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WHAT FORM OF PROMOTION IS THE MOST EFFECTIVE IN DRIVING TRAFFIC 

TO YOUR SITE? 
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This research addresses the question of which promotion tool drives the most traffic to your website. 

“Google Analytics” was chosen as a tool for website traffic data analytics of the “Nostalgic Recipes” 

blogger created by the authors. According to the research done by Husin & Rusa (2017) the average 

returning visitor ratio from referral traffic source reach the highest percentage of 25% compared to 

17% from search traffic source and 19% from direct traffic source. Our research aimed to make a 

comparative evaluation of the findings of the research literature. The Google analytics results showed 

that referrals were the best source of traffic. Out of 327 users, 109 were from referrals. That estimates 

that approximately 33.3% of the visits were from users using referral links from other Blogger 

websites. A similar 33% of visits came from direct links, but it cannot fairly compete with the referrals 

because direct included more categories. Our research partly confirmed the previous research that 

referral link promotion works best for attracting the most users to a website. 
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