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Asnma IuoMumoBa
BuswHiocckutl ynusepcumen

KOHUEIITYAIIU3IALUNMNA HOBMU3HDBI B
PEKJTAMHBIX TEKCTAX PYCCKOMU
BEPCHUN KVYPHAIIA « COSMOPOLITAN»

Anotacija

Siame straipsnyje analizuojamas konceptas ,,naujas® kuris yra labai svarbus kuriant §iuolaiki-
nius reklamos tekstus. Dauguma prekiy, reklamuojamy zurnale ,,Cosmopolitan®, pristatomos
kaip naujos, ka tik sukurtos, anks¢iau neegzistavusios. Reklamuoti preke galima tik dviem
budais: kaip patikima, patikrinta laiko ir kaip nauja. Pirmasis bidas naudojamas labai retai,
o antrasis tampa vis labiau dominuojanc¢iu — zodis ,,naujové, new" rasomas ne tik ant naujy
prekiy, bet ir ant jau ilgai egzistuojanciy rinkoje. Didelis zodziy, turinciy reikSme ,,naujas‘
daznumas rodo, kad konceptas ,,naujas” yra labai svarbus $iuolaikinei visuomenei. Be nauju-
mo zodziy (Hoewill, Hosunka, Hoswecmso, unnosayust), reklamos tekstuose yra leksemy grupé,
kurias vienija naujumo semantika: zodziai, kuriuose tokia reiksmé atsiranda tik kontekste.
PAGRINDINIAI ZODZIATI: reklamos diskursas, konceptas, koncepto nominacijy laukas,
,,Cosmopolitan®

Abstract

The paper focuses on the concept ‘new’ and the reasons of its great influence on modern
advertising discourse. This concept is of special significance for the production of modern
advertising texts. Most of the goods, which are advertised in the magazine ‘Cosmopolitan’,
are positioned as new, recently launched, non-existent before.

A good may be advertised in two ways: as reliable, durable and as new. The first method is
rarely used, while the second is becoming more dominant — the word ‘new’ does not only
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appear on new goods, but it is also observable on the goods that have been already existing
in the market for a long period of time.

A considerable frequency of words meaning ‘new’ indicates that the concept ‘new’ is very
important for modern society. Despite the ‘newness words’ (Hoeviil, HosukKa, HoBwecmB0,
unnosayus), there is a group of lexemes, united by the newness semantics, in advertising
texts: these are words that acquire such meaning only in the context.

KEY WORDS: advertising discourse, concept, concept nomination field, ‘Cosmopolitan’.

«9TO BKYCHO», — CKazarn Muxers.
Crapuk oTBeTHI IPOCTO: «ITO HOBOE. MoxxeT ObITh, OmacHoe!»
(Arara Kpuctu 2009, 204)

B nmamHOM wmMccreoBaHUUM aHATU3UPYETCS KOHIENITYAaN3aI[Us HOBU3-
HBI B pEKJIAMHOM JIUCKypce xypHana «Cosmopolitan» (Bepcust Ha pyccKoM
s3pike). KoHIenT «HoBoe» obparaer Ha cebst BHUMaHME, TaK KaK OH OCO-
Op1M 0Opa3soM BBIZIETICH B PEKIAMHOM JIHCKYpCe BOOOIIE U B PEKIAMHBIX
rekcrax «Cosmopolitan» B wacTHOCTH. 1]€/IpI0 JTAHHOTO UCCIIETOBAHUS SIB-
JISIeTCsI ONMCAHNE KOHIIEIITYa/Iu3al[uy «HOBU3Hby. [l peannsanuu maH-
HOU 1enu OyAyT UCCIeIOBAHbL CI068A HOBU3HbL I CEMAHMUKA HOBU3HYL (9TH
Ha3BaHUS UCIIONIb3YIOTCs B pabote H. 1. Apyrronosort (ApyTionosa 1999),
KOTOpasl 3aTParuBaeT TeMY HOBOTO, U3yYasi 6HYMPUS3bIKOEYI0 MOJesb 6pe-
Menu pycckoro sa3bika (Apyrionosa 1999, 695).

MarepuamzoM [AHHOTO WCCAEHNOBAHUS IIOCIYXKUIN PeKIAMHbBIE TeK-
crel u3 xypuanos «Cosmopolitan» 2012, 2013 rr. M3-3a ocobennocren
BhIOpaHHOrO Marepuana (0OuiMe MOBTOPSIOMUXCS PEKIAMHBIX TEKCTOB
B PaMKaX pPEK/JIAMHBIX KaMIIQHWH OIIPEJIC/IEHHOTO MPOJYKTa) B MaTepH-
AT BK/IIOYA/IACh HOMepa XKYPHAIOB pas/e/leHHble HEKOTOPBIM BPeMEHHBIM
IIpoMeXYTKOM. B pesynprare Bcero 61710 paccmorpeno okono 200 zemos-
TOPSIFOIUXCST PEKITAMHBIX TEKCTOB.

JaHHOe nccienoBaHMe METOJIOIOIMYECKN HAXOAUTCSI B PaMKax JIMH-
I'BUCTUYECKOM KOHIIENITOJIOTHH U OUCKYPCHUBHBIX HCCICHOBAHHH. JTO U
OIIpEe/[e/IMIIO UCIIOIb30BAHNE OCHOBHBIX TEPMUHOB JaHHOU paborsr. Tep-
MWH «KOHIIEIIT» B COBPEMEHHOM IMHI'BUCTUKE IIPOTUBOIIOCTAB/IAETCS Tep-
MUHY «CJIOBO», TaK KaK SIBISETCS eUHUIIeN KOHIIENTYyalTbHOM CUCTEMBI, a
CJIOBO, B CBOIO OYepe/ib, eIMHUIIEN CUCTEMBI S3bIKA.

