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Abstract

The paper attempts to identify entrepreneurial
characteristics of students in Lithuanian colleges. The
General Enterprising Tendency (GET) test was used
for this purpose. The test measures enterprising ten-
dency through the assessment of five enterprise cha-
racteristics, namely, calculated risk — taking, creative
tendency, high need for achievement, high need for
autonomy and internal locus of control (Caird, 1999).
It was discovered that the students had lower perfor-
mance scores on all of the measures of occupational
groups such as business owner managers, teachers,
nurses, civil servants, lecturers and trainers except
clerical trainees. Analysing particular entrepreneurs-
hip qualities it is seen that students have medium ne-
ed for achievement, which indicates that students are
probably willing to embody entrepreneurship ideas
reconcilable with their lifestyle. Students’ need for
autonomy is slightly higher than low and it indicates
that students can work as entrepreneurs-managers in
companies and be valuable members of organisation
teams. In order to start own business, they would ha-
ve to develop stronger qualities of independent lea-
dership. Students are characteristic of medium crea-
tive tendency. This indicates that they are probably
willing to embody simple to apply and reconcilable
with their lifestyle ideas, which would induce mo-
ving forward. Established students’ medium level of
calculated risk - taking can be explained by the fact
that students tend to embody less risky ideas, even
the ones, where a partner takes the risk. Internal locus
of control also occurs of medium level. It indicates
that although students have some entrepreneurship
qualities, in order to start own business they have to
develop self-confidence and entrepreneurship skills
to be successful. Students have to devote more effort
to control the development of their ideas. Self-con-
fidence can be strengthened by developing specific
business or project management skills in the areas
that require improvement. Students who are entrep-
reneurial are inclined to have greater entreprencurial
tendency, calculated risk — taking and creative tenden-
cy than those who are not entrepreneurially inclined.
Such findings indicate the challenge facing colleges

if they are to be founded. All of these characteristics
can be developed in students, but not by using the
more traditional, pedagogical teaching methods nor
by teaching the standard functional competences tra-
ditionally taught in business schools.

Key words: entrepreneurship, entrepreneurial
characteristics, GET test.

Introduction

Entrepreneurship is one of the key factors of
economic growth and has a substantial effect on the
country’s development, job creation, and social stabi-
lity. A knowledge economy demands educated, quali-
fied and enterprising leaders, executives, and organi-
sations.

Entrepreneurship education is a relatively new
field in Lithuania. Different topics related to entrepre-
neurship, qualities, features and skills characteristic
to an entrepreneur were analysed by Lydeka (1996),
Juozaitiené and Staponkiené (2004), Martinkus and
Zi¢kien¢ (2006), Valuckiené, Ruskus, Balgiiinas
(2004). Research on entreprencurship education has
become especially relevant now, implementing Lis-
bon Strategy guidelines to create competitive and
knowledge-based society.

In the common European area entrepreneurs-
hip is encouraged at different levels: political, insti-
tutional, and educational. The European Commission
has adopted a series of regulations promoting entrep-
reneurship: the European Charter for Small Enterpri-
ses (2000), the Green Paper “Entrepreneurship in
Europe” (European Commission, 2003). Every year
a report on implementation of the European Charter
is prepared (Implementation Report on the European
Charter for Small Enterprises, 2005). The educatio-
nal sector is undergoing significant changes, influen-
ced by the Bologna process (Bologna Declaration,
1999), Copenhagen Declaration (Declaration of the
European Ministers of Vocational Education and Trai-
ning, 2002), Bergen Communiqué (2005), and agree-
ments signed during summits in Lisbon (2000), Pra-
gue (2001), and Barcelona (2003). The Ministry of
Education and Science of the Republic of Lithuania
has prepared the Strategy for economic Literacy and
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Entrepreneurship Education (2004), National Youth
Entrepreneurship Promotion Programme (2007).
This indicates that entrepreneurship education is gai-
ning considerable importance under the conditions of
social, economic, and technological changes.

