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MOVIE RECOMMENDATIONS - A BLOG FOR CINEPHILES AND NEWCOMERS TO 

CINEMA 
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In order to investigate the interest of users we created a blog “Movie Recommendations” which 

provided cinema-related news and movie lists for different liking and occasions. During our 

exploratory research the biggest problem was identified such as the high customer dropout rate 

(almost 76%). By applying Google Analytics tool we explored that number of users coming to 

our blog was increasing almost 1,5 times every week (162,5%), 34,1% of users viewed only one 

page, and only 24,1% moved to the next article. To solve the problem we used the content 

marketing method – creating an audience map and two personas: people who don't know what to 

watch in their free time, and professionals creating similar content and looking for new ideas. 

The insights suggested that to reduce visitor dropout, it would be helpful to add more interactive 

elements (videos, polls, quizzes) to the blog’s landing page.  

 

Key words: cinema, movie recommendations, what to watch, cinema news  

mailto:ugne.jakubauskaite@knf.stud.vu.lt


19th Prof. Vladas Gronskas International Scientific Conference: Abstract Book 

Kaunas: Vilnius University Kaunas Faculty, 29th of November, 2024 
 

POSTERS 

 

38 

 

 

 