TpaauIMOHHBIM METOIOM KOHIIEIITYaTIbHOI'O aHAIN3a SIBIISIETCS METO/I

aHa/In3a CcoYeTaeMoOCTn BI)IGPEIHHOI‘O NMEHN KOHIEIITa € HIpeauKaTaMU.
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(TTopobHO JaHHBI METOJ| OIUCAH U IPUMEHEH K nMeHU cydvba B Uep-
Heriko 1997). OpHako [yIst MaHHOTO MCCIIENOBAHUS JAHHBIA METO]| IIpa-
KTUYECKN He IPUMEHUM, TaK KaK, KakK IIPABUIIO, JIEKCUUECKUE €IUHUIBL,
peIpe3eHTUPYIOII e JAHHBIM KOHIIEIT, He COYETAIOTCS C IIpeAuKaTaMu
(wmu He obpasyior ¢ HUMHU MeTadOpUUECKUX coueTaHuil). IlosTomy st
JTAHHOTO MCCIIeZIOBaHMS OBUI BHIOpAH METOJI ONUCAHUS «HOMUHATHBHOIO
10151 KOHIIENTa». I TOT TEPMUH OIPE/IEISIETCS KaK «COBOKYITHOCTD SI3BIKO-
BBIX CPEJICTB, 00beKTUBUPYIONUX (BepOANM3YIONUX, PETIpe3eHTUPYIONINX,
OBHEIIHSIOIINX) KOHI[ENIT B OIpeJeneHHbIN nepuoy passutush (ITomosa,
Crepuun 2007, 66). HoMuHATUBHOE 110JI€ KOHI[EIITA «<HOBU3HA» PEIIPE3eH-
TUPOBAHO B peKIaMHOM muckypce >xypuana «Cosmopolitan» 1) cmosamu
HOBU3HBI U 2) CIIOBAMU C CEMAaHTHUKON HOBU3HBI (IIOJpoOHee cM. maree).

1. CioBa HOBU3HBHI

CroBaMy HOBM3HBI HA30BEM CJIOBA C OCHOBOU -HO6-: HOBblll, HOBUHKA,
HOBULECTI80, UHHOBAYUST, UHHO6AYUOHHbIU. Kpome TOro, K C/TOBaM HOBH3HBI
HY>KHO JTOOaBUTH CII0BO new, KOTOPOE MHOI/A UCIIOB3YETCSI B PEKITAMHBIX
TEKCTaX Ha PYCCKOM si3bIke. JlaHHAs Tema yKe pacCMaTpUBAIaCh HaMU Ha
cxoxxeM Marepuane (ckypHaner 2004-2008 rr.) (Juomuposa, Ilunsesa
2008). Hacrosmiee uccnenoBanme MOATBEPKIAET BBIBOJ O TOM, UTO IS
PEeKIaMHOTO AUCKypPCa HOBU3HA SIB/ISIETCS KIIOUEBBIM KOHI[eIITOM. Bo-1ep-
BBIX, 00 9TOM rOBOPHUT YaCTOE IOSIBIEHNE B TEKCTAX PEKIIAMBI CIIOB, PeIpe-
3eHTUPYVIOMUX JaHHBINA KoHIlenT. Ci0Ba HOBU3HDI — HOBULECTIIB0, HOBUHKA,
new M T.II. BCTPEYAIOTCS IIPAKTUIECKU BO BCEX PEKIAMHBIX TeKCTax. dacTo
C7I0Ba C TAaKMM 3HAYEHMEM PaCIIOIOKEHbI B CHUIBHOMN IIO3UI[UN TEKCTA — B
HaJasie, OHM MOTYT ObITH BBIJIE/IEHB!I KPYIIHBIM IpUbTOM, HAOPAHBI APYrUM
mpudTOM, BBIJIETICHBI IIBETOM, ¥ IIO9TOMY IIPUBIEKAOT BHUMAHME.

WMuorma cospaTeny pekraMbl OrPaHUYNUBAIOTCS /TN OJHIM DTUM CI0-
BOM — TEKCT PEKJIAMBI MOXXET COCTOSATH TOIBKO M3 CIOBA HOBBIU u Ha-
3anus Toapa: «Madly Kenzo. Hosviii apomam» (2012, Nel2, 21); «Hoesbiil
yyecmeennvill apomam» (GIORGIO ARMANTI) (2012, Nel2, 19). Sror
dakT — OTCYTCTBUE PEKIIAMHOTIO TEKCTA KAK TAKOBOTO, 3aMEHA €ro OJHUM
CIIOBOM — TOBOPHUT O «MOTYIIECTBEHHOCTH» JAHHOIO CI0Ba. Bummmo, co-
3[1aTe/IN PeKIaMbl CUUTAIOT, YTO OHO OJIHO CIIOCOOHO IpUB/IeYh BHUMAHUE

IIOKYIIaTe/Isd 1 Cc1I10cobCTBOBATD IIpoJake ToBapa.



Anna Jluomugosa
KoHIjenryanusanys HOBUSHBI B PEKIaMHBIX
TeKCTaX PyccKo Bepcum xxypHana «Cosmopolitany»

Bo-Bropsix, Kak u mpesxje, HAOIIOAETCS MTOSIBIEHNE CPA3y HECKOIIb-
KUX CJIOB U3 KOHI[ENTYalIbHOU Chepbl HOBU3HBI B OJJHOM PEKIaMHOM TEK-
cre. [IpuBemem B KadecTBe IIOKA3aTe/ILHOIO IIpUMepa peKIaMy CBIBOPOTKH

ADVANCED NIGHT REPAIR ot npoussogurens ESTEE LAUDER, xo-
TOpas 3aHUMAaeT BeCh Pa3BOPOT.

Hedocmamok cHa.

Cnocobecmeyem Jiu 5mo ycKOPeHHOMY CIMApeHUro Koxcu?
Hoevte ucciedosanust nodmeepicdarom 2mo.