As Lithuania is seeking to implement the stra-
tegies of entrepreneurship education at educational
level, it is pertinent to assess ongoing changes in the
environment, accept new challenges, and follow the
tendencies in entrepreneurship education. It is essen-
tial to develop entrepreneurship awareness of college
students as well as the knowledge of trends of entrep-
reneurship development and implementation possibi-
lities. It is also a research problem, which manifests
itself in problem questions: What entrepreneurship
qualities do college students have? Do they plan to
start their own business after graduation.

The aim of research: to establish the expres-
sion of entrepreneurship qualities in student popula-
tion by a standard written poll.

The tasks of research:

1. todisclose the dimensions of entrepreneurship qu-
alities in theoretical aspect;

2. to empirically survey the expression of entrepre-
neurship qualities of college students.

Research methods:analysis of scientific litera-
ture analysing entrepreneurship, standardised written
poll. The research data was processed using statistical
methods: frequency tables, chi-square tests, one-sam-
ple t-tests, descriptive statistics. SPSS 14.0 software
was used for research data processing.

The conception and properties of
entrepreneurship

The conception of entrepreneurship in scienti-
fic literature is described in controversial and diverse
aspects. The definition of the conception of ‘entrep-
reneurship’ causes discussions among scientists and
practicians. According to Parker (2003), economists
compare entrepreneurs with the representatives of
small businesses as they are always coping with risk,
one of the elements of entrepreneurship. Other aut-
hors believe that such definition is too wide and main-
tain that only the business owner managing produc-
tion is the actual entrepreneur (ibid). Others maintain
that the definition of entrepreneurship proposed by
economists is too narrow as it does not cover entrep-
reneurship in a large company and in social environ-
ment.

Gibb and Nelson (1996) (quoted from Henry,
Hill, Leitch, 2003) have defined entrepreneurship as
functional competences and skills of management
necessary to start, run and develop a small business,
while business management is related to personal
competences to develop business.

Carland (quoted from Garavan and O’Cinneide,
1994) defines entrepreneurs by innovative behaviour
and strategic management practice aiming at profit
and growth. Lydeka (1996) describes entrepreneurs-
hip as a procedural phenomenon, “when an individu-
al relying on own entrepreneurship, auspicious situa-
tion, belief in success and accepting financial, moral,
and social responsibility, forms a new, profitable and
useful to consumers business idea”. Martinkus and
Zi¢kiené (2006) maintain that entrepreneurship is a
production factor embracing other three production
factors: capital, labour, and natural resources. Juozai-
tiené and Staponkiené (2004) describe entrepreneurs-
hip as incubation of an idea and creation of an organi-
sation to implement the idea.

Caird (1991) describes an enterprising person
as a businessman or entrepreneur in a company or or-
ganisation, or an individual who creates and manages
voluntary projects in a community. According to the
author, enterprising people are more likely to start pro-
jects, introduce innovations and seek improvement.
They are constantly searching for opportunities and
know how to use human, technological, psychologi-
cal and organisational resources best.

Different authors indicate different entrepre-
neurship qualities characteristic to an entrepreneur.
Koh (1996) has distinguished most frequently men-
tioned psychological qualities of entrepreneurship:
need for achievements, situation control, tendency to
accept risk, tolerance towards ambiguity, self-confi-
dence, and innovativeness.

Casson (1982, quoted from Littunen, 2000)
maintains that typical qualities of a successful entrep-
reneur are as follows: ability to take risks, innovati-
veness, knowledge of market functioning, marketing
skills, business management skills, and ability to co-
operate.

According to Timmons (1985), there are 14 qu-
alities necessary for an entrepreneur and they can be
learnt: final obligation, determination and perseveran-
ce, need to achieve and grow, turn towards goals and
opportunities, initiative and personal responsibility,
confidence and a sense of humour, seeking and using
feedback, internal locus of control, tolerance towards
ambiguity, stress, and uncertainty, accepting calcula-
ted risk — taking and risk division, low need for an of-
ficial position and power, respectability and reliabili-
ty, resolution, immediacy and patience, learning from
failure, forming a team, and nurturing personalities.
However, the list is not final.

