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Summary

Relevance of the Work.On 27 November 2009 the European Commission (E@enaa
Decision on the European Year of Voluntary Activities PromgptActive Citizenship
2010/37/EC (2011) (OJ 2010 L17, p. 43), which esbsult of the provision accepted in the
European Union (further — EU) to dedicate each y@asome appropriate social sphere; it
also determined decisions of national governmantaember states of the European Union
to promote the voluntary activities and to implemams, raised in the mentioned decision
of the Commission as well as supposed activationasi-governmental (further — NGO)
sector within promoting the voluntary activitiesedcation of each calendar year in all
European Union for some social phenomenon, prololesphere ensures the greater public
attention for such object during all calendar ydaigh amount of various events for
highlighting such object, changes of the legalaysand etc. After 2011 was announced to
be the Year of Volunteeringthe greater public attention in EU was devotedthe
promotion of volunteering as well as voluntary wititts as the socio-economical cultural
phenomenon.

In Lithuania, the level of popularity of volunteegi has initiated rising in the last years: in
2007 only 11% of Lithuanians indicated that theyrevencluded into voluntary activities
and in 2011 this number raised three timeésr¢poje vyraujatiy savanorysts..., 2011).
Low inclusion of Lithuanians into voluntary acties was partially explained on the base of
the post-soviet identity, though there are no elrgliresearches for the confirmation of
these premises (see e.g., Jukdiergiand Savicka, 2003; Savicka, 2005; Butkugj&®05).

Mainly the non-governmental sector was indepenglenticupied by the promotion of
volunteering until 2011 the Year of Voluntary Activitieand since the second part of 2010
such promotion has become much more active witilerenvironment of non-governmental
organisations. Due to this, the promotion of voa@ning and its visibility in Lithuania has
increased — together with NGO sector this idea wm@ated to be intensively
communicated by the media (e.g. the national brastéc or the internet portal for news
delfi.lt) as well as by some private companies (e.g., tteatgst private supplier of

integrated telecommunications, IT and televisiorvises in Lithuania). From this aspect,
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different organisational sectors, included into themotion of volunteering can be
distinguished, classifying them under the naturetttd implemented activities. Non-
governmental organisations received the greatepatifrom the government for the
promotion of volunteering, which is supposed by plodicy of the European Commission
towards the volunteering; while non-governmentglamisations also apply the political and
financial support from the European Union. Promotad the voluntary activities as the
communicative tasko persuade the societp take these activities was implemented in
Lithuania in 2011 on the base of the various maetibparticipants — non-governmental
organisations, national governmenhg Ministry of Social Security and Labour of the
Republic of Lithuanig EU institutions Representation of the European Commission in
Lithuanig), private business companies, media and other ogéms| derivatives -the
interaction which formed the holistic effect on the socieig separate projects for the
promotion of volunteering. On the base of the fundatal assessment othe
communication as the procefsee e.g., Fiske, 1998; Windahl, Signitzer andb@I2006),
this persuasion of the society to be open for tbtuntary activity can be generally
perceived as theommunicative messaga such caséhe receiver of the informatias the
Lithuanian society on the whole and the mentiongghmisational interactions that took
place in 2011 among governmental, non-governmemdlprivate sectors are offered to be
perceived aghe transmitter of the messamethis Dissertation.

It is to be marked that the objective of the goweent of the Republic of Lithuania to
implement the EU policy within the sphere of voksriing, i.eto encourage more people
to initiate this activityshall be inevitably linked with the change of théhuanian post-
soviet identity and the positive reconstructionrenf the theoretical approach it is to be
analysed from the perspectivetbé social engineeringnd its communicative instruments -
the social propaganda and social promotion.

Positive reconstruction of the identity of the stgiwith an aim to form the socially
responsible individual (in this case — the indiablsupporting the idea of the volunteering)
is linked not only with the development of the resary legal, economical environment, but

also with the organisation of consistent, systeagimpaigns opersuasionAccording to



the aim to change attitudes of Lithuanians towdndsvolunteering, the government of the
Republic of Lithuania forms political premises (ecgeation of the legal base, regulation of
the volunteering activity) for such systemic pesoa as well as includes organisations
from various sectors into it (forms premises fa thclusion). Therefore in the first quarter
of 2011 the organisational network for the society persaasisupported by NGOs,
governmental institutions, EU financial programmasd media as well as private
organisations was formed, separate organisatioeaivatives of which implemented
projects for the promotion of volunteering therefocontributing to the general
implementation of th&'ear of Voluntary Activities Lithuania.

Even though in case of the social engineering possible to speak of different functions
of separate organisational units, forming the netw®o develop the favourable political
environment, to award the financing, to organise plblic events and etc.), the general
main function of the mentioned network is to enstlie appropriately intensive and
effective society persuasiondue to the formation of premises, favourable foe th
volunteering. R. Perloff (2010) distinguishes tlmmtemporary and olgersuasiorthrough
the following 5 aspects: 1) the amount of persuasiessages increased: the promotion,
announcements of the public relations and etcth@)speed of the spread of persuasion
messages increased; 3) persuasion became insi#lisied (promotion agencies, agencies
of public relations, conglomerates of marketingpugps of lobbyists, social activists,
developers of speeches, image consultants aredeatlmto the processes of persuasion); 4)
persuasion became more subtle and non-forthrightpebsuasion became complex and
impersonal. Following these features of the contamauy persuasion the perception of the
network is discussed,; it is possible to determivedthe organisational society persuasion
network in this Dissertation shall be identified as theusture, composed from
organisational units of separate types, interactindpetween by granting necessary
resources to each other, the joint objective ofaitterity of which is to ensure the spread of
the society persuasion messages (communicative aigng) as well as the visibility and

effect on the objective group.



Problematics of the Work Considering, that the implementation of tiear of
Voluntary Activitiesin Lithuania is the spread of social values of Eig, it is relevant to
stress, that, as stated by Vimgiere (2010), there is a lack ddnowledgeandinformation
about EU values and trends of the political issimsloped for citizens (this is the primary
pre-condition) and it is necessary for the joirnterast on issues of the European politics to
appear and this interest would encourage the dathedxf communities with similar
attitudes. Therefore it is not enough for peopl&kimg political decision on the EU level
(institutions and etc.) to promote and explain peses of the European politics only, seek
for the transparency, openness, but also it isssacg to initiate solid links with European
communicative communities on national, regional &mchl levels. It is stated in this
Dissertation that initiation of such links and thermation of the collective social
imagination within EU can be ensured by the systesoit networked persuasion of the EU
society upon formation of their European identifiesn the positive meaning and seeking
to fix EU social values within the collective commagsness of Europeans (Lithuanians) as
well as in individual provisions.

From the other hand, the contemporary heterogenemmber of the community with
mosaic identityincluded into the activity of many communitiesjiy open for changes and
able to accept challenges of the contemporary wdrtdn the communicative approach
should not be formed as the ideological subjecsafd and steady provisions (see e.g.,
Mazeikis, 2010). Following the mentioned aboves ipurposeful to form the conception of
the soft persuasionenabling the change of the society provisionsnggtforming them as
unguestioned and not changing identities as weltoasonstruct themodel of the soft
networked society persuasiafter assessing features of processes of the netd/society
persuasion, the realisation of which in practicenfrthe communicative approach could
contribute to processes of the development of raeatl collective EU consciousness.

Announcement of thé’ear of Voluntary Activitieg2011) as well as development of
linked political — legal decisions and conditionsEU member states, including Lithuania,
commenting from the approach of the social engingeindicates the strive to create the

identity of the European — volunteer (Lithuanian velunteer) together with the



accompanying positive way of life, values, socyalicooperation, attitudes and even
processes of individuation.

However the question appears what discourse gbritvmotion of volunteering is created
and supported by the organisational society pelsuagetwork if this persuasion is based
on principles of the democratic social propagamdany different interacting organisations,
developing the message of persuasion? How conteusidiscourses coincide, if they are
independently developed by different organisatiamisat role is played by institutions of
government, coordinating the promotion of voluniegrin Lithuania, in this network of

interacting organisations?

Research problem Considering the previously defined situation loé tpromotion of
volunteering in the country it is relevant to findhat effect for the discourse of promoting
the volunteering, constructed by the mentioned agkwis made by inter-organisational
internal interactions of this network; how the gnigéy of conterminous discourses for the
promotion of volunteering is ensured, created Wfent organisational members of the
network and how images of the volunteering, createthis discourse link with the idea of
constructing short-term identities. Generalisingsth issues, the scientific problem of the
Dissertation has been formed by the quest@hat theoretical and methodological
instrument, reflecting contemporary processes of # networked society persuasion,
can be offered for the implementation and analysisof positive social change
programmes and how the communicative implementatiorof the European Year of

Voluntary Activities in Lithuania in 2011 can be interpreted in respect to it?

Object of the Research.The object of the research tise discourse of promoting the
volunteering, created and supported by the orgdimsal society persuasion network,

formed and operating in 201ds the result of implementing the thematic EU year

Aim of the Work: to conceptualise from the theoretical approaath @nconstructhe
model of the soft networked society persuasaod upon analysis of the case of the
European Year of Voluntary Activities (201a)Lithuania, to identify the preconditions for

operation of the organisational society persuasemvork, developing and supporting the



discourse of promoting the volunteering within goeiety, to define the dominating forms
for the volunteering promotion discourse and cqoeslence of its creation to the
conception of the soft society persuasion as wellta determine the effect of inter-
organisational interactions on the content of sdisbourse and on supported images of the

volunteering.

Tasks of the Work:

1.To link processes of communicative implementatiérthe social change programmes
with the necessity of analysis of the society pepdsitions as well as to determine
possible pre-dispositions of Lithuanians towardsunteering activities, perceiving the
promotion of volunteering as the programme of daagineering, initiated by EU.

2.To determine the conception thfe soft society persuasi@md, on its base, to construct
the model othe soft networked society persuasionthe communication of the thematic
year of the European Union (in this caske Year of Voluntary Activitig®n the national
level.

3.To match methodological approachestbé social networkanalysisand the critical
discourseanalysisas well as to prepare the research instrumenhf@analysis of cases
of the soft networked persuasion.

4.To analyse the discourse of the promotion of vaarhg, developed in Lithuania in
2011 as well as the supported images of voluntgeand to define the level of
homogeneity of this discourse by considering dgwais of separate communicative
projects, conditions of creation and the contenprmfects from the aspect of the soft
society persuasion.

5.To identify structural conditions of activity of éhorganisational society persuasion
network that operated in Lithuania in 2011 as #wder of the message for the promotion
of volunteering for the implementation of progransma the social engineering on the
communicative level and to reveal the effect of "wgivity of this network on the

developed image of volunteering.
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Defended statements:

1.Communicative projects dhe European Year of Voluntary Activitiemplemented in
Lithuania in 2011 are closely linked with the copiien of thesoft networked society
persuasion offered in the Dissertation and their content ¢an analysed under the
presented model of treoft networked society persuasi@pplying the principal herewith
consolidated statements as the analytical instramen

2.Considering especially different organisationaltges; included into the promotion of
volunteering in Lithuania in 2011, it is to be s@htthat homogeneity of created and
supported discourses for the promotion of volunttvities is low, different images of
voluntary activitiesdominate in texts, created and spread by eaclbrselgtermined by
the specifics of this sector as well as experierangs aims; thematics and content of
persuasion messages clearly differ.

3.Special, authentic from the national approach imaigéhe volunteeringand volunteer
was developed for the promotion of voluntary ati@ in Lithuania in 2011, reflecting
collective provisions of Lithuanians as well as exences, traditions towards the
volunteering activities, possibly determining thesued popularity of this activity in the
country.

4.Considering the initiation of the organisationatisty persuasion network formation —
determination of the national institution, coording the implementation of the
EuropeanYear of Voluntary Activitiegn Lithuania as well as the prepared competitive
programme for implementing year of voluntary a¢tes, the high level of centrity and
hierarchy of this institution is expected withiretbrganisational network, formed as the
result of implementing this programme.

5.Content of the discourse of promoting the voluntaetivities, corresponding to the idea
of conception of thesoft society persuasiprwas completely appropriate to attract the
attention of the society towards this activity i12 and contributed to attaining all
determined aims of thgear as well as corresponded to expectations and nafetlse

participants of situation.
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Methodology and methods of the researchScientific problem of the Dissertation has
been solved upon application of thaalitative case analysisef 2 levels (e.g., Payne and
Payne, 2004; Robson, 2002; Bitinas et al., 2008d&les, 2005; and oth.) which is to be
implemented by applying methodologies of tirdical discourse analysige.g., van Dijk,
1995; Wodak and Meyer, 2009; Fairclough, 1995; Jiele, 2005 and oth.) andocial
network analysis(e.g., Scott, 2000; Wasserman and Faust, 1999; ukhkr and
Galaskiewicz, 1994; Geene, 2009; Antinien¢ et al., 2004 and oth.) as well as the linked
survey data collection instrument8011 — the European Year of Voluntary Activibesthe
general sense and concretely — the implementafi@actovities of this year, i.earomotion
of volunteering in Lithuania in 2015 analysed in the Dissertation as #pecific case
therefore the empirical survey is to be implementeder requirements of the case analysis.
The organisational society persuasion network, yseal in the Dissertation and the
supported discourse of the promotion of volunteemras supposed to be identified twice:
first — in the first part of 2011 as the descriptif the context of the analysed situation as
well as the primary identification of main partiaits and analysis of its externally visible
interrelations; second — as the main survey, aligwo analyse the defined participants on
the base of the primary identification and to idgnthe rest part of the organisational
society persuasion network according to the presedita, to analyse the content and
features of the discourse, created by this netw@kganisational society persuasion
network shall be analysed by applying thethod of the social network analysad the
created as well as supported discouriee-method of critical discourse analysis.