Hoeunka. ADVANCED NIGHT REPAIR

I'naenas unHosayusi: énepevie 06HOGIIEHHAS CbIBOPOMKA. ..

Hosas mownas ¢opmysia bazodaps pe60IHOYUOHHOL MeXHOIOZUL. .
(2013, Ne 8, c. 3).

Ha npyroit crpanurie passopora:

HAIITA CBIBOPOTKA N°1 TEIIEPD EIJE /1Y YIIIE

Cosdana 6razo0apst noevim uccredosanusm JHK.

IIPEMbEPA HOBHUHKHW TOJ/IBKO B MAIT'ASHMHAX HWJIb JJE
BOT3 (2013, Ne 8, c. 4).

B oroil pekiame caMm TOBAap MO3UIMOHUPYETCS KaK HOBbIA (HosuHka)
U «HAIIOJTHEHHBIM» HOBU3HOM: CBIBOPOTKA 06HO6IeHHast, GOopMyIa Ho6aA,
TEXHOJIOTUS PeBOTHOYLUOHHA, OBIIN IIPOBEJIEHBI HOBble UCCIIEOBAHUSI, UC-
II07Ib30BAHBL UHHOBAYUU.

CnoBO UHHOBAYUS TOSABUIOCH B PYCCKOM SI3bIKE HEIABHO, OHO eIle He
Cl)I/IKCI/IpYQTC}I CHOBaprMI/I, OJHAKO YHOTPGGHﬂeTCﬂ B HY6HI/ILIHOM ,I[I/ICKYPCQ
ZIOBOJIBHO YaCTO: UHHOBAYUOHHAS OesmeibHOCMb, UHHOB8AYUS 6 MexXHOJIO-
2UU KOMNAHUU, 60NJIOMUMb 6 HU3Hb uHHosayuu 1 T.11. OOBIYHO ero yIo-
Tpebenue cBs3aHO €O cdPepoit BricoKux TexHomoruii. CroBo uxHOSayUS
LPUIITIO B PYCCKUM OT QHITIMICKOTO, 7€ C/IOBO iNnovation 03HAYAET «a 1ew
idea, method, piece of equipment etc.». JarHas 1ekcema COpeBHYeTCS CO
CBOMM CHHOHIMOM HO6Ulecme0. BriroueHne unHosayuu 1 ee IepuBaTOB B
TEKCT PeK/IaMBbl IIPUIJAIOT €MY CXOJCTBO C HAYIHBIMU TE€KCTaAMU.

Ecnu cpaBHuBats 6071ee panHue xypHansl ¢ xypaazamu 2012-2013 rr.,
TO MOXHO OTMETUTD paCH_II/IpeHI/Ie «KOMIICTCHIIUM» C/JIOB HOBM3HBI. B 60Hee
PAaHHUX peKIaMax OHM IIPUMEHSIINCH K TOBAPY UIK K KAKOMY-TO €r0 KOM-
noHeHty (7mexcema uxHosayus). B xypaamax 2012-2013 rr. mossisercs
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TO, YTO MOJKHO Ha3BAaTh «<MUP HOBU3HBI», IIEPEXOJ B KOTOPBIA OCYIIECTBII-
eTcst mpu nomoinu Tosapa. Hampumep, pexnama orens KAYA PALAZZO
oberaer, 4TO OTENH ...omKpyisaem deéepu 6 Mup Hoebix owywenutl! (2013,
Ne 6, 64). Tymsp or npoussopurenss YSL MO3UIIMOHMPYETCS KaK HOBas,
KpOMe TOTO, C €€ IOMOIIBIO MOXKHO TOOHUTHCSA HOBOU CTETHKHU B3ITIAIA!
Hoesas scmemuxa 63ensada... (2013, Ne 6, 14). Kpem or npoussoguresns
CAUDALIE ob6emnaer BpIX0O/1 Ha HOBBIM YpOBEeHD KpacoTsl: K pem dist tuya:
s036edume c6010 kpacomy Ha Hoeblii yposenv! (2013, Ne 6, 44). [loctaTouHO
YacTO BCTpEYaeTCs B peKdaMaX KPEeMOB COUETaHHE «HOBOE IIOKOIJIEHHE»,
3aMMCTBOBAHHOE W3 HAYYHOIO JUCKypca. B pexmame Giecka mis ryb ot
L’'Oreal, nanpumep: Hoeoe nokosrenue uyscmeennozo 6iecka (2013, Ne§,
43). B pexmame tymu st pecaur; ot CLINIQUE: Bosomume Hosyro 6vi-
comy (2012, Ne 12, 29). B pexname xpema or BIOTHERM: ITepesviti yxod
svicokoll mounocmu ¢ buopubpurom. Cosdatime HO6b1 cmpoiinbiii cu-
sryam, 20e vl 6ydeme dososmvhol kaxcOvim musmumempom (2012, Ne4, 21).

B pexmame npogykmumu BIOTHERM rosoputcs 0 HOBBIX BO3MOXHOCTAX,
KOTOpbIe OTKPBIBAIOTCS C UCITONIb30BAHUEM IIPOIYKIIUHU 3TON KoMITaHUNU: Pek,
o3epa, MOPST U okeavl — 6ce 600HOe MHO2000pasue SeMitu 602amo MUTTUOHAMU
6UJOM MUKPOOP2AHUZMOB, 6000pOCIIel], NIIAHKIMOKA ¢ AOCOTIIOMHO YHUKATIbHYI-
mu ceoticmeamu. Flcnombsosarue smux c60licine omkpbléaen HO6ble 603MONHC-
Hocmu 6 obiiacmu yxo0a 3a koxcell U no360Jistem co30asamv cpedcmed, Hecpas-
HUMble No c60emy yposHio apexmusnocmuy (2012, Ne 9, 39).