According to the overview of literature, the aim
of which was to establish key psychological characte-
ristics of entrepreneurs, Caird (1991) has compiled a
test for measuring a tendency towards entrepreneurs-
hip in people of various occupational groups, the
GET test (General Measure of Enterprising Tenden-
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cy). According to the author, an especially enterpri-
sing person has the following qualities: strong need
for achievements, like of being responsible, seek for
opportunities and use of different resources in achie-
ving the goals. It is believed that such people have or
can gain qualities to achieve success, are innovative
and determined to accept calculated risk - taking. The
qualities of entrepreneurship distinguished by Caird
(1991) are explained below.
The need for achievement
An enterprising person is very motivated, ener-
getic, hard-working, engaged, dynamic, and highly
committed to carry out planned actions. His high mo-
tivation is determined bya strong need for achieve-
ments, manifesting itself in a will to lead, create and
manage projects. According to the author, a person
with a high need for achievements has the following
qualities:
1. self-confidence
optimistic rather than pessimistic attitude
strong orientation towards tasks
efficient time management
aiming at results, both himself and with others
restless, active, and energetic
obstinate in defending own ideas and attitudes
determined to convince that aims are achievable
even if there are obstacles
9. responsible and obstinate in achieving the aims
10. oriented towards challenging yet realistic aims
11. determined to work long and hard to complete the
tasks.
The need for autonomy
An enterprising person has a high motivation
level, is energetic, likes leadership, planning and ac-
ting his way. He is independent, active, dynamic and
can be leading or working individually.
A person with a high need for autonomy has
the following qualities (Caird, 1991):
1. independent, prone to working alone, especially if
he is a leader
2. expressing himself, having a strong need to act his
way rather than work in other people’s projects
3. individualist, not responding to the pressure of a
group
4. leader, tends to be responsible and dislikes leaders-
hip of others
5. unrestrained and ready to withstand
6. having own opinion and able to express his
thoughts
7. having strong attitude, resolution and perseveran-
ce concerning his interests
Creative tendency
An enterprising person is restless with his ide-
as, uses imagination in solving problems and tends
to see the world differently. The tendency of innovati-
veness and the need for achievements aids in develo-
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ping ideas, creating new products and processes.

A creative person has the following qualities
(Caird, 1991):

1. tendency of imagination, creative tendency or in-
novation in creating new ideas

2. intuition, ability to combine ideas and knowled-
ge

3. prone to change, prefers novelty, changes and
challenges, avoids routine

4. flexible and relying on personal resources in pro-
jects or solving problems

5. curious and interested in new ideas.

Calculated risk - taking

An enterprising person pursues opportunities
and seeks information and expertise to assess whet-
her it would be beneficial to engage in a potentially
risky opportunity. Such people have the following qu-
alities (Caird, 1991):

1. making decisions, able to act without having all
information

2. confidence in an ability to assess own skills righ-
tly

3. analytical, able to assess the benefit before taking
actions

4. oriented towards the aim, establishes challenging,
yet achievable aims

5. demonstrates efficient information management
in using the information to calculate the probabili-
ty of activity success.

Locus of control

An enterprising person has more inner than ou-
ter state control, which means that he believes one
can control destiny and be successful. Such a person
seeks to control own life, relies on inner resources
and believes that success comes because of effort and
hard work. A person having internal locus of control
has the following qualities (Caird, 1991):

1. seeking opportunities, seeking and accepting the
advantages of opportunities

2. self-confident, believes that controls own destiny
and creates success and is not controlled by fate

3. taking personal responsibility in managing pro-
blems that arise when success is aspired on set
deadlines

4. determination and resolution

5. confidence when comparing achieved results and
input.

With regard to the variety of expression of
the entrepreneurship conception and qualities, seve-
ral schools analysing entrepreneurship education are
distinguished. Cunningham and Lischeron (1991,
quoted from Koh, 1996) have distinguished six main
schools analysing entrepreneurship education. The
school of “appropriate personality” describes an en-
trepreneur as a person having innate intuition, ener-
gy, liveliness, obstinacy, and self-esteem. “Classical”
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school associates entrepreneurship with innovation,
creative tendency, and discoveries. “Management”
school describes an entrepreneur as a person who
organises, manages, heads, and takes the risk. “Lea-
dership” school describes an entrepreneur as a person
who motivates, directs, and leads the way.