The method ofinalysis of theories and synthessapplied in the theoretical part of the

Dissertation.

Novelty of the Work, its scientific value and struture. Theoretical, methodological
andempirical novelty of the Work is to be marked; its sciectiialue on the same aspects,
presentation of which is directly linked with theepentation of the structure of the Work.

The first part discusses the promotion of voluntetivities in Lithuania from the aspect
of pre-dispositions; here the strive is observedrtave, that in order to change the attitude

and behaviour of the society, firstly its histotiexperiences and traditions on some

12



particular issue are to be recognised; it is alsalysed what is the perception of the
voluntary activity, which is affected by the sovetperience of Lithuania, as well as the
conception of volunteering as the voluntary natiadefence, economic difficulties of the
country, individualistic thinking and other factporpossibly dominating within the
consciousness of Lithuanians. Theoretical part atates that the promotion of voluntary
activities in Lithuania from the theoretical appebas linked with the positive formation of
society attitudes therefore with programmes of aloengineering that can be linked with
the development communication from the communieatipproach as well as with the
strive for the modernisation of the society. Theeese of the theoretical part of the work,
reflecting the novelty of ideas — the idea thatgpamnmes of the social engineering (e.g. in
case of this Work — promotion of voluntary actegiin Lithuania) from the communicative
approach can be implemented throtigé networked society persuasievhich is supported
by organisations, included into activities of pa&sion, interested in the propagated social
change. It is also stated that the essence of paiuasion is not to create the long-term
solid identities, but on the contrary — to ensunéy dhe short-term effect on provisions of
the individual by substantiating such position altenges of the contemporary world for
the personal identity. Such method of persuasioraiéed thesoft persuasionin the
Dissertation; while complexes of such persuasiosmall discoursesand networked
interactions of organisations, supporting processfethe soft persuasion are applied in
order to ensure the versatility and amplitude ohownicative action as well as following
the provision, that the higher amount of particigaspreading the communicative message
determines its greater effect — the last theorepoavisions of the Work reflect the new
approach towards the contemporary processes gbthety persuasion.

The second — methodological — part of the workihenbase of theoretical premises about
the soft networked society persuasion, constrineisriodel of such persuasion, allowing to
discuss the purposeful expression of small disesurs practice and to identify various
roles of participants of the network, fixed in theeory within the implementation of
programmes of the social change. Moreover methgidb approaches within the

construction of the survey of expression of suclidehan practice are discussed here and it
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is stated that in order to analyse the implemeamatf any programmes of the social
engineering (e.g. promotion of volunteering) frohe tapproach of the soft networked
society persuasion, it is necessary to apply antthmeesearch techniques of the critical
discourse analysis and social network analysisst@oction of this model, as the analytical
and practical instrument for the implementatioc@mmunicative programmes of the social
change as well as matching of the mentioned rels¢actiniques reflect the methodological
novelty of the Work. This part of the Work preseritee design for promotion of
volunteering activities in Lithuania as well asalabllection instruments, helping to assess
the discourse of the promotion of volunteering fribra point of the soft networked society
persuasion, supported in Lithuania in 2011.

Finally, the third part of the Work presents resuf the implemented research. The
primary identification of the main participants of the society persuasion network tas
promoting the volunteering is introduced and orgatonal sectors of their activity are
discussed. Further the collected discourse anabysihe promotion of volunteering is
presented as well as the activity analysis of tHentified organisational network.
Presentation of the research results is finalisedhk discussion concerning the links of
images of volunteering activities and volunteergpported in 2011 with theoretical
provisions of the soft society persuasion as welthee effect of the organisational society
persuasion network on the spread of these images. to be marked that empirical
researches of such type have not been implementéddthuania, and the sector of the
volunteering activities from the communicative amuoh (analysis of volunteering
promotion actions and etc.) has mostly been andlysdinal works of students for the
Bachelor’'s or Master’s degrees.

The Dissertation is finalised by the formulated dasions and recommendations of the
Work for the practical application of the soft netked society persuasion. The Work can
be useful for the community of Lithuanian commuibma and social sciences,
anthropologists, partially — for the community obliical scientists, NGO sector, and

developers of the social policy.
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Chronological boundaries of the researchFrom the aspect of time, the analysed case is
determined as the process of implementing the bkdt@opean Union policy fromil
January 2011until 31 December 2011.

Work results and Dissertation conclusions.

Theoretical conclusions of the Work:in theoretical and methodological parts of the
Dissertation, under theories ofocial engineering, socio-technical paradigm, pre-
disposition analysis, development communicationganisational networks, society
persuasionand etc. as well as methodological research imsnts of thesocial network
analysisand critical discourse analysjsthe soft networked society persuasion modabk
constructed and conceptualised as the analytiahlpaactical instrument for planning and
analysis of planned social change programmes, élieal substantiation of which supposes
the following conclusions:

1. Linking the promotion of voluntary activities inthuania in 2011 with technological
conceptions of thelanned change of attitudes of the sogieatyis possible to state that
within the conceptual level, the theory of socialgmeering sufficiently explains
possibilities of the planned transformations of #oeiety identity, however it does not
cover their practical side. It is developed by Bwgorecki’'s paradigm of socio-technique,
which on the same time demarcates the negativerital associations of the social
engineering from its modern and positive forms alin neither social engineering, nor the
socio-technical paradigm devotes enough attenbaratds the communicative persuasion
of the society to change provisions on one or aoissue, therefore it is necessary to
integrate the communicative paradigm into thesertas, which, in this case is represented
by the development communication, correspondinthéoconceptual content of the social
engineering the best. Such synthesis of the disclitheories allows treating them as the
developed methodological theoretical approach, yaia the society persuasion for
volunteering or other cases of the communicatiotEafopean” values or planning them in
practice.

2. In order to conceptualise and to construct rinedel of the soft networked society

persuasionwithin the context of implementing programmes fastive social changes, it
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was theoretically based and suggested to assassrketl organisational interactions, fixed
in various society persuasion campaigns, as impléngethe generalised role of teender

of the messagethe expression of which indicates towards thecgse conception of
communication, while communicative intentions — &o@s the implementation of the socio-
technical programme. It is discussed that such conrative activity of the sender of the
message appears as the result of some appropleatiegical stimulus (e.g. encouragement
of modernisation, and in case of this Work — praorobf the voluntary activities as the
spread of European values), implemented via tha@ngld communicative programme.
Premises of the social effect, which can be cootdiby such network, are shown in the
model via the integration focio-culturalcontext operating in the societgpllective pre-
dispositionsand the fixedattitudesof the society on some concrete issue to the socio-
technical programme as well as via tumntentof persuasion, supported by the network (see
below — generalised premises for the model formanadnd its content). Possibilities of the
model expression in practice are determined viaagghes of the programme planning of
changes and the project financing, indicating netbpment of separate society persuasion
projects as well as implementation, therefore @nguthe union of complexes for the
society persuasion into the discourse.

2.1. Importance of the analysis of pre-dispositions upamplementation of
(communicative) programmes of social changes essé&d in paradigms of Podgorecki —
socio-techniquesind Rogers -development communicatignspplied in the Dissertation,
where this task is linked with analysissafcio-cultural valuescontributing to the mapping
of provisions, expressed by the objective groups, concrete social programme of the
change is oriented towards the system of valuehochy to plan the content of programmes
of change and to predict their boundaries and hpkl-The same position is supported in
discussed surveys, analysing the voluntary aawitvithin societies, where it is stressed
that the level of voluntary activities in the cogynis determined by the socio-economic
situation as well as by historical traditions aneperiences that affect the existing
provisions of the society towards the volunteeridgstorical traditions in this situation are

linked with the factor of specific social contekiclude into it and within the cognitive
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consciousness of the society are expressed byaspa@-dispositions: general values,
traditions, collective memory about some socidlifa or the social sphere, in case of this
Work — the unpaid activity in society organisationemanitarian help for the person or the
community activity, based on the freewill.

2.2. The soft persuasioras the competing, conterminous or supporting eaitter,
expanding stories or even more — disclosing, nksittyg or continuing stories form the
space of the constant speaking, where various|docces are competing for the system of
values of the individual or due to the partial @emporal rearrangement, attention, fields of
social effect. It is to be marked that such stoties create complexes small discoursge
generating theoft power of persuasiono not deny the power of tlygeat discourseand
similarly do not solve problems of subordinatiorthin these discourseSoft persuasion
and its complexes are simply the other aid forsilwead of the organisation of the everyday
activities of the society, positive communitarianlues, autonomy and ideas of self-
organisation, not seeking to get deeper into kiatiof power on the broad sense and to
create solid identities, but maintaining systemsadfies ofsmall subjects of the ideolotpy
the ownsoft poweras well as the forms of behaviour.

3. Upon planning of the researches of the expressiadhe constructed soft networked
society persuasion model in practice and upon nragatesearch techniques of the critical
discourse analysis as well as social network arslysis to be stated that the small
discourses neither create long-term identities aetermine the consolidation of any of
ideologies, therefore researches of such discoutse®t highlight situations of the social
domination, the disclosure of which is usually iempented by the critical discourse
analysis, as the research technique. Answeringqgtiestion what is criticised by the
research technique, formed in researches of thenetworked society persuasion, based on
the critical discourse analysis, it is necessarstéte that it criticises a) special solutions for
selecting arguments of the persuasion from thetpaiirthe theoretical idea of the soft
persuasion and b) special inter-organisationakacteons of sharing resources within the
organisational network of persuasion, having anaichn the created discourse. The last

principle can be called theritics of roles of participants of the Podogreskisocio-
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technical programmerevealing importance of these roles on the ptessfiiciency of the
organised soft persuasion campaigns. It is relev@rdapply thetechnique of the social
network analysisipon criticising of this interaction of sharingemorganisational resources
within researches of the soft networked societysg&sion, which integrates into the
analytical categories of the critical discourselgsia as the manner of identifying the roles
of social participants (members of the organisatiosatiety persuasion network) the
analysed situation.

Empirical conclusions of the Work: after the previously discussed theoretical and
analytical provisions were applied in the Disseéotatfor the analysis of the special
programme of the social change, implemented inuatha in 2011 the European Year of
Voluntary Activities on the communicative aspect, i.e. with an airddébne how this year
was implemented in the country on the communicdével and how this implementation is
linked with the conception of theoft networked society persuasiothe following
conclusions were obtained:

1. In order to identify the possible pre-dispositioof the volunteering within the
collective consciousness of Lithuanians, the mastohcal, valuable, socio-cultural and
other situations were assessed, the analysis afhwimplemented through the review of
available sociological researches and other lteeatallows linking the perception of the
unpaid devotion of the personal time for the genesdfare, dominating in Lithuania, with
sketches othe community help, appearing from the interwahuénian village joint work,
Christian world-viewandtraditions of sensibilitypoliticised and integrated intabligatory
soviet social actions and activitidinked with“construction of the communism”, ideals of
the socialistic societys well as associating withbligatory festivals and parades of the
soviet times These images in the post-totalitarian Lithuanirevfirstly contributed by
patriotic conceptions for the nation of labo(g.g. activities of gudis), selflessimages
(with poor human and technological resources), wMawamateur national defence from
external enemiegnd finally — restored images sé#nsibilityandChristian help

2. Meanwhile the conception of theolunteer had less effect, made by historical

experiences: he / she is perceived asahgior, exceptionallyyoung person, offering help
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to elder, disabled or ill peopland his / her consideration to start volunteeantyvities is
linked with theyoung energy, available free time, inability todfithe own way of life,
idealism,and sometimes raivety and etcWithin contemporary Lithuanian worldview, the
volunteering is almost indivisible or lowly dividéofrom thepolitical work (speaking of it
in this context, the soviet period is rememberad@rmal education, social solidarity, civil
activenessand etc. It is interesting that the last 3 images eonfirmed within EU
institutional discourse concerning the volunteeraagvities. Such (discussed in claudes
and?2) collective national pre-dispositions from the rgoof voluntary activity were treated
in the research as the categorical point of reaavithin the implemented institutional
discourse analysis.

3. The Ministry of Social Security and Labour of theedRblic of Lithuaniawas
appointed as theational coordinating institutionfor the implementation of the European
Year of Voluntary Activities in Lithuania; it, upgoreparation of the programme of the year
implementation stressed the interactive link of gnegrammepreparation with the real
situation of volunteering in the country, howevhistlink is not of a type ofnalysis of
collective pre-dispositionsand firstly indicates the direct cooperation witihe non-
governmental sector of the country. Even the f@ogne presents the situation analysis, it
fragmentary indicates the current situation wittiie sphere of the voluntary activity, does
not analyse the existing collective pre-disposgidnrom the point of volunteering and
poorly indicates the necessary content of commtingalecisions for the promotion of
volunteering.