OjHaKO OBITH HOBBIM I TOBapa XOTS U 00s3aTeIbHO, HO yXKe HeEJo-
CTAaTOYHO, HATHETAHME CIOB HOBH3HBI TAK)Ke, BUIMMO, YK€ He CUMTAETCS
JOCTAaTOYHO JeUCTBeHHBIM, U KoMiauusa L'Oreal npossuraercs ere gamb-
me 1o mkajze BpemeHu. Kpacka mmsa somoc INOA obermaer mHe mpocto
HOBOE OKpalllUBaHUeE, a OKpallnBaHue Oymymyero.

PAHBIIE BbIJIO OKPAIIVIBAHUE.

TEIIEPH ECTb INOA.

INOA

OKPAIIIMBAHUE BY AYIIIEI'O (2013, Neg, 34-35).

Ecnm mpepcraBuTh BpeMs Kak IIKA/Iy U 3a[aThCA BOIIPOCOM O JIOKa/IA3a-
LMY HOBOTO HA 9TOM INKajle, TO HOBOE, Oe3yCII0BHO, IPUHAIIEKUAT HACTOSI-
memy MomeHTy. [IpoaBrrkenue ToBapa B Oyzyinee menaer ero 6oee HOBBIM
(= myummm), 9eM HOBBIN ToBap. JlyMaercs, 4To pasBUTHE COEPKAHUS KOH-

IICIITAa HOBM3HBI M JAJ/IBIIIC 6Y,Z[eT ABUTATDHCSI B JAHHOM HAIIPAaB/ICHUU.
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2. CeMaHTUKAa HOBU3HBI

B HOMMHATHBHOE IO/l KOHIIEITAa «HOBM3HA» TaKXXe HEOOXOJMMO
BKJ/IFOUUTH [TIOMUMO «C/IOB HOBH3HBI» TPYIILy JIEKCEM, KOTOpble 00Benn-
HEHBI OOIIMM IOHATUINHBIM IPOCTPAHCTBOM — CEMAHTUKON HOBU3HBI (T.€.
CIIOBA YIOTPEOAIOTCS B 3HAUEHUU «HOBOE», HO TAKOE UX 3HAUECHME BbI-
PaKEHO HEOKCIUIUIUTHO). DTO TaKUE JIEKCEMBI KaK nepevlil, nocyuednut,
Pe6oIIIoYUOHHbLL, nepedosoll.

HoBpiM MOXHO Ha3BaTh TO, YTO AKTYa/JIbHO B HACTOSIIUM MOMEHT
BpeMeHH wuau OygeT akTyaapHO, IOABUTCA B OimrokanmieM Oymymiem.
H. JI. Apyrionosa B kHure «f3bIk 1 Mup des0BeKa» B I71aBe «f3bIK 1 Bpe-
Ms» (Apyrrorosa 1999, 687) numieT o TOM, 4TO BpPeMSI UIPAET BaKHYIO
pOJIb B JKM3HU Ue/IOBEKA, M OTa BPEMEHHAS 3HAYMMOCTD OTPAXKAETCHA B
s3pike. [TapaMeTp BpeMeHU B OIpesie/leHUM CEMAHTUKU HOBOTO SIBIISETCS
BenymuMm. «HoBoe» mpuHamIeXUT HACTOSIIEMY BpEeMEHN U [IOITOMY €ro
HOBM3HA 3aBUCUT OT MOMeHTa Habmonenus. «HoBoe» He cymecTByer Beu-
HO: OJJHO HOBOE BCEIJIA 3aMeHsET Apyroe HoBoe. Takum obpazom, «<HOBOE»
mprobpeTraeT 3HaUeHHe BpeMEHHON XapaKTepUCTHKU obbekTa (T.e. OBITH
[IOCTOSIHHO HOBBIM 00beKT He MokeT). C Ipyrod CTOPOHSI, IOCTOSHHAS
3aMeHa OJJHOI'O HOBOI'O HA JIPYroe JOKAa3bIBaeT €r0 IIOCTOSIHHOE CYIIeCT-
BOBaHHUE B II0OOM BpeMeHM, BO BCE BpeMeHA: «<HOBOEe» OBIZIO KOIZa-TO B
IIPOIIIJIOM, OHO €CTh B HACTOAINEM U 00s3aTeIbHO HMOSABUTCH B Oyayrmem
(ApyTronosa 1999, 698—700).

K HOMUHATHBHOMY IIOJIIO KOHI[EIITa HO60€ MBI TaK)Ke OTHOCHUM H y3yaiIb-
HBIC CHHOHIMBI JIEKCEMBI HO6bLU. B 3aBUCHMOCTH OT Y3yaIbHOTO 3HAYECHUS
TaKMMM CHHOHIMAME MOTYT OBITB C710Ba nepsévlil u nocaednuti. CHHOHIME-
YeCKre OTHOIIEHUS JIAHHBIX JIEKCEM 3aBUCST OT IIPOMEXKYTKAa BPpeMeHH, O
koTtopom uzetr peus (Apytionosa 1999, 702-705). B pexnamMHOM TekcTe
«Cosmopolitany», mpejararorieM BHUMAHUIO UUTATEIEH KPeM /IS KOXKU
Bokpyr a3 or CLINIQUE, ma peanusanuio KOHIIENTa «<HOBOE» YKA3bIBaeT
nekcema nocednuii: « 'ocednee cioso 6 yxode 3a kodxcell 6okpye 2maz» (2013,
Neb6, 46). 3mech mexcema nocedHull BXOJUT B COCTaB PppaszeoIOrHIeCcKOro
CcoueTaHUd (IIOCTIe/IHEee CTI0BOY», KoTopoe B C1oBape pyCCKOTO fA3bIKa OIIpe-
IIeTIAETCS KaK «HOBEHIIee, BRICIIEE, ellle He [IPEB30HIEHHOE OCTIDKEHNE B
KakoU-1ub0 obmactu Hayku, TeXHUKH, KyapTypsh (MAC 1995).