Littunen (2000) distinguishes two different
schools engaged in entrepreneurship studies. One of
them is based on the model of entrepreneurship quali-
ties, the other — on unexpected thinking.

The studies of entrepreneurship qualities analy-
se why some people establish companies and become
successful entrepreneurs. In these studies the personal
qualities of an entrepreneur do not depend on a pre-
vailing situation. According to another model based
on unexpected thinking, the qualities necessary for
entrepreneurship are linked to the company environ-
ment and a prevailing situation. Personal qualities are
formed through interrelation of an individual and the
environment. Situations, experiences, and changes of
the world are of key importance in the life of an indi-
vidual (Rotter, 1990, quoted from Littunen, 2000).

Research method

The research was carried out in 2007. In rese-
arch students from different Lithuanian colleges were
polled. 630 questionnaires were distributed, 458 of
them were received filled out. 26 questionnaires we-
re invalidated due to incompletion. The return of the
questionnaires equalled 68.8%. Research sample was
432 respondents.

In order to measure inclination of college stu-
dents towards entrepreneurship, the General Measure
of Enterprising Tendency (GET) test was used. This
test is widely used in different countries for students,
pupils and participants of entrepreneurship courses,
but only for educational purposes. The test is simple
to complete and easy to administrate. The test was
used with the consent of its author Professor Caird
Sally.

When taking the test, respondents had to indi-
cate whether they agree or not with 54 statements,

identifying various aspects of entrepreneurship ten-
dencies (Caird, 1991). The test measures inclination
towards entrepreneurship by assessing five entrepre-
neurship qualities: need for achievements, need for
autonomy, creative tendency, calculated risk - taking,
and internal locus of control.

Construct validity and reliability were ensu-
red by testing different occupational groups and dis-
covering (with 5% probability of error) that entrep-
reneurs were significantly more enterprising than
teachers, nurses, civil servants and clerical workers
and lecturers and trainers (Caird, 1991). Even grea-
ter difference was discovered between occupational
groups (with 1% probability of error) when analysing
specific entrepreneurship qualities. Entrepreneurs we-
re not assessed weightier than lecturers and trainers
in the following entrepreneurship qualities: need for
autonomy, creative tendency, and calculated risk - ta-
king - taking. Teachers, nurses, and civil servants did
not have significantly different creative tendencies
than entrepreneurs. As it was expected, entrepreneurs
do not have a monopoly over entrepreneurship quali-
ties but tend to engage in entrepreneurship more than
other occupational groups of the research.

Research results

The research aimed to establish the following
entrepreneurship qualities in college students: need
forachievements, need for autonomy, creative tenden-
cy, calculated risk - taking, internal locus of control,
and entrepreneurship that covers the above mentio-
ned qualities.

Research results indicate (Table 1) that the ma-
jority of college students have average entrepreneurs-
hip qualities (mean=31.09). It means that they have
some strong entrepreneurship qualities and can be en-
terprising. Currently students are not determined to
establish an innovative, growth-oriented, large enter-
prise and probably could express their entrepreneurs-
hip working as managers in companies or implemen-
ting various projects.

Table 1
Entrepreneurship qualities

Entrepreneurship qualities Mean SD valued

N value SE low medium high
Need for achievements 432 6.97 0.087 1.799 38.0 54.9 7.2
Need for autonomy 432 2.31 0.062 1.283 60.2 22.7 16.9
Creative tendency 432 7.18 0.098 2.044 35.6 51.6 12.5
Calculated risk - taking - taking 432 7.39 0.092 1.921 30.6 56.0 13.4
Locus of control 432 7.24 0.094 1.952 34.0 535 12.5
Entrepreneurship 432 31.09 0.266 5.534 21.1 78.5 0.5
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In order to obtain percentage frequencies, the
scale was reorganized so that it would reflect entrep-
reneurship qualities of high, medium, and low levels.
Thus, students with medium entrepreneurship quali-
ties amount to 78.5%. Many students have low en-
trepreneurship qualities (21.1%) and only 0.5% of
students have high entrepreneurship qualities.