4. The research indicated that thestitutional perceptionof the voluntary activitys
existing in the country and the actions for thenpotion of volunteering were linked with
the strengthening of the volunteering of such typengthening of the volunteering and
promotion are linked with the strength of the coyris well as with the strength of the non-
governmental sectofhe Programme for Implementing the Year of Volyntactivities
prepared by the Ministry, reveals the phenomenahralevance of the volunteering mainly
as the field of operation for the non-governmerdejanisations as well as the base,

therefore offering the impression, that the proowtiand development of voluntary
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activities within the society is the most importéot NGO sector mainly. This provision is
consistently confirmed by members of NGOs, statimat their investments to the NGO
sector, but not expenses for the promotion of vieleiring would best improve this sphere.
5. After analysis of texts, concerning the voluntacti\aties, announced in 2011 by EU
institutions, media, non-governmental sector, malit and private organisations, it is
possible to state that these discourses are jdigete high level of thematic and valuable
inter-coincidence, i.e. the high homogeneity ofcdigses within the image level of the
voluntary activities is fixed. It is interestinghat within organisational discourses of
promoting voluntary activities, noted in the Litmi@n public space, the formed image of
the voluntary activity coincided; it had the higjfited dominant of positiveness and links
with events. However difference here can be nottvden texts prepared by the media,
NGO, private sector and EU institutions about tb&imtary activities: in the last ones the
volunteering is linked with socio-economical weadih well as with positive effects for the
development of communities and societies, persof@mal self-education and these links
are discussed by concrete arguments; meanwhilegoal arguments in local national
texts are expressed mainly by individual experienoé volunteers and the emotional
speaking about the satisfaction, given by the walynactivities. It is noted that here such
arguments are more abstract; also there the disousseveryday problems, linked with the
expression of volunteering exists. However no oigaional sector fixed the critical
discourse about the volunteering activities; on tbatrary from the assessments of the
organisational society persuasion network, exptesseommentaries of the participants of
the survey; i.e. exceptionally positive images ok tactivity dominate in all texts, no
dangers and negative examples of the voluntarywibet are discussed (imitation of
volunteering, simulation and etc.). Even thougloinfants of the research state that the
high, joyful mood towards the volunteering is natutbecause they also admit that the
especially positive image of this activity does rwlp to reveal its real essence and
determines the establishment of fashionable skom-forms of volunteering (that are not

assessed only badly).
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How the analysed discourse of promoting the voluntg activities links with the soft
persuasion, conceptualised in the Dissertationanvitation for volunteering in 2011 in
Lithuania was announced next to other communicatie®ons, inviting to join to some
public activities, to contribute to some or anotlpeiblic drive (promotion of voluntary
activities wasonly onefrom public EU initiatives, and various EU initilags werea small
part of all other communicative actions in Lithuania 2011). Volunteering was not
introduced as the only and essential conditiorifersuccessful development of the country,
obligatory for the further its existence in thenoEU geopolitical and European cultural
space or obligatory to be accepted by the conteanpdfuropean. Stories, promoting the
volunteering joined the general field of informatiand offered only one from possible
selections for the society and thereby they linthvideas ofsmall stories, local narratives,
competing stories of valuablefiscussed in theoretical part of the Worklhese small
stories join the continuoysermanent process of the formation of attitudethefindividual:
the European identity, the part of which is treadsdthe active volunteering, is created as
the totality of various humanistic, social and otad values, characteristic to the European
culture. Such values are reflected in the joint gdlicy — it is the encouragement of
movement of citizens, life-long learnjngcherishing theopen neighbouringeducation of
tolerance, opennesmd etc.

Upon analysis of the content of gathered textsseclinks appear with thecularcentric
culture dominating in the contemporary world: messagespmmoting the voluntary
activities, as it has already been previously idiedt form exceptionally attractive images
of thevolunteerandvolunteering associated with the positive effect of voluntegrior the
person, community, environment, society. The diss®uof promoting the voluntary
activity, fixed in Lithuania in 2011, by this anther elements of the content of persuasion
messages directly links withrational methods of persuasiorrrational argumentation
method of the persuasion messages is based oorthation of the emotional attractiveness
of the promoted object and therefore such argurtientes contributed within the analysed
speeches about the voluntary activities, microkssoof volunteering. It is to be noted that

possibly within the EU institutional discourse, apbe construction of voluntary activity as
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the image of important precondition for the socig@thering, the rational method of
argument was applied in order to highlight the lmkthe voluntary activities with paid
work, effect of volunteering on the informal setfeecation of a person, economical welfare
of the country, development of societies and conitrasnand etc. However the rational
method of argumentation within the EU institutiordiscourse was concealed by the
emotional, non-bureaucratic, poetic speaking. dloee even in the analysed fragment of
the Lithuanian political environment discussion caming the voluntary activity, it is
possible to observe that arguments of members wheSeof the Republic of Lithuania,
government of the Republic of Lithuania “for” andgainst” the acceptance of thaw on
Voluntary Activitywas based on irrational imagining, personal atétadd perception about
the voluntary activity.

Considering all higher discussed institutional wayfsspeaking about the voluntary
activities, it is possible to state that their btyaindicates towardssmall discourses
discussed in the theoretical part of the Work —dbsired dominating knowledge about the
idea of volunteering and images of the volunteet,imposing these images as obligatory
part of the identity of the European citizen, hoaewighlighting the positive effect of
volunteering on this identity. From this approatlisipossible to state that the increased
interest of the Lithuanian society was identifiattidg the research towards the sphere of
voluntary activities; the flow of young people, exignced by participants of the research,
to entertaining volunteering projects can be asskas the expression of thmall subjects
of ideology The soft powerof discourses for promoting the volunteering, gsihe own
potential to attract the attention of the socigherefore forms themall subjectsof the
sphere of volunteering — e.g. short-term voluntegh® come for volunteering because
“others do” or because “it is fun”, or “it is fasimable” and etc. After the breakage of the
small persuasion discourse, after the levellinghef soft powers of these discourses, the
small subject of the sphere of volunteering isrdesyrating, not having become thgeeat
subject— the constant volunteer. Only a part of volurgdsecome the long-term, and this
means that the persuasive power of promoting drsesuof volunteering helps paying

attention towards this sphere, but not necessaityacts the long-term volunteers.
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However, as it has been determined in the theatgtiart of the Work, it is not the aim of
the soft society persuasiofitom the communicative approach, the aim of spetsuasion
is to spread values of the voluntary activitiegsha overloaded field of information as well
as to pay attention of the society towards it; mdadle the long-term volunteering may be
created by other mechanisms of effect that haven beentioned by informants of the
research.

The main difference of the analysed discourses ftweconceptualised soft persuasion is
their poor orientation towards the analysis sufciocultural values This analysis, as
described in the part of the Work concerning immamtion of socio-technical
programmes, is essential; meanwhile the promotiomotunteering in Lithuania in 2011
was based on exceptionally universal symbols, agpin all EU. Culturally, historically
specific symbols of promoting the volunteering esponding to the collective national
experiences are almost not fixed. Therefore th@le@mented promoting of the voluntary
activities was not linked with analysis of Lithuani pre-dispositions from the aspect of
volunteering. Such communicative strategy couledffthe fact, as is indicated by the
implemented research, that the government of thmuBl of Lithuania has not succeeded
in paying attention of elder people towards theuatary activities.

How the soft society persuasion for volunteering ws developed within the
organisational network of society persuasion?t is noted that the Ministry, upon
formation of strategic and tactical actions for gm@motion of volunteering since the
beginning occupies the position of the bureaucratordinator, therefore delegating
functions of the creation of initiatives, implematdn of actions and tasks to other
organisations — such selection is motivated bynttemtioned provision that the voluntary
activity is the field of operation of NGO sectordathis is confirmed by the analysis of the
programmefor the implementation of théear of Voluntary Activityn Lithuania as well as
by participants of the survey. Therefore, on theebaf the competitive manner, the
promotion of the voluntary activity in 2011 was e¢akby various organisations in Lithuania,
the spheres of activity of which allow attributititese organisations into some appropriate

organisational sectors, i.eon-governmental, media, private, EU institutioraaid etc.
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Separate organisations, depending to these sectwpgrate with organisations of other
sectors mainly and therefore creatke society persuasion netwoiter the promotion of
volunteering. Communicative activity of this netwoin the reality is expressed as the
creation and spread of the versatile organisatidisaburse, which has been analysed in this
Work.

It is to be noted that in the projects for the potion of volunteering, their initiators and
implementers are mainly NGOs and organisationstleérosectors support such projects
financially or by other resources. This can b&dohwith the dominating provision that the
idea of volunteering is generally relevant for tlen-governmental sector as well as with
the fact that organisations of other sectors implenactivity of other type as the main one
and the contribution to the promotion of the vo&ering gives them the additional value of
such activity. The identified organisational sestand their established responsibilities as
well as functions within the forming network foretlsociety persuasion mainly indicates the
democratic model of persuasion, which can be clenised by the lower dependability
from the central governmental organisations. Frome gide; such model ensures the
pluralistic expression of attitudes and communieaknowledge, from the other — it cannot
ensure that all units within the organisationawuek of the society persuasion would be
linked by rather intensive interrelations.

After 2011, in Lithuania the high division of orgasations, promoting the volunteering
remained, which is visible in the primary map asdixed in assessments of participants of
the survey. Due to the lack of the only organisgticoordinating the promotion of
volunteering and volunteering in the country withiime NGO sector, the developed
movements tend to be named by titles, possiblyrniefgto the role of the coordination of
the mentioned activities on the national level. .Ethge part of the analysed non-
governmental organisations are namasdociations, unions, alliances, centrese. words,
semantically indicating some appropriafesociationor concentrationinto thetotality. The
analysed organisational society persuasion netwtnkf created and supported the
discourse of the promotion of volunteering in treumtry, after the end of 2011 almost

disappeared, i.e. some separate fragments areilating (as stated by participants of the
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survey, “who promoted the volunteering previouslyall promote it in the future”) and this
means that the strength of the network is linketh wie projection of the implemented
persuasion activities in time — after the end @npled activities, the inter-organisational
interactions disappear. Such temporality of thewpndt and principles of its activity

correspond to principles of activity of contempgrashort-term project communities

(mentioned in sub-section 1.4), discussed by MaZefR010). From the other hand,
disintegration of such network can indicate thetatnon and simulation nature of voluntary
activity projects — informants of the survey alsentioned the latter. NGOs and other
organisations simulate the huge activeness of dhenteering which disappears when the
planned financing for the implementation of sucloj@cts is over. From this approach,
statements of some participants of the researchaafermed, that communicative strategies
for the promotion of voluntary activities are natrisusly considered and the gained
financing is applied “in any manner with an aim Have something left for the own
organisation”. In this situation it is possible tuestion the reality of the stressed
transformation of the voluntary activity within theector, but this needs quantitative
sociological researches.

Generalising it is to be stressed that accordintpéospread of organisations the analysed
network defines the typical multi-equal organisaibnetwork; it is to be marked that roles
of organisations, existing there, are unchangeaitkeclearly determined — within separate
levels and points of the network the same orgapisatan implement functions of decision
maker, expert and implementer. Therefore it becaspecially difficult to define the input
of separate members of the organisational netwotk the creation of the analysed
discourse: high scope of the discourse does nowattvealing in what inter-organisational
link the analysed separate text appeared. Theréfr@ossible to speak not only about the
general expression of the sharing of resources @waperation within the analysed
organisational network, which supported the dissewf promoting the voluntary activities
in Lithuania in 2011.

Generalising results of the implemented Work, itpisssible to state that the first

defended statement is confirmed. In the case, teeldor the research, it is possible to fix
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features of the organisational network and the dioating institutions as well as the
created communicative activity — the soft sociegrspasion. The second defended
statement was not confirmed. Communicative knowdeftiymed in nets of the network
were spread to auditoriums by communicative changathered to concrete institutional
discourses (media, NGO, private sector and etd)theair nature levelled; topics, content
and attitudes towards the voluntary activitiesiatéd to coincide. This is why upon analysis
of the organisational society persuasion netwotkigies, it is difficult to define the effect
of the separate organisational participant for ¢heated discourse. The third defended
statement was not confirmed and it is treated asabak aspect for the promotion of the
voluntary activities in Lithuania. The universal ndyols of volunteering were
communicated in Lithuania and the linked values Have not been specifically expressed
on the socio-cultural aspect. The fourth defendwdesent was not confirmed. The
dominant horizontal links between organisationsininets of networks, between nets and
among organisation, nets and organisation — netwodkdinators determine the reduction
of its meaning and its centricity. The bureaucratianner of the network activity
coordination is linked with this as well as the gnaamme — project its manner of financing
and the democratic format of the society persuasibased on the competitive
organisational environment. Finally the fifth defed statement was partially confirmed.
The dominating irrational way of argumentation th&iped to pay the attention of the
society towards the phenomenon of the volunteerog,the contrary to the way of
persuasion, fixed within the EU institutional discge, allowed the stimulation of emotions
of the society from the point of the independeniviy; from the other hand, it formed too
positive its image, which determined the becomifghe volunteering to “fashionable”
youth activity, linked mainly with the sphere oftertainment. This is why the sphere of the
social volunteering partially suffered and it had hecome easier to invite new volunteers
to actions of the “serious volunteering” (work witatients, elder people and etc.).
However, assessing generally, promoting of volynéantivities as the valuable programme
for the society persuasion, linked with the Europgation, fully meets the idea of the soft

society persuasion.
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Santrauka

Darbo aktualumas. 2009 m. lapkdio 27 d. Europos Komisijoje (toliau — EK) buvo
priimtas sprendimas 2010/37/EBeldEuropos savanoriskos veiklos, kuria skatinamas
aktyvus pilietiSkumas, mg{2011 m.)paskelbimo (OL 2010 L17, p. 43), kuris yra Europos
Sajungoje (toliau — ES) priimtos nuostatos kiekviemustus dedikuoti kuriai nors socialinei
sriciai rezultatas, ES Salyse ase kEmes nacionalini vyriausybiy sprendimus populiarinti
savanoriSk veikla ir jgyvendinti mirttame Komisijos sprendime iSkeltus tikslus, drauge
suponavo ir nevyriausybinio sektoriaus (toliau — @)V suakty¥jima populiarinant
savanoryst Kiekvieny kalendoring mety visoje ES dedikavimas kuriam nors socialiniam
reiSkiniui, problemai ar sfiai uZztikrina didesi vie&ji déemeg tokiam objektui visus
kalendorinius metus, daugyairiy renginiy tokio objekto iSrySkinimui, teisis sistemos
pokyciy ir t. t. 2011 m. paskelbuSavanoriskos veiklos metaidesnis vieSasiséthesys
ES teko latent savanoryss populiarinimui ir savanoriskai veiklai kaip soekmnominiam,
kultariniam reiskiniui.

