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This research investigates how sharing personal advice on healthy lifestyle topics can help consumers 

choose such a lifestyle and find like-minded people. Information on the internet can often be 

confusing; therefore, we created a blog based on personal advice and what works – from practical 

exercises in the gym to recipes and relaxation techniques. Our task was to determine which content 

and information presentation (textual, visual, etc.) is most relevant for the target audience. For this 

purpose, the “Google Analytics” program was used, which showed that currently, the most 

appropriate topic for our audience is the balance between sports and sleep and advice about sports 

clubs. After clarifying the most pertinent aspects and possible keywords, the “Google ads” platform 

can be helpful to achieve the intended KPI’s in the future. 
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