WMuaue fgemo o6CTOUT C JI€KCEMOH nepeblil, KOTOpas TaKXKe B OIpefe-

JIEHHBIX KOHTEKCTAaX MOJKET BBICTYIIATh B POJ/IN CMHOHNMaA JIEKCEMBI HOBbIII.
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Jlexcema nepsoiii He BCcerya MpUHUMAET 3HAUEHNE «HOBOE». CBA3aHO 3TO C
TeM, YTO y3yasbHble 3HAUEHUS C/IOBA «IIEPBBIM» He 00s513aTenbHO MIperno-
JIararoT, YTO MIPE/IMET SIBJISETCS HOBBIM. PacCMOTPUM TpU MHTEPECYIOIINX
Hac sHauenws: [IEPBBIV — 1) TIpenmiecTBYrOIUN BCEM JIPYIMM OJ[HO-
POIHBIM WU [10J0OHBIM; IIepBOHAYAIBHBIN, HauambHbll; 2) He cymect-
BOBaBIIMIA, He ObiBaBImni panbiie; 3) [Ipesocxomsamuil Bcex gpyrux cebe
o/106Hb1x (MAC 1995). Tlekcema nepsviil MOXXeT OBITH CHHOHIMOM HO-
BOMY TOJIBKO B CBOeM BTopoMm 3HaueHuu. Cp. pexmamy kpema IDEALIA ot
npoussoaurernst VICHY: «Hosoe nokosenue yxoda: 1-e cpedcmeo ¢ Komby-
yet» (2013, Ne§, 28). 3mech KpeM ABISETCS MEPBBIM, TOIBKO UTO HOSIBUB-
IIUMCH, TaK Kak paHee cpesacTB ¢ Kombyuent He cymmectBoBano. Jlak i
norrent Color Riche ot npoussogurenss UOREAL nHa3Ban 1epBbIM /1aKOM
11 HOT'TeH ¢ KoHpeTTn: «I-e 6epxiee nokpwimue 0 HO2IMell ¢ U3bICKAHHbIM
konpemmu-sppexmomy» (2013, Ne8, 51). Kpem Revitalizing Supreme ot
npoussogutens ESTEE LAUDER HasBan «HOBUHKOW» U ABIACTCA Iep-
BeIM. lIpuBenmem oTpbIBOK U3 pexiaMuOro texcra: «Omkpoime O0us cebs
nepeviil bamvzam st koxcu sokpye 2mas» (2012, Nel2, 8). Jlekcema nepsbiil
ncronbsyerca B pekmame kpema oT BIOTHERM, vO He mm1a HasBaHuUA TO-
Bapa, a /Il Ha3BaHUs yXO/1a, KOTOPBIA obecreunBaeT ToBap: «/lepebiii yxo0
évicokotl mounocmu ¢ 6uogpubpurom. Coszdatime HO6bLL CMPOLIHBLL CUITTY M,
20e vl Oydeme 0060JvHbL KaxOvim mustumempom» (2012, Ne4, 21).

K HOMUHATMBHOMY TIOJIO KOHI[EIITA «HOBOE» MBI TAaK)Ke€ OTHOCUM YIIO-
TpebeHnsT TeKCEMBI pesoToyUoHHbLL. PeBomonus — 5T0 cobbITHE, B pe-
3y/IbTaTe KOTOPOrO IMPOUCXO[AT M3MEHEHWs, IIepeMeHBl 1 Hen30ekHO
[IOSIBIIZETCA HEYTO HOBOE. B PEeKIaMHBIX TEKCTaX PEBOIOIMOHHBIN CTa-
HOBUTCS CHHOHMMOM HOBoOro. Hampumep, B pekiame Kpema OT IIpOU3-
Bogutens SHISEIDO pesomrorimoHHOe OTKPBITHE HA3BAHO M HOBEHIINM
OTKPBITHEM:

Pesorroyuonnoe omxpoimue
(...) Hosetiwee omkpoimue Shiseido — nacmosiyast peéosrtoyust 6 60pvbe
¢ npexcdespemennvim cmaperuem (2012, Nel2, 59).

K HOMUHATMBHOMY OO KOHIIEIITa «<HOBOE» MBI TAKXKe OTHOCHUM YIIO-
Tpebnenus nekcembl nepedosoil: Ilepedosvie buomexHoIOzUL — B PeKIIaMe
npoayknuu komnaaun SHISEIDO (2012, Nel2, 59).
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3. Onnosunua HOBOE - HE HOBOE

HpoaHaHI/ISI/IpOBaB IIEPBYIO 9aCTh OIIIIO3UIUN «HOBOE — HE HOBOEC», 3a-
AaguMCsI BOIIPOCOM, KAaKHMU JIEKCEMaMHu MOXKET OGBITDH ImpencrapjaeHa ee

BTOpas 9acCThb.