Lietuvoje savanoryss populiarumo lygis pragb tolydzio dickti tik pastaraisiais metais:
dar 2007 m. vos 11% lietuyinurod esantygsitraulke i savanorisSkas veiklas, o 2011 m. Sis
skatius jau yra iSaugp tris kartus Europoje vyraujatiy savanorysts..., 2011). Menkas
lietuviy jsitraukimasi savanoriSkas veiklas iS dalies buvo aiSkinamagasovietires
tapatyles pagrindu, nors empiripityrimy Sioms prielaidoms patvirtinti nesama (zr., pvz.,
Juknevéius and Savicka, 2003; Savicka, 2005; ButkuwjeR005). Salyje savanoryst
populiarinimu iki pat 2011 mEuropos savanoriskos veiklos mgtaskelbimo daugiausia
savarankiSkai uz&né tik nevyriausybinis sektorius, o nuo 2010 m. amtpugs toks
populiarinimas ypa suakty¥jo ne tik nevyriausybinink aplinkoje. [l to Lietuvoje
padictjo savanorysis populiarinimas ir jos matomumas apskritai — kasiw NVO
sektoriumi & idéja practjo intensyviai komunikuoti ir Ziniasklaida (pvz.acionalinis
Salies transliuotojas ar internetinis naujieportalas delfi.lt) bei kai kurios privéios
bendroés (pvz., didziausia privati integruptelekomunikaciy, IT ir televizijos paslaug

teikéja Lietuvoje). Siuo aspektu galima i$skirtsavanorysis populiarinim isitraukusius
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skirtingus organizacinius sektorius, klasifikuojgmbs pagaly vykdomos veiklos paix;.
Nevyriausybigs organizacijos savanoryst populiarinimui jgijo didesn oficialy
Vyriausyhkes palaikyma, kuri suponuoja EK politika savanorystatzvilgiu, o p&ios NVO
taip pat iSnaudoja politinir finansirg param iS ES. SavanoriSkos veiklos populiarinimas
kaip komunikacia uzduotis;tikinti visuomean imtis Sios veiklos 2011 m. Lietuvoje buvo
realizuojama remiantigsairiy minéty veikéjy — nevyriausybinj organizaciy, nacionaligs
valdzios [R socialires apsaugos ir darbo ministerijpsES instituciy (Europos Komisijos
atstovyles Lietuvoj@, privatiy verslo bendrow, ziniasklaidos ir kif organizacini dariniy

— tarpusavio gveikg kiarusia holistin poveil§ visuomenei per atskirus savanoggst
populiarinimo  projektus. Remiantis fundamentaliuokpmunikacijos kaip proceso
vertinimu (zr., pvz., Fiske, 1998; Windahl, Sigeitzand Olson, 2006), Sis visuongen
itikingjimas atsiverti savanoriSkai veiklai apibendrintgali biati suvokiamas kaip
komunikacia zinia. Tokiu atvejuzinios gavju laikytina visa Lietuvos visuomeérapskritai,

0 minrctas organizacinesageikas, vykusias 2011 m. tarp valstybinio, nevysidinio ir
privataus sektowi disertacijoje giloma suvokti kaiZinios siungjq.

Pastebtina, kad LR Vyriausyes siekis skmingai jgyvendinti ES politil§ savanorysis
srityje, t. y. paskatinti daugiau Zmomsiimtis Sios veiklosbus neiSvengiamai sussj su
lietuviSkosios posovietirs tapatybs keitimu ir pozityviu rekonstravimu — teoriniu powu
tai analizuotina iSsocialires inzinerijosir komunikaciny jos instrument — socialires
propagandosir socialines reklamos— perspektyvos. Pozityvus visuorgentapatybs
rekonstravimas siekiant sukurti bendruomefi$ocialiai atsakingindivida (Siuo atveju —
palaikani savanoriavimo iéla individa) yra susigs ne tik su reikalingos teisis,
ekonomires aplinkos sulrimu, bet ir su nuoseklj sisteming jtikinejimo kampaniy
organizavimu. Atsizvelgiani siek keisti lietuvip nuostatas savanoryst atzvilgiu, LR
Vyriausyle ir sukuria politines prielaidas (pvz., teién bazs, reglamentuojaios
savanoriSk darky, sukirimas) tokiam sistemingantikin¢gjimui bei jtraukia i ji (sudaro
salygas isitraukti) skirtingy sektoryy organizacijoms. Tokiu d@u jau 2011 m. pirmajame
ketvirtyje buvo susilires organizacinis visuomes gtikingjimo tinklas palaikomas NVO,

valdzios instituci, ES finansini programy bei Ziniasklaidos ir privéiy organizaciy, kurio
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atskiri organizaciniai junginiaijgyvendino savanoryst populiarinimo projektus, tuo
prisidedami prie bendroj&avanoriskos veiklos meggyvendinimo Lietuvoje.

Nors socialigs inzinerijos atveju galima kalb apie skirtingas tinkl sudaratiu
organizacini vienety funkcijas (sukurti palanki politing terpge, skirti finansavim,
organizuoti vieSuosius renginius ar pan.), bendraé¢tm tinklo pagrindig funkcija yra
uztikrinti pakankamai intensyv ir efektyw visuomers jtikingjimg dél palanki
savanorystei nuostat formavimosi. R. Perloffas (2010) skiria Siuolaikimr seryji
itikingjimg per tokius 5 aspektus: 1) iSaugikinéjimo zinwiy skatius: reklama, viagy
rySiy pranesSimai ir t. t.; 2) iSaugdikin¢gjimo zinwiy sklaidos greitis; 3jtikin¢jimas tapo
institucionalizuotas (reklamos agards, viesjuy rySiy agentiiros, rinkodaros konglomeratai,
lobisty grupes, socialiniai aktyvistai, kalbraSytojai,jvaizdzio konsultantai yrgsitraule i
itikingjimo procesus); 4jtikinéjimas tapo subtilesnis ir netiesmukas;i®jin¢jimas tapo
kompleksinis ir nuasmenintas. Remiantis Siais ailolio itikin¢jimo bruozais ir aptarta
tinklo samprata galima apiuati, kad disertacijojeorganizaciniu visuomeneés jtikinéjimo
tinklu bus vadinama struita, sudaryta iS skirtingo tipo organizaginivienety,
saveikaujarkiy tarpusavyje suteikiant vieni kitiems reikalinguesursus, kurios bendrasis
veiklos tikslas yra uztikrinti visuomen jtikingjimo zZinwiy (komunikacing kampaniy)

sklaich, matomum ir poveik tikslinei grupei.

Darbo problematika. Laikant, kadEuropos savanoriskos veiklos meétyyvendinimas
Lietuvoje yra ES socialini vertyby sklaida, aktualu akcentuoti, kadkaip nurodo
Vincianiere (2010), Ziniy ir informacijos apie ES vertybes ir politines raidos kryptis
pilieciams nepakanka (tai tik pirmirmlyga), reikia, kad atsirastbendrasis susidoijimas
europires politikos klausimais ir kad tas susidgmas skating juos jungtisi bendn
poziariy bendruomenes. Taigi politipisprendina prieméjams ES lygmeniu (institucijoms,
kt.) neuztenka tik vieSinti bei aiskinti europi politikos procesus, siekti skaidrumo,
atvirumo, bet btina uzmegzti ir tvirtus abipusius rySius su Eumpammunikacigmis
bendruomeémis nacionaliniu, regiono bei vietos lygmenimisojgidisertacijoje teigiama,
kad toky rySiy uzmezgim bei kolektyvires socialigs vaizduots ES formavim(si) gali

uztikrinti sistemingas tinklinis silpnasis ES péie itikin¢jimas, pozityvaja prasme
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formuojant j; europietiSksias tapatybes ir siekiant ES socialines vertyltestinti
europi€iy (lietuviy) kolektyvineje ssmonrgje ir individualiose nuostatose.

Antra vertus, Siuolaikinis heterogeniSkamsozaikis tapatylss visuomers narys,
isitraukes i daugelio bendruomenieikla, turintis huti atviras pokgiams ir gebantis priimti
Siuolaikinio pasaulio i§&kius, komunikaciniu po#riu neturi kiti formuojamas kaip tvitt ir
nekintarkiy nuostat ideologinis subjektas (zZr., pvz., MaZeikis, 2010uo remiantis
tikslinga suformuluotisilpnojo itikinejimo, igalinartio keisti visuome#és nuostatas, teau
neformuojalio jy kaip nekvestionuotinir nekintartiy tapatybi, koncepciy bei, jvertinus
tinklinio visuomers jtikin¢gjimo proces savybes, sukonstruotiinklinio silpnojo
visuomeas jtikinejimo modej, kurio realizavimas praktikoje komunikaciniu paru gakty
prisideti ir prie minétos kolektyvires ES gmonres kiirimo proces.

Europos savanoriskos veiklos m¢P011 m.) paskelbimas ir su jais susiyupblitiniy,
teisinip sprending bei @lygy sukirimas ES Salyse n&ge, tarp y ir Lietuvoje,
komentuojant socialiss inzinerijos podiriu, nurodo siek sukurti europiefio savanorio
(lietuvio savanorip tapatyle ir su ja susijus pozityw gyvenimo Ilada, vertybes,
bendruomeniSkum kooperacy, nuostatas, netgi individuacijos procesusidacia iSkyla
klausimas, kok savanorysis populiarinimo diskues kuria ir palaiko organizacinis
visuomens jtikingjimo tinklas, jei Sis jtikingjimas remiasi demokraths socialirgs
propagandos principais: daug skirtingarpusavyje sveikaujaiy ir jtikinégjimo Zinia
plétojantiy organizaciy; kaip sutampa ,persiklojantys® diskursai, jei jusavarankiskai
plétoja skirtingos organizacijos; kokvaidmen Siame tarpusavyje ageikaujariy
organizaciy tinkle vaidina valdzios institucijos, koordinuojams savanorysst

populiarinimy Lietuvoje?

Sprendziama mokslire problema. Atsizvelgiant i auk&iau apibézta savanorysits
populiarinimo situacy Salyje, aktualu iSsiaiskinti, kakiitaka savanorysts populiarinimo
diskursui, konstruojamam mito tinklo, daro tarporganizacia Sio tinklo vidaus g/eikos,
kaip yra uztikrinamas ,persiklojgn“ savanorysis populiarinimo diskung kuriamy
skirtingu organizacini tinklo nari, vientisumas ir kaip Sio diskurso kuriami savarsty

jvaizdziai siejasi su trumpalaiki tapatybi konstravimo idja. Apibendrinant Siuos

30



klausimus, disertacijos mokséinproblema formuluojama klausimikoks teorinis ir
metodologinis instrumentas, atspindintis Siuolaikiius tinklinius visuomenés
jitikin ¢jimo procesus, gali lati pasialomas pozityvaus socialinio pokgio programoms
igyvendinti ir tirti bei kaip jo atzvilgiu galima in terpretuoti Europos savanoriskos

veiklos mey komunikacinj jgyvendinimg Lietuvoje 2011 m.?

Tyrimo objektas. Tyrimo objektu laikomas2011 m. susiformavusio ir veiki@do
organizacinio visuomess jtikingjimo tinklo kuriamas ir palaikomas savanorgst

populiarinimo diskursagaip tematini ES met ijgyvendinimo rezultatas

Darbo tikslas - teoriniu poziriu konceptualizuoti bei sukonstruatinklinio silpnojo
visuomeas tikinejimo model bei, analizuojanEuropos savanoriskos veiklos mé¢R011
m.) atvej Lietuvoje, identifikuoti organizacinio visuomé&itikinejimo tinklo, kuriartio ir
palaikartio savanorysis populiarinimo diskugs visuomegje, veiklos glygas, nustatyti
dominuojarias savanoryss populiarinimo diskurso formas ir jaikmo atitikima silpnojo
visuomens jtikingjimo koncepcijai bei apilézti tarporganizacini saveiky jtaka tokio

diskurso turiniui ir palaikomiems savanomsivaizdziams.

Darbo uzdaviniai:

1. Susieti socialinio pokyo prograny komunikacinio igyvendinimo procesus su
visuomers predispozicij analizs batinybe ir apibézti galimas lietuvi predispozicijas
savanorisSkos veiklos atzvilgiu, savanoggspopuliarinima suvokiant kaip ES inicijuat
socialires inzinerijos program

2. Apibrezti silpnojo visuomers jtikinejimo termim bei, tuo remiantis, sukonstrudinklinio
silpnojo visuomess jtikinejimo mode] ES tematini meiy (Siuo atveju —Savanoriskos
veiklos mef) komunikacijai nacionaliniu lygmeniu.

3. Suderintisocialinio tinklo analizs ir kritines diskurso analis metodologines prieigas ir
pasirengti tyrima instrumend tinklinio silpnojogtikinejimo atvejams analizuoti.

