su anda yasantimdan
memnunum.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladiniz? Kag yasinda isle
mesgul oldunuz? Kendi iginizi kurma niyetiniz neydi?

Sadullah: Her seye hazirlikliydim. Etrafimda islerini kapatip batan insanlar oldugunu
biliyordum. Bu is riskliydi ve basarisiz olabilirdi. Kendimi duygusal olarak korkusuz ve cesaretli
olarak hazirladim. Ticaret yaptiginizda her tiirlii duruma hazirlikli olmaniz gerekir. Eger cok
fazla korkunuz varsa duygularmizi kontrol edemezsiniz ve basarisiz olursunuz. 26 yasinda ilk
arabami1 aldim ve sattim. Ancak galeri agmak icin yaslandiktan sonra sermayem oldu. Kendi
isimi kurma amacim sevdigim bir isi yapmakt1 ve bu isten iyi kazang elde edebilecegimi
biliyordum. Sevdiginiz bir isi yaparsaniz basarili olma sansmiz daha yiiksektir.

S: Ise baslamadan &nce bazi yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Sadullah: Ise basladigimda genc ve dinamiktim. Saglikli beslenmeye dzen gdsterir ve yeterli
dinlenmeye dikkat ederim. Tabii ki, ara sira hastaliklarla karsilastim, ancak iyilesip isimin basina
geri dondiim. Su anda herhangi bir saglik sorunum yok.

S: Isinizi kurmak i¢in mali sikmtilarmiz oldu mu? Eger dyleyse, bunlar1 nasil ¢dzdiiniiz?

Sadullah: Isi kurarken mali sikintilarim yoktu ¢iinkii elimde yeterli sermaye vardi. Ancak isimi
biiyiitmek i¢in zamanla mali kaynaklara ihtiya¢ duydum ve banka kredilerine bagvurdum. Ayrica
ailem de bana yardimci oldu.

S: Ise baslamadan 6nce yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgileri elde etmek zor
oldu mu?

Sadullah: Arabalara olan ilgim ¢ocuk yaslarimdan beri vardi. Siirekli yabanci kaynakli yazilar ve
dergiler okurdum. Araba bozuldugunda babamla birlikte sanayilere gider, oradaki ¢alisanlari
takip eder ve onlarm sdylediklerini dinlerdim. Bu sekilde arabalar hakkinda bilgi sahibi oldum.
Hangi arabay1 alacagimizi, hangi arabay1 almamamiz gerektigini ve hangi arabalarin satildigmi
kiiclik yaslardan itibaren tecriibe edindim. Yani ise baslamadan 6nce yeterli bilgiye sahiptim ve
bu bilgileri elde etmek zor olmadi.

S: Anladim, tesekkiir ederim! Baska bir sorunuz var mi?
Sadullah: Rica ederim! Bagka bir sorum yok, yardimci oldugunuz i¢in tesekkiir ederim.

14. Fatih Kap
S: Merhaba! Adniz ve soyadiniz nedir?
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Fatih: Merhaba! Benim adim Fatih Kap.

S: Kag yasindasiniz?

Fatih: 57 yasindayim.

S: Cinsiyetiniz nasildir? Cinsiyetiniz nedir?
Fatih: Erkegim.

S: Kendi iginizi agma amaciniz nelerdi?

Fatih: Esnek ¢alisma saatlerine sahip olmak ve baska birinin emrinde ¢aligmak istememek gibi
nedenlerle kendi isimi kurmaya karar verdim. Daha 6nce bir¢ok kez kendi isimi kurmaya
calismigtim, ancak bu sefer istedigim isi yaparak basarili olacagimi diistindiim.

S: Ise baslarken hangi sosyal baskilarla karsilastiniz?

Fatih: Cevremdeki insanlar, daha 6nceki islerimi batirdigimi diisiinerek beni vazgecirmeye
calistilar. Cogu kisi basarili olamayacagimi diisiiniiyordu. Ancak ben aileme ve ¢cevreme basarili
olabilecegimi gostermek istedim.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladiniz? Kag yasinda isle
mesgul oldunuz? Kendi iginizi kurma niyetiniz neydi?

Fatih: Ise baslamadan 6nce duygusal olarak kendimi giiclii hissettim. Daha dnce basarisiz olmus
olabilirim, ancak bu sefer istedigim isi yapiyorum ve basarili olacagim diisiincesiyle bagladim.
Ise giris yasimda &zel bir sinirim olmads, ancak birgok kez kendi isimi kurma girisiminde
bulundum. En biiyiik niyetim sevdigim isi yaparak ailem i¢in giizel bir gelir kaynag elde
etmekti.