Analysing particular entrepreneurship qualities
it is seen that students have a medium need for achie-
vements (mean=6.97), which indicates that students
are probably willing to embody entrepreneurship ide-
as reconcilable with their lifestyle. A medium need
for achievements is observed in 54.9% of students;
7.2% have a high need for achievements and 38% —a
low need for achievements.

Students’ need for autonomy is slightly higher
than low (mean=2.31). Therefore, it is attributed to a
medium level, and it indicates that students can work
as entrepreneurs-managers in companies and be valu-
able members of organisation teams. In order to start
own business, they would have to develop stronger
qualities of independent leadership. Although mean
assessment of the need for autonomy is medium, ana-
lysis of percentage frequencies distribution shows
that the majority of students (60.2%) have a low need
for autonomy, 22.7% — a medium need, and 16.9% —
a high need for autonomy. The obtained results can
be explained by the fact that students tend to accept
advice on how to work and do not like taking respon-
sibility. It is noteworthy that poll participants were
full-time students of second and third year. Typically,
full-time students are less likely to work independent-
ly than extramural students.

Students are characteristic of medium level for
creative tendency (mean=7.18). This indicates that
they are probably willing to embody simple to ap-
ply and reconcilable with their lifestyle ideas, which
would induce moving forward. The percentage of
students having a medium level of creative tendency
equals 51.6%. Low level of creative tendency is cha-
racteristic for 35.6% of students, and 12.5% have a
high level of creative tendency.

Established students’ medium level of calcu-
lated risk - taking (mean=7.39) can be explained by
the fact that students tend to embody less risky ideas,
even the ones, where a partner takes the risk (even
though some achievements would be sacrificed). To-
tal percentage of students having a medium level of
calculated risk - taking equals 56%. Low calculated
risk - taking is characteristic for 30.6% of students,
and 13.4% have a high level of calculated risk - ta-
king.

Internal locus of control also occurs at a me-
dium level (mean=7.24). It indicates that although
students have some entrepreneurship qualities, in or-

der to start own business they have to develop self-

confidence and entrepreneurship skills to be succes-

sful. Students have to devote more effort to control
the development of their ideas. Self-confidence can
be strengthened by developing specific business or

project management skills in the areas that require im-

provement. Students having not high self-confidence

are more likely to overly rely on other persons, such
as partners or clients, which would pose additional bu-
siness risk. 53.5% of students have a medium level of

internal locus of control, 34% — low, and 12.5% — a

high level of internal locus of control.

The aim of the research was to establish whet-
her the tendency for entrepreneurship and entrepre-
neurship qualities of college students differed from
the results of clerical trainees in Caird’s (1999) rese-
arch.

Having selected the level of significance of sta-
tistical criterion a=0.05, we verified the hypothesis:

HO: Entrepreneurship tendency and entrepre-
neurship qualities of college students: need for achie-
vements, need for autonomy, creative tendency, calcu-
lated risk - taking and locus of control do not differ
from the results of Caird’s (1999) studly.

H1: Entrepreneurship tendency and entrepre-
neurship qualities of college students: need for achie-
vements, need for autonomy, creative tendency, calcu-
lated risk - taking and locus of control differ from the
results of Caird’s (1999) study.

Having applied one-sample t-test, we see that
entrepreneurship tendency and entrepreneurship qua-
lities: need for achievements, need for autonomy;, cre-
ative tendency, calculated risk - taking, and internal
locus of control are statistically significantly different
from the results of clerical trainees obtained by Caird
(1999). Total entrepreneurship tendency of college
students (mean=31.09) is higher (p=0.000 < 0.05)
than of the group measured by Caird (mean=29.40).
Having analysed entrepreneurship qualities, we have
established that:

- the need for achievements (mean=6.97) is higher
than in the group measured by Caird (mean=6.70)
(p=0.002 < 0.05)

- the need for autonomy (mean=2.31) is lower than
in the group measured by Caird (mean=3.00)
(p=0.000 < 0.05)

- creative tendency (mean=7.18) is higher than
in the group measured by Caird (mean=6.10)
(p=0.000 < 0.05)

- calculated risk — taking (mean=7.39) is higher
than in the group measured by Caird (mean=6.20)
(p=0.000 < 0.05)

- locus of control (mean=7.24) is lower than in the
group measured by Caird (mean=7.90) (p=0.000
<0.05)
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Obtainedresearchresults allow rejecting the hy-
pothesis HO and accepting the alternative hypothesis
that college students’ entrepreneurship tendency and
entrepreneurship qualities: need for achievements, ne-
ed for autonomy, creative tendency, calculated risk -
taking, and internal locus of control differ from the re-
sults of clerical trainees measured by Caird (1999).