4. ISanalizuoti 2011 m. Lietuvoje kdgrsavanorysts populiarinimo diskuesbei palaikytus

savanorysfs jvaizdzius ir nustatyti Sio diskurso homogeniskumipsr, ivertinant atskiy
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komunikaciny projekiy karéjus, karimo slygas ir projekd turinj silpnojo visuomeés
itikingjimo poziariu.

5. ldentifikuoti organizacinio visuomesitikinéjimo tinklo, veikusio 2011 m. Lietuvoje kaip
savanorysts populiarinimo Zinios siugjo, struktrines veiklos slygas socialias
inZinerijos programoms vykdyti komunikaciniu lygnerir atskleisti Sio tinklo veiklos
itaka sukurtam savanorystjvaizdZziui.

Ginamieji teiginiai:

1. 2011 m. Lietuvojeigyvendinti Europos savanoriskos veiklos mekomunikaciniai
projektai glaudziai siejasi su disertacijoje foromjbmatinklinio silpnojo visuomets
itikinejimo koncepcija ir y turinys gali lmti analizuojamas pagal pabkita tinklinio
silpnojo visuomess jtikinejimo mode], panaudojant principinius janjrirtintus teiginius
kaip analitin instrumen.

2. Atsizvelgianti ypa skirtingus organizacinius sektoriugsitraukusiusi savanorysis
populiarinimy Lietuvoje 2011 m., teigtina, kad jkuriamy ir palaikomy savanoriskos
veiklos populiarinimo diskuts homogeniSkumas yra mazas, kiekvieno skirtingo
sektoriaus kuriamuose ir platinamuose tekstuosardmya skirtingisavanoriskos veiklos
ivaizdziai, nulemti to sektoriaus specifikos, patirir tiksly, aiSkiai skiriasijtikinéjanciuy
Zinwiy tematika ir turinys.

3. SavanoriSkai veiklai populiarinti Lietuvoje 20l buvo sukurtas specialus, nacionaliniu
poziariu autentiSkas, kolektyvines lietuvinuostatas, patirtis, tradicijas savanoriSkos
veiklos atzvilgiu atspindintissavanorysts ir savanorio jvaizdis, galimai lemsiantis
siektim Sios veiklos populiarumSalyje.

4. Atsizvelgianti organizacinio visuomes jtikin¢jimo tinklo formavimosi pradai —
nacionalies Europos savanoriSkos veiklos met jgyvendinimy  Lietuvoje
koordinuojarios institucijos paskyrimbei jos parengtkonkursire savanoriskos veiklos
mety igyvendinimo program tikétinas aukStas Sios institucijos centriSkumo ir
hierarchiSkumo laipsnis organizaciniame tinkle,ifsusiavusiame kaip Sios programos

igyvendinimo rezultatas.
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5. Savanoriskos veiklos populiarinimo diskurso rtys, atitinkantissilpnojo visuomess
itikinejimo koncepcijos idja, buvo visiSkai tinkamas atkreipti visuonmisndmes i Sia
veikla 2011 m., pago pasiekti visus uzsibztusmet; tikslus ir atitiko situacijos dalyyi

lake<tius bei poreikius.

Tyrimo metodologija ir metodai. Disertacijos mokslié problema sprendziama atliekant
dvieju lygmen; kokybin atvejo analizs (pvz., Payne and Payne, 2004; Robson, 2002;
Bitinas ir kt., 2008; Kardelis, 2005 ir kt.) tyrynkuris yra atliekamas naudojakiitines
diskurso analizs (pvz., van Dijk, 1995; Wodak and Meyer, 2009; Elmugh, 1995;
TeleSier, 2005 ir kt.) irsocialinio tinklo analizs (pvz., Scott, 2000; Wasserman and Faust,
1999; Mizruchi and Galaskiewicz, 1994; &¢, 2009; Antiniene ir kt., 2004 ir kt.)
metodologijas bei suyjigyvendinimu susijusius tyrimo duomenminkimo instrumentus.
2011 m. — Europos savanoriSkos veiklos mbendgja prasme ir konkk@ai — Sy mefy
veikly igyvendinimas, t. ysavanorysts populiarinimas Lietuvoje 2011 ndisertacijoje yra
analizuojamas kaip specifingdvejis toctl ir empirinis tyrimas yra atliekamas pagal atvejo
tyrimams keliamus reikalavimus. Disertacijoje ftmas organizacinis VviSuoms
itikingjimo tinklas ir jo palaikomas savanoryst populiarinimo diskursas numatytas
identifikuoti du kartus: pirmp kara — 2011 m. pirmoje puége kaip tiriamos situacijos
konteksto apraSymas ir pagrindinieikéju pirminis identifikavimas bei iSoriSkai matanu
tarpusavio rydi analiz; antn karta — kaip pagrindinis tyrimas, leidzZiantis pirms
identifikacijos pagrindu tirti numatytus veikis ir pagal y pateiktus duomenis identifikuoti
likusia organizacinio visuomess jtikinéjimo tinklo dal bei iSanalizuoti Sio tinklo kuriamo
diskurso turif ir savybes. Organizacinis visuongsritikinéjimo tinklas bus analizuojamas
naudojansocialinio tinklo analizs metod, o jo kuriamas ir palaikomas diskursakriines
diskurso analizs metod.

Teorirgje disertacijos dalyje naudojami@®rijy analizs ir sintezs metodas.

Temos istirtumas. Specialusis temos istirtumas, sgsigusocialinio pokyio programo-
mis, gtikinejimo procesais tinklinemis organizacy sqgveikomis diskurs; bei socialinio
tinklo tyrimais ir kt., yra iSsamiai aptariamas disertacijos tegenbei metodologiée
dalyse, kur, remiantis uzsienio ir Lietuvos mokislie darbais, yra konstruojama teerin
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metodologi prieigos silpnajam visuomers jtikinejimui konceptualizuoti, tinklinio
silpnojo visuomess jtikingjimo modeliui konstruoti ir Sio modelio atzvilgilEuropos
savanoriskos veiklos mef(2011 m.)komunikacijai Lietuvoje tirti. O Sioje darbgvado
dalyje bus pristatomas platesnis & | temos iStirtum, nusakantis esamus mokslinius
darbusnacionalires tapatylas europietizacijosrityje, savanoriskos veiklosaip disertacijos
tyrimo objekto iStirtum, egzistuojaritlietuviSkaji akadem poziari i visuomeas jtikinéjimg

ir kt. Nacionalires tapatybs europietizacijos tyrimai yra aktuial jei savanoriSkos veiklos
populiarinimy, vykud Lietuvoje 2011 m., vertinsime kaip ES palaikyertybire program,
diegt visoje ES teritorijoje — tokiu poiiiu Siame darbe ir vadovaujamasi.

Nacionalinés tapatybés ir jos europietizacijos tyrimai. Lietuva, nuo 2004 m. esanti ES
nare, tam tikra prasme susiduria su specialios madkeijos —europietizacijos- iSgikiais,
kuriy komunikaciniai aspektai ir yra analizuojami Siajsertacijoje. Tiekmodernizaci
(lietuviskoje literatiroje — Norkus, 2008), tiekuropietizacig (Skrudupas, 2011 xlygiskai
galima suvokti kaip naajglobalizacijos form ar jos atSak Lietuvos akademine erdwje
europietizacijanéra plaiai tyringjama tapatybi, kaitos ir jtikinejimo kontekste; kur kas
daugiau dmesio skiriama nacionalis tapatybs tyrimams apskritai. Siuo paitiu
iSskirtini tokie dominuojantys tyrimaia) Lietuvoje (toliau — LT) atliekami tyrimai
nacionalires tapatylds srityje— jie apima plat tyrimy tematikos spekir Pamiretinos tik
svarbiausios mokslés kryptys, kuriose empiriSkai analizuojamas ar &
diskutuojamas nacionalinio identiteto klausimas. s Sklausimas tiriamas: al)
literatirologijos darbuose (pvz., 2006 m. parengti ir #gleidu Zurnalo ,Literatra“
numeriai), analizuojafiuose lietuviskos tapatyb raiSk ir paradoksus literatoje; a2)
antropologiniuose tyrimuose (pvz., Sutintien2008: socialias atminties Siuolaikigje
lietuviy tapatylkéje raiSka; Ramanausk&it2002: subkuttriniy tapatyby analiz; studija
,LietuviSkojo identiteto trajektorijos”, 2008: Sitakinio lietuviSkumo kaip sociokuitinio
identiteto raiSkos konfigraciju jvairowes analiz; ir kt.); a3) sociologiniuose tyrimuose
(pvz., Akstinawvéiate ir Petraity, 2007: lietuviSkju saviverts simboliy analiz); a4)
kalbotyroje (pvz., Urbanattien¢, 2011: kalbigs tapatybs formavimosi XX a. ll-oje puge
tyrimai); ab) filosofin¢gje diskusijoje (pvz., Savicka, 2007); ir daugeligjgy krypéiy; b) LT

34



atliekami tyrimai nacionalies tapatylds, susiduriagios su integracijos ES iS-&kiais,
srityje (pvz., Miniotait, 2006: LT tarptautinio identiteto konstravimo wiais ir jy tyrimai;
Kuznecovier, 2009: tiriamos lietuwi emigrani naudojamos tautés tapatybs darybos
strategijos; Rindzeviute, 2002: europietiSkumo sampratos visuogpermnaliz; Ranonyg,
2004: tautinio ir europinio tapatumo turinio strukts ir raiSkos specifika ir jos tyrimai;
Sutiniere, 2004: Europinio identiteto formavimosi mechanigtgrimai; lvanauskas, 2005:
kasdierje zmogaus veikloje pastebimeuropietiSky“ galimybiy bei perspektyy tyrimai;
ir kt.). Siuose tyrimuose lietuviskosios nacionadiiapatybs sandros su integracijos ES,
globalizacijos, migracijos ir kt. iKiais analizuojamos sociologiniu, politikos maksl
antropologiniu ir kt. pofiriais; c) mireti b) tipo tyrimai visuome#je yra plafiau analizuo-
jami ir nemoksling vie$; publicistingy komentay pavidaly kurie kuria diskurg apie
europietiSkosios lietuyi tapatylés formavimo(si) ypatumus (pvz., Vasiliauskai2006 ar
Beresneuius, 2003). Tokio diskurso formavimasis nurqdeal; problemos aktualumir i
poreil toliau pktoti Sios krypties mokslinius tyréfimus; d) nacionalirs tapatylss, ES
integracijos ir vieSosios komunikacijogsajy identifikacijos tyrimai prie kuriy plétojimo
prisides ir Sis darbas, nes esami tyrimai yra fragmentigkpernelyg skirtingi: kaip
reikSmingas darbas Sioje srityje (tiesa, tik daljpatitinkantis, nes jame maziau ty¢gjama
tapatylts problematika) pamétina jau aptarta A. Vindgnierés apginta moksl daktags
disertacija (2010) apie ES komunikacijos poftiRaltijos Salyse, taip pat Livaizdzio ir
nacionalires tapatybs tyrimai (pvz., MartiSius, 2009) ar tapatgb nesusietos su europietis-
kumu, t&iau susietos su komunikaciniais instrumentais rgii (pvz.Cerneviiite, 2006);
e) gtikingjimo proceg tyrimai LT ir uzsienyje bei europietiSkosios iatisnacionaling
tapatyby tyrimai uzsienyjeltikinégjimo procesus iry jtaka komunikaciniam tapatyhi
konstravimui LT analizuoja, pvz., Mazeikis (200®1P) ir kt. Uzsienyje lietuviskosios ir
europietiSkosios tapatyb sandros yra beveik netyrijamos, iSskyrus atvejus, kai lietuvis-
koji nacionalire tapatyle ES Sahp nariy pavidalu yra inkorporuojamatransnacionaliés
tapatyles rmus (pvz., Risse, 2010; Herrmann, Risse-Kappeny&re2004; Cerultti, Luca-
relli, 2008; Checkel, Katzenstein, 2009; ir kt.)askeltina, kadd) ir e) tipo tyrimuose

atsiveria mazai tyrieta erdw: kryptingg komunikacing jtikinéjimo veiksmy ir tuo kuriamo
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diskurso sociopolitigje vieSojoje erdéje, konstruojatiuy europietiSkja lietuviy tapatyle,
analiz.

Jtikinéjimo procesy tyrimai Lietuvoje. Verta pastelti, kad Lietuvos akademiniame
diskursejtikinéjimas, kuris kaip speciali komunikacijos forma yaaalizuojamas diser-
tacijoje, yra labiau siejamas su lingvistikos nai lsomunikacijos mokslais ar bent jau
lingvistine jtikinéjimo tyrimy kryptis yra labiau matoma (pvz., Gabaite, 2010, 2006;
Dobrzinskieg, 2007; Kozeniauskien 2001). Pazyrtina ir tai, kad lietuviSkasis
lingvistinis poziiris i itikinéjimo procesus nusakgikinimg kaip rezultay, retorikg ir
retorini argumentavirp — tokios itikinimo sampratos yra pakankamai logiSkos turint
omenyje tai, kad retoriniai argumentai savaime(twé buti) orientuotij tiksla, o nej tu&ia
kalbe¢jima, kokiu pavirsty retorikos atvejai, nepasieluzsibezto tikslo. Todl jtikingjimas
kaip procesasia yra labiau suprantamas kaip kelias iktibo jtikinimo kaip rezultato ir
darbe plaiau neanalizuojamas. Ypatinga yra ir lietuviSkigikinimo tyrimy terminologija.
Cia vartojamas terminapersvazija(lot. persuasio angl. persuasion;Gabgnait:, 2010,
2006; Dobrzinskiety 2007; Papastyté-Kloviene, 2007; KozZeniauskien 2001) ir laikoma,
kad jis nusako pagrindimetorikos, kaipjtikinimo mokslo, tiksh. Lyginant Sa lietuviSkaja
lingvistine jtikinimo tyrimy perspektyy ir procesir jtikin¢jimo paradigm pazynetina, kad
Siame darbe bus laikomasiitbnt pastarosios paradigmos kongeptbus siekiama Siuos
konceptus integruofikonstruojam tinklin; silpnojo visuomeds jtikinéjimo model. Panasi
itikingjimo samprat ideologiniu podZiriu Lietuvoje pktoja Mazeikis (pvz., 2008; 2009;
2010).