B peK/IaMe B IIPUHINIIE BO3MOXKHBI TOJIBKO OIBE PEK/IaMHbIC CTPpATCI NN

aIeIAUA K HAIeKHOCTH TOBAapa, IPOBEPEHHOTO BpPEMEHEM, H allejlIi-
1us K HoBusHe Topapa. OOpaTum BHUMAaHUE, UTO II€pBas CTPATErus Lipa-
KTHYECKU IIOTHOCTBIO BBITECHEHA U3 PEKIAMHOIO JIUCKYpCa, a UCIIOIB30-
BaHUe BTOPOMU /10BesieHO 1o abcypaa — spiasikom HOBUMHKA crabxarorcs
He TOJIbKO HOBBIE, HO U JABHO CYI[ECTBYIOIIME HA PBIHKEe TOBaphl. lak B
sxypHanax «Cosmopolitan» 2004 u 2006 rr. MOXXHO BCTPETHTD PEK/IAMHBIE
TekcThl (pexmama 6mecka masa ry6 or LOREAL, yBraskusromee Koppek-
TUpYIOIee cpeacTBo st npobaemuon koxu or VICHY «Hopmazepmy»),
B KOTOPBIX IIpeJi/laraeTcsl OOUH U TOT XK€ TOBAP, MApPKUPOBAHHBIA KaK HO-
BBIA. DTO TOBOPUT O TOM, UTO IIO3UIIMOHUPOBAHHE TOBapa Kak HOBOIO
CTAHOBHUTCS UyTh JIM HE CTPOTO 0OSA3aTEIbHBIM.

A3BIKOBBIM aHTOHMMOM JIEKCEMBI «<HOBOE» B DOJIBIIIMHCTBE CIIy4Iaes siB-
JAeTCH IIeKCeMa «CTapoer. Ecimu roBoputs 06 OTHOIIEHUAX MEX/Y CI0Ba-

MM HOBOe—CTapoe Kak 00 aHTOHHMAX, TO 3TO, 0e3yCI0BHO, KOHTpapHasi

aanrtouumust. 1. M. Kobosesa onpenernsier qaHHBIN TUII aHTOHUMUHN TaK:

OHAa «CBS3BIBAET C/IOBA, B 3HaUeHHEe KOTOPBIX BXOJUT yKa3aHWe Ha IIPO-
THUBOIIOJIOXKHBIE 30HBI INKAJIBl, COOTBETCTBYIOIEN TOMY WM WHOMY H3-
MEPEHUIO WU IapaMeTpy OObeKTa W SIBIEHUs, HAlpUMeEp, TAKOMY Kak
pasMep, TemIepaTypa, UHTEHCUBHOCTD, CKOpocTh u T.11.» (Kobosesa 2000,
105). B xmaccuueckon pabore 0. [I. Ampecsna «Jlekcudaeckas ceMaHTH-
Ka» 970 aHTOHUMus Tuna Anti3 (Anpecsa 1974, 295). Takum obpasom,
IUIS KOHTPAPHOM AHTOHUMMM BAXKHO CYIIECTBOBAHUE TaK HA3bIBAEMBIX
«CpeHUX WIEHOB», KOTOPBIE HA3BIBAIOT IIEPEXOJ OT OJHOTO COCTOSHUS
obbexTa K mgpyromy. Hampumep, menspiil 11 mapsl aHTOHHMOB «TOpsi-
YU — XOJIOJHBIN» U T.II.

B pexaMHBIX TEKCTaX IPOIECC yCTapeBaHUsl Kakoro-1ubo ToBapa Hu-
Kak He mpejcrasied. HoBuHKa, HOBBIM TOBAp CMEHAET M OTMEHAET BCE
LIpebIAYITe, CYIeCTBYIOIINE, UMEIOIuecs B yrroTpebnenuu. Ecnmu roso-
puTh 00 OTHOIIEHUSIX B JAHHOU OIIIO3UI[UN, TO 5TO OTHOIIEHUS OO~
HUTEIbHOCTH, WIA KOMIUIMMEHTapHast aHTOHUMHS, «KOTJIa OTPUIIaHUe

TOTO, 4TO obosHauaeT OJHO M3 HUX, B/IeUeT YyTBEPXKAEeHUE TOI'O, 9TO 0b0o-
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snauaer Bropoe» (Koboszesa 2000, 104). ITo oupenenenuro IO. 1. Anpe-
csaHa — 910 anToHuMus tuna Anti2 (Anpecsn, 1974, 292). Cymecrsyer
TOJIBKO JIBA TUIIA TOBAPOB — HOBBIN U BCE ocTanmpHOE. B aToM, nymaercs, u
o0OHapy’KMBaeTCsI OHO M3 CYIIECTBEHHBIX OT/AMYUM B CEMAHTUKE HOBU3-
HBI PEKJIAMHOTO JUCKypCa 110 CPABHEHUIO C OON[EA3BIKOBOM CEMAHTHKOM
JAHHOTO CJIOBA.

B mpoananm3upoBaHHBIX HAMM PEKIAMHBIX TEKCTAaX BCTPEUAETCS OT-
CBIIKA K IIpe/iMeTy u3BecTHOMY: «OQbbiunas myws Hukozda He 3alidem mak
darekor. 3mech 0bbiunbill (2 He CTApbINA) SIBISETCS aHTOHMMOM HOBOMY,
[IpeIaraeTcs JIsi CMEeHBl Ha HOBoe. VmeHTHYHOe yKasaHue Ha IIPOTHBO-
[IOCTaB/IEHHE HOBOTO OOBIYHOMY BCTpEUYaeM B peK/IaMe TOHAIBHOIO KpeMa
or CLINIQUE: «bbio 6b1 necnpasednuso nazsamuv Supermoisture Makeup
obviunvim cpedcmeom makusdica. Hawe nosoe monamvhoe cpedcmeo...»
(2008, Ne 4, 91).

Hms toro, 9To6Bl HYXJATBCS B 3aMeHe, IIPEJMETy COBEPIIEHHO HET
HeOOXOJMMOCTH IIPUXOUTh B HETOJHOCTh — [JOCTATOYHO IIPOCTO OBITH
OOBITHBIM, YK€ KYIUIEHHBIM U UCIIOIb3yeMbIM TOoBapoM. [To3Bonmum npes-
[IOJIOKUTh, YTO OTPUIIATEIBHBIN «IIOIOC» JAHHOMW OIIIO3UIIMK BK/IIOUYAET
B cebs He TONMBKO (M He CTONMBKO) CTapble BEIM, HO U OOBIUHbIE BEIIH.
[TosTOMY KIIFOUEBYIO [IsI COBPEMEHHOTO CO3HAHIS OIIIO3UIIUIO0 MBI CPOp-
mynuposanu tak: HOBOE — HE HOBOE (= obsiunoe, a He crapoe), ¢
[IEPBBIM IIO3UTUBHBIM UICHOM.