S: Ise baslamadan dnce baz1 yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Fatih: Ise basladigim dénemde stres dolu anlar yasadim ve bu durum beni ruhen yordu.
Ekonomik dalgalanmalar ve fiyat artiglar1 gibi faktorlerden dolayi isin getirdigi stres hissettim.
Ancak su anda islerin yolunda olmasi1 ve ailemin destegi ile daha az stres yasamaktayim.

S: Isinizi kurmak i¢in mali sikmtilarmiz oldu mu? Eger dyleyse, bunlar1 nasil ¢ozdiiniiz?

Fatih: Isi kurarken mali sikintilarim olmada ¢iinkii bir miktar birikmis param vardi ve onunla
isimi kurdum.

S: Ise baslamadan 6nce yeterli bilgiye sahip miydiniz? Eger 6yleyse, bu bilgileri elde etmek zor
oldu mu?

Fatih: Ise baslamadan 6nce yeterli bilgiye sahip degildim. Ancak daha &nce bu isi yapmuis olan
tanidiklarimdan destek aldim ve isi yaparak 6grendim.

15. Ahmet Karakog.
S: Merhaba! Adniz ve soyadiniz nedir?

Ahmet: Merhaba! Benim adim Ahmet Karakoc.
S: Kag yasindasiniz?
Ahmet: 50 yasindaymm.
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S: Egitim seviyeniz nasildir?
Ahmet: Lisans mezunuyum.
S: Kendi isinizi agma amaciniz nelerdi?

Ahmet: Daha iyi bir hayat yasamak ve daha fazla para kazanmak i¢in kendi igimi kurmaya karar
verdim. Aldigim maas beni ve ailemi ge¢indirmek i¢in yeterli degildi.

S: ise baslarken hangi sosyal baskilarla karsilastiniz?
Ahmet: Yakin ¢evremdeki insanlar kendi isimi kurarsam basarisiz olacagimi sdyliiyorlardi.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladiniz? Kag yasinda isle
mesgul oldunuz? Kendi iginizi kurma niyetiniz neydi?

Ahmet: Hi¢ kimsenin fikrini umursamadim ve kendi 6zgilivenimle is kurmaya karar verdim. 47
yasinda isimi kurmaya basladim. Amacim isimi daha da 1yi gelistirerek daha 1y1 yerlere
tasimakt.

S: Ise baslamadan &nce baz1 yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Ahmet: Hastaligim yoktu, ancak tilkede ekonomik kriz vardi ve bu isi basaril bir sekilde
yapabilecek miyim diye stres yasityordum.

S: Isinizi kurmak i¢in mali sikitilarmiz oldu mu? Eger dyleyse, bunlari nasil ¢ozdiiniiz?
Ahmet: Evet, mali sikintilarimi1 ¢6zmek ic¢in arsalarimi satarak ise basladim.

S: Ise baglamadan dnce yeterli bilgiye sahip miydiniz? Eger 6yleyse, bu bilgileri elde etmek zor
oldu mu?

Ahmet: Ise baslamadan dnce yeterli bilgiye sahip degildim, ancak baslayarak isin nasil
yapilacagini 6grendim.

16. Serkan Aydin
S: Merhaba! Adiniz ve soyadiniz nedir?

Serkan: Merhaba! Benim adim Serkan Aydin.
S: Kag yasmdasiniz?

Serkan: 50 yasindayim.

S: Egitim seviyeniz nasildir?

Serkan: Lisans mezunuyum.

S: Kendi iginizi agma amaciniz nelerdi?

Serkan: Lise ve liniversite hayatimda tek hedefim kendi sevdigim isi yapmakti. Bu yiizden kendi
isimi kurmaya karar verdim ve ticarete atildim.

S: Ise baslarken hangi sosyal baskilarla karsilastiniz?

Serkan: Akrabalarimizdan bazilar1 basarili olamayacagimizi diigiinerek elestirilerde bulundu.
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S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladiniz? Kag yasinda isle
mesgul oldunuz? Kendi isinizi kurma niyetiniz neydi?

Serkan: Ise baslarken heyecanl ve yiiksek motivasyonla isime baslamak i¢in basaril1 olacagimi
diisiindiim. 22 yasinda kendi projelerimi kurmaya karar verdim ve sevdigim isi yapabilmek i¢in
is diinyasina adim attim.