Savanoriskos veiklos tyrimai Lietuvoje. ISsamiau savanoriSkos veiklos tyrimai
Lietuvoje (taip pat ir pasaulyje) yra aptariami Hisertacijos poskyryje; Siojgrado dalyje
verta atkreipti dmeg i tai, kad Lietuvoje neesama daug mokslisavanoriskos veiklos
sektoriaus tyrim; svarbiausiacia pamiretini darbai yra Jonutys, 2000, 2007; Jukne-
viciaus ir Savickos, 2003; Savickos, 2005; ButkugserR005, iS dalies — Mazeikio, 2007.
Pastaraisiais metais — ir ruoSiantisuropos savanoriskos veiklos metams juos
igyvendinant — ypa padaugjo jvairiy sociologiny apklaus apie visuomeés poziirj i

savanoryst, kuriy rezultatais remiantis, daugiausia ir sprendzZianpge avisuomeas
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nuostai; kaitg Sios veiklos atzvilgiu (Zr. Sio darbo Saltirgara%: Savanoryst Lie-tuvoje.
Lietuvos gyventaj.., 2008;Savanoryst Lietuvoje. Lietuvos gyvenipj., 2010;Savanoryst
Lietuvoje, 2010; PozZiriai ; savanoriSly veikl..., 2011; Europoje vyraujaify
savanorysts..., 2011 ir kt.). Tdiau, kaip ir teigiama darbe, daznai Sios apklaus®so
inicijuojamos ne akademinio siekio tirti atitinkansocialiniy nuostat kaita, bet jvairiy
savanorysts populiarinimo veikju Salyje, todl turi bati vertinamos atsargidsigilinant i
savanorysits sampratir tyrimy metodologig, kuriomis jos remiasi.

Lietuvoje mazai tirta savanoriskos veiklos poputigmo visuomegje sritis — daugiausiai
démesio tam skiriama universitetiniuosgvairiy studiy programy baigiamuosiuose
darbuose. Taip pat daréna tirta nacionali@ Europos savanoriSkos veiklos met
komunikacija, pltota igyvendinant & programa. Juo labiau & mety komunikaciniai
veiksmai rra siejami su europietigky vertybiy sklaida ES ir Lietuvoje bei nacionais
tapatylés europietizacija kaip tam tikra socialinio pdky programa. Toks podiis i

savanoriskos veiklos populiarininyra pktojamas Sioje disertacijoje.

Darbo naujumas ir moksliné verté bei jo struktara. ISskirtinasteorinis metodologinis
ir empirinis darbo naujumas; tais fais aspektais ir jo moksknverg, kuriy pristatymas
tiesiogiai siejasi su darbo strakbs pristatymu.

Pirmojoje dalyje savanoriskos veiklos populiaringiiaetuvoje aptariamas predispozicij
aspektu;cia siekiamajrodyti, kad, norint keisti visuomeés nuostatas ir elggspirmiausia
turi bati Zinomos jos istoriés patirtys ir tradicijos konkegu klausimu; analizuojama, koks
savanoriSkos veiklos supratimas, kuriggaka daro sovietia Lietuvos patirtis, savanoryst
kaip savanoriskos krasto apsaugos samprata, ekomordalies sunkumai, individualistinis
mastymas ir kiti veiksniai galimai dominuoja kolekiggje lietuviy samorgje. Teorirgje
dalyje teigiama, kad savanoriSkos veiklos populiartas Lietuvoje teoriniu poiriu yra
sietinas su pozityviu visuomésm nuostai formavimu, taigi ir socialiés inzinerijos
programomis, kurios komunikaciniu paau gali bati siejamos su ptros komunikacija ir
visuomers modernizacijos siekiu. Teotis darbo dalies esmatspindinti ir keliam idéju
naujunmy, — idkja, kad socialias inzinerijos programos (Sio darbo atveju — savidkos

veiklos populiarinimas Lietuvoje) komunikaciniu pou gali bati jgyvendinamos per
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tinklin; visuomeas jtikinéjimg, kuri palaikoj jtikinéjimo veiklasjsitraukusios organizacijos,
suinteresuotos propaguojamu socialiniu pgaky Teigiama, kad tokigtikinéjimo esne yra
ne kurti ilgalaikes tvirtas tapatybes, o prieSingaitikrinti tik trumpalaik jtaka individo
nuostatoms, grindziant takipozicija Siuolaikinio pasaulio keliamais #§ais asmens
identitetui. Disertacijoje tokgikingjimo badas yra vadinamasilpnuoju jtikinejimu; tokio
jitikingjimo kompleksai —mazaisiais diskursajso tinklinés organizacij, palaikagiy
silpnojo itikinéjimo procesus, aveikos yra pasitelkiamos siekiant uztikrinti komkenginio
veiksmo jvairiapusiskum ir platuna bei laikantis nuostatos, kad daugiau komunikacin
Zinia platinartiy veikéju lemia didesa socialire jos jtaka — pastarosios teors darbo
nuostatos atspindi naupoziiri i Siuolaikinius visuomets jtikinéjimo procesus.

Antrojoje — metodologiéje — darbo dalyje, remiantis teotmis prielaidomis apie tinklin
silpnaji visuomesgs jtikinéjima, sukonstruojamas tokigtikingjimo modelis, leidziantis
aptarti krypting mazjuy diskurs; raiSkq praktikoje ir identifikuoti ivairius teorijoje
fiksuojamus tinklo veiljy vaidmenisigyvendinant socialinio pokyo programascCia yra
aptariamos metodologia prieigos konstruojant tokio modelio raiSkos pikae tyrima ir
teigiama, kad siekiant istirti kokinors socialias inzinerijos program (pvz., savanoryss
populiarinimo) jgyvendinimy tinklinio silpnojo visuomeeés jtikingjimo poZiariu, batina
pasitelkti ir derinti kritiSkosios diskurso anai&z ir socialinio tinklo analis tyrimg
technikas. Sio modelio kaip analitinio ir praktinkomunikacini socialinio pokyio
prograny jgyvendinimo instrumento sukonstravimas bei ¢nirtyrimy techniky derinimas
atspindi metodologindarbo naujum Sioje darbo dalyje yra pateikiamas ir savanossko
veiklos populiarinimo Lietuvoje tyrimo dizainas beluomem rinkimo instrumentai,
padtsiantys tinklinio silpnojo visuomes jtikingjimo modelio atzvilgiu jvertinti
savanorysis populiarinimo diskueg palaikyt Lietuvoje 2011 m.

Treciojoje darbo dalyje pateikiami atlikto tyrimo refaflai: pristatoma atlikta pirmén
svarbiausiy visuomews jtikinéjimo tinklo, populiarinusio savanoryst veikéju
identifikacija bei aptariami organizaciniaiy]j veiklos sektoriai; pateikiama surinkto
savanorysts populiarinimo diskurso anatizbei uzfiksuoto organizacinio tinklo veiklos

analiz. Tyrimo rezultai pristatymas baigiamas diskusija apie 2011 m. g

38



savanoriSskos veiklos ir savangrivaizdZziy sasajas su teorémis silpnojo visuomeis
itikingjimo nuostatomis bei organizacinio visuoragitikinéjimo tinklo veiklos jtaka Sy
ivaizdzy sklaidai. Pazyrtina, kad tokio tipo empirimi tyrimy Lietuvoje rera atlikta, o
savanorisSkos veiklos sektorius komunikaciniu poai (savanorysts populiarinimo akcij
analiz ir pan.) kol kas daugiausia buvo tiriamas stugepmdkalaurant ir magistrani
darbuose.

Disertacija baigiama suformuluotomis viso darboadivmis ir rekomendacijomiséld
praktinio tinklinio silpnojo visuomaets itikinéjimo taikymo. Darbas gali bti vertingas
Lietuvos komunikacijos, visuomeés moksl, antropolog, iS dalies — politolog

bendruomenei, NVO sektoriui, sociaigpolitikos formuotojams.

Tyrimo chronologinés ribos. Laiko poziiriu analizuojamas atvejis apédaamas kaip
nuo 2011 m. sausio 1 diki 2011 m. gruodzio 31 dtrunkantis proginis ES sociatis

politikos igyvendinimo procesas.

Darbo rezultatai ir disertacijos iSvados.

Teorinés darbo iSvados: Disertacijos teorige ir metodologigje dalyse, remiantis
socialires inzinerijos sociotechnias paradigmos predispoziciy analizs, pletros
komunikacijos organizacini; tinkly, visuomeas jtikinejimo ir kt. teorijomis beisocialinio
tinklo analizs ir kritines diskurso analis metodologiniais tyrimo instrumentais, buvo
sukonstruotas ir konceptualizuotasklinio silpnojo visuomers jtikingjimo modeliskaip
analitinis ir praktinis instrumentas planingo pgzdus socialinio pokiio programoms
planuoti ir tirti, kurio teorinis pagrindimas supwmja sekadias iSvadas:

1. Savanoriskos veiklos populiariminhietuvoje 2011 m. komunikaciniu paiiu siejant
su technologiémis planingo visuomefs nuostat keitimokoncepcijomis, galima teigti, kad
konceptualiuoju lygmeniu socialia inzinerijos teorija pakankamai paaiskina suplénuo
visuomenrs identiteto transformaaij galimybes, téiau neapima praktigs ju puss. Tai
iSplétoja podgoreckiskosios sociotechnikos paradigma, daauge atriboja ir negatyasias
istorines socialiés inzinerijos asociacijas nuo modermi pozityviy jos formy. Galiausiali
nei socialig inzinerija, nei sociotechnin paradigma neskiria pakankamagntesio
komunikaciniam visuomes jtikinéjimui keisti nuostatas vienu ar kitu klausimu, ¢bd
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butina | Sias teorijas integruoti komunikagirparadigm, kuria Siuo atveju pasirenkama
plétros komunikacija, labiausiai atitinkanti sociakninzinerijos konceptuaji turinj. Tokia
aptart; teorijy sintez leidzia laikyti jas iSpitota metodologine teorine prieiga analizuoti
visuomens jtikingjima savanoriauti ar kitus ,europietigl“ vertybiy komunikacijos
atvejus arba juos planuoti praktikoje.

2. Disertacijoje pozitywi socialiniy pokyiy programy jgyvendinimo kontekste siekiant
konceptualizuoti ir sukonstruotiinklin; silpnojo visuomess tikingjimo model, buvo
teoriSkai pagsta ir padilyta jvairiose visuomets jtikin¢jimo kampanijose fiksuojamas
tinklines organizacinesageikas vertinti kaip atliekamas apibendrint zinios siungjo
vaidmen, kurio raiSka nurodoj procesig komunikacijos samprat o komunikacigs
intencijos —i sociotechnias programoggyvendinimy. Aptarta, kad tokia zinios siujo
komunikacire veikla kyla kaip tam tikg ideologiny paskaf (pvz., modernizacijos
skatinimo, o Sio darbo atveju — savanoriskos vsikh@mpuliarinimo kaip europietigky
vertybiy sklaidos) iSdavagyvendinama per suplanadtomunikacig program. Socialinio
poveikio, kui gali sukurti toks tinklas, prielaidos modelyje ym@arodomos per
sociokulizrinio visuomegje veikiartio kontekstokolektyvini; predispoziciy ir uzfiksuot
visuomems nuostat; konkretiu klausimu integracyj i sociotechnia program beij tinklo
palaikomoitikinéjimo turin; (Zr. toliau Zemiau apibendrintas modelio formutawiir jo
turinio prielaidas). Modelio raiSkos praktikoje gaybées yra apib&Ziamos per programinio
pokyCiy planavimo ir projektinio finansavimo prieigas, adartias i atskin visuomewrs
itikingjimo projekiy karima ir jgyvendining, tuo uZztikrinant visuomess jtikinéjimo
kompleks; sajunga i diskurs.

2.1. Predispozicy analizs svarbajgyvendinant (komunikacines) socialinppokyciu
programas yra akcentuojama disertacijoje pasite¢ktd®odgoreckiosociotechnil ir
Rogersoplétros komunikacijogparadigmose, kuriose Si uzduotis siejamaatiokulizriniy
vertybiy analize, paded&m zenglapiuoti reiSkiamas tiksliés grugs, i kuriu vertybiy
sistemos kait ir yra orientuota konkreti socialinio pokip programa, nuostatas, planuoti
pokyciuy programy turini ir numatyti i ribas bei Kliuvinius. Tokia pati pozicija yra

palaikoma ir disertacijoje aptartuose savanariSkikla visuomerse analizuojatiuose
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tyrimuose, kuriuose yra paliiama, kad savanoriSkos veiklos j\y&alyje lemia tiek esama
socioekonomia situacija, tiek istorias tradicijos ir patirtys, kuriosak/goja ir esamas
visuomers nuostatas savanorystatzvilgiu. Bitent istorires tradicijos Sioje situacijoje
siejasi su specifinio socialinio konteksto veiksriailieja i ji ir kognityvineje visuomegs
samoreje iSsireiSkia specialiomigredispozicijomisbendrosiomis vertymis, tradicijomis,
kolektyvine atmintimi apie kumors visuomets institut, ar socialir sritj, Sio darbo atveju
— laisvu noru paremt neatlygintin, veikla visuomenigse organizacijose, humanistin
pagall jos laukiagiam zmogui ar bendruomenrineikla.