It is maintained that entrepreneurship qualities
influence a motivation to start own business. The aim
of the research was to find out whether students in-
tend to start their own business after graduating from
the college. Obtained results are presented in Table 2.

The majority of students (37.1%) indicated
that they were planning to start their own business
in five to ten years. However, many students selec-
ted the variant ‘other’ (24.8%). Having analysed the
variants ‘other’, we noticed that students were not de-
termined about starting a business and indicated: “do
not know”, “it will depend on the circumstances”, “if
there is a good opportunity”, “will decide later, after
graduation”, etc. It can be explained by the fact that

full-time students do not yet have definite plans on
starting own business because many of them intend
to study further at universities.

Statistically significant difference (p=0,005 < o)
was observed between the intention of men and wo-
men to start their own business. The majority of men
intend to start their own business in five to ten years
(38.5%), and 24.8% — in the next five years. The ma-
jority of women intend to start own business similar-
ly as men — in five to ten years (36.6%). However,
a large part of women (15.8%) are planning to start
a business only after ten years. It is noteworthy that
more women (8.7%) than men (7.3%) indicated that
they were not going to start a business. It can be re-
lated to the fact that women are less likely to take
risks than men. It should be noted that a lot of wo-
men (28.0%) selected the variant ‘other’. This once
again confirms that women are not determined and
have doubts about starting own business. The percen-
tage of uncertain men is significantly lower and equ-
als 15.6%.

Table 2
Students’ intention to start own business
Are you planning to start your own business? Your gender
male female Total
in next 5 years N 27 35 62
% out of “your gender’ 24.8% 10.9% 14.4%
in 5 to 10 years N 42 118 160
% out of your gender 38.5% 36.6% 37.1%
after 10 years N 15 51 66
% out of your gender 13.8% 15.8% 15.3%
never N 8 28 36
% out of your gender 7.3% 8.7% 8.4%
other N 17 90 107
% out of your gender 15.6% 28.0% 24.8%
Total N 109 322 431
% out of your gender 100.0% 100.0% 100.0%

Comparison allows concluding than men are
more likely to start a business than women. Women
tend to have doubts about starting a business and po-
stpone their plans to further future (after ten years).

For further analysis the scale was condensed.
All participants in the poll were divided into two
groups: intending to start a business and not. The first
group consisted of students who had indicated plan-
ning to start own business in five years and in five to
ten years.

The second group involved students who had
indicated planning to start a business after ten years,
not planning at all and those, who did not answer this
question. Attributing students who intended to start a

business after ten years to the group of respondents
not intending to start a business is based on statistics
(Department of Statistics, 2007), which indicates that
the majority of people intending to start a business
establish companies immediately after graduation or
in five to seven years after graduation.

Having divided students into two groups, we
sought to find out whether there were any differences
between entrepreneurship qualities of these students.
A hypothesis was put forward that entrepreneurship
qualities of students intending and not intending to
start a business do not differ.

Having selected the level of significance of sta-
tistical criterion 0=0.05, we verified the hypothesis:
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HO: Entrepreneurship qualities of students in-
tending to start own business: need for achievements,
need for autonomy, creative tendency, calculated
risk — taking, internal locus of control and enterpri-
sing tendency are not different from students who do
not intend to start a business.

H1: Entrepreneurship qualities of students in-
tending to start own business. need for achievements,
need for autonomy, creative tendency, calculated
risk — taking, internal locus of control and enterpri-
sing tendency are different from students who do not
intend to start a business.

Percentage results of students’ viewpoint are
presented in Table 3.