S: Ise baslamadan dnce bazi yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Serkan: Ise basladiktan sonra saglik sorunlartyla ilgili bir problemim olmadi. Ancak devletin
ekonomik krizi yliziinden stres yasadim.

S: Isinizi kurmak igin mali sikintilariniz oldu mu? Eger dyleyse, bunlar1 nasil ¢6zdiiniiz?
Serkan: Evet, mali sikintilarimi kredi alarak ¢ozdiim.

S: Ise baslamadan dnce yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgileri elde etmek zor
oldu mu?

Serkan: Baglamadan dnce yeterli bilgiye sahip degildim, ancak zamanla isin gereklilikleri
hakkinda kendimizi gelistirdik.

17. Kadir Topcu
S: Merhaba! Adiniz ve soyadiniz nedir?

Kadir: Merhaba! Benim adim Kadir Topcu.

S: Kag yasindasimiz?

Kadir: 51 yasindayim.

S: Egitim seviyeniz nasildir?

Kadir: Lisans mezunuyum.

S: Kendi isinizi agma amaciniz nelerdi?

Kadir: Serbest sekilde calismak ve kendi isimin sahibi olmak istedim.

S: Ise baslarken hangi sosyal baskilarla karsilastiniz?

Kadir: Hayir, destekleyici bir ailem vard1 ve sosyal baskilara maruz kalmadim.

S: Ise baglama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladmiz? Kag yasinda isle
mesgul oldunuz? Kendi iginizi kurma niyetiniz neydi?

Kadir: Hayatta kazanma duygusu beni motive ediyordu ve 22 yasindan itibaren babamin nasil is
yaptigini gozlemleyerek, onun isini devam ettirmek ve kendi isimin sahibi olmak istedim.

S: Ise baglamadan dnce bazi yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Kadir: Evet, agir bir hastalik ge¢irdim, ancak ameliyat olduktan sonra daha iyi duruma geldim ve
isime devam edebildim.

S: Isinizi kurmak igin mali sikintilarimz oldu mu? Eger dyleyse, bunlari nasil ¢6zdiiniiz?
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Kadir: Evet, devletten kredi alarak ve zaman zaman arkadaslarimdan yardim alarak mali
sikintilarimi ¢6zdim.

S: ise baslamadan dnce yeterli bilgiye sahip miydiniz? Eger yleyse, bu bilgileri elde etmek zor
oldu mu?

Kadir: Ise baslamadan 6nce egitimle ve is kurslarina giderek nasil yapacaginm égrendim.
Baslangicta yeterli bilgiye sahip degildim, ancak zamanla kendimi gelistirdim.

18. Onur Gilkanat
S: Merhaba! Admiz ve soyadiniz nedir?

Onur: Merhaba! Benim adim Onur Giilkanat.

S: Kag yasindasimiz?

Onur: 64 yasindayim.

S: Egitim seviyeniz nasildir?

Onur: Mektebi bitirmigim, yani okuldan mezun oldum.
S: Kendi iginizi agma amaciniz nelerdi?

Onur: Calistigim sirkette ¢ok yoruluyordum ve zorlaniyordum, bu ylizden kendi isimi yapmaya
karar verdim.

S: Ise baslarken hangi sosyal baskilarla karsilastmiz?
Onur: Ailem destekleyici fikirdeydi ¢iinkii yasima gore cok yoruluyordum.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladiniz? Kag yasinda isle
mesgul oldunuz? Kendi iginizi kurma niyetiniz neydi?

Onur: Kendimi tamamen hazir ve motivasyonlu hissediyordum ¢iinkii kendi isime sahip
olacaktim. 60 yasinda kendi isimi yapmaya karar verdim. Maasimin az olmasi nedeniyle kendi
isimle daha rahat bir yasam siirdiirecegime inandim.

S: Ise baslamadan &nce bazi yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su
anda durum nasil?

Onur: Evet, daha stresli zamanlardi ¢linkii uzun yillar ¢calistigim sirketten ayriliyor ve kendi isimi
kuruyordum. Ulkenin bu dénemde yasanan enflasyonu nedeniyle endiseliydim. Ancak su anda
durumum daha iyidir.

S: Isinizi kurmak igin mali sikintilarmmz oldu mu? Eger dyleyse, bunlari nasil ¢6zdiiniiz?

Onur: Evet, mali sikintilar yagadim. Ancak biriktirdigim paralarimin yani sira bankadan kredi
alarak igime bagladim. Ayrica tanidigim is insanlariyla goriisiip ticarete iliskin kitaplar okuyarak
bilgilerimi artirdim.