2.2. Silpnasisgtikinejimas kaip konkuruojantys, persiklojantys ar vienag kiapildantys,
prapleiantys pasakojimai, dar daugiau — viena kiemaskuojatios, neutralizuojagios ar
praesiartios istorijos sukuria nuolatinio kaljpmo erdw, kurioje &l individo vertybiy
sistemos bent laikino ar dalinio pertvarkymasmesio, socialigs jtakos lauk kovoja
jvairios socialigs j¢gos. Pazyrtina, kad tokie pasakojimai, kurie sukuneazjy diskurs;
kompleksus, generuojains Svelngjq jtikinejimo galig, neneigiadidziyjy diskurg; galios ir
lygiai taip pat nesprendzia Siuose diskursuibpgetinty subordinacijos problem Silpnasis
itikinejimas ir jo kompleksai yra tiesiog kitokia visuom@nkasdienybs organizavimo,
pozityviyjy komunitariniy vertybiy, savivaldos ir saviorganizacijoséjd sklaidos priemod
nesiekiantijsiskverbtij galios santykius pthaja prasme ir kurti tvitg identitety, o savo
Svelngja galia tepriziarinti mazyjy ideologijos subjekt vertybiy sistemas ir elgesio formas.

3. Planuojant sukonstruoto tinklinio silpnojo vismeres jtikinéjimo modelio raiSkos
praktikoje tyrimus ir derinant kritiSkosios diskaranalizs bei socialinio tinklo analés
tyrimy technikas, pazyatina, kad mazieji diskursai nekuria ilgalajkiapatyby ir nenurodo
i vienos kurios nors ideologijogvirtinima, todl ir tokiy diskurs; tyrimai neiSryskina
socialinio dominavimo situaaij i kuriy demaskavira paprastai yra nukreipta kritiSkoji
diskurso anali kaip tyrimo technika. Atsakamtklausimy, ka tinklinio silpnojo visuomeés
itikinégjimo tyrimuose kritikuoja suformuota tyrimo techaikparemta kritisja diskurso
analize, reikia pasakyti, kad jis kritikuoja a) sjadius itikinéjimo argumeni pasirinkimo
sprendimus teorirs silpnojoitikinéjimo id¢jos atzvilgiu ir b) organizaciniamgikinéjimo

tinkle jvykstartias specialias tarporganizacines regutalijimosi siveikas, darakias jtaka
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kuriamam diskursui. Pastarasis principas dar gali IpavadinamaspodgoreckisSlgy
sociotechnias programos vedfy vaidmem kritika, atskleidZiagia diskutuotim Siy
vaidmem reikSme organizuojamo silpnojo visuomes jtikingjimo kampaniy galimam
efektyvumui. Bitent Siai tarporganizacimiresurg dalijimosi sveikai kritikuoti tinklinio
silpnojo visuomess jtikingjimo tyrimuose ir yra aktualu panaudstcialinio tinklo analizs
technilg, kuri i kritiSkosios diskurso analiz analitines kategorijas integruojasi kaip
socialinig veikejy (organizacinio visuomess jtikingjimo tinklo nari) vaidmens

identifikavimo tiriamoje situacijojeimas.

Empirin és darbo iSvados:auk&iau aptartas teorines ir analitines nuostatas tdisigje
pritaikius specialiai socialinio pokyo programai, jgyvendintai Lietuvoje 2011 m. —
Europos savanoriskos veiklos metams tirti komunikaciniu aspektu, t. y., siekiant
iSsiaiskinti, kaip Sie metai Salyje buygyvendinti komunikaciniame lygmenyje bei kaip Sis
Ju igyvendinimas siejasi stinklinio silpnojo visuomets jtikinejimo koncepcija, gautos
tokios iSvados:

1. Siekiant identifikuoti galimas kokybines savaystts predispozicijas kolektyvige
lietuviy tautos smorgje, buvojvertintos pagrindiés istorires, vertybires, sociokultirinés ir
kt. situacijos, kum analiz, atlikta per esam sociologiniy tyrimy bei kt. literatiros
apzvalg, leidzia Lietuvoje dominuojahtsupratina apie neatlygintia asmeninio laiko
skyrimg bendram labui sieti sbendruomenigs savitarpio pagalbgs kylarcios 1S
tarpukario Lietuvos kaimo talkpskrik&cioniSkosios pasaskizros ir atjautos tradicij,
politizuotos ir integruotog privalongsias sovietm#o visuomenines akcijas ir veiklas
susietas sykomunizmo statybos“socialistires visuome#s idealaisir besiasocijuojatias
su privalomosiomis sovietrd® Svengmis bei paradaiseskizus. Pototalitarie Lietuvoje
Sie jvaizdziai pirmiausia buvo papildytpatriotinemis darbo tautai sampratomifvz.,
Sajudzio veikla),pasiaukojadia (su menkais ZzmogisSkaisiais ir techniniais iSteg)iaatiau
neprofesionalia krasto gynybauo iSoes prieg;, galiausiai — atgaivintaiatjautos ir
krikScioniskosios pagalbogaizdiniais.

2. O savanorio sampratai istorigs patirtys tugjo maziauijtakos: jis suprantamas kaip

karys kaip pagally senyviems, rigaliems ar sergantiems zmins teikiantisiSimtinai
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jaunas Zmoguso jo apsisprendimas imtis savanoriSkos veikl@gasias syaunatvisSka
energija laiko turéjimu, savo kelio neradimuidealizmy kartais —naivumu ir pan.
Siuolaikirgje lietuviskoje pasagriaroje savanorystbeveik nesiejama arba mazai tesiejama
su politiniu darbu (kalbant apie jj Siame kontekste, prisimenamas sovietmetis),
neformaliuoju ugdymu(sisocialiniu solidarumupilietiniu aktyvizmur pan.Jdomu tai, kad
butent pastarieji 3 vaizdiniai yrdtvirtinti ES instituciniame diskurse apie savank4is
veikla. Tokios (L ir 2 punktuose aptartos) kolektywim nacionaligas predispozicijos
savanoriskos veiklos atzvilgiu tyrime buvo laikomk@degoriniu atskaitos tasku atliekamoje
surinkto institucinio diskurso anatige.

3. Nacionaline Europos savanoriskos veiklos metijgyvendinimy Lietuvoje
koordinuojarmia institucija paskirtaSocialires apsaugos ir darbo ministerija, rengdansa Si
mety igyvendinimo program akcentavo interaktyyprogramosrengimo santyksu realia
savanorysfs situacija Salyje, téau Sis santykis éra, pvz., kolektyvini; predispoziciy
analizs tipo, o nurodo pirmiausiatiesiogiri kooperaciip darka su Salies nevyriausybiniu
sektoriumi. Nors programoje ir yra pateikiama sifj@s analiz, ji fragmentiSkai nurod¢
esam situacip savanoriskos veiklos srityje, neanalizuoja es&olektyviniy predispozicig
savanorysts atzvilgiu ir menkai tenurodq reikalinga komunikacing sprendina dél
savanorysis populiarinimo turii

4. Tyrimas parog kad Salyje vyraujanstitucinis savanoriSskos veiklosupratimas ir
butent su tokio potdzZio savanoryss stiprinimu buvo susijusios ir jos populiarinimo
akcijos. Savanoryss stiprumas ir populiarumas yra siejamas tiek detylas stiprumu,
tiek — yp& — su nevyriausybinio sektoriaus stiprumu. MinigbsrparengtojeéSavanoriskos
veiklos met jgyvendinimo programojesavanorysts reisSkinys ir aktualumas daugiausia
atskleidziamas kaip nevyriausyhinorganizaciy veiklos baras ir pagrindas, tuo sukuriant
ispadi, kad savanoriskos veiklos populiarinimas irétpjimas visuomeége ir yra
svarbiausias dtent NVO sektoriui. Siai nuostatai nuosekliai pida ir patys
nevyriausybininkai, teigiantys, kad investicijp®dVO sektory, o ne iSlaidos savanoryst

populiarinimui geriausiai stiprigtSia sritj.
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5. I8tyrus 2011 m. paskelbtug dominuojagius ES instituciy, Ziniasklaidos,
nevyriausybinio sektoriaus, politinius ir prista organizaciy tekstus apie savanorisk
veikla, galima teigti, kad Siuos diskursus sieja auk$asatinio ir vertybinio tarpusavio
sutapimo laipsnis, t. y., fiksuotinas aukstas diskuhomogeniSkumasivaizdiniu
savanoriskos veiklos lygmeniddomu tai, kad Lietuvos vieSojoje ekge fiksuotuose
organizaciniuose savanoriskos veiklos populiaringiiskursuose ygasutapo formuojamas
savanoriskos veiklograizdis, kuriam buvo ygabudinga iSryskinto pozityvumo irasaj su
pramogomis dominaat Tatiau skirtis ¢ia gali hiti fiksuojama tarp ziniasklaidos, NVO,
privataus sektoriaus kurtteksty ir ES institucing teksty apie savanorigk veikla:
pastaruosiuose savanogystiejama tiek su socioekonomine gerove, tiek suityoais
efektais bendruomeuniir visuomeni raidai, tiek su asmenine neformalia saviugdaos Si
sasajos aptariamos konkiiais argumentais; tuo tarpu analogiSki argument&aliuose
nacionaliniuose tekstuose yra iSreiSkiami daugausiividualiomis savanayipatirtimis ir
emocingu kalbjimu apie savanoriskos veiklos teikiarpasitenkinim. Pastebtina, kadcia
tokie argumentai esti daug abstraktesni; taip pahwja kasdiemi su savanoryss raiSka
susijusy problemy aptarimas. T&au jokiame organizaciniame sektoriuje beveik
nefiksuojamas kritinis diskursas apie savanariskikla, prieSingai nuo tyrimo dalyyi
komentaruose iSrysjusiy tirto organizacinio visuomes jtikingjimo tinklo vertinimyg. T.
y., visuose tekstuose dominuoja iSskirtinai po4is/gios veiklogvaizdziai, rera aptariami
Su savanoryste susijpavojai ir negatyvieji savanoriSkos veiklos raskpavyzdZiai
(savanorysis imitacija, simuliacija ir pan.). Nors tyrimo infnantai pazymi, kad pakilus,
dziaugsmingas nusiteikimas savanatgstzvilgiu yra natralus, jie taip pat pripagta, kad
ypa& pozityvus Sios veiklogvaizdis nepadeda atskleisti tikrosios jos ésmo lemia
madingumo, trumpalailisavanorysts formy isigakjima (kurios, beje, é&ra vertinamos tik
blogai).

Kaip istirtas savanoriSkos veiklos populiarinimo dskursas siejasi su disertacijoje
konceptualizuotu silpnuoju jtikinégjimu? Kvietimas savanoriauti 2011 m. Lietuvoje
skamlgjo Saliajvairiy kity komunikacini akcijy, kviecianciy jsitrauktij jvairias viegsias

veiklas, prisidti prie vieSojo vajaus (savanoriSkos veiklos paogmiiimas buvdik vienais
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vieqyju ES iniciatyw, o jvairios ES iniciatyvos buvdik maza dalisvisy kity 2011 m.
Lietuvoje vykusi komunikacini akcijy). Savanoryst nebuvo pristatoma kaip vieningal
esmire sckmingo Salies vystymosial/ga, hitina tolesniam jos buvimui bendrojoje ES
geopolitirgje ir Europos kuliringje erdwje ar privaloma priimti Siuolaikiniam eurofgiei.
Savanoryst populiarinagios istorijosisiliejo i bendsji informacin lauka ir pateile tik
viena IS galimy pasirinkimy visuomenei, ir tuo jos siejasi su teafm darbo dalyje
aptartomis mazjy pasakojiny, lokaliyjy naratyw, konkuruojawiy vertybiny istorijy
idejomis. Sios mazosios istorijos prisideda prie rerkstargio, permanentinio individo
nuosta; formavimo procesoeuropietiSkoji tapatyyy kurios dalimi laikytinas aktyvus
savanoriavimas, yra kuriama kajpairiy humanistini, socialiny ir kultariniy vertybiy,
budingy Europos kulirai, visuma. Tokios vertys atsispindi ir bendrojoje ES politikoje —
tai pilieciy judumq mokymosi vig gyvening skatinimasatviros kaimynyss puosetjimas,
tolerancijos atvirumougdymas ir t. t.