Having carried out analysis, statistically signi-
ficant difference (p=0.01 < o) was observed between
students intending and not intending to start a busi-
ness and enterprising tendency. The majority of stu-
dents intending to start own business (84.2%) and not
intending to start a business (72.2%) have medium

entrepreneurship qualities; however, the percentage
of students intending to start a business is higher.
More students who do not intend to start a business
have low entrepreneurship qualities (27.3%). It is
maintained that these students are more likely to en-
gage in wage-work. They would be more successful
observing a business than heading one. Enterprises
need people who would support them and work to
accomplish the tasks in order to achieve company go-
als. Therefore, these students can successfully work
for companies rather than lead them.

Statistically significant difference was not ob-
served between students intending and not intending
to start own business and the need for achievements,
need for autonomy, and internal locus of control. It
can be stated that the need for achievements, need for
autonomy, and internal locus of control of students
intending and not intending to start a business do not
differ, i.e. zero hypothesis is accepted.

Table 3

Expression of entrepreneurship in groups of students intending and not intending to start a business

Intention to start own business
Entrepreneurship Not intending to Total
Intending to start start

N 34 57 91
low % out of intention for business 15.3% 27.3% 21.1%

N 187 151 338
medium |% out of intention for business 84.2% 72.2% 78.4%

N 1 1 2
high % out of intention for business 5% 5% 5%
Total N 222 209 431

% out of intention for business 100.0% 100.0% 100.0%

However, statistically significant difference
was observed between students intending and not
intending to start own business and creative ten-
dency (p=0.000 < a) and calculated risk — taking
(p=0.007 < o).

The majority of students intending to start a bu-
siness have higher medium (54.8%) and high (17.2%)

level of creative tendency than students who do not
intend to start a business (respectively 48.3% and
7.7%). The majority of students who do not intend to
start a business have low creative tendency (44.0%).
These students do not have creative ideas for starting
a business and are more likely to be wage-workers in
a traditional enterprise (Table 4).

Table 4
Creative tendency in groups of students intending and not intending to start a business
Intention to start own business
Creative tendency Not intending to Total
Intending to start start
N 62 92 154
low % out of intention for business 28.1% 44.0% 35.8%
N 121 101 222
medium % out of intention for business 54.8% 48.3% 51.6%
N 38 16 54
high % out of intention for business 17.2% 7.7% 12.6%
Total N 221 209 430
% out of intention for business 100.0% 100.0% 100.0%

138




The majority of students intending to start a
business have higher medium (61.3%) and high
(14.9%) calculated risk — taking than students who do
not intend to start a business (respectively 50.2% and
12.0%). Students having high calculated risk — taking

are capable of analytical thinking and assessing the
benefit before performing. They are able to manage
the information efficiently and use it for calculating
the probability of success of actions. Such students
can act even not having all information (Table 5).

Table 5

Calculated risk - taking in groups of students intending and not intending to start a business

Intention to start own business
Calculated risk - taking Not intending to Total
Intending to start start
N 53 79 132
low % out of intention for business 23.9% 37.8% 30.6%
N 136 105 241
medium % out of intention for business 61.3% 50.2% 55.9%
N 33 25 58
high % out of intention for business 14.9% 12.0% 13.5%
Total N 222 209 431
% out of intention for business 100.0% 100.0% 100.0%

The majority of students who do not intend
to start a business have low calculated risk - taking
(37.8%). These students find it difficult to take any
risks, as they may have too many obligations or too
little resources in order to feel comfortable accepting
financial and entrepreneurial risks.

Conclusions

1. The majority of students have a medium need for
achievements, which indicates that students are
probably willing to embody entrepreneurship ide-
as reconcilable with their lifestyle. Students are
characteristic of a medium level for creative ten-
dency. This indicates that they are probably wil-
ling to embody simple to apply and reconcilable
with their lifestyle ideas, which would induce mo-
ving forward.

2. Internal locus of control also occurs at a medium
level. It indicates that although students have so-
me entrepreneurship qualities, in order to start
own business they have to develop self-confiden-
ce and entrepreneurship skills to be successful.
Students have to devote more effort to control the
development of their ideas. Self-confidence can
be strengthened by developing specific business
or project management skills in the areas that re-
quire improvement.