3HaueHHUe CIIOBA «<HOBBIN» HE SIBISETCS OI[€HOUHBIM, OJTHAKO CTAHOBUTCS
TAKMM B KOHTEKCTE PEKIAMHOTO JUCKypca. BepHeMcs K IiuTaTe U3 poMaHa
Arater Kpucru (cm. snurpad) u npoxommentupyem ee. Arata Kpuctu B
pomane «Pacckaxu MHe, KaK JKUBEIIb» BCIIOMUHAET 00 apXeOIOrnvecKux
packomnkax B Cupuu, KOTOPHIMHU PyKOBOIUI ee My>k Makc Manmosan. On
IIPEJIOXKIUII MECTHOMY JKHUTE/II0 KYCOK IIOKOIaa. «ToT crapuk BexinBo
110071arojapur U CIpsITa’ MIOKOJIA/ B CKIAZKaX CBOEH ojiexzpl. Bcerma
roToBeii BMerarscst Muxens (mogep ManmoBaHa U3 MECTHBIX JKUTEEH
A. I.) cupocun ero, Hey)Xeau OH He cobupaercs 9TO e€CTh. «DTO BKY-
cHO», — cKkazan Muxens. CTapux OoTBeTHI IPOCTO: «ITO HOBOoe. Moxxer
6prrp, omacuoel (Kpuctm 2009, 203-204). Dra nurata nHTEpecHa IS
HAIIETO MCC/IEJOBAHUSA KAK BBIPAXKAIOINAS OJUH U3 BO3MOJKHBIX B3IVISA/IOB
Ha HOBOE, 3aKPEIUIEHHBIA BO MHOTUX KY/IBTYpax (Cp. PyCCKYIO IOTOBOPKY
«Cmapuiii Opye jyuuie HO6bIX 06yX», KOTOPAst UMeeT aHATOTH BO MHOTHX
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sI3pIKax). Takum oOpaszom, HOBOE MOXKET IIPUOOpeTaTh 3HAUEHUE OICHKH,
cojfieprKaTe/IbHOE HAIIOTHEHHE KOTOPOU 3aBUCHUT OT UJCOJIOTHH IAUCKYpCa,
B KOTOPOM CYII[eCTBYeT JaHHBIU KOHI[EIIT.

Taxoii nporecc (IOSIBICHUS OIEHOUHOTO 3HAUEHUSI) MOYKHO CPaBHUTb
C HOSIBJICHUEM CYIepIaTHBHOTO 3HAUEHMS y C/IOBA «COBETCKUM» B COBET-
CKOM ITOJINTUYECKOM JIUCKYpCe (Cp. COBETCKME TOBAPHI VS. 3aIlajIHbIE TO-
Baphl) M 3aMeHBl €ro Ha IPOTUBOIIOIOXHOE (He JIydmui, a XyJIIui) B
PaHHUX [IOCTCOBETCKUX BApUAHTAX POCCHHUCKOTO IIyOIMIHOTO AUCKYpCa.

B pycckom a3bIke y HOBU3HBI HET OJHO3HAYHOU IIOIOKHUTEIBHOMN OIle-
HOYHOCTH, KaK ¥ Y CTApOTO OJHO3HAYHOU OTPHUIIATE/IBHON (Cp. CI0Ba CTa-
pUHA, CTAPUHHDBIM C OYEBUIHOM IO3UTHBHOM OKpacKoil). B pexmamMHOM
IUCKypce HOBOMY, 0e3yC/IOBHO, IpHOaeTCs 3HAUEHHE XOPOILIETo, JKesa-
TenpHOro. KpoMe TOoro, HoBoe CTaHOBUTCSA CaMBIM Ba)KHBIM IIapaMeTpPOM
OIleHKH, BBITeCHsSs gpyrue. Hampumep, HagexHOCTH, 3PPEKTUBHOCTS.
OTH mapaMeTphl OTXOJAT Ha BTOPOH IIIaH.

B pekmame 1yXoB 110 YMOTUAHUIO IPE/IIIOIATAETCS, UYTO HOBBIM apoOMar
SIBIISIETCS. U JIydInuM apoMaroM. OTMeTHM, 9TO JJIs HEKOTOPBIX TOBAPOB
[IPU3HAK HOBU3HBI SIB/ISIETCSI COMHUTEIBHBIM JTOCTOMHCTBOM. B pexmame
vyast Ahmad Tea 06 apomare gas rosopurcst: «Bceeda Hosvtiii. Kaxcoviii pas —
6esynpeunviity (2013, Ne6, 268). 3ameTum, 91O B CIIydae C yaem JOCTOWH-
cTBOM Oy/IeT Kak pas IOCTOSHHBIN BKYC, a He KaXK/bIl pa3 HOBBIN (= pas-
HBIE BKYCBHI).

B aroM u 3aKkIrO9aeTCs Crenu(puKa KOHIIEIITYaIn3aI[ Ui HOBU3HBI B pe-
KJIAMHOM JUCKypce xypHaina «Cosmopolitan» — B Hamu4uy y c108a HOBU3-
HBI CYIIEP/IATUBHOCTH, KOTOpAs He ABIAETCA PAKTOM fA3bIKA, U B TOM, UTO
Yy peKIaMHOM HOBHU3HBI JPYrue aHTOHHMUUYECKUE OTHOIIEHUS, He TaKue,

KOTOpPbIC MOXXHO Cl)I/IKCI/IPOBaTI) B PYCCKOM ZI3BIKE.

