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THE INFLUENCE OF VISUAL ELEMENTS ON THE DURATION OF THE BLOG 

USER ENGAGEMENT 
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The aim of the research was to explore if the use of visual content affects the duration of user 

engagement. We created different posts on the website using various visual aids: photos, videos 

uploaded with a link, video material that can be seen on the same screen, and giff-type visuals. Other 

parts of the posts had only text content. The blog was connected to the Google Analytics platform to 

study user traffic information. This function created the ability to see in detail the actions of site 

visitors not only in real time, but also in different periods. We’ve observed that the posts that contain 

visuals have a longer time for user engagement than the textual posts. The results aggregated in 

Google Analytics -> User engagement and retention -> Pages and screens -> Pages and screens: Page 

path and screen type confirmed the hypothesis that visual elements in the researched posts increase 

user engagement and affect its duration. Entries with visual enrichment have up to 10–15 (on average) 

times longer engagement than textual posts. 
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