19. Atakan Cengizhan
S: Merhaba! Admiz ve soyadiniz nedir?

Atakan: Merhaba! Benim adim Atakan Cengizhan.

S: Kag yasindasiniz?
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Atakan: 63 yagindayim.

S: Egitim seviyeniz nasildir?

Atakan: Lisans mezunuyum, yani okuldan mezun oldum.
S: Kendi isinizi agma amaciniz nelerdi?

Atakan: Yillarca galisarak bilgilerimi biriktirdim ve artik ayrilip kendi sirketimi kurma geregi duydum.
Ciinkii bu yasa kadar ¢alisarak ¢ok yoruldum.

S: Ise baslarken hangi sosyal baskilarla karsilastiniz?
Atakan: Ailem ve arkadaglarim bu kararima saygi duyarak desteklediler beni.

S: Ise baslama niyetiniz icin kendinizi duygusal olarak nasil hazirladiniz? Kag yasinda isle mesgul
oldunuz? Kendi iginizi kurma niyetiniz neydi?

Atakan: Kararliydim ¢iinkii ¢aligmaktan ¢ok sikilmigtim. 57 yasinda bu fikre diistiim, ama tam olarak ise
baslamam 60 yasinda oldu. Kendi igime sahip olup, istedigim zamanda ve daha rahat ¢aligmak
istiyordum.

S: Ise baslamadan dnce baz1 yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su anda
durum nasil?

Atakan: Hayir, her yil doktora gériiniiyorum ve durumumla ilgili haber aliyorum. Su anda durumum iyi.
S: Isinizi kurmak i¢in mali sikintilarmiz oldu mu? Eger dyleyse, bunlar nasil ¢dzdiiniiz?

Atakan: Evet, ilk zamanlar ¢ok zorluklar yagadim. Kendi arabama ve kdydeki arsamu satarak isimi
kurdum ve yatirim yaptim.

S: Ise baslamakla ilgili yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgiyi elde etmek zor oldu mu?

Atakan: Evet, birkac¢ y1l dncesinden beri her seyi arastirmustim. Ayrica girisimei arkadaslarimla
konusarak ve ticarete iligkin kitaplar okuyarak bilgilerimi artirdim.

S: Merhaba! Adiniz ve soyadiniz nedir?
20. Aslan Borucu.
Aslan: Merhaba! Benim adim Aslan Borucu.
S: Kag yasindasiniz?
Aslan: 61 yasimdayim.
S: Egitim seviyeniz nasildir?
Aslan: Okuldan mezun oldum, yani bir lise diplomasina sahibim.
S: Kendi isinizi agma amaciniz nelerdi?

Aslan: Kendi isime sahip olup hi¢ kimsenin emrinde ¢aligmak istemiyordum. Ciinkii babam da bir is
adamiydi ve ben ilk isim olarak onun isini devraldim. Kendi isime sahip olmak ve daha biiyiik bir
girisimci olmak istedim.

S: Ise baslarken hangi sosyal baskilarla karsilastmiz?
Aslan: Arkadaslarim hep destekledi ve ailem islerime pek karigmadi.

S: Ise baslama niyetiniz i¢in kendinizi duygusal olarak nasil hazirladimz? Kag yasinda isle mesgul
oldunuz? Kendi isinizi kurma niyetiniz neydi?
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Aslan: Babamdan ilham alarak 6zgiivenli oldum. Ilk isimi 40 yasinda babamin isini devralarak basladim,
ancak sonrasinda kendi girigimlerime girdim. Kendi isime sahip olmak ve daha biiyiik bir girisimci olmak
en buyuk niyetimdi.

S: Ise baslamadan dnce baz1 yaslanma sorunlari, hastaliklar veya kisitlamalar hissettiniz mi? Su anda
durum nasil?

Aslan: Hayir, saglik sorunum yok, ancak son yillarda enflasyon gibi endigelerim var.
S: Isinizi kurmak i¢in mali sikintilarmiz oldu mu? Eger dyleyse, bunlari nasil ¢dzdiiniiz?

Aslan: Hayrr, ¢linkii babamin isini hazir olarak devraldim ve kazandigim parayla yeni islere girmek igin
kararliydim.

S: Ise baslamakla ilgili yeterli bilgiye sahip miydiniz? Eger dyleyse, bu bilgiyi elde etmek zor oldu mu?

Aslan: Babamin yaninda ¢ok sey 6grendim, ancak sonradan isi yaparak 6grendigim seyler de vardi. ise
baslamakla ilgili yeterli bilgiye sahiptim ve bu bilgiyi elde etmek zor olmadi.
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