Bosmoxusne IIpUYMUHB BRIACITEHHOCTHN HOBHU3HDI

1. IlepBo¥ mpuuuHON OCOOON aBTOPUTETHOCTH HOBU3HBI B PeKIaM-
HOM JMICKYpCe, BO3MOXKHO, IBASETCS CTUMYIANNA Ipomax. Pexma-
Ma JIUCKPEJUTUPYET TO, YTO yrKe KYIIJICHO, TO, UTO yKe B HaH4uH,
TaKUM 00pa3oM 3alycKas IIPOIeCC BEYHO HEYJOBICTBOPEHHOI'O
noTpeburers.

2. DBropas mpuumHa — BBIIBIDKEHHE HOBOTO CIIOCOOCTBYET IIOCTOSH-

HOM cMeHe nHPpOpMaHOHHOTO 11071s1. COBpEMEHHBIN YeTOBEK, KaK
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M3BECTHO, HYIXXJAE€TCSI B IIOCTOSIHHOM OOHOBIIEHMM «KapTHHKIY,
cMeHe HOBOCTel (910 stBnenue monyunno Hassanue MTV-popmar-
HOU MBIIIJIEHUE).

3. Tperps nmpuymHa, BO3MOXXHO, 3aK/IIOYAeTCA B CYLIECTBOBAHUU B
co3HaHUU CcoBpeMeHHOTo obmiectsa onmosunuu LBYIAVIIEE —
[TPOLI/IOE ¢ momo)XuTenbHBIM IHepBEIM uaeHOM. HoBoe, acco-
IUUPYSICH C OYAyINuM, NPpUHUMAET Ha Ce0s ero IMOI0KUTEIbHYIO

OI€HKY.
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Ala Diomidova

KONCEPTAS ,NAUJAS*® ZURNALO
,COSMOPOLITAN®" (RUSU KALBA)
REKLAMINIUOSE TEKSTUOSE

Santrauka

Siame tyrime analizuojama naujumo konceptualizacija #urnalo ,,Cos-
mopolitan® (rusy kalba) reklamos diskurse. Konceptas ,,naujas“ analizuo-
jamas todél, kad jis ypac isskiriamas reklaminiame diskurse, jo nevengiama
ir ,,Cosmopolitan® reklaminiuose tekstuose. Sio tyrimo tikslas — ,,nauju-
mo* konceptualizacijos aprasymas. Tyrime naudojami 2012-2013 m. zur-
nalo ,,Cosmopolitan® reklaminiai tekstai. IS viso buvo perzitréta apie 200
skirtingy reklaminiy teksty.
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Tyrimas metodologiskai pagrindziamas lingvistine konceptologija ir
diskurso tyrimais. Tai nulémé tokiy pagrindiniy terminy, kaip konceptas,
koncepto nominacijy laukas, binarinés opozicijos, vartojima Siame darbe.
Koncepto nominacijy laukas ,,naujumas® pristatomas zurnalo ,,Cosmopo-
litan® reklamos diskurse: 1) naujumo Zodziais bei 2) zodziais, turinciais
naujumo semantika.

Naujumo zodziais galima vadinti zodzius, turincius saknj -nos-: Hoéb1,
HOBUHKA, HOBULECMB0, UHHOSAYUs, UHHOBayuoHHbll, bei zodj new, kartais
vartojama rusiS$kuose reklaminiuose tekstuose. Naujumas yra pagrindinis
reklaminio diskurso konceptas pirmiausia todél, kad naujumo zodziai la-
bai daznai vartojami reklaminiuose tekstuose. Be to, jie vartojami stiprio-
se pozicijose, raSomi skirtingu Sriftu arba spalva. Antra, taip pat kaip ir
anksciau, pastebimas i§ karto keleto zodziy, priklausanciy naujumo kon-
ceptualiajai sferai, vartojimas tame paciame reklaminiame tekste — didelé
ju koncentracija nedidelés apimties reklaminiuose skelbimuose. Pastaryjy
mety reklamos diskurse naujumo zodziai taikomi kalbant ne tik apie pa-
Cias prekes, bet ir apie jy vartojimo rezultatus (pladiaja Sio zodzio prasme).
Tokiu biidu sukuriamas ypatingas ,,naujumo pasaulis®

I koncepto nominacijy lauka ,naujumas®, be naujumo zodziy, taip
pat butina jtraukti leksemy grupe, siejama naujumo semantikos (t. y. zo-
dziai vartojami ,naujumo® reikSme, taciau S$i reikSmé néra eksplicitiskai
iSreiksta). Tai tokios leksemos, kaip nepewiil, nociednuti, pesooyuonivlil,
nepedosotl.

Reklamoje gali biti taikomos tik dvi reklaminés strategijos: apeliavi-
mas | laiko patikrintos prekés patikimuma arba j prekés naujuma. Rei-
kéty atkreipti démesj j tai, jog pirmoji strategija beveik visiskai iSstumta
is reklamos diskurso, o antrosios vartojimas tampa absurdisku — etikete
NAUJIENA Zymimos ne tik naujos, bet ir jau ilga laika rinkoje egzistuo-
jancios prekés. Naujumo konceptualizacijos specifika reklaminiame zur-
nalo ,,Cosmopolitan® diskurse pazyméta zodzio ,naujiena® superlatyvu-
mu, kuris néra kalbos faktas, bei tuo, jog reklaminis naujumas turi kitokius
antoniminius rysius nei egzistuojancius rusy kalboje.

Naujumo autoritetingumo reklaminiame diskurse priezastimis galima
laikyti pardavimy skatinimg; MTV — siuolaikinio zmogaus mastymo for-
muotoja; opozicijos ATEITIS-PRAEITIS, kurioje pirmasis narys yra tei-
giamas, egzistavimg Siuolaikinés visuomenés pasamonéije.
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