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Security of one’s life is a value which has and still gains a wide recognition 

worldwide as the main value paving the way of one’s life. The essence of life and 

health is highly appreciated by human beings. This is reflected by the aspirations of 

many societies around the world. Indeed, most of the individuals who compose them 

expect higher and higher standards in terms of safety, security, wellbeing and the abi-

lity to recover financially and psychologically from the hazards of modern life. In or-

der to answer the needs of the individuals and of the societies which they compose 

and belong to, the insurance industry has created a sound mechanism which relies on 

collective effort principles and creates a pool of financial resources which can be re-

distributed to those affected by the various hazards of life. Life insurance which 

transformed itself to an individual branch of insurance is one of the oldest and well-

established systems. It serves as a powerful mechanism in the social and economical 

life of humankind. 

Assoc. Prof. Doctor of Social Sciences Vytautas Kindurys, a scientist of Busi-

ness Department of Faculty of Economics of Vilnius University, released, in the mid-

dle of 2011, his new scientific monograph titled “Life assurance business and its de-

velopment tendencies and manifestations in Lithuania: theoretical and practical as-

pects”, a publication that reflects his research work from the last 10 years. The goal 

of the monograph is two-fold: to develop a theoretical research concept of life insu-

rance business; and using this concept to unfold and assess manifestations and ten-

dencies of life insurance business development in Lithuania. 

The monograph is a successfully fruitful effort that lays down a fundament for 

the research of life insurance service business. To the best of our knowledge, this is 

the first time that the conceptual ideas of and existential statements on life insurance 

business are systemised into one whole in the Lithuanian science of economics. The 

book unfolds the essence and structure of analysing life insurance business as a speci-

fic service business; this provides a significant contribution to the science of insuran-

ce in general and science of life insurance in particular. 

The author presents a relatively new approach to life insurance as a specific 

service business, its contemporary development tendencies and elaboration of the 

contents of its modified economical and social forms. The author explains and refines 

the contents of the scientific definitions that are in close and direct cohesion with life 

insurance business; this allows grasping and conceptualising the gist of life insurance. 
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The monograph is a purposeful aspiration of the author to analyse and evaluate the 

structure of the Lithuanian life insurance market, its qualitative and quantitative pa-

rameters as well as the peculiarities of its economic phenomena and processes. 

The monograph consists of nine chapters encompassing a wide range of issues 

specific to life insurance business. The chosen approach allows narrowing down the 

problems that arise in this business as well as assessing its further development. 

In the beginning of the book (Chapter 1), contrary to many other researchers 

who conducted their research efforts on the study of the history of insurance in gene-

ral, Vytautas Kindurys focuses exclusively on the manifestations and development of 

life insurance business in the world, thoroughly going through the stages of its appea-

rance, growth and maturity in regional and global contexts. The author highlights the 

dynamic nature of life insurance business and the fact that it is perfectly able to adjust 

itself to changing conditions, among them, the appearance of new types of risks as 

well as of insurable objects. At the same time, he states that the potential of life insu-

rance business is, to a certain extent, limited as the behaviour of individuals regarding 

some risks can be strongly treated as irresponsible: they are either insufficiently in-

formed about the risks that they may face, they ignore the possible fulfilment of risks 

in the long-term perspective and in such a way ignoring the destiny of their family 

and relatives, they have insufficient sense of fear of risks, or they are selfish, insen-

sible to the difficulties of others (p. 42). The challenges of life insurance business lie 

predominantly in the intangible nature of insurance services. Although life insurance 

has all features that characterise services in general, it belongs to the category of 

complex financial services. 

In Chapter 2 the author of the monograph introduces to the reader his initial re-

search outset (point of departure) that highlights one of the main research problems of 

his work. Namely, he states that life insurance business’ practical activity is in a great 

need of theoretical background and support. Vytautas Kindurys expresses the necessi-

ty of creating the theoretical concept of insurance business in general, where a signi-

ficant role is given to the understanding of the essence of life insurance services and 

to the theoretical evaluation of their classification (p. 62). The author explicitly 

explains and proves his theoretical statement (thesis) about the economics (economic 

activity) and the value of one’s life as the beginning and functional purpose of life in-

surance business. The provided systematic multi-criteria classification of life insuran-

ce services reflects existing situations and organizational decisions that appear when 

life insurance services are provided. 

