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one of the peculiarities of usage of luxury goods
is usage oriented to others.



Yuppie

gains the value become the 
value itself

demonstrative usage, usage as lifestyle usa-
ge promoted by the commodity fetishism
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I have already told you that I’d deserved that car. This is a present for me just like
encouragement for well done work  (A) But if
they are perfectly done, so I wear and want to wear

The only accent of luxury which is demonstrated in public in the West is the a wedding
ring. But it symbolizes more than only the monetary value

However, most often the things of real luxury are not demonstrated

(A) And now who cares that this table is 

Usually I plan in advance. But sometimes it happens when I see something and that’s 
it. That thing has to be mine
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Luxury
Goods and the Equity Premium
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