Tiriant surinkty tekst; turinj, iSrySkéja jo glaudzios sgsajos su Siuolaikiniame pasaulyje
dominuojartia okuliarcentristine kulira: savanoriSskos veiklos populiarinimo Ziasit kaip
identifikuota anks&iau, kuria iSskirtinai patraukliusavanorioir savanorysts vaizdinius,
asocijuojamus su pozityvia savanoggstitaka asmeniui, bendruomenei, aplinkai,
visuomenei. Siuo ir kitaigtikinejangiy Zinwiy turinio elementais savanoriskos veiklos
populiarinimo diskursas, fiksuotas 2011 m. Lietwyofiesiogiai siejasi suracionaliais
jtikingjimo metodais Iracionalus jtikinégjanciy Zinwiy argumentavimo idas remiasi
populiarinamo objekto emocinio patrauklumo formawim biatent tokia argumentacija yra
pasitelkiama tirtuose diskursuose apie savanpn®kkla bei savanoryss mikroistorijose.
Pastebtina, kad nebent ES instituciniame diskurse kowgant savanoriskos veiklos, kaip
svarbios visuomers samiavio slygos, paveiksl buvo pasitelktas racionalesnis
argumentavimo idas siekiant iSryskinti savanoriskos veiklos santtk mokamu darbu,
savanorysis jtaka neformaliam asmens ugdymuisi, Salies ekonominege, visuomenj
ir bendruomenj vystymuisi ir t. t. Tdiau ir racionalaus argumentavimo metodas ES
instituciniame diskurse buvo maskuojamas emocijogristu pakiliu, nebiurokratiSku,

poetiSku kalbjimu. O tirtame Lietuvos politiss aplinkos diskusijos &l savanoriskos
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veiklos fragmente galima matyti, kad netgi LR Seimdyriausyles nariy iSsakyti
argumentai ,,uz“ arba ,prie§Savanoriskos veiklogtatymopriemima rémesi iracionaliais
iSivaizdavimais, asmenine nuomone ir savanoriskibdogesuvokimu.

KompleksiSkai Zvelgiantj visus auk&au aptartus institucinius kalpmo apie
savanorisSk veikla badus, galima teigti, kadyj visuma nurodo teoréje darbo dalyje
aptartus jtikingjancius mazuosius diskursus- siektip dominuojant Zinojima apie
savanorysts ickja ir savanorio vaizdinius, neprimetargiy vaizdiny kaip privalomos
Europos pili€io tapatylés dalies, téiau iSrySkinant pozityviaja savanorysts jtaka Siai
tapatybei. Siuo po#fiiu galima teigti, kad tyrimo metu nustatytas pagid Lietuvos
visuomers susidorgjimas savanoriskos veiklos sritimi, tyrimo dalyvpastebtas jaum
zmoni antphidis | pramoginius savanorys projektus gali @ti vertinamas kaipmazjy
ideologijos subjekt raika. Svelnioji majy savanorysss populiarinimo diskuts galia,
iISnaudojanti savo potencialpritraukti visuomeas dtmeg, drauge kuriamazuosius
savanorysfs sritiessubjektus- pvz., trumpalaikius savanorius, kurie ateinaasaviauti cl
to, kad ,taip daro visi“, kad ,tai yra smagu“, kathi yra madinga“ ir t. t. Nuttkus
maziesiems ijtikin¢jimo diskursams, niveliavusis Svedfai Sy diskurg; galiai,
dezintegruojasi ir pats mazasis savanep/strities subjektas, taip ir netapdidziuoju
subjektu— nuolatiniu savanoriu. Tik dalis trumpalajksavanom tampa ilgalaikiai, o tai
reiSkia, kadtikin¢janti savanoryss populiarinimo diskursgalia padeda atkreiptietheg i
Sia sritj, tatiau nelmtinai pritraukia ilgalaikius savanorius. diau, kaip apib¢zta teorirje
darbo dalyje, tai ir ¢éra silpnojo visuomess tikinegjimo tikslas: komunikaciniu poiriu
tokio gtikinejimo tikslas yra perkrautame informaciniame lauke skieiavanoriskos veiklos
vertybes ir atkreipti visuomen d¢mesg i ja; o ilgalaike savanoryst turi bati kuriama kitais
poveikio mechanizmais, apie kuriuos kgtbir tyrimo informantai.

Pagrindinis tirg diskurg; skirtumas nuo konceptualizuoto silpndgfiinéjimo yra menka
ju orientacijaj sociokulfiriniy vertyby, analiz. Si anali2, kaip apibézta darbo dalyje apie
sociotechnini programy vykdyma, yra kitina, nors 2011 m. Lietuvoje vyk savanorygs
populiarinimas é&meési iSskirtinai universaliais simboliais, taikytaidsoje ES. Beveik

nefiksuojama kuttriSkai, istoriSkai specifini savanorysts populiarinimo simbotj,
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atliepiartiy kolektyvines nacionalines patirtis. Taigi &k savanoriSkos veiklos
populiarinimas nebuvo siejamas su lietuvjsk predispoziciy savanorysis atzvilgiu
analize. Tokia komunikacéstrategija gajo lemti ir tai, kad, kaip rodo atliktas tyrimasRL
Vyriausybei iS esigs nepavyko atkreipti vyresnio amziaus Zngodémesioj savanorisk
veikla.

Kaip silpnasis visuomers jtikin ¢jimas savanoriauti buvo kuriamas organizacinia-
me visuomerés jtikin ¢jimo tinkle? Pastebtina, kad LR socialiés apsaugos ir darbo
ministerija, formuodama savanorgstpopuliarinimo strateginius ir taktinius veiksmuasio
pat pradai uzmé biurokratire koordinatoés pozicip, tuo iniciatyw karimo, veiky
igyvendinimo ir uzdavini vykdymo funkcijas iS esés deleguodama kitoms
organizacijoms — toks pasirinkimas motyvuojamas étainvyraujadia nuostata, kad
savanoriSka veikla yra NVO sektoriaus veiklos baragi patvirtina tiek Ministerijos
parengtosSavanoriskos veiklos metigyvendinimo Lietuvojeprogramos analiz, tiek
interviu su tyrimo dalyviais. Bl to, remiamos konkursiniutolu, savanoriskos veiklos
populiarinimo 2011 m. imagvairios Lietuvos organizacijos, kurkonkretios veiklos sritys
leidZia Sias organizacijas skiftitam tikrus organizacinius sektorius, puvaevyriausybip
Ziniasklaidos privaty, ES institucip ir t. t. Siems sektoriams priklauséms atskiros
organizacijos bendradarbiauja daugiausia su &éktoriy organizacijomis ir tokiu du
kuria visuomeass jtikinejimo tinklg savanorystei populiarinti. KomunikaginSio tinklo
veikla realylgje pasireiSkia kaifvairialypio organizacinio diskurso, kuris buvo aistSiame
darbe, krimas ir sklaida.

Pastebtina, kad savanoryst populiarinimo projektuose daugiausia NVO yma |
iniciatorés ir vykdytojos, o kit sektoriy organizacijos tokius projektus palaiko finansiskai
ar remia kitais resursais. Tai galitbsietina su vyraujatia nuostata, kad savanorgsideja
apskritai yra aktuali nevyriausybiniam sektoriui ba tuo, kad kit sektoriy organizacijos
kaip pagrindie vykdo kitokio polmdzio veikh, o prisikjimas prie savanoryss
populiarinimo suteikia joms priting tokios veiklos vert. Identifikuoti organizaciniai
sektoriai ir nusistogjusios j atsakomybs bei funkcijos besiformuojgmme visuomets

itikingjimo tinkle daugiausia siejasi su demokratiitikinéjimo modeliu, kuriam bdinga
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mazesh priklausomyk nuo centrimi valdZios instituciy. Viena vertus, toks modelis
uztikrina pliuralistie nuomoni; ir komunikaciniy Ziniy raiSka, kita vertus — negali
uztikrinti, kad organizaciniame visuomenitikinéjimo tinkle visi jo vienetai bty susieti
pakankamai intensyviais tarpusavio rysiais.

Po 2011 m. Lietuvoje iSliko didelis savanorygbpuliarinagiy organizaciy iSsiskaidy-
mas, kuris matyti tiek pirminiame Zetapyje, tiek fiksuotas tyrimo dalyyivertinimais.
D¢l vieninteks savanoryss populiarinim ir savanorysi Salyje koordinuojagios
organizacijos NVO sektoriuje nebuvimiga besikuriantys jugimai yra linke pasivadinti
vardais, menamai orientuojdais i minéty veikly koordinavimo nacionaliniu lygmeniu
vaidmen. Pvz., dalis analizuojamm nevyriausybini organizaciy yra pasivadinusios
asociacijomis, gungomis, aljansais, centraist. y. Zodziais, semantiSkai nusaars tam
tikra su(si)vienijing ar su(si)telking i visuny. Paties tirto organizacinio visuomen
itikingjimo tinklo, karusio ir palaikiusio savanorys populiarinimo diskuks Salyje, po
2011 m. pabaigos beveik neliko, t. y. iki Siol vaikik atskiri jo fragmentai (kaip teigia
tyrimo dalyviai, ,kas populiarinio savanorgsanksiau, tas populiaringjir ateityje®), o tai
reiSkia, kad tinklo stiprumas yra susijtik su vykdom ijtikin¢jimo veikly projekcija laike —
pasibaigus suplanuotoms veikloms, iSnyksta ir @aikiusios tarporganizacia siveikos.
Toks tinklo laikinumas ir jo veiklos principai atika Mazeikio (2010) aptartus Siuolaikini
trumpalaikiy projekting bendruomeni (minétos 1.4 poskyryje) veiklos principus. Antra
vertus, tokio tinklo dezintegracija gali nurodyti isavanorisSkos veiklos projekimitacinj ir
simuliacin poladj — apie tai uzsimena ir tyrimo informantai. NVOKitos organizacijos
simuliuoja milziniSly savanorysis aktyvum, kuris iSnyksta, kai baigiasi suplanuotas
finansavimas tokiems projektanigyvendinti. Siuo pofiriu pasitvirtina kai kum tyrimo
dalyviy pasisakymai, kad apie komunikacines savanoriSkesklos populiarinimo
strategijas éra rimciau galvojama, o gauti pinigai panaudojami ,betpkasiekiant, kad ir
tavo organizacijai liki.“ Sioje situacijoje galima kvestionuoti akcentuotkismo
savanoriskos veiklos sektoriuje tikram taciau tam yra reikalingi ir kiekybiniai

sociologiniai tyrimai.
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Apibendrinant pazystina, kad pagal organizagijiSsidestymy tirtas tinklas nurodo
tipiSka daugialyg organizacip tinkla; pazynetina ir tai, kad jame veikiaiy organizaciy
vaidmenys #@ra nekintantys ir aiSkiai api&fti — atskiruose tinklo lygiuose ir mazguose ta
pati organizacija gali atlikti ir sprendigprieméjos, ir ekspe#s, irigyvendintojos funkcijas.
D¢l to, ypa sunku nustatyti atskjrorganizacini tinklo nariy indeélj i tirto diskurso krima:
didek diskurso apimtis neleidzia atskleisti, kokie kaosikai tarporganizaciniai santykiai
suldiré tiiamus atskirus tekstus. Tédkalbeti galima tik apie bendya resura dalijimosi ir
kooperacijos raisk tirtame organizaciniame tinkle, palaikiusiame senr&kos veiklos
populiarinimo diskurs Lietuvoje 2011 m.

Apibendrinant atlikto darbo rezultatus, galima teigad 1-asis ginamasis teiginyga
patvirtintas. Tyrimui pasirinktame atvejyje galinfiksuoti ir organizacinio tinklo, ir jj
koordinuojagiy institucijy, ir jo kuriamos komunikacirs veiklos — silpnojo visuomeén
itikingjimo — bruozus. 2-asis ginamasis teiginys nepatvirtintas. Tinklo lizduose
suformuotos komunikac#s zinios komunikaciniais kanalais skleistos augégrsusitelk i
konkreiius institucinius diskursus (Ziniasklaidos, NVOjvataus sektoriaus ir t. t.) in|
kilmé niveliavosi; temos, turinys ir pafiiai apie savanorigkveikla emé sutapti. Bitent ctl
to tiriant organizacinio visuomes itikin¢jimo tinklo veikla, yra sudtinga nustatyti atskiro
organizacinio veigo jtaka kurtam diskursui. 3-asis ginamasis teiginys — hegantas ir tai
laikytina savanoriSskos veiklos populiarinimo Lietj silpnuoju aspektu. Lietuvoje
komunikuoti universas savanorygs simboliai ir su jais susijusios vergdy kurie nebuvo
niekaip specifiSkai iSreikSti sociokafiniu aspektu. 4-asis ginamasis teiginys -
nepatvirtintas. Vyraujantys horizontal rySiai tarp organizaaijtinklo lizduose, tarp lizd
bei tarp organizaay lizdy ir organizacijos-tinklo koordinatés lemia jos reikSws ir
centriSkumo tinkle mafima. Su tuo susgs ir biurokratinis tinklo veiklos koordinavimo
pohadis, ir programinis-projektinis jos finansavimaidas, ir demokratinis visuomés
itikingjimo formatas, besiremiantis konkurencine organimacplinka. Galiausiai 5-asis
ginamasis teiginys patvirtintas iS dalies. Vysvneracionalus argumentacijosidas,
pactjes atkreipti visuomeis ctmeg | savanorysis reiskin, prieSingaiitikinéjimo badui,

fiksuotam ES instituciniame diskurse, leido suzadiwsuomers emocijas savanoriskos
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veiklos atzvilgiu; antra vertus, sk percm pozityw jos jvaizd, lémug savanorysis
tapima ,madinga“ jaunimo veikla, susijusia daugiausiapgamog sfera. 2| to iS dalies
nukentjo socialires savanoryst sritis, 0j ,fimtosios savanoryss“ akcijas (darh su
ligoniais, vyresnio amziaus zmémis ir t. t.) naup savanof nepalengwjo prisikviesti.
Tatiau bendrai vertinant, savanoriSkos veiklos popmimas kaip vertybia, su
europietizacija susijusi visuomen jtikinégjimo programa visiSkai atitinka silpnojo

visuomens itikingjimo idéja.
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