In Chapter 3 the author proceeds with the genesis and spread of life insurance 

service business in Lithuania, unfolding its path of development beginning from the 

4
th

 decade of the 19
th
 century, the time when Lithuania was under the dominance of 

the Russian empire, until the year 2010 with a special interest for the period when 

Lithuania re-established its independence. The main attention in this part is concent-

rated on the overall creation of the organisational and juridical basis aspects of life 

insurance business, a discussion of its main types, as well as the analysis of the estab-

lishment, mergers and pure business activity of life insurance companies examining 

the dynamics and the impact factors of the dimensions that reflect the activity and re-

sults of such companies. 
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Vytautas Kindurys states that Chapter 4 is the core one; it is appointed to the 

exploration of problems related to the processes of the life insurance market. The au-

thor analyses the essence, structure and particularities of life insurance market and 

provides his theoretical interpretation of life insurance supply and demand, highligh-

ting the complexity of the consumers’ understanding of the insurance business system 

from its organisational, juridical and administrational points of view, as well as dis-

cussing in-depth the factors that affect the aggregate demand for life insurance servi-

ces (p. 115–125). Later on the author proceeds with an empirical investigation of the 

Lithuanian life insurance market: he explains the relationships between market parti-

cipants, analyses the main structural measure of this market – market concentration, 

and evaluates market size and potential. 

The author contributes to the insurance science by providing his valuable theo-

retical insights into the understanding of insurance consumer behaviour; the discus-

sed research of insurance consumer behaviour encompasses three stages: pre-

purchase, purchase (and consumption) and post-purchase of an insurance service. 

According to the author, efforts directed towards purchase and consumption of life 

insurance services in Lithuania are mainly dependent on one’s financial ability, one’s 

financial “benefit” considerations and one’s understanding (perception) of life insu-

rance benefit.  

Consequently, the author accentuates the question of insurance consumer loy-

alty and its cultivation as keeping existing consumers is a crucial issue under the con-

temporary conditions of sharp competition in the market. The author comes to the 

hypothetical conclusion that the main factors affecting satisfaction and loyalty of in-

surance consumers are as follows: the image of an insurance company; the insurance 

company reliability; the perceived quality of insurance services; the price of insuran-

ce services; and insurance promotion means. These factors result in both emotional 

and rational insurance consumer loyalty. 

Moreover, the author of the monograph discusses the role and activity of inde-

pendent insurance intermediaries. Their overall contribution can be expressed in the 

following: innovatory marketing; dissemination of information to consumers; disse-

mination of information in the market; “healthy” competition; diffusion of the risk of 

the insurer; and reduction of expenses. 

The author examines in great details theoretical and practical problems of coo-

peration of banks and insurance companies providing a focused attention on the po-

ssibilities and on the ways of classification of its cooperation (p. 201–223) as well as 

on a three-side benefit of such cooperation (p. 223–232). The most common type of 

cooperation is the integration of bank and insurance services. In Lithuania the most 

popular life insurance product related with bank assurance is life investment insuran-

ce where the investment risk falls on the insurance consumer. 

The author approaches the problem of the globalisation and integration of life 

insurance market. He states that this is reflected by the following processes: the con-

centration of insurance and reinsurance capital; convergence of the capital of insuran-

ce, bank and credit; concentration of intermediaries (especially of brokers); changes 

of the consumer needs for traditional insurance services; fast growth of pension insu-

rance in developed countries; and liberalization of insurance service provision by 
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opening ways for foreign insurers to act in national markets (p. 243). The leaders of 

the global life insurance business are interested in overtaking new insurance markets 

in the developing and transition period countries; among them, the most attractive life 

insurance markets are located in Middle and Eastern Europe as well as in the Baltic 

countries (p. 246). 