3. However, the majority of students have only
slightly above a low need for autonomy, which
can be explained by the fact that students are not
independent enough and tend to receive constant
advice for activity. They do not like taking respon-
sibility. Students’ need for autonomy indicates
that students can work as entrepreneurs-managers

in companies and be valuable members of organi-
sation teams. In order to start own business, they
would have to develop stronger qualities of inde-
pendent leadership.

4. Established students’ medium level of calculated
risk - taking can be explained by the fact that stu-
dents tend to embody less risky ideas, even the
ones, where a partner takes the risk.

5. Having compared intentions of men and women
to start their own business, it was discovered that
men are more likely to start a business than wo-
men. Women tend to have doubts about starting a
business and postpone their plans for further futu-
re (after ten years).

6. Statistically significant difference was established
between the students intending and not intending
to start a business and enterprising tendency, crea-
tive tendency, and calculated risk - taking. Many
students not intending to start a business have low
creative tendency and calculated risk - taking.
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Kolegijos studenty verslumo savybiy indentifikavimas

Santrauka

Straipsnio tikslas — nustatyti Lietuvos kolegiju stu-
denty verslumo savybes. Siekiant §io tikslo buvo pasitelktas
polinkio i versluma nustatymo biidas — GET testas. Testas
matuoja polinkj { versluma jvertindamas penkias verslumo
savybes: pasiekimy poreiki, poreiki biiti nepriklausomam,
kiirybinguma, pamatuota rizika, viding padéties kontrolg.
Nustatyta, kad studentai turi Zemesnius verslumo jvertini-
mo balus nei tie, kurie buvo nustatyti Caird (1999) tirto-
se uzimtumo grupése: verslo imoniy vadovy, mokytoju,
aukliy, valstybés tarnautojy, lektoriy ir praktiky vadovy,
i8skyrus biuro specialybg studijavusiy studenty. Analizuo-
jant konkrec€ias verslumo savybes matyti, kad studentams
budingas vidutinis pasiekimy poreikis. Tai reiskia, kad
studentai galbiit ketina iSbandyti verslumo idéjas, kurios
tikty jy gyvenimo biidui. Autonomijos poreikis yra tik Siek
tiek didesnis nei zemas. Vadinasi, studentai gali dirbti kaip
verslininkai, vadybininkai imong¢je, biiti vertingi organiza-
cinés komandos nariai. Studentams buidingas vidutinis po-
linkis { klirybinguma: jie galbiit noréty iSbandyti nesudétin-
gai jdiegiamas ir ju gyvenimo biidui pritaikytas verslumo
idéjas, kurios paskatinty judéjima pirmyn. Nustatytas vi-
dutinis polinkio | pamatuota rizika lygis aiSkinamas tuo,

kad studentams geriau bandyti ne tokias rizikingas idéjas,
galbiit net rinktis tokias situacijas, kai partneris prisiima
rizika. Vidiné padéties kontrolé taip pat yra vidutinio ly-
gio. Nors studentai turi kai kuriy verslumo savybiy, bet jei-
gu jie nori pradéti savo versla, reikia ugdytis pasitikéjima
savimi ir verslumo geb¢jimus, kad imoné buty sékminga.
Nustatytas statistiSkai reikSmingas skirtumas tarp ketina-
nc¢iy pradéti savo versla studenty ir to neplanuojanciy bei
verslumo tendencijos, kiirybingumo ir pamatuotos rizikos
Studentai, kurie yra linke i versluma, turi aukstesng verslu-
mo tendencija, pamatuota rizika ir kiirybinguma, palyginti
su tais, kurie nelinkg { versluma. Palyginti vyry ir motery
ketinimai pradéti savo versla. Galima teigti, kad vyrai dau-
giau linke pradéti savo versla nei moterys. Moterys abejoja
dél verslo pradzios, savo ketinimus linkusios nukelti i toli-
mesng ateiti (po 10 mety ). Gauti rezultatai kviecia kolegi-
jas keisti pozitri i mokyma. Visos tirtos studenty savybés
gali buti ugdomos, ta¢iau tam butina naudoti netradicinius
mokymo metodus ir ugdyti ne tik funkcines kompetenci-
jas, kuriy tradiciskai mokoma kolegijose, bet socialines,
profesines ir bendrasias.

140