The last part of Chapter 4 presents the SWOT analysis of the Lithuanian life 

insurance market conducted by the author. Among the strengths, identified and rea-

soned in the book, one can mention: changes of taxing environment of life insurance, 

increasing interest of society in retirement welfare, increasing needs for motivation of 

employees of Lithuanian business’ companies, and expanding cooperation of life in-

surance companies and banks. The weaknesses of the market identified by the author 

are as follows: unfavourable attitude of Lithuanian citizens to life insurance, increa-

sing inflation causing unattractiveness of long-term saving products, high concentra-

tion of life insurance service market, and low purchasing power of the majority of ci-

tizens. The author sees such market opportunities as a high market potential, a mem-

bership in the European Union, and activity of life insurance companies or their affi-

liates of Western Europe countries in the Lithuanian life insurance market. Among 

the possible threats the author draws attention to the recession of economics growth 

and its consequences, migration of citizens to the Western countries, and society 

ageing (as a factor of decreasing life insurance demand). 

In Chapter 5, providing a pool of qualitative information on the essence of life 

insurance service product and the questions related with its quality issues, the author 

creates a sound theoretical background for analysing life insurance service products. 

His research focus is directed towards the understanding of life insurance service 

products as well as its development strategies, towards the quality of these products, 

and towards the empirical research of life insurance service products provided by 

Lithuanian companies and the structural changes of these products. 

Chapter 6 deals with the pricing of life insurance service products: here the 

theoretical aspects of the essence and structure of price as well as pricing techniques 

and peculiarities of life insurance service products are unfolded. 

Chapter 7 is devoted to the analysis of the indirect activity of life insurance 

companies, i.e., reinsurance. The author declares that the reinsurance of life insurance 

companies is studied rather episodically (fragmentally) by the researchers of the 

Western world and takes the initiative to bring together the existing research to eluci-

date the essence and functional purpose of reinsurance activity in general and pecu-

liarities of reinsurance in life insurance companies in particular. The author points out 

that there are no established companies of reinsurance in Lithuania. In his book he 

analyses the organisational aspects, factual state and extent of reinsurance activities 

conducted by Lithuanian life insurance companies. 

The specificities of another activity of life insurance companies, namely in-

vestments, which is a type of their secondary activities, are unfolded in Chapter 8. 

The author presents the theoretical aspects of the investment activities of life insuran-

ce companies and from an empirical point of view investigates the supervision, gene-

ral state and development tendencies of investment activity of Lithuanian life insu-

rance companies. 
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In Chapter 9 the author focuses on the private retirement pension funds and 

evaluates the results and experience of their accumulation in Lithuania. He starts 

from the fountainhead of private retirement pension funds, their assumptions and pe-

culiarities in Lithuania, proceeds with the explanation of the essence, types and orga-

nisational aspects of selling retirement pension annuities in Lithuania. Moreover, he 

provides his interpretation of the results and experience of accumulating retirement 

pensions in the 2
nd

 and 3
rd

 pillar funds in Lithuania. In particular the author discusses 

the questions related with one’s retirement pension accumulation within life insuran-

ce companies. 

Vytautas Kindurys, the author of the monograph, the initiator, organizer and 

nurturer of insurance management studies at Vilnius University, Faculty of Econo-

mics, has integrated his research results on life insurance business, combining 

existing theoretical views with empirical studies based on life insurance business 

experience in Lithuania into a valuably unique and original manuscript, designed to 

appeal three groups of audience both in Lithuania as well as in the world: academi-

cians, insurance providers, and insurance consumers. 
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Santrauka 

 

Monografijoje pirmą kartą Lietuvos mokslinėje ir vadybos literatūroje suformuluotos pama-

tinės teorinės gyvybės draudimo paslaugų verslo tyrimo koncepcijos idėjos ir egzistenciniai teigi-

niai. Pateiktas santykinai naujas požiūris į gyvybės draudimą kaip specifinį paslaugų verslą, šiuolai-

kines jo raidos tendencijas ir besirutuliojančias jo ekonominio bei socialinio turinio formas. Monog-

rafijoje išplėstas ir patikslintas teorinis gyvybės draudimo paslaugų verslo turinio, taip pat kitų pa-

grindinių sąvokų, kurios vartojamos šio verslo praktinėje organizacinėje veikloje, sampratos suvo-

kimas. Skiriama  vadybos ir verslo administravimo bei ekonomikos studijų krypčių doktorantams, 

magistrantams, mokslo ir pedagoginiam personalui ir visiems kitiems, kurie domisi teoriniais ir 

praktiniais gyvybes draudimo paslaugų klausimais. 
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